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Hears!  Advocates  ‘‘Editorial  Good  Taste” 
In  Publication  of  Crime  News 

Famous  Publisher,  Elected  Honorary  President  of  American  Crime  Study  Commission,  Is  Seeking 
Causes  and  Cure  of  Crime — Says  “Wholesome  Press”  Is  Needed — Is  Opposed  to  Capital  Punishment 


By  PHILIP  SCHUYLER 


A  "WHOLESOME  PRESS”  and  “edi- 
torial  rockI  taste”  in  the  publication 
of  crime  news  were  advocated  this  week 
by  William  Randolph  Hearst.  who. 
elected  last  week  honorary  president  of 
the  American  Crime  Study  Commission, 
is  seekiiiR  to  uncover  the  causes  and  the 
cure  of  crime. 

In  an  exclusive  interview  with  Editor 
&  Pi  BLisuKR.  Mr.  Hearst  revealed  his 
opinions  on  the  part  the  press  should  iilay 
in  the  ambitious  war  aRainst  crime  he  is 
sponsoriiiR  throuRh  important  judRes  and 
law  vers  in  many  cities. 

While  declariiiR  that  the  printinR  of 
crime  stories  has  little  effect  one  way  or 
another  on  the  persistent  and  continual 
crime  problem,  he  made  plain  his  belief 
that  it  is  a  supreme  responsibility  of 
newspaper  editorship  to  "exercise  Rood 
taste,  and  Rood  jiulRment  and  intelliRent 
discrimination.” 

Mr.  Hearst  described  the  press  in  Rcn- 
eral  as  "a  Rreat  and  all  pervadiiiR  in¬ 
fluence”  and  declared  it  “must  be  kept 
wholesome  and  beneficial.”  Truthful  edi¬ 
tors.  he  explained,  would  print  both  roixI 
and  had  in  such  a  way  that  “the  Rcneral 
effect  of  the  record  to  the  reasoniiiR  miiul 
must  necessarily  be  that  ‘honestv  is  the 
hest  policy.’  ” 

"In  my  opinion  the  publication  of  crime 
news  has  very  little  effect  cither  as  a 
deterrent  or  as  an  incentive  to  crime,” 
Mr.  Hearst  bcRan. 

“The  solution  of  the  crime  question  is 
not  to  be  found  in  any  such  simple  con¬ 
dition. 

“I  should  sjiy  in  a  Rcneral  w-ay  that  if 
punishment  is  a  ileterrent  to  crime,  it  can 
only  be  a  deterrent  in  case  the  punish¬ 
ment  is  made  known. 

“In  other  words,  the  deterrent  effect 
is  due  only  to  the  fact  that  other  persons 
ptssibly  contemplatiuR  crime  arc  informed 
of  the  punishment  of  those  who  com¬ 
mitted  similar  crime. 

"Obviously,  there  could  Ik*  no  detcr- 
rant  effect  if  the  punishment  of  offenders 
was  not  known. 

“However,  the  newspaiK*r  docs  not 
print  news  of  the  arrest  and  conviction  of 
certain  criminals  for  the  sole  purpose  of 
deterrinR  other  criminals  from  crime,  al- 
thouRh  the  editor  may  be  Rratified  to 
know  that  this  in  a  Rcneral  way  is  the 
effect  of  publication. 

“The  duty  of  a  newspaper  is  to  record 
the  events  which  hapjien  in  the  world, 
the  Rood  occurrences  and  the  bad  oc¬ 
currences.  the  achievements  of  worthy 
people,  the  mistakes  and  failures  of  the 
unfortunate,  and  the  evil  deeds  of  the 
unworthy. 

“Ft  records  also  the  rewards  of  the  «le- 
servitiR,  and  the  penalties  of  the  unde- 
serviiiR. 

“The  general  effect  of  this  record  ti> 
the  reasoning  mind  must  necessarily  be 
that  ‘honesty  is  the  best  policy,'  that  edu¬ 
cation  and  intelligent  effort  secure  the 
things  that  arc  desirable  in  the  world, 
apd  that  evil  deeds  bring  unhappiness  and 
disaster ;  in  other  words  that  ‘the  wages 
of  sin  is  death.’ 

“A  newspaper  should  be  as  impartial 
in  its  publication  of  crime  news  as  it  is 


or  should  lie  iii  its  publication  of  political 
news  or  any  kind  of  news. 

“If  it  iirints  an  accusation  it  should 
also  print  a  defcn.se;  if  it  prints  the  con¬ 
demnation,  it  may  also  print  the  appeal  of 
the  condemned. 

“1  do  not  know  what  proportion  of 
newspaper  circulation  mav  be  attributed 
to  the  publication  of  crime  news,  but  1 
should  think  a  newspaper  which  failed 
to  print  any  imixirtant  class  of  news  in 
which  the  public  was  interested  would 
not  l>e  considered  a  complete  newspaper. 

“I'or  instance,  the  .Yctc  )'ork  Times. 
which  is  a  very  thorough  paper,  printed 
more  words  on  the  Snyder  trial  than  any 
other  newspaper  in  New  York. 


“There  are  various  elements  of  interest 
in  the  fiction  stories  which  appear  in 
books  and  on  the  stage  and  in  the  fact 
stories  which  appear  in  newspapers — such 
as  romance,  adventure,  melodrama,  com¬ 
edy,  anel  tragedy. 

“.\11  of  these  elements  enter  into  human 
lives,  and  all  interest  living  human  be¬ 
ings. 

“There  is  no  reason  why  any  of  them 
should  he  excluded  from  the  stories  of 
facts  that  are  recorded  in  newspapers, 
any  more  than  they  should  be  or  could 
be  excluded  from  the  stories  of  fiction 
which  appear  in  literature  and  the  drama. 

“Whatever  reflects  life  truthfully  must 
deal  with  the  harsh  and  cruel  things  in 


life,  as  well  as  with  the  sweet  and  lovely 
things. 

“In  dealing  with  all  of  these  elements 
of  interest,  all  of  these  facts  of  life,  the 
editor,  however,  must  exercise  good  taste 
an<l  good  judgment  and  intelligent  dis¬ 
crimination,  ju.st  as  the  playwright  or  the 
novelist  must. 

“.\nd  as  a  matter  of  plain  fact,  the 
editor  generally  exercises,  and  should 
exercise,  and  in  fact  must  exercise,  more 
discrimination  than  the  novelist  or  the 
playwright,  because  he  has  a  larger  and 
a  more  varied  audience;  and  because  his 
prixluct  goes  into  the  home,  and  to  all 
members  of  the  family,  every  day  of  the 
year. 

‘‘Such  a  great  and  all-pervading  influ¬ 
ence  must  be  kept  wholesome  and  bene¬ 
ficial  ;  in  fact,  it  must  even  be  exercised 
in  a  way  to  compel  literature  and  the 
drama  also  to  be  wholesome  and  bene¬ 
ficial— as  far  as  may  be  reasonable,  within 
the  more  restricted  limits  of  their  nar¬ 
rower  spheres.” 

Mr.  ilearst  is  honorary  president  of 
the  .\merican  Crime  Study  Commission, 
the  organization  of  which  was  begun  at  a 
Memorial  Day  meeting  in  Chicago.  .\t 
this  time  an  executive  committee  of  five 
was  appointed  to  nominate  an  official 
ticket  for  an  election  to  he  held  some  time 
in  September  when  the  commission,  it  is- 
exiK'cted,  will  be  permanently  established. 

Bradford  .Merrill,  general  manager  of 
the  Hearst  newspapers,  was  appointed 
secretary  of  the  Commission  at  the  Chi¬ 
cago  meeting.  He  told  Editor  &  PrB- 
i.isiiKR  this  week  that  the  commission 
was  not  a  newspaper  enterprise.  .After 
the  permanent  organization  is  effected,  he 
said,  regional  meetings  will  he  held,  and 
the  findings  will  be  given  out  to  all. 

■As  related  by  Mr.  Merrill,  the  idea  of 
the  American  Crime  Study  Commission, 
dates  back  to  .April,  l‘>26,  when,  after  the 
hanging  of  Cerakl  Chapman.  Mr.  Hearst 
inihlished  a  signed  editorial  in  his  news¬ 
papers  entitleil  “We  Cannot  Cure  Murder 
by  .Murder." 

.\lter  quoting  the  entire  “Sermon  on 
the  Mount.”  Mr.  Hearst  argued  that 
Christ’s  “theories  were  practical  and 
could  actually  lx*  put  into  operation  for 
the  benefit  of  humanity  in  this  world  as 
well  as  the  next.” 

“There  is  no  deterrent  in  the  menace  of 
the  gallows,”  Mr.  Hearst  wrote.  “Cruel¬ 
ty  and  viciousness  are  not  abolished  by 
cruelty  and  viciousness— not  even  by 
legalized  cruelty  and  viciousness.” 

The  editorial  concluded  with  the  as¬ 
sertions  : 

“We  cannot  cure  murder  by  murder. 

“We  must  adopt  another  and  better 
system. 

“We  must  try  not  merely  to  punish 
crime  but  to  prevent  crime,  to  cultivate 
good  citizenship,  to  create  good  citizens, 
through  the  right  kind  of  surroundings, 
the  right  kind  of  educ.ation. 

“That  is  not  fmly  the  duty  of  the  State ; 
it  is  the  safety  of  the  State. 

“In  fact  it  is  the  Salvation  of  the 
State  and  of  society.” 

.\mong  the  letters  received  by  Mr. 

(Continued  on  page  27) 


William  Randolph  Hearst 


ZULUS  BUY  WIVES  ON 
INSTALMENT  PLAN 


TESTING  NEWSBOY  LAW 

Hearing  of  a  test  case  on  the  ordi¬ 
nance  passed  by  the  city  council  of  Okla- 
honia  City  forbidding  newsboys  to  an¬ 
nounce  the  contents  of  their  papers  will 
be  held  by  the  criminal  court  of  appeals 
on  June  27.  It  involves  a  decision 
against  Welborne  Westillison,  Okla¬ 
homa  News  newsboy,  who  was  fined  for 
crying  out  his  papers. 


GAS  RATE  RISE  CITY  FATHERS  OKAYED 
KAYOED  BY  HOUSTON  PRESS  EDITOR 


H.  Dodge,  Recently  in  Afri( 
Tells  of  “One  Cow  Down,  One 
Cow  a  Month  Plan’’  Com¬ 
mon  Among  Natives 


Foster  Fights  Local  Company’s  Effort  to  Increase  Tariff,  Then 
Wins  Wire  Battle  After  City  Administration 
Had  Set  New  Schedule 


New  York.  The  day  he  arrived,  the 
managing  editor,  Webb  C.  .\rtz,  wired 
him  tliat  the  City  Council  had  reached  a 
compromise  with  tlie  local  gas  company 
and  was  preparing  to  pass  an  ordinance 
fixing  Houston’s  gas  rate  at  80  cents  per 
thousand  cubic  feet,  plus  a  75  cents 
meter  charge. 

Mr.  Foster  was  given  the  tip  that  this 
ordinance  would  be  passed  witbiti  .V) 
hours. 

Mr.  Foster,  who  had  always  supported 
the  Mayor,  Oscar  F.  Holcombe,  imme¬ 
diately  wired  him  a  personal  protest.  The 
Mayor  responded,  stating  that  he  had 
agreed  to  the  compromise  —  that  he 
thought  it  was  the  best  thing  to  be  done. 

Then  Mr.  Foster  wired  a  double¬ 
column-first-page  editorial,  warning  city 
officials  not  to  pass  the  ordinance  so 
hastily,  but  to  investigate  further,  and 
giving  his  views  in  opposition  of  the  pro¬ 
posed  advance. 

That  very  night  the  citv  council  passed 
the  ordinance  through  the  first,  second 
and  third  readings  as  though  it  were  a 
great  emergency.  The  next  dav  Mr. 
Foster  wired  another  editorial  deploring 
the  action,  calling  it  hasty,  ill-advised  and 
unwarranted  and  took  the  train  for  Hous¬ 
ton. 

He  arrived  Saturdav  morning.  Mav  28 
and  wrote  an  editorial  which  was  printed 
in  10-point  type  across  the  first  page,  call- 
a  public  utilities  corporation  to  restore  'np  attention  to  the  fact  that  the  new 
the  old  rate  for  natural  gas,  after  a  big  rneter  charge  alone  meant  ?,560.nf)0  a 
increase  had  been  granted  by  the  City  vear  extracted  from  the  hoiiseholds  of 
Commissioners.  Houston  and  calling  attention  to  the  fact 

In  the  year  1925  great  gas  fields  were  ♦f'-it  the  new  advance  in  natural  gas  nlus 
<liscovered  in  Southwest  Texas  in  coun-  the  meter  charge  meant  an  outrageous 
ties  two  and  three  hundred  miles  from  profit  for  the  local  gas  comnany. 
Houston.  Two  well  financed  pipe  line  He  showed  how  the  local  gas  comnanv 
companies  made  contracts  for  gas  at  the  bought  the  gas  from  the  pine  line  corn- 
wells  and  invested  together  something  pany  for  .50  cents  and  that  the  old  rate, 
over  $20,000,000  for  the  purpose  of  bring-  P'us  the  meter  charge,  gave  a  gross  profit 
ing  the  fuel  to  Houston.  of  165  per  cent  and  that  the  new  rates 

One  of  them,  the  Gulf  Gas  Company,  made  a  gross  profit  of  250  ner  cent, 
.secured  the  contract  to  supply  the  city  He  followed  this  \vith  first  page  edi- 
with  gas  through  the  local  company  that  torials  everv  dav  during  that  week  and 
had  been  in  the  city  for  60  years  manu-  on  June  5,  iust  one  week  after  the  ed’tor 
facturing  artificial  gas.  of  the  Press  returned  to  the  citv.  th" 

The  other,  the  Houston  Pipe  Line  local  gas  company  and  the  city  council 


V  MOST  remarkable  victory  for  the 
^  people  has  just  resulted  in  Houston, 
'exas,  where  the  Houston  Press  forced 


William  H.  Dodge,  formerly  president 
i)f  Allied  Newspapers,  Inc.,  who  ha.; 
spent  the  past  few  months  touring  Africa 


DAILY  FORCES  LOWER 
ELECTRIC  RATE 


Worcester  (Mass.)  Post’s  Campaign 
Successful  as  Utility  Is  Ordered 
to  Cut  Rate  from  Seven 
to  Five  Cents 


City  for  more 
than  a  year. 

So  conclusive¬ 
ly  did  the  Post's 
stories  show  the 
enormous  profits 
of  the  Worcester 
Electric  Light 
Company,  that 
the  Massachu¬ 
setts  Department 
of  Public  Utili¬ 
ties  this  week  or¬ 
dered  the  rate 
per  kilowatt  hour  changed  from  seven 
cents  to  five  cents,  a  reduction  of  two 
cents  which  will  mean  a  saving  of  at  . 

least  $540,000  yearly  to  consumers.  this  week  told  I'.ditor  &  Pi’busheii 

The  decision  of  the  state  department  how  instalment  buying  is  carried  on 
was  the  direct  result  of  petitions  gath-  among  the  Zulus,  on  the  "one  cow  down 
ered  together  by  the  Post  and  the  cam-  ^tttl  one  eow  a  month’  plan.  Mr.  Lodge 
paign  directed  personally  by  Mr.  Fahey,  returned  from  his  African  trip  June  3. 
who  has  appeared  himself  nearly  a  score  Mr.  Dodge’s  story  follows : 
of  times  before  the  board  at  hearings  on  ‘‘Last  week  we  trekked  back  into  the 
gas  and  electric  light  rates.  Mr.  Fahey,  African  bush  and  looked  in  on  a  Zulu 
at  his  own  expense,  hired  one  of  the  best  kraal.  Through  our  guide,  we  were  in- 
puhlic  utilities  experts  in  the  state,  Sam-  vited  by  the  headman  to  enter  his  bee 
uel  H.  Mildram,  tOi  make  a  survey  of  hive  hut.  Squatting  in  the  shadows  to 
Worcester  conditions,  when  city  officials  the  rear  we  saw  our  host’s  spouse.  With 
declined  to  take  this  step  in  behalf  of  obvious  emphasis  the  lord  and  master 
the  public.  detailed  the  fact  that  this  black  Venus 

The  reduction  for  Worcester  people  is  had  set  him  back  eleven  cows, 
the  largest  ever  ordered  in  Massachu¬ 
setts. 

Significant  in  the  campaign  was  the 
fact  that  more 
service  (  .  " 

reduced  their  rates  as  the  Post  cam- 
The  forced  return  to  the  old  rates  ps'Rn  progressed, 
eans  a  saving  to  the  average  house- - 


John  II.  Fahey 


M.  E.  Foster 


W.  H.  Dodge  in  a  Zulu  “jinrikisha' 


“A  second  look  at  his  matrimonial  bar¬ 
gain  gave  rise  to  the  suspicion  that  there 
must  have  been  something  wrong  with 
electric  light  the  cows.  They  could  not  have  been 
companies  throughout^the  state  s„ch  as  our  well  known  “contented"  kind. 

“But  our  Zulu  Romeo  did  fairly  well, 
for  his  wife  had  borne  him  three  daugh¬ 
ters,  two  of  whom,  reduced  to  the  bovine 
common  denominator,  had  yielded  a  net 
lirofit,  on  the  marriage  market,  of  one 
Divorce  Actions  Can  humlred  per  cent  over  his  original  invest- 
ertions  Are  Untrue  ment. 

.  ..  i  I  .  proof  that  our  ‘rleferred  payment 

ivorce  actions  not  later  penetrated  Darkest  .Africa, 

lets  will  make  the  com- 

3  hM  proceeelings  un-  f„r„it„re.  frocks  and  furbelows-note 
ned  by  Governor  C.  C.  was  later  sold. 

*.  i,^  a  falling  market,  on  the  Own-Your- 

the  new  law  is  to  pre-  Owii-Wife — One-cow-down  one-cow -per- 
:  divorce  corespondents 

r  of  the  law,  Senator  *  ...  ... 

itends  amounts  in  manv  .  son-m-law  is  still  struggling 

hort  of  legalized  black-  "ith  his  cow  payments,  dreaming  no 
doubt  of  the  day  when  his  daughters  will 
iie  a  protection  to  the  serve  to  crown,  with  cows  like  these  a 
youth  expectant,  with  an  age  of  ease. 

_ _  “Cows  are  legal  tender  here  when  one 

■c  wives  are  purchased.” 

Dodge  told  another  story  of  a 
undertaker,  who,  dur- 


NEW  GROCERY  GROUP 


RAISING  $100,000  AD  FUND 

.•\  campaign  to  raise  $100,000  for  ad¬ 
vertising  Minnesota  as  a  great  agricul¬ 
tural  state  during  the  next  two  years  was 
launched  last  week  by  the  Minnesota 
Realty  .Association  meeting  at  Walker, 
Minn.  Plans  are  being  perfected  for 
raising  the  fund  in  a  state-wide  campaign 
and  the  drive  is  to  be  carried  into  every 
county. 


fast-working  native 
ing  a  plague,  went 
and  measured  his  potential  patrons  in  an¬ 
ticipation. 


BROADCASTING  COMIC  PAGES 

The  Portlaml  OreROtium  has  begun 


CELEBRATES  50TH  YEAR  reaning 

each  Sill 

The  ll’illows  (Cal.)  Daily  Journal  on  are  read 
June  2  celebrated  its  fiftieth  anniversary.  Blossom. 
It  was  founded  in  1877  by  A.  J.  Patrick,  charactei 
I'or  the  past  30  years  it  has  been  pub-  tertainer 
lisbed  by  E.  M.  Sehron.  children 


.  / 


Editor  &  Publisher  for  June  11,  1927 
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KEEPING  UP  WITH  THE  RECORD  FLYING  NEWS 

^wspapers  Work  Fast  Covering  Trans- Atlantic  Flights — Editors  Give  Thanks  to  Lindbergh,  Paid 
$50,000  for  Stories — Hearst  Offers  Chamberlin  and  Levine  $100,000 


VENVSl’APERS  andj>ress  associations  By  PHILIP  SCHUYLER 

have  liad  to  “give  'er  the  gun  these 

.jays  to  keep  pace  with  America’s  aviators  the  public’s  interest — one  heard  nothing  money  received  from  the  sale  of  the  first 
and  their  record  smashing  trans- Atlantic  but  Lindbergh.  All  other  news  in  every  article  to  foreign  newspapers 
flights.  office  in  America  took  the  siding  Satur- 

Llareiice  D.  Chamberlin  and  his  passen-  day  and  Sunday,  while  the  Lindbergh 
tr-pilot,  Charles  Levine,  chose  to  special  thundered  by.  He  had  full  pos- 
niake  a  mystery  of  their  thrilling  adven-  session  of  nearly  every  first  page.  Every 
nireofthe  last  week-end.  Newspapermen  paper  that  could  be  printed  was  sold  and 
didn’t  know  whether  they  were  headed  for  still  the  demand  was  not  met.  Even  cir- 
ikrlin.  Rome,  Moscow,  or  Warsaw,  culation  men  had  to  admit  that  here  was 
When  they  finally  came  down  at  Klinge,  something  that  beat  the  Snyder  case — 
the  volume  of  aviation  news  of  the  past  atid  not  one  commandment  broken, 
three  weeks  reached  a  new  high  altitude,  “All  of  which  does  not  mean,  of  course, 
with  European  correspondents  rushing  that  readers  will  not  pounce  ravenously 
irom  one  capital  to  another  and  reporters  upon  the  next  crime  sensation.  It  simply 
on  this  side  setting  their  own  endurance  is  reassurance  to  the  great  majority  of 
itcords.  some  going  46  hours  without  editors  who,  although  knowing  that  read- 
j'.tep.  as  extras  hopped  off  and  others  er  appeal  is  not  confined  to  the  morbid 
crashed  on  the  correction  of  false  Hashes,  and  there  still  is  a  thrill  for  Americans 


This 

amounted  roughly  to  $J.5t)6.  Later  all 
other  receipts  were  turned  over  to 
"Lucky.’’ 

The  Bankers  Trust  Company  in  Paris 
was  appointed  to  handle  the  aviator’s  af¬ 
fairs,  and  when  the  Times  sought  to  make 
arrangements  for  further  stories  from 
Lindbergh,  a  guarantee  of  a  certain  sum 
was  asked.  It  was  said  this  week  that 
the  S50,000  the  young  air  king  will  make 
from  his  pen  will  more  than  meet  this 
guarantee. 

On  Wednesday  the  Times  announced  it 
had  likewise  purchased  the  exclusive 
world  rights  to  five  articles  written  by 
Chamberlin  and  Levine.  The  North 


Up-to-the-minute  news  of  flying  as  it  in  high  adventure,  were  nevertheless  lx-  .\merican  Newspaper  .Alliance  had  had  a 


concerns  the  newspapers  may  most  easily  ginning  to  need  a  renewal  of  faith, 
be  summed  up  in  breathless  headlines,  a  “So,  our  thanks  to  Lindbergh.’’ 

joitable  style  when  reporting  100-mile  an  And  Col.  Lindbergh  also  is  thankful, 

hour  accomplishments.  Thus:  Editor  &  Publishkr  was  officially  in- 

.American  Society  of  Newspaper  Edi-  formed  this  week  that  the  fearless  young 
tors  issues  "Thanks  to  Lindbergh”  for  airman  will  earn  approximately  $50.00() 
renewal  of  faith”  in  belief  reader  appeal  for  his  first  literary  achievement,  a  series 
is  not  contified  to  “gin,  fornication  and  of_  ten  articles  bought  by  the  Mnv  York 
murder.”  Times  and  sold  to  newspapers  all  over 

Col.  Charles  A.  Lindbergh  will  make  the  world.  The  Times,  as  revealed  ex- 
approximately  $50,000  for  his  10  news-  clusively  by  this  pajx-r  two  weeks  ago. 
paper  articles.  is  paying  its  own  full  price  for  the  story 

New  York  Times  signs  up  Chamber-  and  turning  all  the  symlicate  profits  over 
lin  and  Levine,  under  conditions  similar  to  the  aviator-writer. 


to  those  followed  in  Lindbergh’s  case. 

William  Randolph  Hearst  offers  Cham¬ 
berlin  and  Levine  $100,000  for  non-stop 
dight  from  Berlin  to  New  York  and 
rights  to  story  of  the  hop. 


The  New  York  Times  paid  a  lump  sum 
for  the  first  article  written  by  the  New 
York  to  Paris  flyer.  .Although  it  was  re- 
jiorted  that  Lindberg  was  offered  $10,- 
000  for  the  same  work  by  another  news- 
New  A’ork  papers  establish  new  records  paper,  he  chose  the  Times’  offer  of  a 
ssuing  extras  on  start  and  finish  of  latest  little  more  than  $8,500  for  the  world 
trans-ocean  hop.  rights.  When  Col.  Lindbergh  landed  in 

Reporters  at  Roosevelt  field  go  46-hours  Paris,  the  Times,  believing  he  might  need 
hours  without  sleep,  rivalling  records  of  the  ca.sh,  ordered  its  European  represent- 
airmen.  ative  to  turn  over  to  the  flyer  alt  the 

Press  assocciations  deploy  foreign  cor¬ 
respondents  to  cover  Bellanca  plane  land¬ 
ing  in  Cermany. 

Editors  probe  “saturation  point”  of 
reader-interest ;  asking  “Was  Lindbergh 
jverplayed  ?” 

Newspapermen  form  committees  in 
Washington  and  New  York  to  prepare 
ior  reception  to  Lindbergh. 

The  "Thanks  to  Lindbergh”  appeared 
in  a  bulletin  issued  this  week  by  the 
.American  Society  of  Newspaper  Editors. 

“Editors  owe  much  to  ‘Lucky  Lind¬ 
bergh’,”  it  read. 

“His  exploit  brought  fresh  proof  that 
the  American  public  still  can  be  thrilled 
something  besides  gin,  fornication  and 
murder. 

“Of  course  editors  already  knew  that, 
but  sometimes  reassurance  is  valuable  es¬ 
pecially  when  circulation  departments 
clamor  for  something  with  a  kick  to  at- 
uact  readers. 

“And  if  the  Flying  Viking  had  planned 
it  with  that  alone  in  view  he  could  not 
have  picked  a  time  better  calculated  to 
refresh  and  encourage  the  newspaper  pro¬ 
fession.  For  a  fortnight  column  after 
column  had  been  turned  over  daily  to  the 
Cold  Blonde  with  her  sashweight  and  the 
captivating  corset  salesman  with  his  gin 
complex.  There  could  be  no  argument 
ibout  it — the  readers  wanted  it.  They 
wanted  to  read  all  they  could  and  then 
wallow  in  what  was  left.  Papers  simply 
hid  to  print  it  and  it  brought  very  few 
protests— far  fewer,  probably,  than  stories 
of  its  kind  usually  bring. 

■'What  did  it  mean?  Had  it  been 
ileiinitely  and  finally  demonstrated  that 
■he  one  sure  way  to  the  interest  of  news- 
Piper  readers  was  through  pornographic 
morbidity?  Many  editors  who  had  stood 
orit  valiantly  against  complete  surrender 
>0  the  circulation  urge,  doubtless  had 
misgivings.  The  ‘go’  signs  seemed  to  be 
uishing  brightly  along  the  dirt  road. 

And  then  Lindbergh  swooped  down, 

J^lc  over  the  attention  of  the  country  and 
before  it  could  catch  its  breath  had  flown 

Paris.  There  could  be  no  doubt  about 


previous  contract  with  the  backers  of  the 
Bellanca  monoplane,  but  it  was  contin¬ 
gent  on  Chamberlin  being  the  first  to  fly 
from  New  A’ork  to  Paris  and  expired  the 
moment  Lindbergh  landed  in  Le  Bourget. 

The  Times  informed  PCditor  &  Pub¬ 
lisher  it  was  “very  pleased”  with  its 
latest  purchase. 

“I  certainly  don’t  think  that  the  people 
Ivave  tired  yet  of  reading  this  kind  of 
news,”  Frederick  T.  Birchall,  acting 
managing  editor,  said. 

The  Times  thought  enough  of  the  start 
of  the  Bellanca’s  flight  last  Friday  morn¬ 
ing,  June  3,  to  issue  an  extra  edition  at 
<>  :30,  .A.  M.  less  than  25  minutes  after 
the  take-off  from  Rixisevelt  field.  This 
was  the  latest  hour  the  Times  has  ever 
iniblished  an  e.xtra,  Mr.  Birchall  said. 
He  declared  he  had  another  extra  on  the 
presses  at  about  the  same  hour  last  Mon¬ 
day  morning  on  a  false  flash  on  the 
flyers’  arrival  in  Berlin,  which  had  to  be 
killed  when  the  flash  was  later  corrected. 
The  June  3  extra  ran  to  1(X),0(H)  copies. 


The  above  cartoon  by  Jerry  Doyle  whirb  appeared  in  the  Philadelphia 
Record  June  .5,  created  much  comment  and  many  reprints  have  been  ordered 
by  Sunday  Schools,  boys'  clubs  and  other  organizations 


according  to  Mr.  Birchall,  who  said  they 
were  sent  around  to  newstands  for  “re¬ 
covering.” 

Mr.  Birchall  confessed  that  he  person¬ 
ally  had  had  a  "hell  of  a  good  time” 
working  on  the  job  day  and  night  to  see 
to  it  that  the  Times  got  complete  stories 
on  the  airplane  adventures.  For  several 
days  he  never  left  the  office.  He  has  his 
own  private  bedroom  and  bath  on  the 
same  floor  as  the  city  room,  equipped  with 
soundproof  door  and  walls. 

Reporters  at  Roosevelt  field  assigned 
to  report  the  start  of  the  Chamberlin- 
Levine  flight  were  not  as  luckily  situated 
as  Mr.  Birchall.  Many  of  them  went 
without  sleep  for  jx-riods  equal  to  the 
records  of  the  airmen  themselves.  Some 
of  these  on  the  dog  watch  trick,  who  went 
-k)  hours  without  sleep,  were  C.  B.  Allen, 
of  the  A’l’tt'  York  Morning  World. 
Oiarles  Murphy  of  the  Nesv  York  Eve¬ 
ning  Post,  and  Russell  Owen,  of  the 
.Veto  York  Times. 

.Allen  is  a  personal  friend  of  Chamber¬ 
lin's.  -At  the  flyer’s  request,  he  sailed  for 
Berlin  this  week  on  the  same  boat  as 
Mrs.  Chamberlin  and  Mrs.  Levine  to  be 
Mr.  Chamberlin’s  personal  business  rejx 
resentative.  .Allen  is  a  former  army 
aviator,  and  he  may  fly  with  Chamberlin 
and  Levine  on  their  exixctcd  visits  to 
Euriipean  capitals. 

Murphy,  of  the  Post,  during  the  story  so 
far,  has  been  in  close  touch  with  Com¬ 
mander  Byrd,  who  still  exjxcts  to  make 
a  trans-.Atlantic  flight  in  the  tri-motored 
Fokker.  He  was  the  first  newspajxr  man 
to  make  a  flight  with  Byrd  in  the 
".America.”  Owen  has  won  considerable 
praise  from  New  York  readers  for  his 
coverage  of  various  angles  of  the  avia¬ 
tion  story  on  this  side  of  the  .Atlantic, 
and  several  of  his  stories  have  been  pub¬ 
lished  in  pamphlet  form  by  the  Times. 

The  record  number  of  hours  these  men 
went  without  sleep  may  have  been 
equalled  or  surpassed  by  newspaper  men 
in  other  sections  of  the  country  and  the 
world.  In  Boston,  for  instance,  the 
Poston  Herald-Traveler  broadcast  .Asso¬ 
ciated  Press  dispatches  from  its  city  room 
all  through  the  night  of  June  5.  Charles 
Coyle  of  the  Herald’s  staff  assisted  the 
radio  announcer,  and  Charles  Drury,  day 
city  editor,  played  an  important  part  in 
the  work.  Practically  every  member  of 
the  Herald-Traveler  staffs  stayed  on  the 
job  until  the  Bellanca  plane  landed. 

On  the  other  side  of  the  .Atlantic,  the 
tJhamberlin  flight  was  harder  to  cover 
than  Lindbergh’s  beeline  journey  from 
New  York  to  Paris.  Not  to  know  wheie 
the  aviators  were  going  to  try  and  reach, 
presented  a  problem  of  news  coverage  di  i 
ficult  to  surmount. 

Reports  had  it  the  Bellanca  would  land 
either  in  Rome,  Berlin,  Moscow  or  War¬ 
saw.  To  make  sure  that  all  these  points 
would  be  well  covered,  the  Associated 
Press  .sent  Hudson  Hawley  from  Paris  to 
Boulogne,  to  be  ready  to  speed  from 
there  to  either  Germany  or  Russia.  J. 
Hanscome  was  sent  from  the  Paris  office 
to  Rome,  while  J.  E.  Sharkey,  the  Gen¬ 
eva  correspondent  was  sent  from  his  post 
to  Berne,  Switzerland,  there  to  be  ready 
to  go  to  Rome  or  any  intermediate  point 
where  the  Bellanca  might  come  down. 
It  was  Hawley  of  these  men  who  reached 
the  flyers  first  at  Kottbus.  He  flew  there 
from  Templehofer  field  in  Berlin. 

Others  to  fly  from  Berlin  to  Kottbus 
to  interview  the  flyers  there  were  Dor¬ 
othy  Thompson,  Xeu’  York  Evening 
Post,  T.  A’barra,  .Veto  ForjS:  Times,  the 
Berlin  correspondent  of  International 
News  Service,  and  Eric  Keyser  of  the 
L’nited  Press.  Frederick  Kuh  of  the 
Berlin  office  of  the  L'nited  Press  ob- 
taine<l  an  interview  by  telephone  from 
Mr.  Levine. 

While  the  reporters  and  correspondents 
continued  to  turn  out  column  after  col¬ 
umn  of  space  on  the  latest  flight  and  the 
(Continued  on  {mge  18) 
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PROGRAM  COMPLETED  FOR  S.  N.  P.  A. 
CONVENTION  IN  ATLANTA  JUNE  4-6 


Specialized  Discussions  on  Editorial,  Circulation,  Mechanical 
and  Advertising  Topics  Planned — 

O.  C.  Harn  a  Speaker 


A  NEW  plan  of  specializing  discussions 
will  be  followeil  at  the  25th  annual 
meeting  of  the  Southern  Newspaper  Pub¬ 
lishers  Associa- 


JoHN  A.  Park 


tion  to  be  held  in 
A  1 1  a  n  t,a  .  (ia., 
July  4-6. 

Monday. 

4,  will  be 
torial  Day 
topics  for 
sidcration 
revolve 
editorial  methods. 
James  H.  Nevin 
will  act  as  chair¬ 
man.  Tuesday 
has  been  desig¬ 
nated  "Lircula- 
tion  -  Mechanical 


luly 

"lidi- 
and 
con- 
w  i  1 1 
alxiut 


W'hD.NtsUAv,  .AnvfckTisiNO  Day 
F.  A.  Wilson-Lawrenson,  Chairman 
Convention  convenes  at  9:30  a.  m. 
Speaker :  W.  A.  Armistead,  of  N.  W. 
Ayer  &  Son,  “The  Growth  of  Soutli- 
ern  Advertising  During  the  Past 
Twenty-tive  Years.” 

Reports  of  Committees. 

Selection  of  1928  meeting  place. 

Topics. 

.Adjournment  1  :30  p.  m. 

2  :()0  p.  ni. — Golf. 


FLORIDA  EDITOR  IS 
BARRED  BY  SENATE 


Day”  with  Charles  D.  .Atkinson  as  chair¬ 
man.  VV^ednesday  will  be  “Advertising 
Day”  w’ith  F".  .A.  Wilson-Lawrenson  as 
chairman. 

Chief  among  the  outside  sjteakers  at 
the  Convention  will  be  O.  C.  Harn,  man¬ 
aging  director  of  the  Audit  Bureau  of 
Circulations,  Chica.go.  He  will  speak 
Tuesday.  Two  e.xecutives  of  the  .Ameri¬ 
can  NewspaiK'r  Publishers  .Association 
will  also  appear  on  Tuesday's  program, 
Harvey  J.  Kelly,  chairman  of  the 
.A.  P.  .A.  Standing  l.atx)r  Committee, 
and  W .  H.  Wines,  manager  of  the 
mechanical  dei)artment. 

On  Wednesday  tlie  chief  spe-aker  will 
be  W.-  A.  .Armistead  of  N.  W.  .Ayer  & 
.Sun,  Philadelphia,  who  will  di-cuss  “The 
Growth  of  Sonthern  .A<lvertising  in  the 
Past  23  Years." 

John  .A.  Park,  publisher  of  the  Rnleigh 
(X.  C. )  Tiiih's  is  S.  X.  P.  .\.  president. 

The  comi)lete  program  follows; 


Sunday,  July  3. 
Registration. 

Mo.ndav,  Eiutokiai.  Day 
James  R.  Nevin,  Cltairman 


Convention  convenes  at  9:30  a.  m. 
Receiving  of  Reports. 

.Appointment  of  Committees 
Topics. 

-Adjournment,  1  ;30  p.  m. 

3  :()0  p.  m. — Memorial  Services  and  Bar¬ 
becue  at  Stone  Mountain,  President 
John  A.  Park,  presiding. 

Speaker:  Hon.  Josephus  Datiiels, 
Raleigh  Ni~i('s  and  Obsen'er. 

8:00  p.  m. — Meetings  of  press  associa¬ 
tions.  .Acceptances  from  .Associated 
Press,  International  News  Service, 
United  Press  Association  and  Con- 
■solidated  Press. 

Dinner  dance  at  Capital  City  (Jiib. 


Editorial  Criticizing  intelligence  of 

That  Body  Objected  to  by  Senator 
Singletary — Few  Vote  on 
Resolution 

{liy  telegraph  to  Editor  &  PuBLisaiiR) 

Tau-ahassee,  June  6.— -An  action  of 
major  interest  to  newspaper  iKJople  of 
Florida,  featured  the  closing  days  of  the 
legislative  session,  which  Byron  M.  C  G. 
\\  est,  editor  of  the  Florida  State  \ews 
was  barred  from  the  senate  chamber  by 
the  terms  of  a  resolution  offered  by  Sena¬ 
tor  W.  J.  Singletary,  Marianna,  and 
adopted  in  the  upper  branch. 

The  expulsion  order,  applying  to  “the 
editor  and  associate  editor"  was  issued 
after  Senator  Singletary  had  launched  a 
scathing  attack  based  on  an  editorial  pub¬ 
lished  in  the  State  News.  The  editorial, 
headed  "We  -Aixilogi/.e,"  commented  on 
a  resolution  by  Senator  Singletary,  which 
authorized  a  committee  inspection  of  te.xt 
books  used  in  the  institutions  of  higher 
learning.  .Adoption  of  the  resolution  was 
a  slap  at  the  students  in  the  institution, 
the  editorial  said. 

Senator  Singletary  took  particular  ex¬ 
ception  to  the  editorial  statement  that  “a 
most  minute  minority  of  either  the  house 
or  the  senate  are  in  possession  of  any 
degrees,  or  exix?rience  in  the  field  of  edu¬ 
cation  which  would  equip  them  to  teach 
a  grade  school  much  less  act  as  inquisi¬ 
tors  and  censors  of  text  or  reference 
hooks.” 

“.Apologize  for  the  general  assembly,” 
the  editorial  concluded. 

Branding  the  editorial  as  “a  pack  of 


Tuesday, 


Rufus 


ClRl  UL.ATION  -  MeCHANIUAI. 

Day 

Shore  and  Clias.  1).  Atkinson, 
Chairmen 

Convention  convenes  at  9  :.10  a.  m. 
Speakers:  O.  C.  Harn,  .Audit  Bureau  of 
Circulations,  and  Harvey  J.  Kelly, 
chairman  .A.  N.  P.  A.  Standing 
Labor  Committee,  and  W.  E.  Wines, 
manager  Mechanical  Department  of 
the  A.  N.  P.  A. 

Rept)rt  Nomination  Committee. 

Election  of  officers. 

Topics. 

Adjournment,  12 :30  p.  m. 

2  :()0  p.  m. — Golf  Tournament,  East  Lake 
Gub. 

7 :30  p.  m. — Twenty-fifth  anniversary 
Bamiuet,  Clark  Howell,  Sr.,  presid¬ 
ing. 

Speakers :  For  .Atlanta :  John  S. 
Cohen,  Atlanta  Journal;  for  S.  N. 
P.  A. :  Past-president  Victor  H. 
Hanson,  of  Birmingham  Xe^vs. 
Introduction  of  past  president  and  presen¬ 
tation  of  cup  to  H.  H.  Cabaniss,  first 
president,  by  Walter  C.  Johnson, 
Dance. 


•UNCLE  JOHN”  O’NEILL  IS 
ON  A  EUROPEAN  TOUR 


••IT’S  about  time,”  said  .Adolph 

^  Ochs,  publisher  of  the  iVeic 
York  Times,  “for  Jobii  O’Neil  to 
take  a  trip  to  Europe.” 

Mr.  Ochs  was  going  himself  for 
a  motor  tour  through  France. 
“Uncle  John.”  as  he  is  known  on 
the  Times,  had  never  been  abroad. 
He  had  worked  25  years  for  the 
Times  and  now  is  make-up  editor. 

The  observation  of  Mr.  Ochs  be¬ 
came  an  order  from  the  pub¬ 
lisher’s  office,  and  Mr.  O'Neil  went 
abroad.  He  is  enjoying  a  three 
months'  tour  of  the  old  worhl 
with  Mrs.  O’Neil,  and  he  isn’t 
paying  any  bills. 

Before  he  left  F.  T.  Birchall, 
acting  managing  editor,  presented 
him  on  behalf  of  the  stuff  with  a 
pair  of  binoculars,  a  Gladstone 
hag  and  a  raincoat. 

“1  hope,”  wished  Mr.  Birchall, 
“that  you  will  never  he  wet  out¬ 
side  during  your  travels,  Mr. 
O’Neil,  but  may  you  get  moder¬ 
ately  moist  within.” 


TOWER  APARTMENT 
IN  N.  Y.  POST  BUILDING 


Sumptuous  Quarters  for  Curtis-Martin 
Vice-President  Provided  in 
Tower  of  New  $3,000,000 
Plant 


showed  himself  unfit  for  chronicling  the 
activities  of  this  body.” 

The  Florida  State  News  is  a  morning 
newspaper  published  in  Tallahassee.  No 
roll  call  was  taken  on  the  vote  to  expeJ 
and  only  a  few  senators  answered  it  in 
the  affirmative  or  negative.  Only  twt) 
speeches  were  made  in  favor  'of  the  ex¬ 
pulsion,  by  Senators  Singletary  and 
Phillips.  Both  bitterly  arraigned  the 
newspaper. 


SOBER  DESK  MAN  TURNS  “FUNNY” 


James  C.  Collins  Suddenly  Becomes 
Humorist  for  New  York  World 


For  10  years  or  more,  James  S.  Col¬ 
lins  wore  the  sober  mask  of  a  desk  man. 
With  ruthless  pencil  he  slashed  the  wise¬ 
cracks  of  would-be  humorists  on  staffs 
of  the  A'ett’  York  World  and  other 
papers  where  he  has  worked. 

Then  suddenly  he  turned  funny.  He 
was  appointed  to  write  the  daily  hu¬ 
morous  piece  for  Frank  Sullivan,  who 
now  is  on  vacation. 

Mr.  Collins  is  expecting  letters  criti¬ 
cizing  his  new  work  from  men  whose  at¬ 
tempts  to  be  funny  he  once  scoffed  as 
copy  reader  and  assistant  on  the  city 
desk.  He  has  worked  on  the  desks  of 


_  .  the  Philadelphia  Public  Ledger,  Neiv 

lies”  the  Marianna  Senator  said  that  the  York  Mail,  New  Yprk  Morning  Sun, 

writer  of  such  an  article  “was  not  tit  to  Boston  Post,  Boston  A  merican,  and  Bos- 
be  running  around  loose.”  Senator  ton  Swiday  Advertiser.  On  the  World 

Singletary  said  other  misstatements  had  he  has  been  assistant  city  editor  and  pic- 

previously  been  made  by  the  editor  “who  ture  editor. 


Nearing  completion  in  the  tower  of  tl^ 
S3,000,000  plant  of  the  New  York  Ev<. 
ning  Post  on  West  street  is  a  sumptuous 
three-room  apartment  designed  for  the  oc¬ 
casional  use  of  Cyrus  H.  K.  Curtis  and 
John  C.  Martin,  vice-president  of  the 
Curtis-Martin  Newspapers,  and  general 
manager  of  the  Post.  The  rooms  have 
not  yet  been  occupied,  but  Mr.  Martin  be¬ 
lieves  they  may  come  in  handy  sometimes 
when  he  is  detained  in  downtown  New 
York  by  business. 

Julian  S.  Mason,  editor-in-chief,  and 
other  executives  of  the  Evening  Post,  may 
also  on  occasions  of  emergency  find  that  a 
comfortable  home,  a  short  elevator  riik 
from  the  news  room,  is  a  newspaper  office 
convenience  not  to  be  overlix)ked. 

Mrs.  Martin  selected  the  furnishings 
for  the  apartment,  the  living  rexim  of 
which  is  in  Elizabethan  style.  Walls  pan¬ 
eled  in  oak  are  broken  by  eight  deep 
ca.sement  windows  on  three  sides,  with 
a  big  fireplace  in  the  center  of  the  re¬ 
maining  wall.  Soft  overstuffed  easy 
chairs  are  placed  at  either  side  of  the 
fireplace.  In  summer  the  breezes  from 
the  Hudson  will  keep  this  room  comfort¬ 
able  through  the  hottest  evenings. 

From  the  eight  windows  the  view  of  the 
Hudson  is  superb.  Looking  down  the 
bay,  one  can  see  as  far  as  Staten  Island, 
while  in  the  opixisite  direction  the  contin¬ 
ual  steamer  traffic  is  seen.  The  quaint 
leaded  glass  of  old  England  is  used  in  the 
windows,  and  on  some  of  the  panes  are 
painted  crests  of  old  English  families. 

This  living  room  measures  20  by  40 
feet,  and,  in  addition  to  the  features  pre¬ 
viously  mentioned,  is  distinguished  chiefly 
by  its  hand-laid  ceiling.  Interesting  de¬ 
tails  of  the  fireplace  are  the  andirons  of 
early  English  brass  and  two  closets  on 
either  side  with  secret  partitions.  .Articles 
of  particular  interest  among  the  fur¬ 
niture  are  a  reproduction  of  a  Gothic 
chest  and  a  flat  topped  table  of  graceful 
line  and  exquisite  workmanship,  which 
Mr.  Martin  expects  to  use  as  his  desk 
when  working  in  this  sanctum. 

Opening  off  from  this  living  room  is  a 
large  bedroom  paneled  in  French  gray. 
The  bathroom,  with  sunken  bath  and 
slv)W'er  bath,  is  lined  with  imported  Bel¬ 
gian  tile. 

The  third  room  is  an  office  to  be  used 
by  Mr.  Martin’s  secretary,  William  X. 
Lynch. 


SUES  VANDERBILT  PAPERS 


HIGH  ABOVE  THE  PASSING  SHIPS 


Coast  Man  Seeks  Cancellation  of  Notes 
Given  for  Stock 


Suit  has  been  filed  by  Edward  Mace 
against  the  Vanderhilt  Newspapers,  Inc., 
and  John  Brodix,  receiver,  asking  that 
the  plaintiff’s  two  notes  for  $1000  and 
$20(K),  respectively,  be  cancelled.  Mace 
charges  that  high-pressure  methods  were 
used  in  selling  him  stock  in  the  corpora¬ 
tion. 

The  suit  is  looked  upon  as  being  a  test 
case  which  will  determine  the  status  of 
many  other  stockholders  who  are  in  ar¬ 
rears  in  their  payments  for  stock. 

Mace'  sets  forth  that  when  the  stock 
was  sold  to  him  he  was  given  to  under¬ 
stand  that  Cornelius  Vanderbilt,  Jr.,  had 
invested  $3,000,000  of  his  own  money  in 
the  newspaper  enterprise.  The  names  of 
King  C.  Gillette,  millionaire  safety 
razor  magnate,  and  Clarence  H.  Mackay, 
head  of  a  telegraph  system,  were  men¬ 
tioned  to  him  as  associated  with  the 
directors  as  advisors,  Mace  asserts. 


McCREADY  HUSTON  7.ESIGNS 
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Ruoiii  in  Post  Building,  apartment  overlooking  Hudson. 


McCready  Huston  lias  resignal  as  m- 
sociate  alitor  of  the  South  Bend  (Ind.) 
Tribune  t<i  devote  his  time  to  fiction 
itig.  He  is  the  author  of  the  novel,  “The 
Big  Show,”  and  many  short  stories. 
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ELECTRIC  FIRMS  SPENT  $10,000,000  IN  1926 

Expenditure  Was  Only  Six-Tenths  of  One  Per  Cent  of  Gross  Income  Advertising  Committee  States 
National  Co-operative  Campaign  by  Utility  Association  Is  Urged 


an  opinion  will  be  found  to 
citizen  as  well  as  of  the 
members  of  your  advertising  committee. 

“There  is  no  good  publicity  that  is  not 
open  and  above-board.  A  national  ad¬ 
vertising  campaign,  dealing  solely  with 
economics,  showing  among  other  facts 
the  methods  of  organization,  financing  and 


ATOT.AL  expenditure  of  $10,000,000  money  for  advertising  purposes  is  ‘ap-  appear  in  certain  places;  and  that  adver-  job,  and  such  a 

in  advertising  during  1926  by  all  propriated  as  need  arises,’  an  almost  com-  tising,  again  like  the  use  of  the  porous  be  that  of  the 

electric  light  and  power  companies  in  the  plete  confession  that  their  advertising  (if  plaster,  can  be  discontinued  when  the  pain  - ' - ‘  — 

United  States  was  indicated  by  the  re-  any)  is  handled  in  an  occasional,  hap-  has  apparently  ceased. 

-nits  of  a  questionnaire  made  public  by  hazard  way,  certain  to  be  nearly  100  per  “  ‘The  hit-and-miss  plan  for  advertis- 

advertising  committee  of  the  National  cent  inefficient.  Another  section  of  21  ing  is  the  nearest  to  zero  in  effectiveness 

Electric  Light  Association,  meeting  in  companies  were  so  vague  as  to  what  the  of  anything  we  can  think  of.  Besides  be- 

\tlantic  City,  June  6-10.  This  sum  is  term  ‘budget’  meant  that  they  failed  to  ing  resultless,  it  is  more  than  likely  to 
Equivalent  to  only  0.6  of  1  per  cent  of  make  any  answer  whatsoever  to  the  ques-  produce  an  actually  detrimental  effect.  It  development,  presenting  the  facts  as  to 
gross  income,  the  report  stated,  and  tion.  carries  the  suggestion  of  uncertainty ;  it  the  improvement  of  and  decreased  cost  of 

members  were  urged  to  increase  their  ad-  “The  business  of  a  utility  company  is  hints  that  ‘now  we  are  in  trouble  we  are  service  and  the  progressive  extension  of 

vertising  appropriations.  of  a  particularly  stable  and  routine  appealing  to  you,  the  dear  public,  to  help  service  over  wider  areas  to  vastly  larger 

The  questionnaire  sent  out  by  the  ad-  nature,  lending  itself  unusually  well  to  us  out,’  and  it  carries  the  same  impression  numbers  of  people  and  industries,  meets 
vertising  committee  was  answered  by  206  mapping  out  plans  for  activities  well  in  to  the  reader,  if  that  reader  notices  the  all  the  requirements  of  frankness.  It 
member  companies.  Of  the  total  num-  advance.  In  few  other  industries  can  advertising  at  all,  as  does  the  behavior  would  enable  the  industry  to  present  the 
her  reporting,  it  was  found  that  62  per  the  engineers,  operators  and  sales  man-  of  the  small  boy  who  is  good  only  at  evidence  in  its  own  way  in  sufficient  com- 
cent  of  the  whole  represented  newspaper  agers  schedule  their  work  ahead  so  easily  Christmas  time.’  pleteness  and  with  sufficient  repetition  to 

advertising,  .\nswers  to  questions  showed  and  so  accurately,  and  this  is  just  as  true  “Your  committee  has  carefully  consid-  be  convincing.  Without  subterfuge  or 
that  member  companies  plan  to  continue  of  the  advertising  as  any  other  depart-  ered  the  subject  of  national  advertising  rancor  the  facts  should  be  placed  before 
_.i — mgnt  of  the  business.  The  budget  of  an  by  the  Association.  Within  the  past  the  ultimate  judges  of  all  corporation 

electric  light  and  power  company  should  twelve  months  it  has  become  evident  that  activities,  and  it  would  be  very  difficult 
be  made  once  a  year  and  set  up  clearly  the  electric  light  and  power  industry  has  thereafter  for  false  evidence  to  be  wholly 
how  much  money  is  to  be  spent,  for  what  been  selected  as  a  subject  for  political  at-  believed, 

major  purposes,  in  precisely  what  medi-  tack  on  a  national  scale.  The  ostensible 

urns  and  at  what  times  of  the  year,  purport  of  such  an  attack  obviously  must 

month  and  week.  be  economic  and  financial,  as,  for  example 

“The  form  of  an  annual  budget  varies  the  charge  that  rates  are  extortionate,  or 

according  to  the  requirements  of  a  partic-  that  the  small  customer  is  penalized  in 

ular  company.  .•Xfter  the  budget  has  favor  of  the  large  users  of  energy.  Mis- 


their  advertising  activities  during  this 
vear  on  about  the  same  scale  as  last,  with 
moderate  increases  in  many  instances. 

\V.  H.  Hixlge,  of  the  Byllesby  Engi¬ 
neering  and  XIanagement  Corporation, 
Qiicago.  is  chairman  of  the  advertising 
committee. 

The  report  pointed  out  that  not  more 
than  one-half  of  the  advertising  expenses 
are  paid  for  out  of  operating  revenues,  or 
are  included  in  the  selling  cost  of  electric 
energy. 

“Under  these  circumstances,  the  re¬ 
port  read,  “only  0.3  of  one  per  cent  of 
the  average  bill  for  electric  light  service 
can  be  regarded  as  advertising  expense. 

“On  the  other  hand,  it  is  evident  that 
advertising  has  resulted  in  substantial 
economy  to  the  user  of  electric  service — 
a  dollars  and  cents  saving  greatly  in  ex¬ 
cess  of  Ya  of  1  per  cent  per  month.  It 
is  admitted  that  advertising  assists  ma¬ 
terially  in  building  up  volume  of  business 
ami  thereby  decreasing  the  price  of  the 
service  unit,  or  rate  per  kilowatt-hour. 
Had  advertising  not  been  practiced  in  the 
past,  present  rates  would  undoubtedly  be 
higher  than  they  are — and  this  would  have 
been  the  case  for  years. 

"Were  electric  light  and  power  corn- 


been  completed,  however,  it  is  necessary 
to  operate  it  on  a  monthly  basis,  and 
definite  and  readily  understood  forms  are 
used  for  this  purpose,  such  as  that  shown 
by  Fig.  1.  For  the  recording  of  advertis¬ 
ing  in  a  particular  medium  forms  have 
been  devised,  such  as  that  shown  by  Fig. 
2  and  Fig.  3,  the  latter  simply  being  the 


information  as  to  the  economic  achieve¬ 
ments  of  the  industry  is  easy  to  place  be¬ 
fore  the  public  in  sensational  statements, 
while  soher,  actual  data  find  no  such 
facile  distribution. 

“In  the  task  of  getting  the  facts  before 
the  people  advertising  offers  a  publicity 
service  possessing  many  advantages.  It 


reverse  side  of  the  former.  By  employ-  should  not  be  the  sole  means  of  publicity 
ment  of  such  forms,  the  advertising  de-  employed  in  an  effort  of  this  kind,  but 
partment  knows  just  where  it  stands  at  your  committee  believes  that  it  can  be 


the  end  of  each  month  with  reference  to 
its  budget  and  has  complete  records  for 
the  checking  of  bills. 

“The  foregoing  are  submitted  merely 
as  suggestions.  The  budget  and  record 
forms  of  any  particular  company  should 
be  worked  out  in  close  co-operation  with 
the  accounting  department. 

“A  member  of  our  committee  has 


made  to  play  a  most  valuable  part  if 
properly  planned  and  executed. 

“Inasmuch  as  the  industry  has  been  at¬ 
tacked  as  an  industry  of  nation-wide 
scope,  it  can  fittingly  defend  itself  as  an 
industry,  and  the  interests  of  its  very 
large  numbers  of  stockholders,  through 
the  National  Electric  Light  Association. 
The  public  of  today  expects  the  units  of 


“I’recedcnts  for  sustained  and  concerted 
national  advertising  campaigns  are  to  be 
found  among  many  other  large  industries. 
Your  committee  recommends  to  the  .\s- 
sociation  that  the  question  of  a  national 
advertising  campaign  be  very  carefully 
considered. 

“Each  year  witnesses  continued  im¬ 
provement  in  the  thought  given  to  pro¬ 
ducing  better  advertising  copy  through¬ 
out  the  industry.  Greater  care  in  writ¬ 
ing,  finer  art  work,  more  attractive  lay¬ 
outs  are  shown  in  the  book  of  representa¬ 
tive  public  utility  advertisements  pub¬ 
lished  by  the  Public  Utilities  Advertising 
.\ssociation,  and  more  particularly  in  the 
advertising  exhibit  at  this  convention,  pre¬ 
pared  under  the  direction  of  Mr.  Oxley. 
Copy  speaks  best  for  itself.  Among  the 
electrical  manufacturers  definite  achieve¬ 
ments  in  fine  advertising  have  marked  the 
past  year,  and  while  those  of  a  number 
of  manufacturers  deserve  special  recog¬ 
nition,  your  committee  feels  that  the 
national  magazine  campaign  of  the  Gen¬ 
eral  Electric  Company  is  probably  the 


Kinies  to  discontinue  advertising,  the  pub-  contributed  the  following  advocacy  of  any  industry  to  join  in  associations  and  most  outstanding  example  of  this  phase 

<  ,  •  ,  r  .1 _ 4.  _ _  r _ _ _ _ _ ,  tu..  _ >_  -j _ _ 


iic  would  be  deprived  of  the  cheapest 
and  quickest  means  of  receiving  informa¬ 
tion  as  to  ways  in  which  electricity  may 
be  progressively  employed  for  individual 
economy,  comfort  and  convenience.  In  ad¬ 
dition,  the  cycle  of  effort  resulting  in  de¬ 
creasing  production  and  distributing 
costs,  enabling  lower  selling  prices,  would 
be  seriously  affected,  if  not  made  impos¬ 
sible. 

"Only  23  companies  reported  that  they 
were  using  the  radio  for  advertising  or 
publicity,  while  182  said  they  were  not. 
Twenty-two  thought  that  radio  is  valu¬ 
able  for  these  purposes;  18  were  of  a 
negative  opinion. 

“Among  the  questions  frequently  dis¬ 
cussed  concerning  company  advertising  is 
that  relative  to  the  services  of  advertis¬ 
ing  agencies.  Fifty-seven  companies  re¬ 
ported  that  they  utilized  the  services  of 
agencies.  Of  these  36  used  the  agencies 
for  the  preparation  of  advertisements 
only,  while  21  placed  their  advertising 
through  such  organizations.  One  hun¬ 
dred  and  fifty-eight  replied  that  they  made 
no  use  of  agency  services. 

“An  important  phase  of  advertising 
which  has  received  renewed  attention 
from  companies  recently  is  that  of  the 
adequate  identification  of  their  offices, 
plants,  substations  and  other  buildings  by 
electric  and  painted  signs. 

“Electric  light  and  power  companies 
which  have  advertised  longest  and  most 
swcessfully  are  firm  believers  in  the  neces¬ 
sity  of  budgeting  advertising  expenditures 
annually  in  a  systematic  manner.  It  is 
only  by  such  a  method  that  advertising 
^  be  placed  on  a  businesslike,  continu- 
and  successful  basis.  Only  92  of  the 
^0  companies  reported  employing  the 
™dget  plan.  Twenty-one  make  an  an- 
oial  appropriation  for  advertising  pur¬ 
poses,  but  lay  out  no  schedule  in  advance 
wwing  definitely  how  the  money  is  to 
•>*  spent;  but  76  companies  report  that 


greater  and  more  intensive  advertising  ef 
fort  in  the  industry,  and  while  the  com¬ 
mittee  as  a  whole  is  unable  to  approve  his 
recommendation  of  a  2  per  cent  annual 
advertising  appropriation,  heartily  in¬ 
dorses  his  point  of  view: 

“  ‘Still  too  general  in  our  industry  is 
the  failure  to  appreciate  the  value  of  the 
continuous,  steadily  expanding  use  of  ad¬ 
vertising.  Still  too  general  is  the  belief 
that  advertising,  like  a  porous  plaster. 


groups  for  their  common  advancement, 
and  it  also  expects  that  serious  and  sensa¬ 
tional  criticism  shall  be  answered.  The 
unfounded  charge  of  a  ‘power  trust’  or 
an  ‘electric  trust’  will  be  much  more 


of  the  industry’s  advertising. 

“Your  committee  earnestly  hopes  that 
its  major  recommendation — a  thorough¬ 
going  national  advertising  campaign  by 
the  National  Electric  Light  .Association — 


widely  accepted  under  a  policy  of  silence  will  receive  thoughtful  and  favorable  at- 
than  under  a  policy  of  aggressive  adver-  tention  on  the  part  of  the  administration.’’ 
tising  over  the  name  of  the  National  _ 


Electric  Light  Association.  If  the  eco¬ 
nomics  of  the  industry  are  to  be  set  forth 
truthfully  and  completely,  the  association 


HOPEWELL  ROGERS  RESIGNS 


need  be  used  only  when  business  pains  is  the  logical  and  natural  source  to  do  the 


Assistant  to  Late  Victor  Lawson 
Leaves  Chicago  Daily  News 

Hopewell  Rogers,  after  being  asso¬ 
ciated  with  the  Chicago  Daily  News  for 
more  than  30  years,  has  resigned.  His 
resignation  will  take  effect  about  middle 
of  July  when  he  with  his  family  will 
sail  for  a  few  months’  trip  to  Europe. 

In  1908  Rogers  was  made  business 
manager  of  the  News  and  later  was  pro¬ 
moted  to  secretary,  vice-president  and 
assistant  to  Victor  Lawson,  publisher. 

He  has  made  no  plans  for  the  future 
but  upon  returning  he  will  probably  enter 
advertising  agency  work  or  return  to  the 
newspaper  business. 


SPORTS  PAPER  ENJOINED 

.\  temporary  injunction  to  restrain  the 
General  News-Bureau  of  Canada,  22 
newsdealers,  and  the  Quality  Press,  Lim¬ 
ited,  of  Montreal,  from  publishing  a 
sporting  sheet  under  the  name  of  General 
Sports,  which  is  alleged  to  be  a  copy  of 
The  Sportsman,  a  paper  published  by  the 
Globe  Press,  Limited,  was  issued  by  Jus¬ 
tice  Coderre,  in  the  Superior  Court, 
Montreal,  June  4. 


J.  C.  McQuiston,  advertising  manager,  explaining  to  a  Westinghouse  agent 
jobber  the  Westinghouse  All  Newspaper  Advertising  Plan  in  advertising  car 
of  the  Westinghouse  special  enroute  to  convention  of  the  Westinghouse  Agent 
Jobbers  Association,  Del  Monte,  Cal.  Newspaper  advertising  was  the  dominating 
theme  of  this  convention. 


CHANGES  PAGE  SIZE 

With  the  installation  of  a  new  press, 
the  Greenfield  (Mass.)  Recorder  an¬ 
nounced  this  week  a  change  from  seven 
to  eight  column  pages. 
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FIRST  A.  N.  P.  A.  MECHANICAL  MEETING 
AT  HARRISBURG  WELL  ATTENDED 

Eighty-seven  Newspapers  Represented  by  Machinery  Experts 
in  Confidential  Conclave  on  Equipment  and 
Operations  Problems 


{Hy  tclcgral'h  to  Editor  &  Purmshek) 

AKRlSBUkG,  June  10. — Mechanical 
problems  arising  in  87  ne\vspa^“r 


Times;  (i.  Burns.  AVio  Vork  llcraUi 
T'ihwic:  Thomas  L.  Kcrney,  Trenton 
(X.  J.)  Tinu’s:  Amos  Weston,  Boston 
C  liristian  Science  Monitor;  Henry  M. 
Chapelle,  I'hiladcll'hui  lifcning  Bulletin: 
Ale.xander  Kramer.  Syracuse  Post- 
Standard:  Joe  Estabrook,  Syracuse 
Association  Post-Standard :  Leon  Warmeter,  Utica 
(X.  Y. )  Ohserver-Dis/'ateh ;  \V.  M.  P. 


H 

plants  at  points  extending  from  tlie  At¬ 
lantic  to  the  Pacific  coast  as  well  as 
in  Canadian  cities,  formed  the  subject 
of  the  first  mechanical  conference  held 
under  the  auspices  of  the  American 
Newspaper  Publishers’ 

which  ended  here  today.  v- 

Another  meeting  of  auditors  and  ac-  Carpenter.  Rochester  (X.  \.)  Tmies- 
countants  of  newspapers  was  fi.xed  for  Unkm:  F.  J.  Geiger,  Ulmria  ( N.  Y. ) 
Fridav  at  Williamsport  to  discuss  costs  Star-Ga=ette :  E.  M.  Hughes  Utica  ( N. 
of  mechanical  improvements  and  sug-  A  .)  O/wrrvr  Hi.r/’dtc/i .•  J.  A.  Braidwood. 
yestions  brought  up  during  the  Worcester  (Mass.)  Telegraw-Uazcttc ; 
conference.  Harry  .A.  Morris.  York  (  Pa. )  Gazette 

The  mechanical  conference  was  called  and  Daily:  M.  Gosnell,  Cincinnati  (Ohio) 
bv  W.  E.  Wines,  manager  of  the  Commercial  Tribune:  1.  Z.  Buckwalter 
mechanical  department  of  the  associa-  and  C.  J.  Lillen,  Lancaster  (Pa.)  Jntelli- 
tion,  who  was  appointed  head  of  the  gemyr:  H.  C.  .Hoover,  New  York  City 
mechanical  committee.  breight  Bureau. 

In  the  opening  address.  Giarles  F.  John  J.  Cormack,  Columbia  ( S.  C. ) 


EDITOR  &  PUBLISHER 
CALENDAR 

June  12-13 — National  Editorial 
Assn.,  annual  convention,  Omaha, 
Neb.,  with  two  weeks  subsequent 
tour  of  the  Black  Hills. 

June  13-13 — National  Industrial  Ad¬ 
vertisers  .Assn.,  annual  meeting. 
Cleveland. 

June  13-14  — Daily  Newspaper  Com¬ 
posing  Room  Executives  of 
Iowa,  meeting.  Waterloo,  la. 

June  17-18-19 — Texas  Press  .Assn., 
annual  meeting.  El  Paso,  Tex. 

June  17-18 — Pennsylvania  Newspa¬ 
per  Publishers  .Assn.,  summer 
meeting.  Waynesboro,  Pa. 

June  17-18 — W.  Va.,  Council  of 
Journalism,  first  annual  outing, 
Jacksons  Mill,  W.  Va. 

June  G — iNew  York  Chapter.  .Assn, 
of  National  .Advertisers,  meet¬ 
ing.  .Advertising  Club  of  New 
York. 

June  18-23 — Winter  and  Summer 
Advertising  Coif  Leagues,  tour¬ 
nament.  Cooperstown.  N.  Y. 


State:  John  D.  Klein  and  Howard  J. 
l.amade.  ll'illiamsport  Grit:  J.  P.  Keat¬ 
ing.  Milwaukee,  Wis. ;  H.  D.  .Ashby 
ent  parts  of  the  United  States.  Elimt-  and  M.  Maeder,  Geveland  Plain  Dealer ; 
nation  of  waste,  prevention  of  duplica-  I 'rank  Tobias.  Peoria  Journal-Tran- 
tion  of  work,  and  a  common  source  of  script:  L.  G.  Shelly,  Philadelphia  Pub- 


Hart.  mechanical  superintendent  of  the 
Xete  York  Times,  said  it  is  planned  to 
hold  the  conferences  annually  in  differ 


A.  N.  A.  MAKES  SURVEY 


information  about  mechanical  improve¬ 
ments  are  some  of  the  reasons  for  the 
information  of  the  committee. 

The  session  here  was  opened  Wed¬ 
nesday  morning.  E.  O.  Ree<l.  chief  of 


lie  Ledger:  H.  W.  Young  and  Wm.  .A. 
McHuigan,  York  (Pa.)  Dispatch;  W. 
E.  Paine,  Utica  Observer  Dispatch ; 
Harry  .A.  Fry,  Harrisburg  Tele¬ 
graph:  S.  Hohansen  and  E.  J.  Smith. 


the  testing  section  of  the  Government  Detroit  Xezes;  H.  C.  Zenke  and  C.  H. 

Printing  Office,  and  .A.  W.  Cochran.  Fuerst.  .Veto  York  Staats-Herold :  W. 

mechanical  superintendent  of  the  Port-  I.  MacA'icar  and  Jas.  McNaught  and 

land  Oregonian,  were  the  speakers.  Use  Boyd  E.  Harte,  Rochester  (N.  Y. )  ^ 

of  rubber  rollers  on  presses  compared  Democrat  &  Chronicle:  M.  E.  Forell  Newspaper  Advertising  Executives  at 
with  composition  rollers,  type  of  ink.  and  Thomas  R.  Phillips.  .V.”o  York  ’he  convention  in  IXuiver,  June  26-29. 


Arthur  Ogle  Sends  Questionnaire  to 
100  Advertisers  on  Newspaper  Space 

.Arthur  H.  Ogle,  secretary  and  trea¬ 
surer  of  the  .Association  of  National  .Ad¬ 
vertisers,  has  sent  out  a  (luestioiinaire  to 
lot)  important  newspaper  advertisers  ask¬ 
ing  what  kind  of  service  they  wish  from 
the  press.  Mr.  Ogle  will  embody  the  re¬ 
sults  of  his  survey  in  an  address  he  is 
scheduled  to  make  before  the  .Association 


handling  of  paper,  and  general  press 
room  work  was  discussed  by  J.  P. 
Keating,  of  the  Miheaukec  Journal: 
Malcolm  Bell,  Sat-annah  Xni’s;  T.  T. 
Peto,  Paterson  Press  Guardian:  W.  V. 
Cowgill.  Cleveland  Xetvs.  and  .Amos 
W'eston,  production  rnanager  of  the 
Christian  Science  Monitor. 

Stereotype  room  items  were  taken  up 
hv  Mr.  Keating  and  George  Kennel. 
Cleveland  Plain  Dealer,  at  the  following 
morning  session. 

The  mechanical  committee  is  com¬ 
posed  of  George  M.  Rogers,  general 
manager.  Cleveland  Plain  Dealer,  chair¬ 
man ;  (Charles  F.  Hart,  mechanical  su¬ 
perintendent,  New  A'ork  Times;  John 
Park,  Chicago  Tribune:  T.  P.  Beacom. 
King  feature  Syndicate ;  F.  H.  Keefe. 
Xeuhnrg  (N.  Y.)  Xetvs,  and  A.  W_. 
Fell.  Pennsylvania  Newspaper  Publishers’ 
.Association. 

.Among  those  at  the  sessions  were : 

C.  H.  Scull.  Los  Angeles  Times:  C. 
M.  Dieterich.  .Aurora,  Ill.;  W.  1.  Goss. 
Pitl.sburgh  Gazette-Times :  .A.  H.  How¬ 
ard.  Homell  (N.  Y.)  Tribune-Times : 
J.  T  Peto,  Paterson  Press-Guardian; 
Granville  Hutchinson.  Troy  Record: 
Horace  Parker,  Richmond  (Ind.)  Pal¬ 
ladium;  Malcolm  Bell,  Savannah  News; 
R.  B.  Donaghy,  Jersey  City  Journal: 
Charles  H.  Miller,  Baltimore  Sun; 
Thomas  J.  Johansen  and  James  F.  King. 
Baltimore  Sun. 

G.  E.  Stevinson,  .Jthens  (O.)  Mes¬ 
senger;  -Arthur  Irwin.  Toronto  Mail 
P.mpire;  F.  W.  Schaub.  Dccrttar  (Ill. ) 
Review;  Eric  Pape.  Waterbury  ( Conn. ) 
Republican  S'  American;  H.  T.  Graham. 
Cleveland  Plain  Dealer ;  .A.  W.  Ci>chran. 
Pi'rtland  Oregonian;  George  W.  Ken¬ 
nel.  Thomas  W.  Gehhie,  and  N.  D.  Sin¬ 
clair.  Cleveland  Plain  Dealer ;  Russel 
Stirling.  Trenton  Times  and  Gazette: 
\\.  V  Cowgill,  Cleveland  News; 
L.  M.  Blaisdeell,  Springfield  (Mass.) 
Republican. 

J.  Coomes,  St.  Louis  Globe-Democrat : 
A.  W.  Johnson,  Le.vington  (Ky.)  Lead¬ 
er.  Geo.  M.  Stone,  Xew  York  World: 
Tas.  C.  Drinard,  Richmond  (Va.)  Xetvs- 
I.cadcr:  Frank  F.  Shaw,  Providence 
(R.  1.)  Journal;  Chas.  II.  Ruth,  Jl'ash- 
ington  Star;  E'.  O.  Reed,  Government 
Printing  Office ;  C.  F.  Hart,  New  York 


Journal  of  Commerce;  Edward  O.  T. 
Thomas.  Rochester  Democrat  and 


Some  of  the  questions  asked  were : 
“What  kind  of  co-operation  and  service 


Chronicle;  John  H.  King  and  Frederick  offered  by  newspaper  publishers  do  you 


K.  Forstall,  Xeie  Ortecuis  Timc.s-Pica 
yune :  F.  E.  Kain,  York  (iazette ; 
11.  F.  Fosnell,  York  Dispatch;  Frank 
Johannesen,  Erie.  Pa.;  Phillip  Young, 
York  Dispatch;  T.  P.  Beacom.  New 
Vork. 


use?  What  type  of  co-operation  do  you 
suggest  as  the  most  helpful?  What 
seems  to  you  to  be  wasteful  service  helps  ? 
What  can  newspapers  do  to  make  news¬ 
paper  advertising  more  profitable  for  ad¬ 
vertisers  ?’’ 


ARRANGING  WORLD  PRESS  EXHIBIT 


Dr.  and  Mrs.  Ernst  Esrh.  who  arrived  in  New  York  this  week.  Dr.  Esch  is 
making  arrangements  for  the  Inteniational  Press  Exhibit  to  be  held  in 
Cologne.  Germany,  in  1928. 


POUCE  NEWS  WITHHELD 
BY  CITY  MANAGER 

Reporters  Are  Barred  from  Examiniaf 

Records  in  Keansburg,  N.  J _ 

Local  Publisher  Fighting 
New  Rule 


No  more  police  news  will  be  given  re¬ 
porters  in  Keansburg,  N.  J.,  it  has  b4n 
decided  by  Borough  Manager  Clinton 
B.  Lohsen.  who  issued  orders  June  5  to 
the  department  to  refrain  from  revealing 
police  records  and  activities  to  the  press 
The  publication  of  the  news  is  often  det¬ 
rimental  to  the  town.  Lohsen  said,  and 
for  that  reason  he  decided  to  suppress  it 
all. 

Reporters  from  the  Keansburg  Beacon, 
weekly,  and  from  out-of-town  papers  were 
first  aiiprised  of  the  new  ruling  when 
they  were  denied  the  privilege  of  pe. 
rusing  the  blotter,  as  has  been  done  in  = 
the  past.  They  sought  out  Mr.  Lohsen,  ‘ 
who  explained  that  in  the  past  summers 
the  news  of  crime  in  Keansburg  appear¬ 
ing  in  the  metropolitan  press  had  injured 
the  reputation  of  the  place. 

Mr.  Lohsen  admitted  he  did  not  know  i 
whether  he  had  a  right  to  withhold  the  ! 
news  but  declared  the  order  would  never-  [ 
theless  stand.  He  is  vice-president  and 
cashier  of  the  Keansburg  National  Bank 
an<l  was  appointed  by  the  Borough  Coun¬ 
cil  May  3  to  succeed  John  B.  AVright, 
who  resigned. 

The  Keansburg  Beacon  intends  to  fight 
the  ruling  and  will  retain  a  lawyer.  C.  J.  i 
Beaman,  publisher  informed  Editor  & 

Pl'BLISHKR. 

In  an  editorial  this  week  the  Beacon 
stated ;  "The  suppression  of  crime  and 
not  the  suppression  of  news  concerning  it 
is  what  the  people  most  desire.” 


WIRES  TO  COOLIDGE 
CAMP  COST  $200,000 

300  Men  at  Work  Stringing  650  Milei 
of  Wire  to  Carry  Traffic  from 
Game  Lodge  in  Black 
Hills 


Providing  telephone  and  telegraph  fa¬ 
cilities  for  President  Coolidge’s  summer 
home  in  the  Black  Hills  of  South  Dakou 
will  cost  approximately  $200,000  accord¬ 
ing  to  .Albert  Turner,  of  Omaha,  Neb., 
transmission  engineer  of  the  North¬ 
western  Bell  Telephone  company,  in  an 
interview  with  a  representative  of  the 
U  aupun  (AVis.)  Leculcr.  Turner  had 
just  attended  a  meeting  in  Chicago  where 
plans  for  the  work  were  made. 

“Three  cars  of  copper  wire  have  al¬ 
ready  been  shipped.”  he  said.  “The  to¬ 
tal  project  will  cost  about  $200,000.  We 
have  to  string  650  miles  of  wire  circuit 
and  put  in  $^,000  worth  of  equipment 
scattered  through  a  dozen  different 
towns.  There  will  be  25  line  crews  and 
at  least  10  equipment  crews.  The  major 
rei|uirements  are :  Three  direct  tele¬ 
phone  circuits.  Rapid  City,  S.  D.,  to 
Chicago,  to  be  obtained  by  installing  a 
carrier  telephone  system ;  one  circuit  to 
Denver,  six  telegraph  circuits  to  Chicago, 
and  three  lines  from  Rapid  City  to  the 
president’s  camp  at  the  Lodge  (75  miles 
by  pole  line). 

“AA'e  will  put  in  a  new  toll  switch¬ 
board  at  Rapid  City  and  a  private  branch 
exchange  there  for  executive  headquar¬ 
ters.  .All  of  this  has  to  be  in  working 
order  hy  June  15.  AVe  will  probably  use 
ab<  ut  300  men  altogether.  President 
Coolidge  could  hardly  have  picked  a 
more  remote  spot  to  which  we  have  to 
provide  bulk  telephone  facilities.” 


UNIQUE  SPECIAL  EDITION 

The  Xeiv  York  Daily  Xetvs  Recori 
issued  a  68-page  special  edition.  “College 
Boy  Styles,”  on  June  6.  A  representa¬ 
tive  of  the  paper  was  sent  to  all  impor¬ 
tant  colleges  to  report  on  what  the  stu¬ 
dents  were  w-earing.  The  regular  paper 
on  Monday  ran  to  28  pages,  making  the 
total  edition  96  pages. 
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FORM  -  SHEETS  THAT  SAVE  NEWSPAPER  WASTE 


Many  Varieties  of  Bookkeeping  and  Recording  Methods  in  Vogue  for  Advertising  Departments — Some 
Note  All  Phases  of  Advertisers’  Relations  to  Paper,  While  Others  Keep  Only  “High  Spots” 


Bookkeeping  for  the  advertising 
department  of  the  American  newspa¬ 
per  is  apparently  a  subject  on  which  there 
are  as  many  ideas  as  there  are  publishers, 
advertising  managers,  and  accountants. 
No  single  form  or  set  of  forms  is  recog¬ 
nized  as  standard  and  no  effort  will  be 
made  in  this  article  to  place  the  merits  of 
any  system  above  that  of  any  other.  The 
several  ideas  which  are  described  below 
in  this,  the  second  article  of  Editor  & 
Pvbushf-r’s  series  on  newspaper  office 
record  routine,  are  all  in  actual  daily 
operation  in  the  offices  to  which  they 
arc  credited. 

A  simple  system  for  recording  all  es¬ 
sential  details  of  the  paper’s  relations 
with  each  advertiser  is  submitted  by  J.  M. 
Stephenson,  publisher  of  the  South  Bend 
(Ind.)  Xm’s-Times. 

A  sheet  headed  “.Advertising  .Account,’’ 


South  Bend  News-Times 

Advertising  Analysis 


Classified 
SOUTH  BEND 
MISHAWAKA 

Le^al 

SOUTH  BEND 
MISHAWAKA 

Readers 
SOUTH  BEND 
MISHAWAKA 

Ti  liate  this  Month  | 

Classified 
SOUTH  BEND 
MISHAWAKA 

Legal 

SOUTH  BEND 
MISHAWAKA 

Readers 

SOUTH  BEND 
MISHAWAKA 


Fig.  3 — .Advertisers  get  all  necessary 
descriptive  data  on  their  monthly 
bill  reproduced  above.  The  origi¬ 
nal  is  8 14  inches  wide  and  10 Vi 
inches  deep. 


ledger  page,  in  addition  to  the  u.sual  iden¬ 
tifying  data.  The  money  spent  by  each 
adverti.ser  is  transferred  to  the  white  card 
shown  as  Fig.  2.  a  5.x8  card,  as  a  perma¬ 
nent  record  at  the  end  of  each  month, 
at  which  time  the  advertiser  receives  as 
his  bill  the  form  shown  as  Fig.  3.  which 
it  will  be  noted  gives  him  a  very  com¬ 
plete  picture  of  his  <lay-to-day  relations 
with  the  paper. 

Classified  advertisers  received  instead 
of  Fig.  3  the  “Classified  .Ad-Invoice” 
shown  as  F'ig.  4  and  the  permanent  clas¬ 
sified  records  are  kept  on  a  form  which 
corresponds  to  F'ig.  2.  kept  by  the  dis¬ 
play  dei>artment. 

.A  daily  advertising  schedule  is  made 
up  in  duplicate  for  the  composing  room 
foremen  and  the  office  file,  showing  the 
size  of  the  identified  advertisement,  wheth¬ 
er  it  is  to  start  in  morning  or  evening  edi¬ 
tions.  position,  and  whether  the  latter  is 
new  or  old.  and  locating  any  mats  or 
cuts  that  are  to  be  used  in  the  copy.  Both 
original  and  duplicate  are  8'/jxll  sheets 
and  are  perforated  for  filing. 

The  record  of  the  day’s  total  business 
and  the  cumulative  total  for  the  month 
are  kept  on  two  sheets  shown  as  Figs.  5 
and  6.  Their  aim  and  operation  are  ob¬ 
vious. 

Two  uncomplicated  forms  record  the 


daily  and  Sunday  perfonnance  of  the  Dc' 
troit  .\  cTi-.f  advertising  departments  and 
also  keep  close  record  of  linage  in  other 
Detroit  newspapers.  The  Sunday  report 
is  shown  in  F'ig.  7.  It  differs  from  the 
daily  forrn  only  in  that  it  includes  the 
summary  for  the  week  of  automobile  ad¬ 
vertising  at  the  foot  of  the  sheet.  The 
reverse  of  the  sheet  shows  each  paper's 
record  of  large  advertisements  for  the 
day.  this  year  and  last. 

Solicitors  on  the  Detroit  News  return 
to  the  advertising  manager  every  Monday 
a  report  on  the  form  shown  as  Fig.  8, 
which  needs  no  further  explanation. 

The  St.  Paul  Pioneer  Press  and  Pis- 
pateh  keep  a  daily  record  of  their  own 
and  competitive  newspapers’  business  on 
{Continued  on  /’a^’c  27) 


SOUTH  BEND  NEWS-TIMES 

DAILY  ADVERTISING  ANALYSIS 


Local  Display 
News-Timea. 

Tribune  —  — 

Foreign  Display 

News-Timea. _ _  _ 

Tribune  _ 


Mishawaka  Display 

News-Tunes _ — 

Tribune  _ _ 


Lead  on  Local 


Lead  on  Mishawaka 


Lead  on  Foreign 


Newa-Tunaa- 
Tnbune 

Local  Display 

News-Times - 

Tribune  — — 


!  News  •  Times——— 
(  Tnbune  .  , 

I  News  •  Times  .  — 

(  Tnbune  - - 

(  News  •  Tunes _ 

(  Tribune  _ 

Total  Inches  for  Week 
—  -  ifk  Lead. 


Lead  Local 


Foreign  Display 

News-Times - - 

Tnbune  - 

1  News  •  Times 
(  Tnbune  _ 

\  News  •  Times 
Lead  on  Mishawaka  a 

(  Tribune 

{Newa-Times- 
Tribone 


o  Date 

Mishawaka  Display 

News-Times  - 

Tribune  - 

Total  Inches 

News-Tunet - 

Tnbune 


Fig.  5 — Small  advertising  linage  is 
recorded  on  this  sheet,  which  cor¬ 
responds  to  Fig.  6. 

vertiser,  showing  the  amount  of  space 
IS  a  loose-leaf  ledger  page  on  which  is  used  daily,  the  rate  applying,  the  total 
kept  the  full  year’s  business  of  every  ad- money  spent  during  the  month  and  the 


DAILY  AD  SCHEDULE 


FOR  MAKE  UP  MAN 

Dm*. —  _ 

- 192 - 

ADvnmsut  1 

SUB 

POSnOM  Hem  j 

o« 

CUTS  om  MATS 
AND  WMCHX 

MMAMCS 

i 

_  ! 

1 

1 

i 

i 

1 

i 

1  1 

1 

Lll 

i 

1 

1 

1 

1 

[ 

( 

1 

! 

1 

j-.  ..  , 

1“ 

i  .. 

1 

- _  _ _ 

1 

I 


1 — Duplicate  forms  like  the  above  are  completed  daily  by  the  South  Bend 
■  Netvs-Times  for  the  composing  room  and  publicatfon  office. 


Fig.  6 — Linage  in  the  principal  cal¬ 
culations  is  noted  daily  on  this  form. 

THE  South  Bend  News-Times - Classired  Ao-Invoice 


SOUTH  SCNO.  INDIAMA 


INDUNC  TBSM 

CLASinnCATION 

•TTLa  1 

Tum 

1  ss*  r 

PAIS 

CSASCS 

j  Bsnrrm 

ChM  j 

]1  izls  l4  |5  |6|7|>  1  9  |l0|ll|l2  U| 

,14|l${l6|l7|l8  19|2o|2l|22|Z3|24|25{2b|2r|28|29;30|3l| 

T.  '  '  1  12  |3  |4  1$  js  I?  |«  1  9  |l0|u|l2  uj 

I4|lj|l6{l7|ll  19|20|2l|22|23|24|25|26|27l2s|29|3O|3l|  TT 

■SASIIIC 

TBLSPaONB  Ias  TAKSM  ST  *  C 

1  ' 

OSOKUD  ST 

• 

N 

’ 

Fig.  4— Classified  advertisers  are  billed  on  this  form. 


Fig.  2 — This  card  is  the  South  Bend  News-Times  permanent  record  of  display 
advertising.  A  card  is  kept  for  each  advertiser. _ 
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EXPECTING  FREE  SPACE  FIRE  INSURANCE 
MEN  REJECT  $1,000,000  AD  PLAN 


Proposal  to  Invest  That  Sum  Co-operatively  in  Newspapers  Is 
Vetoed,  When  Conference  Comes  Forward  with  Press 


Agent  Plan — Preparing 


PROPOSALS  for  a  $1,000,000  co- 
^  operative  advertising  campaign  by 
fire  insurance  firms  using  paid  news¬ 
paper  space  were  turned  down,  tempor¬ 
arily  at  least,  at  the  recent  Qiicago 
meeting  of  the  National  Board  of  Fire 
Underwriters,  and  the  Board  has  accepted 
a  “free  puff”  plan  as  advocated  by  the  In¬ 
surance  Advertising  Conference,  it  be¬ 
came  known  this  week. 

Col.  Frank  D.  Layton  is  chairman  of 
the  public  relations  committee  of  the 
national  board.  His  rejwrt,  as  it  w'as 
published  in  the  May  27  issue  of  the 
Eastern  Undenvriter,  follows: 

“It  is  our  belief  that  the  stock  com¬ 
panies  and  their  organizations  and  their 
representatives  constitute  a  vital  working 
force  which,  if  imbued  with  a  spirit  of 
developing  better  public  relations,  can 
produce  effective  results.  The  committee 
has  studied  other  means  of  constructively 
establishing  better  relations  with  the  in¬ 
suring  public,  including  a  propo.sal  for  a 
country-wide  advertising  campaign,  but 
your  committee  believes  that  such  a  pro¬ 
posal  is  not  warranted  until  it  has  ex¬ 
hausted  the  possibilities  of  the  suggestions 
of  the  Insurance  Advertising  Conference 
upon  which  the  next  year’s  program  is 
based,  and  which  will  be  given  the  fullest 
tryout  before  any  other  proposals  are 
considered. 

“Your  committee  has  arrived  at  this 
conclusion  because  the  present  plan  ad¬ 
vocated  by  the  Insurance  .\dvertising 
Conference  involves  but  little  outlay  and 
is  predicated  upon  the  sound  theory  that 
our  own  people  can  put  our  message 
across  provided  we  create  the  right  spirit 
and  supply  the  proper  ammunition. 

“The  first  step  of  the  proposed  plan 
contemplates  reaching  the  personnel  of 
companies  and  organizations  in  order  that 
the  educational  work  may  start  at  the 
proper  source.  We  then  will  have  the 
ground-work  prepared  for  a  more  ex¬ 
tensive  effort  in  enthusing  the  field  forces 
and  agency  staffs.  By  enlisting  all  the 
forces  within  the  fire  insurance  business 
we  will  have  thousands  of  public  con¬ 
tracts  paving  the  way  for  the  ultimate 
problem  of  carrying  our  story  direct  to 
the  public.  To  secure  the  support  of  our 
agents,  and  through  them  to  encourage 
a  friendly  attitude  on  the  part  of  local 
newspapers,  we  contemplate  offering  to 
supply  agents  with  advertising  copy  for 
their  own  use,  free  of  charge :  and  in 
consideration  of  this  service  on  our  part, 
we  shall  endeavor  to  obtain  the  co-opera¬ 
tion  of  the  agents  in  .securing  the  pub¬ 
lication  of  helpful  news  items  explanatory 
of  our  business. 


Local  Copy  for  Agents 


new  and  more  favorable  attitude  toward 
our  important  business.  Naturally,  in 
this  connection,  it  is  our  purpose  to  co¬ 
operate  with  other  industries  where  we 
have  a  common  cause. 

“We  should  point  out  the  status  and 
relation  of  our  particular  business  to  all 
others ;  what  it  does,  and  what  it  can  do 
for  them,  and  the  need  for  co-operation, 
in  order  to  maintain  a  proper  economic 
balance.  Fire  insurance  needs  the  co¬ 
operation  of  every  industry  and  every 
individual  in  the  country,  and  everybody 
in  turn  needs  fire  insurance ;  and  this 
common  necessity  is  our  public  relations. 
Fire  prevention  has  been  the  subject  of 
very  much  discussion,  propaganda  and 
expense  among  fire  insurance  people. 
They  have  expended  very  large  amounts 
of  money  and  very  considerable  effort  to 
teach  the  .\merican  public  the  lesson  of 
fire  waste,  the  crime  of  national  careless¬ 
ness,  etc.,  and  yet  this  is  not  in  the 
first  instance  a  fire  insurance  problem 
nor  one  which  primarily  interests  fire  in¬ 
surance  companies ;  and  it  is  not  the 
only  point  of  contact  in  public  relations 
so  far  as  fire  insurance  is  concerned. 

“Fire  insurance  companies  liecame  in¬ 
terested  in  this  work  because  they  were 
nearer  to  it,  knew  more  about  it  and  saw 
its  dangerous  possibilities  more  clearly 
than  other  people,  and  so  were  moved 
to  carry  on  their  campaign  against  fire 
waste  as  an  economic  agency  in  the  in¬ 
terest  of  all  property  owners  and  taxpay¬ 
ers.  This  is  a  public  service  work  which 
we  can,  with  the  co-operation  of  other 
interests  and  agencies,  perform  better 
perhaps  than  any  other  organization,  and 
your  committee  feels  that  its  endeavors 
along  this  line  should  be  continued.  At 
the  same  time  we  are  mindful  of  the 
large  number  of  industries  and  great 
mass  of  policyholders  with  whom  we 
.should  enjoy  a  closer  relationship  and 
who  should  have  a  finer  appreciation  of 
our  business  and  its  great  service  to 
them.  It  is  these  contracts  that  should 
be  intelligently  developed,  and  to  this 
problem  your  committee  is  giving  much 
study. 

“The  committee  is  also  mindful  of  the 
desirability  of  employing  the  best  talent 
available  in  the  development  of  our  public 
relations  and  publicity  work.  We  have 
strengthened  our  own  organization ;  we 
are  also  in  touch  with  men  of  accredited 
attainment  in  publicity  work  whose 
services  we  shall  probably  call  upon  from 
time  to  time  on  an  advisory  basis.” 


STATE  INSURANCE  CAMPAIGN 


J.  RANKIN  TOWSE  RETIRES 


SG-Year-Old  Dramatic  Critic  Had  Work¬ 
ed  57  Years  for  N.  Y.  Evening  Post 


J.  Rankin  Towse,  86.  this  week  retired 
on  a  pension  from  active  service  for  the 
Nen'  York  Evening  Post,  where  he  has 
been  employed 
for  the  last  57 
years.  He  has 
told  friends  that 
he  may  return  to 
his  native  Eng¬ 
land  to  live. 

Mr.  Towse  first 
became  associated 
with  the  Evening 
Post  in  1870  as 
a  reporter.  Later 
he  became  city 
editor,  and  in  that 
position  41  years 
ago  hired  Charles 
Pike  Sawyer,  who  J.  Raxki.n  Towse 
becomes  on  the 

retirement  of  Mr.  Towse,  the  oldest 
member  of  the  Evening  Post's  staff. 

During  the  last  several  years,  Mr. 
Towse  has  written  many  important  re¬ 
views  for  the  Evening  Post,  although 
the  heavy  burden  of  the  work  has  been 
shouklered  by  John  Anderson. 


RAISING  FUGHT  FUND 

Posting  $1,000  in  cash,  the  Sacramento 
(Cal.)  Union,  in  its  issue  of  June  1,  an¬ 
nounced  a  public  subscription  campaign 
to  raise  $15,0(X)  to  purchase  and  equip  an 
airplane  to  compete  in  the  contemplated 
California-Hawaii  flight  contest. 


$50,000  LIBEL  SUIT  IS 
DISMISSED 


Failure  of  Girl’s  Attorney  to  Prosecute 

Case  Diligently  Basis  of  Judge’s 
Action  in  Behalf  of  New  York 
Daily  News 

The  libel  suit  for  $50,000  brought 
against  the  New  York  Daily  Netvs  by 
Miss  Edith  Jacobs  of  New  York  was  dis¬ 
missed  by  Judge  Erlanger  June  2.  The 
dismissal  was  granted  after  Harry  H. 
\'an  Aken,  of  De  Witt  &  Van  .\ken, 
attorneys  for  the  News,  had  argued  that 
the  case  had  not  been  prosecuted  dili¬ 
gently  by  attorneys  for  the  plaintiff. 

The  suit  was  filed  Sept.  9,  1^4,  and  was 
based  on  an  article  appearing  in  the  News 
.Aug.  21,  1924.  which  quoted  Joseph  Hel¬ 
ler  as  saying  that  a  $50,000  heart  balm 
suit  brought  against  him  by  Miss  Jaoc^ 
was  a  “frame-up.” 

The  case  was  postponed  from  time  to 
time,  and  in  this  interval  Miss  Jacobs 
pushed  her  breach  of  promise  case 
against  Heller  and  last  fall  won  a  ver¬ 
dict  of  $10,000.  .After  winning  this 
award  steps  were  taken  on  April  20,  1927, 
by  Miss  Jacobs’  attorney  to  have  the  libel 
suit  restored  to  the  calendar,  but  this  re- 
(giest  was  denied  after  argument  by  at¬ 
torneys  for  the  News. 

Mr.  Van  .Akcn  appeared  in  court  June 
1.  to  aruue  for  dismissal  of  the  case. 

BILOXI  STAFF  OUTING 

One  hundred  employes  of  the  Biloxi 
(Miss.)  Daily  Herald  held  an  outing  at 
Isle  of  Caprice,  May  29. 


Jacksonville 
aWorld  Port 


“It  is  a  task  to  educate  the  public  to 
the  facts  concerning  fire  insurance;  and 
the  process  is  necessarily  a  slow  one,  de¬ 
pending  upon  persistent  effort  for  results. 
The  stock  fire  insurance  business  is  a 
private  enterprise,  but  it  performs  a  dis¬ 
tinct  public  service,  and  fills  to  good 
purpose  a  real  public  need.  Railroads, 
public  utilities  of  all  kinds,  including  gas, 
electric  and  power  interests,  telephone, 
telegraph  and  cable  companies,  have  in 
recent  years  expended  large  sums  of 
money  for  the  purpose  of  keeping  the 
public  thoroughly  acquainted  with  their 
activities. 

“Probably  the  fire  insurance  companies 
should  take  a  leaf  out  of  the  book  of 
the  large  utilities,  in  an  endeavor  to 
make  the  public  better  informed  upon  the 
economic  relationships  of  fire  insurance 
to  every  industry,  every  individual  and 
every  home,  before  the  true  position  of 
our  business  can  be  appreciated  and  un¬ 
derstood. 

“By  showing  the  inter-dependence  of 
all  industrial  and  commercial  life  and 
emphasizing  the  part  that  stock  fire  in¬ 
surance  bears  to  every  phase  of  exist¬ 
ence  we  have  a  sound,  logical  and  force¬ 
ful  message  that  should  give  everyone  a 


Maine  Underwriters  to  Spend  $6,000 
in  Dailies  This  Fall 

A  ^,000  newspaper  campaign  to  adver¬ 
tise  life  insurance  in  the  state  of  Maine 
will  be  started  in  September  by  the 
Maine  Life  Underwriters  Association. 
F'ive  hundred  insurance  agents  of  Maine, 
by  giving  a  part  of  their  commission  to 
the  fund,  will  finance  this  campaign. 

It  will  rim  12  or  14  weeks  and  ad¬ 
vertisements  will  be  inserted  in  the  daily 
newspapers  of  Portland.  Lewiston,  Ban¬ 
gor,  Biddeford  and  Waterville  and  in 
the  French  papers  of  the  State. 


FOX  PROMOTED 

Claude  Fox,  formerly  managing  edi¬ 
tor  of  the  Glens  Falls  (N.  Y.)  Post- 
Star,  has  been  made  editor  of  the  Glens 
Falls  Times,  since  the  merger  of  those 
papers  last  week.  Frederick  B.  Bascom 
will  be  editor  of  the  Post-Star.  The 
Times,  an  evening  paper,  will  continue 
to  be  Republican  in  politics,  while  the 
latter,  its  morning  companion,  will  con¬ 
tinue  to  be  Democratic. 


OURING  1926  Jacksonville’s 
Foreign  Commerce  amounted 
to  $22,316,854.00.  This 
included  exports  and  imports  to  and 
from  forty-five  different  foreign  coun¬ 
tries,  among  which  the  leading  ones 
were  Brazil,  England,  Germany, 
Argentine,  Holland,  Belgium.  Dutch 
East  Indies.  Porto  Rico,  Canada, 
Chile  and  Italy. 

Tlie  grand  total  of  all  the  vessels 
entering  and  clearing  the  Port  of 
Jacksonville  in  1926  in  both  foreign 


and  domestic  commerce  was  2753. 
and  the  net  tonnage  passing  through 
the  port  was  5,761,008.  Exports 
and  imports  were  almost  equal  in 
tonnage. 

Jacksonville  is  not  only  an  impor¬ 
tant  and  fast  growing  world  port,  but 
is  also  the  chief  distributing  point  of 
Florida  and  the  center  of  a  rich  mar¬ 
ket  for  advertised  products.  This 
market  can  be  most  efBciently  reached 
by  advertising  in  Florida’s  largest 
newspaper — 


JACKSONVILLE.  FLA. 
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A  nVFR  TTSKD  EXCLUSIVELY  IN 

The  New  York  Evening  Journal 
For  Four  Years  and  Increased 

Sales  200% 


ISisas^E)  SiLseTBne  (Scsuiexs. 


22-26  W  IV  5T«6rr 

April  14,  1927. 


New  York  Evening  Journal, 

2  Columbus  Circle, 

New  York  City. 

Gentlemen: 

It  is  with  a  great  deal  of  pleasure  that  I  can  inform 
you  we  are  again,  for  our  fourth  year,  going  to  use  the 
New  York  Evening  Journal  exclusively  in  Metropolitan 
New 


only  reason  we  continue  to  give  this  business 
exclusively  to  the  New  York  Evening  Journal  is  on  account 
of  the  wonderful  results  we  get  each  year  from  the  use  of 
your  medium.  You  probably  will  be  interested  in  learning 
that  during  1926  in  the  Metropolitan  Area  of  Greater 
New  York  HOTPOINT  showed  its  greatest  increase  in 
business.  I  attribute  the  consumer  acceptance  of  HOT^ 
POINT  due  greatly  to  bur  -advertising  in  the  Ne^ 
Journal. 

4MMMiiiiBdidrt****^^I^^^o-operation  from 
the  New  York  Evening  Journal  that  warrants  our  con¬ 
tinuance  in  your  paper  exclusively  in  this  market. 

Yours  very  truly. 


rk 


District  Sales  Manag;er. 


Exclusiye  and  consistent  use 
of  the  New  York  Evening 
Journal  brings  this  adver* 
tiser  steadily  Increasing 
response  from  2,000,000 
readers. 

Sales  increased  200%  over  a  four  year 
period.  That  is  a  record! 

Retail  outlets  were  doubled  over  a 
four  year  period.  That  is  an  achieve¬ 
ment! 

When  these  two  factors  combine  to 
build  an  experience  of  one  advertiser 
it  proves  definitely  the  quality  of  the 
product  and  the  power  of  the  medium. 

W.  B.  Pierce,  writer  of  this 
letter,  gives  this  experience  as 
his  reason  for  nsing  the  New 
York  Evening  Journal  exclu¬ 
sively  for  Hotpolnt  advertis¬ 
ing  in  New  York  for  the  fourth 
consecutive  year. 

The  New  York  Market  contains  in 
excess  of  1,568,555  electrically  wired 
homes  and  during  1926  this  market 
spent  over  $14,403,000  for , electrical 
household  appliances  not  including 
electrical  refrigerators  and  washing 
machines. 


First  in  home  circulation  for  28  consecutive  years 

THE  NEW  YORK  EVENING  JOURNAL— with  a  net  paid  circulation  of  686,740— has  more  home 
circulation  than  the  next  two  New  York  evening  papers  combined — PLUS  113,816  copies  a  day! 

NEW  YORK  EVENING  JOURNAL 

The  Qreatest  Circulation  of' Any  Evening  Newspaper  in  America 
And  fl  QUALITY  Circulation  at  THREE  CENTS  a  Copy  Daily  and  FIVE  CENTS  a  Copy  Satiirtlay 
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NEWSPAPER  POLICIES  REGARDING  RATE 
INCREASES  REVEALED  BY  SURVEY 

One-Third  of  Publishers  Replying  to  Milwaukee  Journal 
Questionnaire  Indicate  New  Charge  Is  Effective 
at  Once — Answers  Tabulated 


^HK  MiluMukee  Journal  recently  con-  t 
ducted  a  survey  to  determine  the  t 
fjeneral  practice  among  publishers  regard-  r 
ing  rate  increases,  sending  questionnaires  n 
to  KKj  newspapers.  The  following  sum-  t 
mary  of  the  replies  received  is  reprinted  c 
from  the  June  issue  of  Kcii's^Jn'r  Adz'er-  s 
tisin,i'.  organ  of  the  Association  of  News-  t 
paper  .\dvertising  Kxecutives  :  1 

Sininnary  of  f>iiJylislters'  policies  relat-  I: 
ins  to  elapsed  time  betzi’cen  announce-  t 
of  rate  increases  caul  date  of  their 
takins  effect.  t. 

Locai.  f 

The  fact  tliat  there  is  such  a  great 
difference  on  the  part  of  publishers  in  the  - 
manner  oi  accepting  local  advertising.  , 
makes  an  analysis  of  this  subject  difficult.  * 
Four  primary  methods  are  evidenced  from 
a  study  of  the  lO)  paixtrs  which  answered 
the  questionnaire. 

1.  Straight  contract,  protecting  rate  for 
its  duration. 

2.  Contract  which  reserves  right  to  in¬ 
crease  rates  on  thirty  or  sixty  days’ 
notice. 

2.  Flat  rate. 

4.  Sliding  monthly  scale,  where  rate  is 
determined  by  space  used  during  the 
month,  and  no  contract  used. 

One-third  of  the  publishers  stated  that 
they  simply  announced  rates  and  that  they 
liecame  effective  next  day.  .\mong  this  ' 
group  were  several  who  used  the  pro¬ 
tected  contract  and  these  qualitied  their 
answers,  stating  that  advertisers  having 
contracts  would  not  pay  the  new  rate  , 
until  after  expiration.  Indications  point  i 
to  this  iiercentage  being  a  little  less  than 
half  of  this  group  or  about  15  per  cent 
of  the  total  who  answered,  leaving  18^6 
l)er  cent  as  truly  “no  time."  .Xs  none  of 
the  contracts  inspected  reserved  the  right 
to  increase  rates  without  notice,  it  is  as- 
sumetl  that  none  of  these  are  included  in 
this  division.  i 

We  are  led  to  believe  that  the  majority 
of  the  publishers  in  this  group  are  those 
who  oiterate  on  a  flat  rate,  or  sliding 
monthly  scale,  or  some  other  type  of  no 
contract  basis ;  that  those  who  operate  on 
a  contract  basis,  and  answered  this  ques¬ 
tion  "none,”  applied  their  answer  to  such 
advertisers  who  had  no  contract. 

A  summary  of  the  UVt  papers  (4  did 
not  answer  the  question  f  shows  the  fol¬ 
lowing  : 

Time  Percentage 

No  time  . 33.64 

1  week  .  1.92 

month  .  9.61 

1 2  to  1  m<mth . 96 

1  month  . 30.75 

I'j  months  . 96 

1  to  2  months . % 

2  months  .  3.84 

2  to  3  months . 9() 

3  months  .  2.88 

3  to  12  months . 9<) 

6  months  .  2.88 

6  to  9  months . 96 

6  to  12  months . % 

At  expiration  of  contract .  4.81 

At  e.xpiration  of  longest  contract..  .9() 

This  group  should  l>e  considered  on  the 
hasLs  of  rates  becoming  effective  at  once 
to  non-contract  advertisers.  This  pen- 
centage  stated  definitely  that  contracts 
protected  rates.  In  addition  to  this  per¬ 
centage,  there  is  a  group  under  the  "no 
time"  division  which  uses  protected  con¬ 
tracts.  Due  to  misunderstanding  on  the 
part  of  some  publishers,  several  answered 
“no  time,”  having  in  mind  the  no  con¬ 
tract  advertisers. 

In  the  general  field  just  about  half  of 
the  percentage  of  no  times,  which  seems 
to  justify  the  conclusion  that  about  18j4 
per  cent  of  all  publishers  work  on  a  basis 
of  allowing  no  lapse  of  time  between  an¬ 
nouncement  and  effect  of  a  raise  in  local 
rates. 

General  (National) 

As  mentioned  above,  in  the  general  field 


the  percentage  of  publishers  allowing  no 
time  lietween  announcement  and  effect  of 
rate  increases  is  18J4  per  cent.  As  the 
general  tendency  is  to  allow  the  same 
time  locally  and  generally,  we  must  con¬ 
clude  that  this  percentage  really  repre¬ 
sents  those  publishers  who,  in  the  local 
field,  operate  on  a  basis  of  “no  time," 
having  no  protected  contracts,  or  other 
binder,  to  stop  the  rate  becomnig  effective 
to  all  advertisers  immediately. 

We  find  larger  percentages  in  the  ex¬ 
tended  periods  tlian  is  the  case  in  local 
rates. 

The  summary  follows  : 

Time  Percentage 

No  Time  . 18.45 

1  week  .  0.80 

'/•  to  1  month . 97 

i  month  . 30.10 

1  ’/•  months  . 97 

1  to  2  months .  2.91 

1  to  3  months . 97 

2  months  .  7.77 

ZYi  months  .  2.91 

3  months  . 11.95 

3  to  6  months .  1.94 

3  to  12  months . 97 

9  months  .  3.88 

6  to  12  months . 97 

12  months  .  2.91 

At  expiration  of  contracts . 97 

At  expiration  of  longest  contract..  .97 
Indefinite  .  1.94 

Relaiing  to  acceptance  of  contracts  fol- 
loxidug  announcement  of  rate  increases, 
Zi'hich  contracts  carry  the  old  rates  for  a 
period  extending  beyond  the  date  at  zi'hich 
the  nezi'  rate  becomes  cffecthv. 


The  majority  of  publishers  who  oi>erate 
on  a  protected  rate  contract  basis — and 
it  is  self-evident  that  this  subject  applies 
only  to  this  group — state  that  they  do 
not  allow  a  practice  of  this  type. 

Thirteen  per  cent  of  the  106  publishers 
frankly  stated  that  they  did  follow  such 
practice.  Others,  while  not  admitting  the 
fact,  stated  that  before  the  public  an¬ 
nouncement  of  a  rate  increase,  they  used 
every  possible  effort  to  sign  contracts  at 
the  old  rate.  This,  while  serving  the  pur¬ 
pose  of  not  necessitating  a  “yes"  answer, 
amounts  to  practically  the  same  thing. 

\N  hile  it  is  not  possible  to  arrive  at  a 
definite  percentage  representing  a  combi¬ 
nation  of  these  two  groups,  we  feel  that  it 
is  safe  to  assume  that  for  every  publisher 
wh<)  answered  “yes,”  there  is  another  fol¬ 
lowing  the  second  practice.  Roughly, 
then.  25  per  cent  of  all  publishers  will 
accept  local  contracts  taken  after  decision 
or  announcement  of  rate  increase. 

General  (N.\tion.vl) 

Our  estimate  of  25  per  cent,  as  out¬ 
lined  above,  seems  further  justified  when 


People  who 
read  the  best 
buy  the  best 


Consolidated  Press 

dispatches 

**go  where  money  is" 


we  study  the  percentage  of  publishers 
who  accept  general  contracts  at  old  rates 
following  announcement  of  rate  increases. 

Two  factors  enter  to  assist  us  in  ar¬ 
riving  at  the  aforementioned  25  per  cent. 

First,  there  is  a  tendency  on  the  part 
of  agencies,  following  receipt  of  an¬ 
nouncement  of  rate  increa.ses,  to  file  a 
year's  contract  at  the  old  rate  to  protect 
either  OK'd  or  contemplated  schedules. 
This  tendency  is  often  countenanced  by 
many  publishers  who  ordinarily  would  not 
allow  such  a  practice. 

Second,  the  fact  that  while  a  per¬ 
centage  of  publishers  who  <lon't  want  to 
do  this  nevertheless  do  it.  the  percentage 
can  not  be  overly  large :  too.  the  fact  that 
the  publisher  who  does  it  in  the  local 
field  would  pr^ibabl.v  also  do  it  in  the 
general. 

(jetting  down  to  actual  summaries,  we 
find  32.73  per  cent  of  the  publishers  who 
answered,  allowing  filing  of  old  rate  con¬ 
tracts. 

Considering  factor  one,  7  per  cent 
seems  just  alxiut  right  for  those  who  do 
but  feel  it  is  not  proi>er.  This,  then, 
leaves  25  i^r  cent  doing  it  as  a  matter  of 
IKslicy,  which  is  the  figure  we  estimated 
for  local,  and  which  is  responsible  for  this 
lengthly  discussion. 

.As  relatmg  to  acceptance  of  contracts 
at  old  rate,  after  neiv  rate  is  effective. 


Two  per  cent  of  the  106  publishers 
will,  for  one  reason  or  the  other  (mostly 
department  store  pressure),  accept  such 
contracts.  At  least,  98  per  cent  used  ex¬ 
tra  pressure  on  their  pens  when  writing 
"No." 

General  (National) 

Here  enters  the  agency  who  sobs,  “We 
secured  the  client's  O.  K.  before  we  had 
any  idea  you  were  going  to  raise  your 
rate.  We  can't  get  nK.ire  money.  We're 
full  up.  X’ou’ll  have  to  protect  us."  And 
14.8()  per  cent  of  the  publishers  do :  there¬ 
by  penalizing  the  adverti.ser  whose  agency 
d«)esn't  get  its  O.K.'s  so  far  in  advance — 
85.14  per  cent  of  the  publishers  definitely 
stateil  that  they  "do  not"  accept  such 
contracts. 


OUR  POLICY 

aDDDDC 

ONE  SIZE 

all  mats  zo"  x  24" 

DDDDDG 

ONE  QUALITY 

only  the  best 
'we  can  make 

□□□□OD 

ONE  PRICE 

ISC 

on  standing 
order 


As  relating  to  factors  determining  rate 
increase. 

The  question  as  put  to  publishers  was: 
"Has  your  experience  indicated  that  it 
is  advisable  to  increase  your  rates  when¬ 
ever  circulation  gains  or  increased  costs 
justified  it,  without  reference  to  the  policy 
of  your  competitors ;  or  because  of  low- 
competitive  rates,  have  you  found  it  de¬ 
sirable  to  keep  your  rate  down,  even 
though  an  increase  wa.s  justified? 

Note  ; — In  the  following  compilation  of 
answers,  “yes”  indicates  rates  increased 
whenever  circulation  gains  combined 
with  increased  costs  justified  it.  Where 
reservations  are  made  in  connection  with 
this  answer  they  are  indicated. 

The  majority  of  publishers  indicated 
that  they  were  governed  exclusively  by 
circulation  gains  and  increased  production 
costs,  in  the  matter  of  raising  rates. 

A  number  of  publishers  felt  that  busi¬ 
ness  conditions  had  to  be  considered,  ami 
then  there  is  the  group  that,  because  of 
competition,  must  consider  this  factor. 

The  summary  shows; 

(joverned  by  circulation  gains  and 
increased  production  costs  . . ._.  .64.509<' 
Governed  by  circulation  gains 

only  . 10.75% 

Governed  by  increased  costs 

only  . 7.53% 

Must  consider  competition  .  8.60*^ j 

Consider  business  conditions  to¬ 
gether  with  gains  and  costs  . . .  6.45'  o 
Consider  not  only  gains  and  costs, 
but  also  business  conditions  and 

competition  . l.OS'c 

Relating  to  quoting  minimum  rate  on 

printed  rate  card. 

Iaxal 

Twenty-two  per  cent  of  the  publishers 
do  not  publicly  announce  their  minimum 
rate  by  publishing  it. 

Three  iier  cent  get  away  from  the  pidnt 
by  not  publishing  any  local  rate  card. 

Do  not  quote  minimum  . 22% 

Do  quote  minimum . 75'''<- 

No  card  .  3% 

General  (N.ationai.) 

Do  not  ((uote  minimum  . 3% 

Do  quote  minimum  . 97% 
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You  Can  Cover 


Prosperous  Birmingham 


With 


The  News  and  Age-Herald 


The  New,  Powerful  / 
2-Paper  Combinations 


Write  For  The  Survey  ’* 


To  prove  clearly,  graphically  and  authentically  the  dominant  coverage  of 
The  Birmingham  News  and  Age-Herald  in  the  South’s  greatest  industrial 
city,  a  survey  was  made.  In  order  that  the  survey  might  be  perfectly  fair 
and  unfavored  in  any  way.  The  Harvey  Advertising  Agency  of  Atlanta 
was  commissioned  to  handle  all  details  in  connection  with  the  collection, 
compilation  and  tabulation  of  material. 


Advertisers  and  agencies  alike,  have  reached  a  stage  in  the  scheme  of  mod¬ 
ern  merchandising  where  wastage  of  advertising  funds  can  no  longer  be 
tolerated.  Advertising  dollars  must  be  so  placed  and  invested  that  they 
will  produce  the  greatest  amount  of  business. 


Compiled  from  an  actual  field  survey  and  then  supplemented  with  authentic 
figures,  this  book  of  facts  gives  a  startling  new  and  true  story  of  the  news¬ 


paper  situation  in  Birming¬ 


ham,  and  in  addition,  contains 


much  valuable  information  Al/a.^ A-zk A  concerning  the  richness  and 


size  of  the  city,  suburban  and 
yours  for  the  asking. 


,in  the  Souths 

J  i.\ 


state-wide  markets.  A  copy  is 


Write  for  this 
Interesting  Book  of  Facts 


Address  Your  Request 
to  Production  Dept. 


©fie 


1 


Morning 


Evening 


Sunday 


The  South^s  Greatest  Newspaper 


NATIONAL  REPRESENTATIVES 

KELLY-SMITH  CO.,  New  York,  Chicago,  Boston,  Philadelphia— J.  C.  HARRIS,  Jr.,  Atlanta 
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KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  Maine  Counties  and  Cities  for  Products  of  General  Appeal,  Graded  in  Six  Major 
Classes  of  Quality  and  Cost — An  Original  Simplified  and  Tested  Formula  from  Basic  Data 


fourth  article  on  the  consumer 
buying  ability  of  the  several  states 
gives  a  statistical  and  graphic  analysis  of 
the  Maine  market.  The  picture  shown  in 
the  figures  and  on  the  chart  is  one  of  a 
community  in  which  wealth  is  fairly 
evenly  distributed,  with  few  large  cities 
and  towns  and  those  above  the  average 
for  the  United  States  in  ability  to  acquire 
the  comforts  of  life. 

.As  has  been  stated  several  times,  the 
basis  of  the  system  upon  which  the  buy¬ 
ing  ability  for  a  group  of  people  for 
various  classes  of  necessities  and  luxuries 
is  here  estimated,  is  two-fold — population 
and  income.  None  of  the  other  factors 
which  often  enter  into  studies  of  buying 
ability  have  been  included,  for  reasons 
which  were  set  forth  in  detail  in  the  June 
4  issue  of  this  publication.  The  principal 
reasons  are  that  the  figures  are  either  not 
recent  enough  or  not  indicative  enough 
of  the  consumer’s  buying  power  to  make 
them  reliable  indices. 

Six  classes  are  given  to  products  and 
.services  for  the  obvious  reason  that  one 
index  cannot  apply  with  equal  force  to 
the  consumer’s  ability,  as  an  individual  or 
a  group,  to  buy  laundry  soap  on  the  one 
hand  and  a  $2,000  player  piano,  for  ex¬ 
ample.  on  the  other. 

.An  arbitrary  weighting  which  checks 
fairly  accurately  is  given  to  the  various 
classes  as  follows;  In  Class  I.  the  class 


By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  varning  is  given  that  reproduction  of  these  results,  in  whole  or 
in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  wnll 
constitute  copyright  infringement. 


paying  taxes  on  incomes  of  more  than 
$’0,000.  it  would  be  an  average  city  in 
all  of  the  six  classes  of  Buying  Ability; 
that  is,  it  would  have  an  ability  to  buy  2 
per  cent  of  the  bulk  staples  in  the  United 
States  and  2  per  cent  of  all  the  other  five 


for  cheap  necessities  and  bulk  staples,  per¬ 
centage  ditribution  of  population  counts 
90  per  cent  and  percentage  distribution  of 
income  10  per  cent,  because  on  matter  how 
much  of  a  necessity  an  article  may  be. 
the  money  available  for  buying  will  have 
an  influence  and  should  be  set  over 
against  the  population  figures.  For 
brevity’s  sake  “percentage  of  population 
distribution’’  will  hereafter  be  referred  to 
as  "Population’’  and  “percentage  of  in¬ 
come  distribution’’  as  “Income.”  In  the 
same  way  quality,  high  priced  luxuries 
and  non-staples  of  mass  appeal  should 
come  somewhere  near  following  the  fig¬ 
ures  under  Class  because  that  is  a 
weighting  of  population  and  income  with 
income  counting  90  per  cent  and  popula¬ 
tion  10  per  cent.  Here  again  the  money 
is  the  important  factor  in  the  luxury 
products  market.  Still  the  density  of 
population  will  be  bound  to  have  its  effect 
because  of  the  way  the  Browns  try  to 
keep  up  with  the_  Smiths  (social  de¬ 
mands).  Class  VI  is  for  the  fancy  priced 
exclusive  luxuries  of  high  unit  value  and 
the  weighting  is  the  same  as  Class  \’  ex- 


low  the  United  States  average  for  cities  of  10,000  or  more  population,  cities 
of  less  than  10.000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 


cept  that  incomes  of  $10,000  and  more 
were  substituted  for  all  incomes.  The 
reasc«i  for  this  substitution  is  obvious. 

Here  then  are  the  descriptions  of  the 
six  classifications  and  their  corresponding 
weighting  of  population  and  income: 
Class  1  Cheap  necessities  and  bulk 
staples.  Population  70  per  cent. 
Number  of  incomes  10  per  cent. 
Class  H  Moderate  priced  necessities  and 
packaged  staples.  Population 
70  per  cent.  Number  of  in¬ 
comes  30  per  cent. 

Class  HI  Quality  priced  necessities  and 
staples.  Cheap  luxuries  and 
low  priced  non-staples.  Popu¬ 
lation  SO  per  cent.  Number  of 
incomes  50  per  cent. 

Class  IV  Fancy  priced  necessities  and 
staples.  Moderate  priced  lux¬ 
uries  and  non-staples.  Popu¬ 
lation  30  per  cent.  Number  of 
incomes  70  per  cent. 

Class  V  Quality  priced  luxuries  and 
non-staples.  Population  10  per 
cent.  Number  of  incomes  90 
per  cent. 

Class  VI  Fancy  priced  exclusive  luxuries 
of  high  unit  value.  Population 
10  per  cent.  Number  of  in¬ 
comes  over  $10,000,  90  per  cent. 

The  computation  of  the  index  numbers 
was  done  in  the  following  manner : 

The  population  of  the  United  States  is 
represented  as  100  per  cent  (1925  esti¬ 
mates)  the  percentage  of  population  in 
each  State,  county  and  city  over  10,0(X) 
population  was  figured  and  carried  cut 
four  places  beyond  the  decimal  point  in 
order  to  have  a  figure  for  the  smallest 
communities.  The  same  process  was  fol¬ 
lowed  with  the  “number  of  all  income  tax 
returns”  (1924  returns)  the  total  for  the 
United  States  was  represented  as  100  per 
cent,  or,  carried  out  four  places  beyond 
the  decimal  point  lOO.OOCX)  per  cent. 

For  purposes  of  a  descriptive  yardstick 
let  us  use  the  terms  “Average,”  “Above 
Average”  and  “Below  Average,”  as 
shown  on  the  graphic  chart.  If  a  city 
were  an  Average  city  it  would  have  the 
same  percentage  of  income-taxpayers  as 
it  has  population ;  for  example,  if  the  city- 
had  2  per  cent  of  the  total  United  States 
population,  living  within  its  city  limits, 
2  per  cent  of  the  United  States  total  num¬ 
ber  of  income-taxpayers  and  2  per  cent 
of  the  total  people  in  the  United  States 


classes  of  merchandise  in  the  United 
States. 

With  the  above  terms  in  mind,  let  us 
look  at  the  state  of  Maine  as  a  unit.  The 
figures  indicate  that  the  inhabitants  in 
their  ability  to  buy  luxuries  are  slightly 
(Continued  on  page  40) 


“A  Good  Maine  Martfet” 

Lewiston— Auburn 

"The  Trein  Cities" 

MAINE’S  LARGEST 
MANUFACTURING 
CENTRE 

Two  Daily  Newspapers 

The  Sun  (in  the  morninc)  and 
The  Journal  (in  the  evening)  cover 
sixty-two  cities,  and  tovms  in 
Northwestern  Maine,  the  population 
of  the  trading  area  being  approxi¬ 
mately  120,000,  and  the  net  paid 
daily  average  circulation  6  mos. 
ending  March  31,  1927,  30,108. 

Rettil  Outlets 

A  recent  survey  shows  2,496  re¬ 
tail  establishments  in  the  trading 
territory. 

Jobbing  Point 

Especially  for  grocery  store  mer¬ 
chandise,  confectionery,  cigars  and 
cigarettes. 

Per  Capita  Savings 

Per  capita  Savings  of  Lewiston> 
Auburn  $600  as  compared  with  $339 
per  capita  for  the  entire  state. 

No  Campaign  Complete 

in  Maine  without  the 

SUN-JOURNAL 

Details  of  all  surveys  on  request. 
Represented  by 

Julius  Mathews’  Special  Agency 
Boston,  New  York,  Chicago,  Detroit 
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“Look  Back  of  the  Returns” 

Says  Collector  McCuen 


TREASURY  DEPARTMENT 

INTERNAL  REVENUE  SERVICE 

Burlington,  Vt. 

Jons  8.  1927. 


Burlington  fr«o  Prats, 

Burlington.  Temont. 

3tntleinon:~ 

I  hATO  read  the  article  In  I'Xdltor  and  Puhllshar*  In  their 
Issue  of  June  4th,  1927,  entitled  *ZZT  TO  COBSOtOB  BOTINO  P0B2R". 
and  I  aa  firmly  of  the  opinion  that  the  buying  ability  of  the  citizens 
of  Teimont  cannot  be  accurately  reflected  from  the  aggregate  taxable  In¬ 
comes  taken  from  the  report  of  1924,  Income  Tax  Betums,  and  used  as  an 
Index  number. 


Veraont  Is  a  rural  State,  and  Is  made  up  geographically  to  the 
extent  of  slxty-el^t  par  cent  (68j(}  of  rural  conmunitles  where  the 
citizens  are  engaged  In  dairy  farming.  The  estimated  gross  Income  from 
the  twenty-nine  thousand  (29,000)  farms  In  Vemont  Is  nlnety-el^t  million 
dollars  ($98,000,000.00),  and  only  el^t  tenths  of  one  per  cent  of  the 
citizens  engaged  In  operating  these  farms  were  obliged  to  file  federal 
Income  tax  returns  for  the  year  1924. 

The  Teimont  farmers  operating  these  farms  were  allowed  liberal 
exemptions  and  deductions  under  the  federal  law  and  regulations,  including 
ton  to  twenty  per  cent  depreciation  on  machinery,  and  twenty  per  cent  deprec¬ 
iation  on  live  stock,  and  five  to  ten  per  cent  on  farm  buildings  and  fences. 
These  deductions  with  the  Items  of  expense  of  house  rent,  milk,  butter,  eggs, 
meats  and  vegetables,  amounting  to  a  considerable  sum,  are  not  included  as 
Income  In  the  federal  Income  tax  returns  under  the  provisions  of  the  law. 

Under  the  circumstances,  the  graph  which  is  shown  In  the  "Editor  and 
Publisher",  page,  23,  June  4,  1927  issue,  which  Indicates  that  rural  Vermont 
does  not  measure  up  to  the  national  average  in  buying  power  Is  grossly 
Incorrect.  Any  close  students  of  buying  power  should  avoid  falling  Into  the 
error  of  thinking  that  Income  tax  returns  are  at  all  final  as  indices.  This 
new  Index  of  buying  power  is  meritorious  In  many  respects.  But  wherever  it 
Is  applied  to  a  dairy  farming  section  and  compared  with  the  country  as  a  whole, 
It  Is  so  inaccurate  that  In  my  opinion  the  originators  will  be  obliged  to 
considerably  change  their  views  on  the  subject. 


Vary  truly  yours. 


If  population  and  income 
tax  returns  built  a  royal 
road  to  market  analysis, 
how  much  simpler  life 
would  be! 

But  it  is  harder  than  that. 

Last  week’s  “Key  to  Buy¬ 
ing  Power”  in  the  ‘Editor 
and  Publisher’  was  compli¬ 
mentary  to  Vermont  cities 
and  entirely  misleading  as  to 
the  relative  buying  power  of 
Vermont  farms.  Collector 
McCuen  in  this  letter  shows 
how  and  why.  Add  $500  to 
$  1  700  to  the  cash  income  of 
a  Vermont  farmer  and  you 
approach  the  real  income. 

Vermont  is  a  known  mar¬ 
ket,  a  tested,  stable  market 
of  unusually  high  buying 
power. 

Space  buyers  who  find 
the  new  buying  power  for¬ 
mulas  of  interest  and  of 
value  are  invited  to  examine 
their  Vermont  files.  Is  your 
copy  of  the  Vermont  sur¬ 
vey  there?  The  title  is  “Un¬ 
covering  and  Covering  a 
Varied  Market”  by  Albert 
W.  Frey.  If  not,  send  for 
this  complete  and  authorita¬ 
tive  analysis  of  the  Vermont 
market. 


^urUn0ton  Jffrep 

Burlington,  Vermont 


H.  D.  LaCOSTE 

45  West  34th  St.,  Xew  York 


Represented  by 

LaCOSTE  &  MAXWELL 

Marquette  Bldg.,  Chicago 


JULIUS  MATHEWS.  AGY. 

1  Beacon  St.,  Boston 


Vermont  surreys  and  market  information  may  be  promptly  obtained  from  any  of  the  six 

VERMONT  ALUED  DAILIES 


Barre  Times 
Burlington  Free  Press 


Bennington  Banner 
Rutland  Herald 


Brattleboro  Reformer 

St.  Johnsbury  Calendonian-Record 
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CONTEST  COPY  WAKENS  INTEREST  BUT 
BEWARE  OF  LOTTERY  BACKFIRE 


Badly  Planned  Prize  Offers  May  Cause  Newspapers  to  Be 
Barred  from  Mails  at  Loss  to  Both  Publisher  and 
Advertiser — Recent  Contests  Described 


By  HAMMOND  EDWARD  FRANKUN 


contest  ? 


I!  Help  us  name  this  new  food  product  — 


'Vital  as  Sunshine” — -  $2000  in  Prizes! 


:  ‘ZtM  -  — *  ••  • 


^  r 


HEX  is  a  contest  not 
When  it's  a  lottery ! 

Every  publisher  risks  having  his  mail 
edition  barred  by  the  postal  authorities 
if  he  or  an  advertiser  uses  his  columns 
to  promote  a  contest  which  inadvertently 
liappens  to  fall  over  the  lottery  border¬ 
line. 

Every  advertising  manager  and  agency 
executive  is  playing  with  dynamite  when 
he  plans  a  contest.  Before  investing  a 
huge  sum  of  money  in  space,  printing, 
dealer  helps,  etc.,  the  responsible  man 
in  charge  should  investigate,  or  it  may 
later  develop  that  he  didn’t  fully  “know 
his  onions,”  for  the  most  innocent-appear¬ 
ing  little  contest  may  have  the  wallop  of 
a  Missouri  mule  and  the  bite  of  a  Xew 
Jersey  mosquito. 

Yet  a  carefully  planned  contest  may 
be  a  .sales  tonic  which  peps  the  .salesmen, 
the  dealers,  the  home  office  and  the  pub¬ 
lic.  It  may  be  the  best  thing  which  ever 
happened — if  the  details  have  been 
arranged  properly.  The  u.se  of  contests 
for  consumers  is  growing  in  popularity. 

This  spring  one  manufacturer  planned 
what  he  thought  was  a  perfectly  innocuous 
and  interesting  contest.  He  offered  mer¬ 
chandise  prizes  totaling  a  few  hundred 
dollars  to  the  50  users  of  his  product  who 
would  write  the  best  letters  as  to  their 
experiences  in  the  use  of  the  goods.  It 
was  specified  as  a  condition  that  the  con¬ 
testant  must  buy  the  product. 

The  cop>  written,  closing  dates  blank  for  name  of  favorite  grocer 

were  at  hand  when  an  alert  New  \ork  and 'address  was  left.  Permission  to  use 
publisher  read  the  rules  and  saw  they  material  was  arranged  bv  this  phrase: 
constituted  a  lottery,  although  innocent  (j^n^ral  Raking  Company  has  my 

in  intent.  As  the  Xew  ^ork  post  office  permission  to  publish  the  above  statement 
IS  more  rigid  than  most,  this  pub  isher  accompanving  photograph  of  mv  son 
persuaded  the  advertiser  to  omit  all  ref-  _ (dauuhter)  ” 

erence  to  the  contest  in  his  copy.  Other-  earned:  The  General 

wise,  the  entire  edition  of  the  publicahon  Baling  Companv  will  make  every  effort 
going  into  the  New  \ork  post  office  return  all  photos  submitted,  'but  be- 
might  have  been  held  up  some  week^  cause  of  the  possibility  of  illegible 

The  office  of  the  solicitor,  post  office  writing,  incorrect  addresses,  loss  through 
department.  Washing  on.  D.  C.,  outlined  t^e  mail,  etc.,  their  return  cannot  he 
Its  attitude  in  a  ca.se  like  this  as  follows :  guaranteed  ” 

“Should  this  matter  be  submitted  here  n  ,,.as  emphasized  that  letter  and  photo 

mr  a  ruling  by  any  postmaster,  he  would  ^e  mailed  in  the  same  envelope. 

^  advised  that  this  plan  in  its  present  -phe  letters  now  are  being  published  one 
form  IS  objectionable  under  the  postal  ^  time  with  photos  and  iiew.sv  headings 
laws  governing  prize  schemes.  In  con-  idealized  to  the  section, 
tests  of  this  character  where  prizes  are  .-Help  us  name  this  new  food  product- 
offered  for  the  best  letters,  etc.,  it  is  vital  as  sunshine-$2.000  in  prizes”  the 
uniformly  requmed  that  the  element  of  Western  Dairy  Products  Company  of 

constderaiwn  be  not  present,  and  if  Portland,  Ore.',  invited  in  space  nearly 

matter  relating  to  this  enterprjse  is  to  ^  a  while  ago.  The 

be  admitted  to  the  mails,  it  will  be  neces-  company  had  a  new  dairy  product  made 

sary  to  eliminate  the  requirement  that  from  whipping  cream  and  other  qualitv 

contestants  purchase  the  product  and  ingredients  which  the  company  wanted  t'o 
either  open  the  contest  to  letters  telling  invest  with  an  individual  pl-rsonalitv  from 
of  experiences  with  any  make  of  that  type  fi,p  start  cr.  it  ,.r>.,ui 
of  goods,  or  limit  the  contest  to  those 


Full  page  copy  placed  by  Dairy  Prod¬ 
ucts  Company  in  “New  Name  Brick” 
contest 

space  to  write  a  brief  letter.  ( It  was 
required  that  a  photo  of  one’s  child  be 
enclosed  with  each  letter  with  child's 
name  and  address  on  back.)  A  place  on 


price  was  charged  dealer  and  public. 

The  sum  of  $1,000  was  offered  for  the 
prize  name  and  smaller  money  prizes  for 
the  best  descriptions.  For  a  few  weeks, 
the  company  wrapped  the  brick  with  j’ust 
the  title  “New  Name”  Brick  and  com¬ 
pany  trademark.  The  copy  stated  that 
although  no  contestant  was  required  to 
purchase  a  brick,  yet  to  do  so  would 
make  the  person  more  familiar  with  the 
product.  Entries  could  be  sent  only  on 
cards  from  dealers.  Any  number  of 
names  could  be  submitted. 

The  company  ruled  in  advance  that : 
“The  winning  name  must  be  subject  to 
tlie  provisions  of  federal  protection  under 
the  trademark  laws.  That  is,  it  must  be 
original — not  owned  or  used  by  any  other 
company  or  individual  in  interstate  com¬ 
merce.  It  cannot  be  a  common  noun, 
geographical  or  descriptive  form,  or  any 
word  common  to  the  English  language.” 

The  R.  N.  Boxer  Company  of  New 
Toronto,  Can.,  closed  a  contest  on  May 
.11  in  which  $1,000  in  prizes  were  offered 
for  the  best  slogan  in  ten  words  or  less 
which  would  describe  the  beauty  of  de¬ 
sign  and  colors  of  their  Maximur  Wall 
Papers.  It  was  announced  that  in  case 
the  contestant  happened  to  have  one  or 
more  parts  of  his  house  covered  with 
Maximur  Wall  Papers,  the  amount  of  his 
prize  would  be  doubled.  The  prospect 
was  told  to  go  to  his  or  her  dealer  for 
details  of  the  contest,  and,  in  the  event 
that  he  didn’t  carry  the  wall  paper,  the 
dealer’s  name  was  to  be  sent  to  the  fac¬ 
tory. 

More  than  25,000  snapshots  were  sub¬ 
mitted  by  amateurs  last  year  to  the  Agfa 
Products,  Inc.,  New  York  City,  im¬ 
porters  of  Agfa  Films  in  a  contest.  This 
year  the  company  is  offering  $1,000  in 
prizes  in  three  groups :  Baby  pictures, 
rainy  day  pictures  and  fair  weather  pic¬ 
tures.  The  prizes  are  partly  cash,  partly 
merchandise.  Any  amateur  snapshot, 
whether  Agfa  film-made  or  not,  is 
eligible.  It  is  suggested  the  amateur 
enter  a  picture  a  week. 

Contests  are  legion  in  form.  But  be¬ 
fore  being  put  into  effect,  their  rules  and 
all  printed  matter  should  be  submitted 


to  the  local  postmaster  to  ascertain  if 
legal  for  transmission  through  the  mails. 
If  he  is  in  doubt,  have  him  take  the 
matter  up  with  the  solicitor  of  the  post 
office  at  Washington. 

TO  EDIT  CHURCH  PAPER 

Col.  Alfred  B.  Williams,  who  at  one 
time  edited  the  Richmond  (Va.)  Xeu<s 
and,  later,  the  Ncivs-Lectder  and,  still 
later,  the  Rocawke  (Va.)  Times,  has  b«n 
named  associate  editor  of  the  Southern 
Churchman,  Episcopal  weekly  organ,  pub¬ 
lished  at  Richmond. 


CHARLES  R.  PARSONS 

Charles  Robinson  Parsons,  for  many 
years  assistant  purchasing  agent  for  the 
Mergenthaler  Linotype  Company,  died 
Sunday  at  his  home  in  Brooklyn.  Be¬ 
fore  he  came  to  Bro<iklyn  he  had  been 
assistant  sales  manager  of  the  Philadel¬ 
phia  branch,  Pennsylvania  Steel  Co. 


MORE 
LOCAL  LINEAGE 
FOR  YOUR  PAPER 
DAY  BY  DAY 


To  attract  and  keep  for¬ 
eign  advertisers  your  local 
display  records  must  show  a 
regularity  day  in.  day  out. 
year  after  year. 

We  make  active  weekly  or 
semi-weekly  accounts  out  of 
dead  local  prospects — and 
without  extra  cost  to  you. 

Write  for  particulars. 

THOS.  W. 
BRIGGS  CO. 

Columbian  Tower  Building 
MEMPHIS,  TENN. 


who  owned  the  product  prior  to  the  date 
of  the  announcement  of  the  offer.” 

By  simply  changing  the  rules  so  that 
the  contestant  did  not  have  to  be  a  user 
of  the  proeluct,  the  element  of  considera¬ 
tion  was  removed  and  that  particular  con¬ 
test  was  brought  back  from  the  lottery 
to  a  basis  legitimate  in  the  eyes  of  the 
postal  authorities. 

The  makers  of  Black  Jack  chewing  gum 
have  managed  to  inject  a  novel  flair  into 
a  contest  for  best  titles  for  pictures  they 
are  publishing.  They  suggest  that  an¬ 
swers  be  sent  in  on  Black  Jack  wrappers 
or  pieces  of  paper  cut  the  same  size, 
although  they  do  not  require  this. 

The  bakers  of  Bond  Bread  recently 
ran  a  contest  which  brought  them  much 
valuable  advertising  material,  now  being 
published  in  a  newspaper  campaign.  One 
thousand  dollars  in  cash,  with  161  awards 
were  offered  for  the  best  letters  on 
“What  Bond  bread  has  meant  to  the 
health  of  my  child”  (note  the  past  tense 
limits  contest  to  those  who  have  used 
the  bread  prior  to  the  announcement  of 
the  offer). 

Entry  blanks  were  furnished  with  blank 


the  start  so  it  would  not  be  confused 
with  names  such  as  mousse,  bisque, 
sundae,  tortoni,  etc.  A  somewhat  higher 


Our  Customers  Write  Our  Ads 

THE  DAILY  REPUBLICAN 

BURLINGTON,  KANSAS 

Saya — 

“Our  new  Duplex  Flat  Bed  Web 
press  has  not  only  brought  a 
decided  improvement  in  the  looks 
of  the  paper,  but  has  made  it  pos¬ 
sible  and  profitable  to  make  numer¬ 
ous  changes  in  make-up  when  de¬ 
sired.”  _ 

DUPLEX 


FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


Home  Equipment  in 
the  City  of  Altoona 

The  character  and  completeness  of  the  furnishings  of  a 
home  indicate  the  living  standards,  appreciation  for  refine¬ 
ment  and  the  buying  ability  of  the  family  within  that  home. 

Observe  the  invariable  superiority  of  Mirror-reading 
families  in  each  of  the  items  of  the  following  table : 

QUESTION :  What  do  you  have  of  the  following 
home  equipment? 

Pianos  Phonographs  Radios 

Owned  hy  Owned  by  Owned  by 

City  Average .  51.62%  58.47%  25.46% 

Mirror  Families .  53.95%  60.46%  31.24% 

Electric  Washers  Electric  Cleaners 

Owned  by  Owned  by 

City  Average .  58.82%  50.81% 

Mirror  Families .  62.49%  54.13% 

Electrical  Market 

Observe  the  wide  margin  of  undeveloped  sales  in  the 
above  tabulation  of  electrical  equipment  owned  by  Mirror 
families. 

Consider  also  that  96.8%  Mirror  families  in  Altoona 
live  in  homes  wired  for  electrical  service. 

Clearly,  in  such  a  receptive  market,  with  The  Mirror 
entering  82.12%  of  the  wired  homes  of  the  city  every 
day,  a  more  thorough  distribution  of  electrical  appliances 
is  possible. 

The  Altoona  Mirror 

ALTOONA,  PA. 

Business  Direct 

FRED  G.  PEARCE,  Advertising  Director 
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There  are  only  three  other  newspapers  in  the  United  States  with  as  intensive  saturation  of 
their  markets  as  The  Richmond  News  Leader. 

The  News  Leader’s  Average  Circulation  for  the  month  of  April,  1927,  was  67,800,  showing  a 
gain  of  3,700  copies  over  same  month  in  1926.  Incomplete  figures  for  May  forecast  even 


greater  gain. 

City  Circulation  .  50,831 

Suburban  Circulation .  4,540 

Country  Circulation .  12,429 


TOTAL .  67,800 


VIRGINIA’S  GREATEST  NEWSPAPER  LEADS 

in 

Circulation,  Saturation,  Confidence,  Lineage 

IT  IS  RICHMOND’S  EVENING  AND  HOME  PAPER 


Xiitioiial  Rcl'rcsi'ii lain rs 

KELLY-SMITH  COMPANY 

(Iraybar  Bldg.,  Waterman  Bldg.,  Atlantic  Bldg.,  Tribune  Tower, 

Ntrw  York  City.  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 

J.  B.  KEOUGH,  ATLANTA.  GA. 


Advrrthe  to  Richmond  and  Its  Trading  Area  Through  VirginitTs  Greatest  Newspaper 


^Jtte  Xichm&nd 

NEWS  LEADER 


'On  News  Leader  Square* 


CoVers  fiichmon^  jCike  a 
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KEEPING  UP  WITH  RECORD 
FLYING  NEWS 


( CiDiliiiiicJ  fro)ii  I'ttfi 


return  of  Col.  LiiKlbernli.  tlicre  were 
some  editors  who  thought  that  the  story 
was  being  overplayed,  that  the  saturation 
point  of  reader  interest  had  been  reached. 
Notable  among  them  was  Julius  S.  Ma¬ 
son,  editor-in-chief  of  the  Xcw  York 
Evening  Post. 

“Although  I  realize  that  the  Lindbergh 
flight  is  the  greatest  single  newspaper 
story  most  of  us  editors  have  ever  known, 
I  still  am  inclined  to  believe  we  have  fol¬ 
lowed  the  story  too  far,”  Mr.  Mason  said. 
“I  know  we  have  received  a  number  of 
letters  in  this  office,  asking  us  not  to 
‘spoil’  Lindbergh,  and  telling  us  ’we're 
tired  of  reading  about  Lindbergh  and  air¬ 
plane  flights.’  Of  course  we  were  en¬ 
tering  the  dog  days  and  there  was  no 
other  kind  of  story  to  take  the  place. 

“It  is  one  of  the  hardest  things  in  the 
world  to  know  when  to  drop  a  story.  We 
are  not  working  in  any  logical  profes¬ 
sion.  But,  like  playing  with  stocks  while 
it  is  a  great  trick  to  know  when  to  get 
into  the  market,  it  is  a  greater  trick  to 
know  when  to  get  out.”_ 

James  Barrett,  city  editor  of  the  W'orld, 
was  of  the  opinion  that  the  saturation 
point  of  reader  interest  was  reached  first 
in  newspaper  offices,  and  that  editors  were 
apt  to  drop  a  story  too  quickly  than  to 
play  it  too  long.  This  was  the  view  held 
by  Mr.  Birchall  of  the  Times,  who  said 
that  while  a  seCtion  of  the  public  may 
be  tired  of  reading  of  Lindbergn  there 
was  still  a  large  section  which  could  not 
read  enough  about  him. 

Certain  it  is  that  Lindbergh  will  con¬ 
tinue  to  be  front  page  news  and  lead  news 
for  many  days  to  come.  His  receptions 
in  Washington  and  New'  York  are  ex¬ 
pected  to  break  all  space  records. 

The  regular  Washington  corps  of  300 
writers  is  being  augmented  by  staff  meft 
from  newspapers  in  the  east  and  muldle 
west. 

Bart  C'>mpl)ell.  Washington  corre¬ 
spondent  of  the  Editor  &  Publisher, 
told  of  arrangements  being  made  there. 
He  w  rote  in  jiart : 

“Special  arrangements  are  being  ma<le 
by  the  Navy  Deiiartment  to  provide  the 
newspaper  writers  with  ample  coverage. 
A  publicity  committee,  headed  by  Frank 
R.  Noyes,  publisher  of  the  H'asliington 
Star,  is  attending  to  accommodations  for 
the  press  representatives.  James  1).  Pres¬ 
ton,  superintendent  of  the  Senate  Press 
Gallery,  and  the  veteran  of  many  a  na¬ 
tional  presidential  convention  is,  of  course, 
on  the  job.  Co-operating  with  Mr.  Noyes 
and  Mr.  Preston,  are  .\very  C.  Marks,  Jr., 
managing  editor  of  the  ll'as/iingtnii 
Ttnu's-Herald :  C.  1.  Putnam,  nub’i'^her  of 
the  Washington  Times-Herald  John  M. 
Gleissner,  editor  of  the  IFashington  Xeivs; 
Ira  E.  Bennett,  editor  of  the  lYashiiiglon 
Post,  David  Lawrence,  jiublisher  of  the 
United  States  Daily,  and  William  J.  Don¬ 
aldson,  Jr.,  superintendent  of  the  House 
Press  Gallery. 

“So  many  newsiiapers  wanted  to  place 
rejiorters  aboard  the  dirigible  Los  An¬ 
geles  when  she  moves  out  over  the  At¬ 
lantic  Ocean  and  above  the  Memphis  that 
it  was  necessary  to  bar  all  writers. 
drawing  was  held  Tuesday  to  determine 
which  picture  men  should  go  on  the  Los 
.\ngeles.  The  International  won  the 
“still”  privilege,  the  Paramount  the  right 
to  send  a  man  aboard  to  make  movies, 
both  with  the  stipulation,  however,  that 
copies  of  all  pictures  taken  should  be  sup¬ 
plied  all  competitors. 

“Another  drawing  followed  Tuesday  to 
decide  which  newspaper  reporters  should 
be  allowed  to  ascend  in  navy  planes  at 
Norfolk — four  planes,  possibly  six — one 
reporter  to  each  plane — and  fly  out  over 
the  -Atlantic  and  the  Memphis.  The 
drawing  resulted  as  follows :  IVashington 
Post,  Philcuielphia  Public  Ledger,  St. 
Liruis  Post-Dispatch,  Baltimore  Sun,  New 
York  Herald  Tribune,  New  York  World. 
It  was  stipulated  here,  too,  that  when  the 
reporters  for  these  newspapers  return 
from  their  flight  they  should  share  “copy” 
with  all  competitors  who  w'ere  out-drayen 
and  left  behind. 

The  Navy  Department  also  made  ar¬ 


rangements  for  a  destroyer  to  act  as  a 
“press  b<jat"  for  newspaper  reporters  and 
photographers  at  Norfolk. 

( )ne  of  the  salient  features  of  the  pro¬ 
gram  attending  Col.  Lindbergh’s  arrival 
at  Washington  is  to  be  a  reception  ten- 
derifl  him  Saturday  night  by  the  National 
Press  Club  in  the  auditorium  of  the  United 
States  Chamber  of  Commerce  Building. 
Richard  \'.  Culihan,  veteran  chief  of  the 
Washiiif^on  Bureau  of  the  New  York 
Times,  is  to  preside.  Louis  Ludlow,  the 
club  president,  is  to  introduce  Col.  Lind¬ 
bergh. 

So  great  became  the  demand  for  tickets 
for  the  National  Press  Club  ceremonies 
that  it  became  necessary  Wetlnesday  for 
the  Board  of  Governors  to  hire  the 
Washington  Auditorium,  with  a  seating 
capacity  of  5,800,  in  place  of  the  audi¬ 
torium  of  the  United  States  Chamber  of 
Commerce. 

No  other  event  at  the  National  Capital 
is  expected  to  attract  so  many  news¬ 
papermen  and  photogp’aphers.  No  less 
than  300  photographers  applied  to  the 
Publicity  Committee  for  permits,  twice 
as  many  as  was  the  case  at  the  inaugura¬ 
tion  of  President  Coolidge. 

The  Western  Union  is  to  run  special 
wires  to  the  press  stand  on  the  Washing¬ 
ton  Monument  grounds.  The  Postal  has 
organized  a  motorcycle  messenger  service 
for  the  occasion. 

Editors  are  laughing  at  the  press  agent 
attempt  to  cash  in  on  the  flight  Chamber¬ 
lin  hil  hop^  to  make  with  Lloyd  Ber- 
taud,  but  which  ended  in  disagreement.  A 
two  column  mat  was  sent  out  to  a  large 
number  of  newspapers  of  Mrs.  Chamberlin 
and  Mrs.  Bertaud  putting  up  Beech-Nut 
luncheon.s  for  their  husbands,  to  take  on 
their  New  York  to  Paris  flight. 

“It  seems”  was  the  comment  of  the  bul¬ 
letin  of  the  -\merican  Society  of  Newspa- 
[ler  Editors,  “that  culinary  arrangements 
were  made  well  in  advance  as  the  mat  and 
the  story  of  the  peanut  butter  and  other 
materials  (all  Beech-Nut)  were  in  the 
hands  of  newspapers  even  while  arrange¬ 
ments  for  the  flight  still  were  being  dis¬ 
cussed  and  long  before  the  plans  blew  up. 

“This,  perhaps,  may  have  been  further 
proof  of  the  lasting  quality  of  this  parti¬ 
cular  brand  of  luncheon  foods.” 

ENTERTAINS  RURAL  STAFF 

T.  H.  .\lvord.  editor  of  the  Livonia 
(N.  Y.)  Gazette,  entertained  the  rural 
correspoiKlents  of  his  paper  recently. 
The\’  were  shown  how'  copy  is  handled 
from  tile  time  it  is  received  until  printed. 

AD  MONOPOLY  IN  TURK  CITY 

The  municipality  of  Constantinople  has 
announced  its  decision  to  monopolize 
within  city  limits  all  advertising,  bill-post¬ 
ing,  etc.  Advertising  in  daily  and  weekly 
paiK'rs  is  excepted  from  the  monopoly. 

TEXAS  GROUP  MEETS 

With  H.  F.  Mayes,  Bro^vnwood  Bul¬ 
letin,  presiding,  the  Mid-Te.xas  Press 
Association  met  at  Brownwood  recently 
for  its  semi-annual  meeting  since  or¬ 
ganization.  H.  M.  Jones,  Browtiwood 
News,  is  secretary. 


“SLIM”  PILOTED  ST.  LOUIS 
REPORTER  TO  MEMPHIS 

^HERE  is  at  least  one  newspu- 
per  reporter  who  can  tell  his 
grandchildren,  “I  rode  with  Capt. 
Charles  .A.  Lindbergh.” 

After  the  Florida  hurricane,  it 
was  recalled  this  week,  Capt.  Lind¬ 
bergh  hupped  of!  from  St.  Louis 
with  Roy  .Alexander,  a  reporter  of 
the  St.  Louis  Post-Dispatch.  The\ 
left  at  three  o'clock  in  the  morn¬ 
ing  and  overtook  the  Florida  train, 
which  had  left  the  night  before, 
at  Memphis,  Tenn.  .Alexander 
boarded  the  train  and  continued 
to  Florida. 


“ECONOMY,  SERVICE,  EFFICIENCY" 


CHANGES  ON  UMA  STAR 


L.  T.  Ward  Succeeds  W.  D.  Clark  as 
General  Manager  of  Ohio  Daily 

L.  T.  Ward  has  been  elected  general 
manager  of  the  Lima  (O.)  Star  suc¬ 
ceeding  W.  D.  Clark  who  recently  re- 
.signed  to  devote  his  entire  time  to  his 
theater  interests  in  Lima. 

Before  coming  to  the  Star  Mr.  Ward 
was  with  the  Des  Moines  Capital,  Can¬ 
ton  News  and  more  recently  with  the 
Butterick  Publishing  Company  of  New 
York. 

The  following  department  heads  have 
been  retained :  (jeorge  E.  McCormick, 
editor,  George  W.  Harris,  managing  ed¬ 
itor,  H.  E.  Miller,  advertising  manager, 
C.  F.  Burkbeimer,  circulation  manager, 
A.  W.  Tebben,  mechanical  superinten¬ 
dent  and  foreman  of  the  composing  room. 

A.  N.  A.  RESEARCH  BODY  TO  MEET 

The  Research  Committee  of  the  .As¬ 
sociation  of  National  .Advertisers  will 
meet  in  New  A’ork  next  week  to  outline 
a  program  for  1927-28.  Everett  Smith  of 
the  Fuller  Brush  Company  is  committee 
chairman. 


These  Are  Sought  by  Newly  Created 
Suggestion  Board  on  Rochester  Daily 

Economy  of  operation,  service  better¬ 
ment,  and  increased  efficiency  are  sought 
by  the  recently  created  suggestion  board 
of  the  Rochester  (N.  Y.)  Democrat  and 
Chrotiicle. 

The  newspaper  is  offering  weekly 
awards  to  staff  members  for  suggestions 
which  will  help  along  this  trinity.  First 
awards  were  made  on  May  23. 

A  building  directory,  electric  sign  vis¬ 
ible  to  Broad  street,  savings  in  certain 
electric  lights  in  the  building,  savings  in 
the  plumbing  bills  by  purchase  of  tools, 
better  ventilation  in  the  composing  room 
and  a  directory  of  executives  and  em¬ 
ployes  for  the  information  desk  were 
among  the  approved  suggestions. 

Twenty  suggestions  were  submitted  by 
staff  members  and  eight  won  prizes. 

-All  suggestions  are  judged  by  a  com¬ 
mittee  of  executives. 


DISCRIMINATION 

For  the  first  five  months 
this  year  THE  TRAN¬ 
SCRIPT  had  a  gain  in 
National  Advertising  of 
24,723  lines. 

Such  a  gain  is  ample  proof 
of  this  paper’s  strength 
and  of  the  discrimination 
of  its  advertisers. 

postonlFbemn^  ifransnri^jt 

EkI.  18.10 

Sational  Advertising  Representatives 

CHAS.  H.  EDDY  CO. 

Boston  New  York  Chicago 


The  First  Year 

of  Consolidated  Operation 

Shows  the  circulation  of  the  Courier' 
Express  far  in  excess  of  the  com' 
bined  circulation  of  the 
two  papers  a 
year  ago 


ABC  Audit  Gives 

Daily  '  110.686 

Sunday  '  161,164 

Present'circulation  figures  are  well  in  advance  of  the  audit 


•ur»Ai>o 


Courier  Express 

LORENZEN  6?  THOMPSON,  INC. 

Publishers  ’  Direct  Represenlatnes 


NEW  YORK 


SAN  FRANCISCO 


L 


T)r.  'Bolton 


Ionic  No.  5 


Makes  Less  W ork 
for  the  Eyes 


LINOTYPE 


•  TRADE 


Dr.  Thaddeus  L.  Bolton 
of  Temple  University,  Philadelphia 


Eminent  'Psychologist  analyzes  design  of  letters 
in  relation  to  muscular  action  of  eye  in  reading. 


only.  Each  of  these  types  of  movement 
involves  starting  and  stopping. 

Saves  the  Eye  Muscles 

“This  fatigues  the  muscles.  The  less 
the  number  of  stops,  the  less  fatiguing 
will  be  the  process  of  reading.  The 
number  of  stops  will  be  reduced  in 
proportion  to  the  readiness  with  which 
letters,  then  words  and  finally  phrases 
are  recognized. 

“Any  type  that  makes  a  word  or 
group  of  words  take  on  a  character 
which  is  quickly  grasped  will  be  a  boon 
to  the  reader.  This  new  t3n?e  used  by 
‘The  Record’  does  this. 

“There  is  a  minlmiun  size  of  letter 
as  well  as  a  maximum  size.  The  small 
letter  will  not  be  immediately  recog¬ 
nized,  the  large  letter  will  require  a 
greater  swing  in  eye  movement.  The 
aim  is  to  get  the  greatest  amount  of 
reading  done  with  the  least  muscular 
action. 

“Another  point  is  to  be  found  in  the 
ease  with  which  the  lines  may  be  fol¬ 
lowed  across  the  page  and  back  again 
to  the  next  line  below.  The  body  of  the 
tsrpe  is  important  in  this  respect.  The 
new  type  used  by  ‘The  Record’  does 
much  to  increase  the  facility  with 
which  the  eye  travels  back  and  forth 
across  the  page,  thus  making  it  a  most 
desirable  addition  to  the  newspaper 
and  a  boon  to  the  reading  public.” 


Dr.  Thaddeus  L.  Bolton  in  , 
“The  Philadelphia  Record” 

“The  appearance  of  this  new  type  in 
‘The  Philadelphia  Record’  shows  at 
once  several  definite  advantages  over 
the  t3Tpe  face  previously  used  by  that 
paper  and  which  is  generally  used  by 
most  papers. 

More  Pleasing  to  Eye 
“The  page  makes  at  first  sight  a 
much  better  appearance  and  is  much 
more  pleasing  to  the  eye.  The  differ¬ 
ence  thus  noticed  is  due  to  several 
things.  The  letters  have  heavier  lines 
in  a  majority  of  their  parts.  The  width 
of  the  letters  is  greater  than  in  the 
older  type. 

“Here  are  two  factors  of  importance. 
The  dark  line  is  more  easily  fixated. 
The  greater  width  of  the  letters  makes 
the  letters  more  readily  recognized. 
Reading  involves  two  forms  of  move¬ 
ment — the  swing  of  the  eyes  from  left 
to  right  and  again  from  right  to  left, 
and  the  infinitesimally  short  halts  that 
the  eye  makes  in  going  from  left  to 
right  during  the  actual  reading  proc¬ 
ess. 

‘"There  is  a  movement  of  the  eye 
more  or  less  characteristic  of  every  let¬ 
ter,  although  in  the  actual  process  of 
reading  there  come  to  be  movements 
characteristic  of  words  and  phrases 


Why  It  It  Easier  for  the  Eye  to  Fol¬ 
low  Ionic  No.  5  Arrois  the  Column 


In  ordinary  types  the  vertical 
strokes  are  emphasized.  These  pro¬ 
nounced  vertical  strokes  have  a  ten¬ 
dency  to  interrupt  the  normal  hori¬ 
zontal  motion  of  the  eye.  It  is 
therefore  necessary  to  put  more 
white  space  between  the  lines  so 
that  the  eye  can  follow  them  back 
and  forth  across  the  column.iiim . 


Ionic  No.  5  is  more  rounded,  the 
strokes  are  of  almost  even  weight, 
and  the  letters  are  more  closely 
tied  together  so  that  each  line  is  a 
continuous  band  of  color  across 
the  page.  It  is  easier  for  the  eye 
to  follow  the  lines  and  conse¬ 
quently  they  can  be  put  a  little 
closer  together  without  loss  of 


legibility. 


EXHIBITOR 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

SAN  niANClSCO 


Graphic  Arts  Exposition 
September  5-17 
1927 


CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Kepreientatives  im  the  Principal  Citiai 
of  the  World 
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MERCHANTS  WEARY  OF  QUARRELSOME 
NEWSPAPER  PROMOTION  COPY 

Sound  Merchandising  Information  More  Appreciated  Than 
Competitive  Figures,  Says  St.  Paul  Man — Describes 
Dispatch-Pioneer-Press  Promotion  Activities 

By  R.  L.  ZALK 

Copy  and  Promotion  Manager,  St.  Paul  Dispatch-Pioneer-Press 


(  AMUXG  the  largest  users  oi  newspa- 
per  advertising  space  in  nearly  any 
city  are  the  ne\vspai)ers  themselves. 
Here  in  St.  Paul,  for  example,  the  Dis- 
patch  and  Pioneer  Press  are  the  largest 
advertiser  in  town. 

To  help  make  ourselves  an  intelligent 
advertiser,  we  maintain  a  service  de- 
jiartment  which  is  in  reality  a  small  but 
<iuite  complete  advertising  agency.  This 
department  actually  serves  a  good  many 

l.)cal  advertisers  just  as  a  regular  agency 
would  do.  In  .some  cases  the  \york  is 
auxiliary  to  the  regular  advertising  de¬ 
partment  of  our  customer.  In  other  cases 
we  execute  the  whole  campaign  from 
start  to  finish,  .\mong  the  latter  classes 
of  customers  is  our  own  newspaper  prop¬ 
erty.  For  the  Dispatch  and  Pioneer  Press 
we"  originate  plans,  copy,  research,  printed 
matter,  biKiklets,  and  every  element  that 
enters  into  the  promotion  of  a  metropoli¬ 
tan  newspaper. 

Even  under  this  heading  we  have  the 
several  dei>artments  of  the  newspaper, 
each  of  which  is  handled  as  though  it 
were  a  separate  client  and  calls  for  an 
entirely  distinct  campaign.  For  example, 
the  problems  of  selling  our  circulation 
liave  little  or  nothing  in  common  with  the 
other  advertising  problems  of  a  paper. 
Even  the  promotion  of  the  sale  of  space 
to  advertisers  must  be  divided  up  for 
special  consideration.  The  appeal  to  gen¬ 
eral  or  national  advertisers,  for  example, 
is  quite  different  from  the  local  appeal. 
Classified  calls  for  entirely  distinct  han¬ 
dling.  The  morning  paper  may  have 
one  kind  of  argument  and  the  evening 
an<l  Sunday  issues  will  c<nne  in  for  en¬ 
tirely  sei>arate  handling. 

Besides  all  these  direct  advertising  ap¬ 
peals,  we  devote  much  thought  and  some 
space  to  institutional  promotion.  By 
these  means  we  hope  to  build  good  will 
for  our  newspapers  on  the  one  hand  and 
for  our  city  and  trading  territory  on  the 
other.  The  Dispatch  and  Piojieer  Press 
offer  abundant  material  for  this  phase  of 
advertising  and  for  the  development  of 
unusually  interesting  copy,  this  being  one 
of  the  most  complete  newspaper  oper¬ 
ations  in  .America,  handling  all  details  of 
production  and  transportation  from  the 
raw  material  in  virgin  forests  to  the 
metropolitan  newsitaper  delivered  to  the 
home. 

Referring  to  the  problem  of  selling  ad¬ 
vertising  si>ace  to  local  retailers,  this  is 
perhaps  the  most  interesting  and  most 
fruitful  of  our  endeavors.  We  have  a 
distinct  notion  that  most  newspapers  in¬ 
cluding  ourselves  have  had  altogether  too 
much  to  say  in  their  own  columns  about 
the  newspaper  business  and  not  nearlv 


If  it  is  to  be  news 


tomorrow,  it  is 


enough  to  ,'ay  about  the  business  of 
merciiandising.  Now  the  constant  publica¬ 
tion  of  comparative  and  competitive  fig¬ 
ures  representing  the  newspaper  situation 
in  a  given  city  certainly  establish  in  the 
public  mind  the  fact  that  a  race  is  going 
on.  It  is  a  sporting  event.  People  are 
interested  in  a  sporting  event  but  their 
interest  is  that  of  sjxictators.  They  may 
cheer  one  team  or  the  other  but  the  re¬ 
tail  merchant  is  not  himself  engaged  in 
the  combat  between  his  local  newspapers. 

Frederick  Thomp.son,  the  king  of 
amusement  men.  once  .said  that  the  secret 
of  making  the  amusement  business 
profitable  was  to  provide  performances 
and  stunts  in  which  the  people  themselves 
participated.  That  watching  a  race  is  not 
half  as  much  fun  as  being  in  the  race. 
You  can  easily  see  this  principle  worked 
out  at  any  of  our  amusement  parks  or 
resorts.  The  same  principle  can  be  and 
should  be  applied  to  the  business  of  pro¬ 
moting  a  newspaper. 

.A  merchant’s  interest  in  our  circulation 
is  a  secondary  interest.  His  primary  in¬ 
terest  is  in  his  business,  his  market  and 
the  ways  aiul  means  for  making  more 
money  in  his  store.  With  this  thought  in 
mind,  we  have  gathered  a  great  deal  of 
basic  information  regarding  St.  Paul  and 
its  surrounding  territory  from  the  stand¬ 
point  of  sales  possibilities,  .\mong  other 
sources  of  information  we  have  used  the 
census  bureau,  the  United  States  Cham¬ 
ber  of  Commerce,  our  hKal  commercial 
association  and  many  special  surveys.  .\s 
a  result  of  this  research,  we  have  pre- 
l>ared  figures  showing  what  the  St.  Paul 


illustrated  in 


today’s 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 


SIS® 


The 

POST  -  TELEGRAM 

CIRCULATION 

COMPLETELY 

COVERS 

5rk^qx)it 

(Conncrtiriit)  " 

Reaching  98%  of  54,0(X)  families 
in  the  13  mile  trading  area 
of  this  busy  port. 

15,719  vessel*  left  this  harbor  dur¬ 
ing  1926  carrying  1,173,493  tons  of 
good*  vsJued  at  $94,299,666. 

Annual  pay  roll 

exceeds  $84,000,000 


National  Ropreaentativea 
GILMAN.  NICOLL  *  ROTHMAN 
New  York,  Boston,  Cbtcsro,  San  Francisco. 


market  will  readily  absorb  in  many 
classiiieations  of  goods.  True,  our  fig¬ 
ures  are  ultraconservative.  They  must 
necessarily  be  so  as  they  are  based  on 
averages  and  it  is  not  practicable  to  make 
exact  allowances  for  the  greater  than 
average  purchaser.  Even  with  these  con¬ 
servative  figures,  however,  we  are  pre¬ 
pared  to  say  to  the  shoe  buyer,  for  ex¬ 
ample,  that  the  St.  Paul  market  right  at 
his  door,  and  the  nearby  trading  territory 
at  his  front  gate,  will  absorb  this  year  so 
many  dollars'  worth  of  men’s  shoes,  of 
women's  shoes,  of  children’s  shex's. 

We  can  go  even  further  into  the  detail 
of  some  lines.  With  the  facilities  which 
a  newspaix'r  has  for  gathering  advance 
information  regarding  styles  and  tenden¬ 
cies,  we  can  sometimes  actually  put  the 
local  trade  in  possession  of  facts  which 
are  really  valuable  for  their  guidance. 
Besides,  the  actual  detailed  style  and  mar¬ 
ket  information,  there  is  a  certain  psycho¬ 
logical  effect  from  talking  to  a  merchant 
in  terms  of  his  merchandise.  \  refriger¬ 
ator  man  will  always  look  at  pictures  of 
refrigerators  and  a  hat  man  will  Kx)k  at 
hats. 

Besides  the  effect  upon  the  merchant 
and  his  organization,  the  jxople  who  are 
selling  goods,  this  copy  serves  a  real  pur¬ 
pose  with  the  consumer.  It  draws  atten¬ 
tion  to  particular  kinds  of  goods.  It 
carries  some  style  information.  It  directs 
attention  particularly  to  the  advertising 
appearing  elsewhere  and  at  different  times 
in  our  papers. 

Working  along  these  lines,  we  have  now 
for  several  months  conductetl  a  campaign 


of  actual  but  Impersonal  merchandising 
which  has  not  been  without  results. 

If  we  can  succeed  in  clinching  just 
three  major  facts,  then  our  campaign 
must  be  extremely  fruitful.  These  facts 
are : 

1.  That  the  market  for  a  particular  line 
is  ample  to  interest  the  retailer. 

2.  That  our  papers  amply  cover  this 
market. 

3.  That  our  papers  are  the  logical 
place  for  consumers  to  look  for  their 
purchasing  guide. 

The  proof  of  the  pudding  seems  to  be 
that  merchants  are  talking  about  this  cam¬ 
paign,  asking  for  duplicate  cuts,  seeking 
more  figures  regarding  the  market— and 
also  that  customers  are  going  into  store> 
with  the  ads  in  their  hands  looking  f,)r 
the  goods  illustrated. 

FIRE  WRECKS  PLANT 

The  plant  of  the  Union  City  (X.  J.) 
Htuistm  Nes.i‘s.  a  weekly  published  by 
Richard  E.  .\nzer,  was  destro3ed  by  fire 
Tuesday  morning.  The  blaze  damaged 
the  Manhattan  building  in  which  the 
News  was  published  to  the  extent  of 
$600,000. 

BATH,  ME.,  TO  ADVERTISE 

The  (Bath  Me.)  city  council  has 
voted  to  appropriate  $1,250  to  be  used  to 
advertise  the  city  and  encourage  new  in¬ 
dustries.  The  owners  of  the  Bath  Iron 
Works  will  match  this  sum  with  an 
equal  amount. 


.Better  Ads  Prodrice 
Bigger  Profits 

Greater  attractiveness  to  your  advertisements 
can  be  secured  and  their  pulling  power  materially 
increased  by  using  bright,  new  display  typelines 
every  day.  This  is  why  the  advertisements  of  many 
leading  advertisers  are  now  set  the  Ludlow  way. 

Distinctive  typefaces,  symmetrical  in  design  and 
always-new,  are  a  prime  essential  in  creating  ads  that 
produce  more  business,  Ludlow  typefaces  are  freshly 
cast  every  time.  They  constantly  assure  a  uniform, 
legible,  clean-cut  impression.  They  are  not  compressed 
to  meet  the  limitations  of  any  machine,  but  are  full- 
width  and  expertly  designed  to  reflect  greater  individu¬ 
ality.  To  these  characteristics  of  all  Ludlow  lines  may 
be  added  the  superior  beauty  of  Ludlow  italics  which 
have  the  full-kerning  effect,  but  with  no  kerns  to  break 
off.  There  are  also  the  beautiful  Ludlow  swash  charac¬ 
ters  fully  supported  from  beneath,  with  no  danger  of 
breakage.  Then,  too,  by  the  Ludlow  method  of  compo¬ 
sition,  you  have  all  the  advantages  of  hand-spacing  your 
words  and  lines  as  carefully  as  any  compositor  could 
space  them  with  foundry  type.  All  these  factors  ac¬ 
count  for  Ludlow-set  pages  creating  better  business. 

The  Ludlow  provides  unlimited  quantities  of  type 
in  slugs,  in  any  size  up  to  full-width  72  point,  and  even 
84  point  caps,  thus  enabling  you  to  provide  your  ad¬ 
vertisers  with  only  first-choice  faces. 

There  are  many  other  reasons  why  the  Ludlow  will 
prove  a  valuable  merchandising  factor  in  your  plant. 
Let  us  send  you  the  complete  facts. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago,  Illinois 


Boston:  470  Atlantic  Avenue 
New  York:  63  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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Like 
an  Old 
Friend 
the  Ideal 
News  Face 
WEARS  WELL 


Advertisement  from 
The  New  York  Times 
June  6,  1927 
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ANOTHER  REPEAT  ORDER  FOR 
INTERTYPE  IDEAL  NEWS  FACE 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


Intertype  matrices  will  run  in  other  slug-casting  machines 


The  New  York  Times  was  so  well  pleased  .  . . 
after  a  year  and  a  half  of  use  .  .  .  that  when  it 
was  decided  to  increase  the  type  size  .  .  .  the 
Intertype  Ideal  News  face  was  again  selected. 


Write  nearest  branch 
for  larger  specimens 


Designed  in  5^4. 
6^1. 7  and  8  Point 


Editor 
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INTER-COMMUNlTY  ADVERTISING  CHIEF 
TOPIC  OF  COAST  CLUBS’  CONVENTION 

Practical  Ideas  for  Linking  Individual  Campaigns  with  All- 
Coast  Drive  to  Be  Discussed  at  Portland,  June 
19-22 — Borah  Chief  Speaker 


CAN’T  RESTRAIN  LIBEL 


Injunction  Prohibiting'  Publication  Dis- 
aolyed  by  Chicago  Court 

Federal  courts  have  no  right  to  re¬ 
strain  a  publisher  by  injunction  from 
publishing  libelous  material  prior  to  its 
publication,  the  United  States  Circuit 
Court  of  Appeals  ruled  in  Chicago,  June 
6,  in  an  opinion  prepared  by  Judge  An- 


'  W^isrr 

NEWSPRINT  MILLS 


Group  from  Western  Sales  District  o( 
International  Paper  Company 
Will  Leave  June  12  for 
Csmadian  Trip 

Publishers  in  the  western  sales  district 


_ 1  •  j-  i  f  it.  ^1  •  o,  iii  ciii  uuniiuii  uicudicu  uy  j  uu(jc  i-iii-  x^uuiisiicra  iii  luc  wcoicm  saics  uisinct 

ADVERTISING  men  on  the  Pacific  advertising  director  o  the  Ciicag  y  i,^  which  fudges  Alshuler  and  of  the  International  Paper  company  will 

Coast  propose  to  devote  the  major  Aews.  will  discuss  the  relation  of  news-  concurred.  ‘  leave  Chicago  Sunday,  June  12,  for  a 

‘’'Vo  f  Barton  is  aho^s“ecr^^^^^^^  The  Appellate  court  ordered  Judge  visit  to  the  paper  miUs  in  Ottawa,  Can- 

at  Portlan  ,  June._  ^o  _  ^  o  ^  100,000  Group  of  American  Cities.”  Thomas  W.  Slick  of  the  Federal  District  and  ^>PP?wa,_  200  miles  north  of 


and  problems  of  the  Pacific  Coast  states. 

They  are  planning  to  concentrate  their 
abilities  very  largely  on  developing  a 
carefully  co-ordinated  program  of  com¬ 
munity  merchandising  which  the  various 
sections  of  the  coast  can  carry  out  inde¬ 
pendently,  but  still  as  part  of  a  general 
all-Pacific  scheme. 

The  convention  program,  under  the 
direction  of  Lloyd  Spencer  of  the  Seattle 
Post-Intelligencer,  and  a  former  president 
of  the  Pacific  Coast  Advertising  Clubs 
Association,  has  been  built  up  around  the 
theme,  “The  .Application  of  Advertising 
to  the  Problems  of  the  Pacific  Coast.” 

This  is  carried  from  the  field  of  the 
theoretical  to  the  practical  by  a  strong 
chain  of  practical  ideas  developed  by  the 
Pacific  Coast’s  foremost  merchandisers. 

“Building  a  Greater  Pacific  Coast 
Through  Inter-Community  Advertising,” 
is  the  second  subject  which  will  be  con¬ 
sidered,  and  the  desirability  of  commu¬ 
nity  building  will  be  developed  through 
the  consideration  of  the  subject,  “What 
Community  Growth  Means  to  the  .Aver¬ 
age  Citizen.” 

The  two  remaining  problems  are  “Sell¬ 
ing  the  Campaign  to  the  Community,” 
and  “Methods  of  Raising  Funds.” 

The  program  committee  has  provided 
a  definite  and  clearly  defined  objective 
for  the  Portland  convention,  and  while 


Court  in  South  Bend,  Ind.,  to  dissolve  Ottawa.  R.  H.  Harbison,  manager  of 
the  injunction  he  recently  issued  against  western  sales  district,  will  be  among 
the  Robert  E.  Hicks  company  of  South  those  making  the  trip. 

Whitley,  Ind.,  publishers  of  a  salesman-  The  party  wfill  meet  J.  L.  Fearing, 
ship  magazine,  restraining  them  from  vice-president  of  the  Internarional  Paper 
publishing  articles  attacking  the  National  Company,  New  \ork,  at  Ottawa,  ^ 
Salesmen’s  Training  .Association.  'vt"  mspect  Gatineau  mill,  just  outside 

The  association  sells  corresnondence  The  publishers  will  remain  in 

courses  in  salesmanshi*  from  i^  head-s  ‘‘"““S’?  Tuesday,  sightswing 

,„.„ers  i„  Chica.0, 

-  Chelsea  plants. 

MISSOURI  GROUP  ELECTS  u  ^  guests  at  a  banquet  at 

Chateau  Launer  Monday  night  and 
.Alden  Penney,  publisher  of  the  Ben-  Tuesday  night  they  will  go  to  Kippawa 


ton  (Mo.)  Scott  County  Democrat,  was  Mill,  where  a  bleached  white  sulphite 
elected  president  of  the  Southeast  Mis-  pulp  is  made.  This  is  largely  for  use  in 
souri  Press  .Association,  at  its  annual  the  manufacture  of  rayon  silk.  The  party 
meeting  at  Kennett  last  week.  Benton  will  leave  Kippawa  VVednesday  night  and 
was  selected  as  the  next  meeting  place,  return  to  Chicago  Friday  morning. 


Marshall  N.  Dana 


.An  outside  slant  on  Pacific  Coast 


there  will  be  some  digressions  into  techni-  problems  will  be  given  by  W.  F.  Rogers, 
cal  discussions  relating  to  the  various  advertising  manager  of  the  Boston  Tran- 
fields  of  advertising,  merchandising  and  script,  who  will  discuss  “New  England’s 
publicity,  the  big  force  of  the  convention  \Mew  of  Pacific  Coast  Problems.”  Frank 
will  be  directed  towards  advancing  the  Burgess,  publisher  of  the  La  Crosse 
interests  of  the  Pacific  Coast.  (Wis.)  Tribune,  is  to  speak  on  “Little 

An  outstanding  event  on  the  convention  Things.” 

address  of  Senator  South  is  represented  on  the  con- 

Wilham  E.  Borah,  chairman  of  the  vention  program  by  Steve  Kelton,  adver- 
Senates  foreipi  relations  committee,  tising  manager  of  the  Houston  (Tex.) 
Senator  Borah  has  submitted  The  Chronicle,  who  will  explain  the  com- 
^^*1  subject  of  his  address.  munity  of  interests  between  “The  Pacific 

Paul  Shoup,  executive  vice-president  of  Coast  and  the  Texas  Empire.” 
the  Southern  Pacific  railway,  who  is  one  ta  •  i.  x 

of  the  leaders  in  the  movement  for  the  p 

advancement  of  the  whole  Pacific  coast,  °ti,  ^vertising,  A.  N-  P.  A  of 

is  going  to  explain  “What  Community  will  speak  on  Some  New 

Advertising  Means  to  the  Average  Man.”  Thoughts  on  the  Power  of  Newspapers. 
Another  Pacific  Coast  speaker  who  is  Marshall  N.  Dana  of  the  Portland 
very  much  in  the  public  eye,  and  who  Journal  is  president  of  the 

will  speak  at  the  Portland  convention  is  Pacific  Coast  Advertising  Clubs  associa- 
Mrs.  Bertha  Landes,  mayor  of  Seattle,  *'on.  and  W.  J.  Hofmann,  advertising 
who  will  tell  the  advertising  men  “What  manager  of  the_  Portland  Oregonian,  is 
the  Housewife  Demands  of  Advertising.”  general  convention  chairman. 

The  convention  has  recruited  a  number  The  convention  follows  Portland’s 
of  speakers  from  Elastern  advertising  and  famous  Rose  Festival,  and  many  of  the 
publicity  fields.  C.  King  Woodbridge,  advertising  and  publicity  men  are  plan- 
president  of  the  International  Advertising  ^ing  to  take  in  both  events. 
Association,  will  speak  on  “The  A^alue  of  California  delegations  are  arranging 
Organized  .Advertising.”  L.  B.  Barton,  for  .special  trains. 
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Milestones  in  National  Service 

/In  Advertisement  of 

the  American  Telephone  and  Telegraph  Company 


There  are  twenty-five 


and  a  half  million.  The 


X  nr.ivc>  Jiaii  Jiiiiiiuii*  i  iic 

Bell  companies  but  only  number  of  applications 


one  Bell  System — and 
one  Bell  aim  and  ideal, 
stated  by  President  Walter  S. 
Gifford  as; 

“A  telephone  service  for  this 
nation,  so  far  as  humanly 
possible  free  from  imperfec¬ 
tions,  errors  or  delays,  and 
enabling  anyone  anywhere  at 
any  time  to  pick  up  a  tele¬ 
phone  and  talk  to  anyone  else 
anywhere  else  In  this  country, 
clearly,  quickly  and  at  a  rea¬ 
sonable  cost.” 

The  past  year  brought  the 
service  of  the  Bell  Telephone 
System  measurably  nearer  that 
goal.  Seven  hundred  and 
eighty-one  thousand  tele¬ 
phones  were  added  to  the  Sys¬ 
tem — bringing  the  total  num¬ 
ber  interconnected  in  and  with 
the  Bell  to  more  than  seventeen 


waiting  for  service,  in¬ 
cluding  those  in  new  and  out¬ 
lying  sections,  was  reduced 
fifty  per  cent. 

A  third  transcontinental 
telephone  line  was  completed 
to  the  Pacific  coast. 

The  largest  number  of  miles 
of  toll  wire  for  one  year  was 
added  to  the  System — more 
than  664,000  miles. 

The  average  length  of  time 
for  completing  toll  calls 
throughout  the  System  was 
lowered  by  thirty-five  seconds. 

A  seven  per  cent  improve¬ 
ment  over  the  previous  year 
was  made  in  the  quality  of 
voice  transmission  in  toll  calls. 

An  adjustment  was  made  in 
long  distance  rates  amount¬ 
ing  to  a  reduction  of  about 
^3,000,000  annually. 
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form  sheets  that  save 

NEWSPAPER  WASTE 

(Continued  from  fage  9) 


a  form  detailing  the  principal  classi¬ 
fications  and  giving  other  data  of  in¬ 
terest  to  the  publisher  in  comparing  a 
specific  day’s  activities  with  those  of 
other  days  and  years. 

The  Baltimore  Sun,  according  to  W.  F. 
Schmick.  its  business  manager,  tries  to 

“*  ADVERnSING  DEPARTMENT 


SUNDAY  ADVERTISING  REPORT 

- 1 - MATIOWAL - lcLASilFlEDlR.rf,r.|  TOTAL*  |  Put, 

\  iUplir  |  ABWafcih|B^Cn»w«  f _ _ I 


T.  E.  SHARP  RETURNING 
TO  MEMPHIS  DAILY 

El  Paso  Post  Editor  Will  Take  Charge 
of  Press-Scimitar — Succeeded  by 
Perry — Sorrells  Sent  to 
Fort  Worth 


AUTOMOBILE  ADVERTISING  FOR  WEEK 

(Werii  SndMC  TWa  > 

IkcMim  Daily  Stmday 

Daily  and  Sunday  Dai 

Detroit  Frea  Proaa  Del 


Fig.  9 — Daily  and  Sunday  linage  records  are  kept  on  separate  forms  by  the 
Detroit  News.  The  daily  form  differs  from  the  Sunday  form  shown  above 
in  that  the  weekly  summary  of  automobile  advertising  is  omitted. 


fig.  7 — Solicitors  of  the  Detroit  News 
report  once  a  week  to  the  advertising 
manager  on  the  blank  above,  an 
8>/^xll  sheet  which  tells  all  that  the 
boss  wants  to  know  about  the  “go- 
getter’s”  aims  and  achievements. 

“reduce  the  amount  of  this  so-called  office 
red  tape  as  much  as  possible”  and  prob- 


I  I  I  I  I  I  I  II  '  i  I  Three  major  changes  in  the  Scripps- 

■  i  ^  i  Howard  editorial  organization  were  an- 

. .  I  !  .  nounced  this  week  by  G.  B.  Parker,  gen- 

. .  !  !  ' .  eral  editorial  executive  of  the  group. 

_ i  '  ' _  Thomas  E.  Sharp,  editor  of  the 

AUTOMOBiLE  ADVERTISING  FOR  WEEK  pliis  Press  for  three  years,  1919  to  1922. 

will  return  to  Memphis  next  week  as 

Duly  uid  SuikIat  D.ily  and  S«lHl*y  Daily  and  Sunday  cditOf  of  the  Memphis  PreSS-ScimitOr. 

Drt^itNaw.  DatroitFr^Pr...  Drt«..i  T.m«  succecdcd  in  the  editorship 

.  of  the  £/ Paro  Pojf,  which  he  founded. 

L*«Ye.t_ - - -  K  — _ — ;  Wallace  Perry,  now  managing  editor 

Fie.  9 — Daily  and  Sunday  linage  records  are  kept  on  separate  forms  by  the  , 

Detroit  News.  The  daily  form  differs  from  the  Sunday  form  shown  above  **^p*"^  m  every  capacity  on  the 

in  that  the  weekly  summarv  of  automobile  advertising  is  omitted.  '  ^ 

editor.  Sharp,  with  F.  M.  vV  estberg,  went 

/AT  T-  ^  y  IV-  £  •  U  J  V.  .U  D  Ut  JV  I  c  ;  ^^22,  to  Start  the  El 

The  Ithaca  (N.  \.)  J ountal-N ews  furnished  by  the  Brooklyn  Daily  Logic  Paso  Post 

keeps  its  daily  advertising  record  on  a  to  Coney  Island,  where  they  were  to  be  jt  ^yas  also  announced  that  because  of 
3x5  card  similar  to  its  circulation  report  dinner  guests  of  the  Half  Moon  Hotel,  the  illness  of  M.  R.  Toomer,  editor  of 
printed  last  week.  _  The  card  gives  all  the  the  Ft.  Worth  Press,  making  necessarv 

information  essential  to  the  publisher  of  a  LEWIS  WINS  GOLF  MEET  his  indefinite  retirement  from  active 

small  city  daily,  at  a  minimum  ot  e  ort.  editorial  staff  of  Sorrells,  managing  edi- 

A  n  TUCXirblSIlM  AIPF  *he  Chicago  Dailv  News  won  first  prize  ^  ffie  Memphis  Press- Scimitar,  will 

A.  B.  C.  QUESTIONNAIRE  tournament  of  the  Press  Golf  club  f assume  charge  ot 

SENT  TO  MEMBERS  with  a  gross  score  of  86,  eight  strokes  department  of  the  P^ss.  ^ 

_  better  than  the  second  score,  returned  by  cC;.-, „  j  •  .  j'"-* 

ru  •  F  r  R  n.+*  Which  Harrv  Polland  of  the  Chicago  Herald  "  :,_j  t!-.  c  I  Map-land,  re- 

Changes  in  Form  of  Reports  Which  hraminer  ceived  his  first  newspaper  training  in 

Would  Make  Them  More  Useful  that  state,  went  west,  worked  on  various 

A.IcmI  For  Also  “Least  newspapers  from  the  Pacific  Coast  back 

Imno^nP  *  Let.  N.  Y.  ADVERTISING  CLUB  Chicago  in  Ohio,  and,  for  the  last  ten 

Important  ^acts  *  .c-awTexrac-  ea  r-i  canr-ramT  vears,  in  Tennessee  and  Texas. 

-  HONORS  C.  C.  GREEN  Mr.  Sharp’s  appointment  followed  the 


A.  B.  C.  QUESTIONNAIRE 
SENT  TO  MEMBERS 


Would  Make  Them  More  Useful 
Asked  For,  Also  “Least 
Important”  Facts 


Planning  a  possible  revision  of  state-  - 

inent  forms,  the  Audit  Bureau  of  Cir-  Retiring  President  Presented  Platinum 
dilations  is  circularizing  mentors,  ask-  Watch— New  Officer.  Installed 

mg  what  changes  in  the  blank  they  would 

consider  useful  and  other  questions.  Luncheon  Meet 

The  questions  being  asked  are:  June  9 

(1)  Are  you  familiar  with  the  kind  of  _ 


ably  has  less  report-making  to  do  than  information  given  on  A.  B.  C.  state- 


most  Isrcc  newspapers.  .  j  •  •  j*  k\j  ivtAntiK  •  X’  x*-  t  .4  ■  a —  a. — 

In  some  of  the  Sun  departments  no  (-)  Are  your  decisions  regarding  use  Advertising  Club  of  New  'V  \ork  with  an  oil  trade  pubAica- 

blank  form  is  filled  out  as  a  matter  of  publications  based  on  knowledge  in  y^^k,  at  a  luncheon  meeting  for  installa-  ?  Paso  shortly  after 

routine.  Reports  are  made  by  some  de-  own  organization  or  the  information  officers  on  June  9.  Gilbert  T,  ^ost  was  start^  to  become  managing 

audits.  Hodges,  New  York  Sun,  is  the  new  pres-  t. 


HONORS  L.  L.  GREEN  Mr.  Sharp’s  appointment  followed  the 

-  resignation  of  G.  V.  Sanders. 

Retiring  President  Presented  Platinum  Mr.  Perry,  new  editor  of  the  El  Paso 
Watch— New  Officers  Installed  his  newspaper  career  in 

.  ,  ,  w  .  I.awton,  Okla.,  following  his  graduation 

at  Luncheon  Meet  from  Oklahoma  University.  He  then  be- 

J«ne  9  came  associated  with  the  Oklahoma  City 

-  Daily  Oklahoman  as  state  editor,  later 

A  handsome  platinum  watch  was  pre-  Oklahorrm  Agriculture  and 

sented  to  Charles  C.  Green,  retiring  pres-  Mechaniral  College  and  served  for  a  time 


in  A.  B.  C.  statements  or  audits?  Hodees  \'ew  Yor 

(3)  What  changes  in  form  or  arrange- 


ADVERTISING  DEPARTMENT 

DAILY  REPORT 


ment  would  make  the  reports  more  use- 


pnt  n  'i  tli£>  riiiK  ’  Sorrells,  who  will  succeed  M.  R. 

Presentation  of  the  watch  was  made  I'!?™!': 


p  %  ^  n  ^  1  caciiiativii  kJi  me  vvaieii  was  ii&aue  i  .i  i-»«  r»»  /r  c  a  * 

ful  to  you?  U  lame.;  VV  Brown  nnhlieher  of  Fm  newspaper  work  On  the  Pt«C  B/liff  (Ark.  1 

(4)  What  are  the  first  five  most  im-  PcbIisher.  Mr  nlxlges  prlsWed.  j" 

por  ant  facts  you  find  m  A.  B.  C.  re-  following  trib-  '.i 

ports?  A  A  \f  A  j  A  u •  •  homa  City  and  served  in  the  various  ca- 

(5)  What  are  the  five  least  important  P|^esented  to  him  m  pacities  of  copy  reader,  makeup  editor. 


local 

192 

192 

Gain 

Loss 

National 

Classified 

Legal 

Total 

No. 

Classifieds 

telegraph  editor  and  news  editor  of  the 
Daily  Oklahoman,  and  then  returned  to 


Reading  Matter - 

Percentage  Adv’g _ — _ 

No.  Pages -  - 

Fig.  8 — The  Ithaca  (N.  Y.)  Journal- 
Sews  mi-iintains  completeness  and 
simplicity  on  this  little  3x3  card 
record  of  daily  linage. 


pieces  of  information  given  on  A.  B.  C.  9^  ^  Honor.  telegraph  editor  and  news  editor  of  the 

statements  and  reports?  .  no  individual  memwr  of  the  j^aily  Oklahoman,  and  then  returned  to 

(6)  What  information  is  most  needed  Advertising  Club  of  New  York  but  pj^e  Bluff  as  editor  of  the  Commercial. 

to  make  the  statements  or  reports  more  wishes  to  express,  in  some  permanent  j923  he  went  to  Ft.  Worth  as  a  copy 
useful  to  you?  form,  his  keen  appreciation,  regard  and  reader  on  the  Record. 

(7)  W'hat  information  is  given  on  the  esteem  for  the  president  who  has,  for  the  Sorrells  joined  the  Scripps-Howard 

forms  which  is  not  used  by  you?  two  years,  served  the  cause  of  Ad-  organization  in  1925  as  news  editor  of 

_  vertising  so  nobly  and  unselfishly.  This  the  Cletrland  Press.  In  a  short  time  ht 

Kmir  DDCCC  miCCT’C  ^oroll  of  Honor  we  present,  on  his  lay-  was  promoted  to  the  managing  editor- 

NEW  YURR  *  REJjiJ  mEEld  Ing  down  the  cares  of  office,  to  Our  ship.  In  November,  1926.  when  the 
ON  LONG  ISLAND  Leader,  Our  Inspiration  and  Our  Friend,  Scripps-Howard  interests  in  Memphis 

_  Charles  C.  Green.  acquired  the  News- Scimitar  and  merged 

««  L  •  A.X  J  -*  Tk»..  “Not  in  such  limited  space  as  this  can  it  with  the  Press,  Sorrells  was  sent  t< 
300  Member,  m  Attendance  at  Three-  Memphis  and  has  been  there  since. 

Day  Spring  Outing  Many  ministration  has  meant,  not  only  to  the  - - — 

Entertainment  Features  Club,  but  to  each  one  of  us.  ,  _  r-nonriM  dctiditc 

Planned  “But  it  is  with  high  pride  and  hale  af-  ^  GORDON  RETIRES 

_  fection  that  we  here  record  some  of  those  J.  E.  Gordon,  veteran  newspaper  man. 

Three  hundred  members  of  the  New  traits  of  character  which  have  endeared  retired  on  June  1,  from  his  post  of  editor 
York  Press  Association  were  being  en-  him  to  us.  W  ith  all  our  hearts  we  can  Atinisfon  Star,  after  directing  thf 

tertained  in  New  York  and  on  Long  testify  to  the  gracious  dignity  with  which  news  and  editorial  staffs  of  the  paper  in- 

Island,  Thursday,  Friday  and  Saturday  he  clothed  his  office ;  to  the  high  ideals  termittently  for  the  past  28  years.  Tues- 

of  this  week  as  guests  of  the  Long  Island  with  which  he  imbued  his  work;  to  the  day  afternoon  the  employes  of  the  paper 

Chamber  of  Commerce.  spirit  of  comradeship,  which  has  united  presented  him  whh  a  gold  watch,  gold 

The  visitors  saw  the  plant  of  the  Mer-  us  in  brotherlv  spirit ;  and  to  the  smiling  pen  and  gold  pencil,  (^rdon  will  be  suc- 
genthaler  Linotype  Company  Thursday  courtesv  and  open-hearted  generosity  ceeded  by  Horace  VVright.  who  has  been 
afternoon  and  were  dinner  guests  of  the  which  has  made  our  Club  a  synonym  for  ^  member  of  the  staff  of  the  paper  for  the 
Xeto  York  Times  in  the  Times  Annex  perfect  hospitality.  P®*^  years. 


300  Members  in  Attendance  at  Three 
Day  Spring  Outing — Many 
Entertainment  Features 
Planned 


J,  R.  GORDON  RETIRES 


past  six  years. 


record  of  daily  linage.  evening.  On  Friday  they  were  to  “It  is  a  jov  for  all  of  us  to  reflect  that. 

go  ill  a  special  train  over  the  Long  Island  having  so  ably  steered  our  ship  for  two 
partment  heads  only  when  something  un-  Railroad  to  Syosett,  thence  in  motor  cars  years,  he  is  still  to  remain  an  honored 
usual  happens  and  these  reports  are  writ-  to  the  grave  of  Theodore  Roosevelt  at  member  of  the  crew.  Dr.  VVilfred  H.  Osgood,  who  headed 

ten  in  the  form  of  letters  to  the  authority  Oyster  Bay.  Next  they  were  to  go  on  “Still  we  are  to  take  pride  in  working  the  Field  Museum.  Chicago  Daily  News 
•lesiring  information.  Advertising  solici-  a  sightseeing  trip  to  Huntington,  have  side  bv  side  with  him  For  the  Betterment  exj^dition  in  Abyssinia,  has  returned  to 


AFRICAN  EXPEDITION  RETURNS 


tors  do  not  make  out  reports  of  their  lunch  with  the  Patchogue  Chamber  of  of  Our  Profession.  Chicago,  his  journey  completed.  The 

work.  Space  measuremnts  are  kept  by  Commerce  and  visit  Southampton  and  “No  longer  our  President,  it  is  our  expedition  covered  more  than  2.000 

fius  paper  on  extremely  short  forms  for  Montauk.  good  fortune  that  he  still  remains  a  Di-  miles  of  aborigine  trails  to  the  head- 

daily  and  Sunday,  detailing  the  allotment  On  Saturday  they  were  to  attend  a  rector,  and  our  Comrade.  waters  of  the  Nile.  The  explorers  ob- 

of  space  to  advertising  and  reading  mat-  speed  boat  race,  go  to  Canoe  Place  Inn  “This  Scroll  is  signed  and  sealed  bv  tained  3,500  specimens.  Jack  Baum,  cor- 
ter  for  the  Sun  papers  and  their  competi-  at  Hampton  Bay  for  lunch,  visit  the  nur  officers,  acting  in  the  name  of  everv  respondent  of  the  Chicago  Dmly  News. 

tion,  and  giving  a  percentage  summarv  Lqng  Island  Railroad’s  experimental  member  of  this  Club  who  are  privileged  \vas  a  member  of  the  party,  serving  as  its 


{or  the  month,  this  year  and  last. 


farm  at  Medford  and  then  go  in  buses  to  share  in  the  honor  of  this  friendship.”  historian. 
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E  D  I 


JUST  A  PLAIN  STATEMENT 


There  is  such  a  thing  as  t>ush{ng  the  "right 
of  Prizvcy"  to  a  point  zvhere  ezvryone  zeouM 
he  safe  except  an  honest  nezespaper  editor. 


RIAL 


T  AK1X(.i  i^.siic  witli  K  iS;  I’riiLisnEk's  rccciu 

critical  rcpnn  .>f  a  [irDixjscd  advertising  cani- 
IKiign  lor  laiiiulrv -owners.  Mr.  Fred  Miilis, 
president  of  the  advertising  agency  in  charge  of  that 
account,  ai  a  comnninication  printed  on  another  page, 
makes  certain  statements  which  call  for  straightfor¬ 
ward.  delinite  comment. 

'Pile  Minis  plan,  niton  a  prospectus  of  which  Editor 
iS;  Pi  HLisHKR  based  its  report,  called  for  an  annual 
appropriation  of  ;?l.(.)U(),00h  for  four  years.  It  was 
to  be  spent  largely  in  magazine  space,  with  provision 
for  mats  to  he  used  in  local  newspapers  by  laundries 
which  subscribed  to  the  general  sum.  and  for  acces- 
.sory  advertising  of  various  forms. 

Efforts  were  also  to  be  made,  it  was  frankly  stated, 
to  obtain  favorable  publicity  in  newspapers  and  other 
publications. 

Editor  &  Pl'BLISHKR  criticized  the  plan  on  three 
principal  grounds: 

1.  The  uneconomic  proitosition  that  magazines 
were  to  get  the  bulk  of  the  advertising  appropria¬ 
tion  while  newspapers  were  to  receive  whatever  “tie- 
iip”  space  they  could  wheedle  from  local  firms,  plus 
the  privilege  of  printing  free  readers. 

2.  The  quotation  as  “magazine  circulation”  of 
figures  reached  by  multiplying  by  four  of  the  maga¬ 
zines'  claimed  circulation  for  various  markets. 

3.  The  inadequacy  of  the  stated  appropriation  to 
cover  all  details  of  the  plans  set  forth  in  the  pros¬ 
pectus. 

In  his  communication,  Mr.  Miilis  states  the  annual 
appropriation  as  ^2,(XX).000 — double  the  first  an¬ 
nounced  figure.  He  raises  the  total  from  $4,000,000 
to  $6,0(X),000,  and  asserts  that  another  $6,000,000  will 
be  spent  for  “tie-up”  space  in  other  media.  Pre¬ 
sumably,  he  includes  newspapers.  The  new'  appro¬ 
priations  may  permit,  if  they  are  all  obtained,  an 
appro.ximation  of  the  original  objects,  and  Mr.  Miilis, 
for  the  sake  of  argument,  may  be  said  to  have  met 
the  thiril  objection. 

He  practically  disregards  the  .second  and  makes  no 
attempt  to  defend  the  exploitation  of  the  newspaper’s 
news  columns.  Much  of  his  effort  is  devoted  to  de¬ 
crying  the  difficulty  of  using  new  spapers  for  a  national 
institutional  campaign. 

.\dmit  that  the  difficulties  set  forth  by  Mr.  Miilis 
exist.  They  are  no  more  real  or  forceful  when  faced 
by  .Mr.  Miilis  than  by  the  Victor  Talking  Machine 
Company,  the  washing  machine  manufacturers,  the 
motor  car  factories,  or  any  of  the  hundreds  of  other 
national  firms  which  reach  the  public  through  retail 
outlets  that  they  do  not  own  or  control.  Certainly 
the  “newspaper  wolves”,  as  Mr.  Miilis  with  delicate 
courtesy  calls  the  advertising  solicitors,  will  seek  each 
to  line  up  the  local  laundry  with  his  own  paper. 
That  happens  every  day  when  advertising  is  being 
placed  in  newspapers  for  automobiles,  rubber  tires, 
oil  burners,  electric  refrigerators,  and  washing  ma¬ 
chines.  .\nd  the  latter  spend  nationally  in  newspapers 
a  year  much  more  than  the  laundrymen  plan  to  spend 
in  four  years.  They  use  magazines,  too,  but  they 
Buy  Newspapers  Nationally.  If  they  seek  free  space, 
they  do  not  make  it  a  major  part  of  the  program. 

Editor  &  Publisher  does  not  “knock  legitimate 
business.”  as  Mr.  Miilis  fluently  asserts.  It  does  not 
regard  as  legitimate  the  grafting  of  newspaper  space, 
with  or  wi.thout  concomitant  advertising.  It  does  not 
regard  as  sound  business,  advice  by  an  agency  to  an 
advertiser  that  the  bulk  of  an  appropriation  be  placed 
in  magazines,  while  newspapers,  without  which  the 
campaign  admittedly  cannot  succeed,  are  expected  to 
print  free  notices  and  sell  tie-up  advertising  directing 
readers  to  a  competing  medium. 

Editor  &  Publisher  finds  no  fault  with  magazine 
advertising  that  stands  on  its  own  bottom  and  sells 
the  advertiser’s  goods  or  service. 

It  finds  grievous  fault  when  magazine  space  is 
bought  at  a  great  price,  apparently  because  the  pur¬ 
chase  is  more  easily  completed  in  a  dozen  magazines 
than  in  a  thousand  newspapers,  and  the  newspapers, 
in  the  last  analysis,  have  to  strike  the  blows  that 
convince  the  reader.  If  that  is  “kiKKking  legitimate 
business.”  so  be  it ! 


.And  all  ihe  men  of  Sheehein  galliered  to¬ 
gether,  and  all  the  house  of  Millo.  and  went 
and  made  .Ahimeleeh  king,  by  the  plain  of 
the  pillar  that  was  in  Sheehem. — Judges.  iX;  6. 


TOMBSTONE  ADVERTISING 


((  A  NOTHEK  frequent  reason  tor  some  of  the 
tombstoties  in  the  advertising  graveyanl  is  the 
impulse  to  nationalize  advertising — par¬ 

ticularly  in  association  advertising.  It  is  so  easy  to 
think  of  the  nation  as  a  collection  of  eager  readers  of 
two  or  three  magazines  and  to  buy  a  double-page 
spread  in  the  magazine  most  read  by  tlie  members  and 
to  fill  it  up  with  nice  pictures  and  fine  words.  It 
gives  the  members  a  great  glow — almost  as  great 
as  if  the  advertisement  were  all  their  own.  It  will 
be  much  more  difficult  to  make  that  advertising  help 
the  merchandising  of  wood.  That  will  require  a 
different  picture  of  the  nation  as  buyers  of  wood. 
It  will  require  intimate  knowledge  of  each  industry 
which  uses  wood  and  intimate  knowledge  of  tlie 
home-builders  in  each  locality.  It  will  require  the 
localization  of  advertising  in  the  newspaiiers — mak¬ 
ing  the  advertising  appeal  fit  the  locality  and  the  con¬ 
ditions  and  the  kinds  of  wood  used.” 

Mr.  O.  H.  Cheney,  who  made  the  above  remarks  in 
the  course  of  a  recent  address  before  the  National 
Lumber  Manufacturers  .Association,  is  not  a  news¬ 
paper  man.  He  is  the  vice-president  of  the  .Ameri- 
can-Exchange-Irving  Trust  Company  of  New  York- 
City,  and  a  high  authority  in  banking  circles  upon 
questions  pertaining  to  distribution. 


Sotne  adzertisers  hcliez-e  zidth  fhe  az'Mtors 
that  the  great  circle  is  the  shortest  route  to  their 
objective,  with  results  often  proz'ing  again  the 
fallacy  of  analogous  reasoning. 


THE  NEW  MIDAS 


Moke  than  two  pet  cent  of  the  families  in  the 
L'nitetl  States  own  two  or  more  passenger 


automobiles  according  to  the  annual  statistical 
summary  of  the  industry  just  issued  by  the  National 
.Automobile  Chamber  of  Commerce.  The  number  of 
homes  which  now  have  a  “car  for  her"  and  maybe 
individual  motors  for  little  Jimmy  and  .Annabelle  is 
said  to  be  2,7<X),000.  The  figures  are  a  striking  tribute 
to  the  power  of  advertising  to  materialize  desires 
which  were  not  even  dreams  a  decade  ago.  One 
wonders  what  is  in  store  for  the  “younger  genera¬ 
tion.”  which  was  beginning  to  toddle  as  the  horse- 
and-buggy  age  flickered  out  and  the  Midas-waixl  of 
mass  salesmanship  made  its  first  passes  over  the 
unsuspecting  head  of  Lucky  .America.  One  wonders 
— and  fear  is  not  whollv  absent. 


Even  the  nwst  carping  critic  of  the  press  can’t 
complain  that  its  front  pages  of  the  past  fort¬ 
night  hazen’t  held  to  a  lofty  plane. 


THE  AMERICAN  CRIME  STUDY 


HERE  AND  THERE 


A  WRITER  for  the  London  Post  is  shocked  by 
linding  in  a  New  York  paper  an  illustrated 
feature  which  he  describes  as  follows: 
tirawing  headed  ‘Their  Last  Trysting  Place,’  referring 
to  a  recent  criminal  trial,  showing  a  male  and  female 
iigure,  handcuffed  an<l  labekvl  respectively  ‘Judd’  and 
‘Ruth,’  standing  on  either  side  of  an  electric  chair. 
.Above,  in  a  series  of  vignettes,  are  shown  incidents  in 
the  career  that  led  to  the  conviction — cocktail  drink¬ 
ing.  motor-car  jaunts,  and  finally  the  clubbing  to 
death  of  a  sleeping  man.  .A  more  crude  and  ghastly 
invention  it  would  be  difficult  to  imagine;  and  I  am 
thankful  to  assure  myself  that  such  an  outrage  on  all 
decent  feeling  should  not  be  tolerated  in  this  country.” 

We  believe  that  such  pictures  are  crude  and 
ghastly  and  that  they  do  outrage  decent  feeling.  Per. 
haps  they  serve  to  terrorize  the  ungodly  and  the 
ignorant,  but  their  value  is  in  .doubt  on  any  score  in 
our  minds.  It  is  the  kind  of  cheap  and  obvious 
catering  to  morbidity  that  gives  most  sensible  people 
:i  pain,  but  it  isn’t  half  so  rotten,  we  must  say,  as 
some  of  the  stuff  we  have  read  in  a  London  weekly 
of  large  circulation,  indecent  revelations  that  would 
not  be  "tolerated  in  this  country.” 


While  in  the  flood  district  Secretary  Hoover 
and  Mrs.  William  Broziit  Mcloncy  zisited  a 
colored  zivnuin  who  had  giz'cn  birth  to  tuin 
girls  in  a  refugee  camp,  zehere  doctors  zvere 
busy  giz'ing  treatments  to  prez-ent  contagion. 
The  mother  innocently  and  proudly  announced 
.she  had  named  her  daughters  Vaccine  and 
.Serum. 


IS  THIS  NEWS? 


ONE  day  this  week  certain  newspaper  editors  re¬ 
ceived  a  telegram  from  Cleveland,  Ohio,  signed 
by  the  Sweeney  and  James  Company.  It  started 
out  with  the  bald  assertion,  “News  for  immediate 
release,”  and  proceeded  to  announce  that  Chamberlin 
on  his  world-breaking  flight  had  selected  Pennzoil 
Motor  Oil  and  that  this  oil  had  also  “made  possible 
his  record-breaking  flight.” 

Is  that  news,  or  is  it  advertising? 

W'e  say  that  it  is  advertising  and  that  any  news¬ 
paper  that  publishes  it  as  news  is  mistaken.  No 
doubt  that  the  oil  is  a  first-rate  product,  and  we  can 
understand  the  pride  of  the  maker,  but  to  say  that 
it  made  the  record-breaking  trip  possible  is  opinion, 
and  should  be  asserted  in  display  space. 

We  have  seen  some  excellent  display  advertising 
announcing  that  Chamberlin  used  Pennzoil  and  that, 
of  course,  is  where  the  announcement  belonged. 


.Vcti’  York  nezi'spapers  haz'e  reviz'ed  the 
practice  of  printing  long  lists  of  names  in  agate, 
such  as  parly  gue.sts,  school  and  college  gradu¬ 
ates,  etc.,  and  zehile  they  are  tough  reading  for 
the  average  citicen  they  unquestionably  sell 
Papers  to  “those  mentioned." 


PATERNALISM  THAT  PAYS 


The  .American  Crime  Study  Commission,  of 
which  William  Ramlolph  Hearst  is  honorary 
president,  and  which  unites  journalism  and  the 
legal  profession  in  a  survey  of  crime  causes,  can  do 
a  great  pioneer  work  in  the  perplexing  field  of 
human  conduct. 

These  two  great  fact  finding  groups  have  ati  un¬ 
limited  opportunity  to  get  at  the  roots  of  one  of 
the  most  vital  social  problems  of  the  day.  Straight 
reportorial  digging  which  will  lay  bare  not  only  facts 
about  criminals  themselves,  their  motives  and  their 
methods,  but  which  will  also  reveal  all  the  interests 
which  have  a  “stake”  in  crime  is  needed. 

The  findings  of  the  commission  should  be  pungent 


I 


m 


newspaper  copy. 


NEWSP.AFER  people  like  to  put  tongue  in 
cheek  when  the  talk  turns  to  employe  welfare 
enterprises.  Many  a  promising  undertaking  set 
up  by  a  publisher  with  all  good  intentions  has  failed 
because  the  jK-ople  for  whose  benefit  it  was  established 
have  refused  to  interest  themselves  in  its  purposes 
or  working.  Your  newspaper  man,  of  any  depart¬ 
ment,  likes  to  believe  he  despises  paternalism. 

P'or  th.at  reason,  all  the  more  remarkable  is  the 
success  that  has  attended  the  building  loan  associa¬ 
tion  of  the  Chicago  Tribune  during  the  five  years 
of  its  existence.  Officereel,  and  directed  by  employes 
of  the  paper,  it  has  a  paid-in  capital  of  $5,000,000 
•and  has  assisted  the  Tribune  people  to  build  homes 
having  a  value  of  $1,500,000. 

The  value  of  such  an  association  is  realized  also 
by  the  Washington  Star,  which  has  for  about  10 
years  heliied  its  workers  to  finance  their  homes.  Loss 
by  default  or  dishonesty  is  even  less  than  negligible, 
and  the  results  in  keeping  staff  turnover  at  a  minimum 
in  the  large  organization  more  than  warrant  the  cost 
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PERSONAL 


H  ear  Daily  have  been  transterred  to  the 
advertising  start  jf  the  Fairchild  Publica¬ 
tions. 

D.  S.  Sachs,  M.  Kaylin,  and  Miss 


FOLKS  WORTH  KNOWING 


/^VPI-S  H  K  CURTIS  \evv  York  ana  -uiss  a  j  J.BEAUMONT.wholastXovem- 

C  S  Pl  ihdeinhh  Sblkher  M.  MacHale  have  joined  the  advertising  iVl, 

v><  and  1  niiaaeiptiia  puDiisiitr,  win  ot  staff  ot  the  hairchild  Publications.  ^VVasht  Dnilv  HrralA  lanHpd  in  Vpw 

ftv>  orincijial  speaker  at  the  meeting  ot  (.Wasn.J  Uaiiy  Hcra/a,  landea  in  .\ew 

the  Maine  Press  .\ssociation  to  be  held - —  ^ 

„  iafe«o.«l,  Skowhee,,,.  Me.,  in  EDITORIAL  ROOMS 

August. 

George  C.  Lodlin,  general  manager  of  *  lLEX  EDDY,  managing  editor  of 
the -Vru'  f-WW  //cr^  the  Albany  (X.  Y.)  Knickcr- 

Icini  -'(’ikV  ol  Auckland,  X.  C.,  pyess,  is  recounting  a  series  of 

*as  a  visitor  to  Editor  &  1  i'blisher  newspaper  anecdotes  under  a  column 
eJfire  this  week.  Mr.  Codim,  with  his  •’ 


office  this  week  Mr.  Codlin,  with  his  heading  -‘That  Reminds  Me.” 
aite  IS  eiiroute  to  London  where  he  will  tt  i  r 

Snd  most  of  a  six  months’  furlough.  >•  >am  M  Houghton  tor  five  years 

.  .....  ,  t  one  of  the  editors  of  Judge,  has  joined 

Lotn*.  M'E'v.  business  manager  of  the  j  ^  ^  Herald  Tri- 

y.,e  ii.rt  wm  be  awarded  the  politics.  Mr.  Hough- 

honorari  degree  of  Doctor  ot  Laws  at  returned  to  the  Herald  Tribune 

the  aiiiiiial  commencement  at  W  abash.  •  ^  ^ 

College.  Crawtordsy.lle,  Ind.  next  week,  ^editing.  He  first  joined  the 

Edward  E.  Bartlett,  president  of  the  Tribune  in  1908  as  a  reporter,  and  later 
Bartlett  Orr  Press.  Xew  "Aork  City;  di-  ^ead  copy- 

rector  of  Linotype  Typography  for  the  p^ederick  Faulkner  has  resigned  as 
.Americas,  and  chairman  ot  the  Interna- 


•  on  the  final  leg  of 

a  world-tour.  Mr. 
Beaumont  sailed 
from  San  Fran¬ 
cisco  after  dis¬ 
posing  of  his 
paper  and  in  the 
interim  has 
visited  18  coun¬ 
tries  and  54  cities. 
He  will  stop  in 
Pittsburgh  and 
Chicago  on  his 
way  to  Seattle, 

College.  Crawtordsyille,  Ind.  next  week.  ^  He" first'  joined  "thr-  „  where  he  will 

Edward  E.  Bartlett,  president  of  the  Tribune  in  1908  as  a  reporter,  and  later  ''  make  his  home 

Bartlett  Orr  Press,  Xew  York  City;  di-  copy.  present, 

rpctor  of  Linotype  Typography  for  the  r-  j  '•  i  r-  n.  Beaumont  had  been  35  years  in 

Americas,  and  chairman  of  the  Interna-  Frederick  Fau  mer  tait^riorvL-ritpr  newspaper  business  when  he  left 

tional  Typographic  Council,  has  returned  managing  news  •  Mount  Vernon.  After  learning  his  trade 

fS  abroad  ot  the  Surram^nfo  (Cal.)  Lh.mtn  He  is 

F  \  Wilsoii-L'iwrenson  iniblisher  of  H.  Lyons,  forme  y  cago,  he  went  west.  He  founded  the 

F.  .A  Wilson  Law reiison.  puDli.iier  oi  I-ratutsco  Call,  and  James  De  Richmond  (Call  Indebendent  and  later 

*:ito‘r  trXew''Y;r''  Sam  ^neZhe 

'oavkl  A.  White,  editor  of  the  lUy-  the^latter  in  1915  before  going  to  Wash- 


the  Union,  has  resigned  and  the  state- 


aming  (la.)  Journal,  celebrated  his  03d  i,ouse  beat  is  being  handled  by  Walter  ^  _ 

birthday  anniversary  June  2,  having  p.  Healy,  formerly  city  editor.  - ^  - 

Mrved  his  paper  in  the  42  years  of  its  ex-  Robert  B.  Peck,  of  the  night  rewrite  editor  of  the  Springfield  (O.)  Daily 
istence  in  various  capaaties  jTom  omce  of  the  New  York  Herald  Tribune,  News.  W.  H.  Smeltzer,  formerly  on  the 


boy  to  owner.  He  has  been  city  clerk  23 
years,  secertary  of  the  board  of  education 
32  years  and  29  years  township  clerk. 

Geoffrey  Parsons,  chief  editorial  writer 
of  the  Neie  York  Herald  Tribune,  will 
sail  for  Europe  on  June  25  with  his  three 
sons,  where  he  will  join  Mrs.  Pars 


and  Frederick  F.  Van  de  Water,  asso¬ 
ciated  with  the  Curtis  Publishing  Com¬ 
pany,  and  formerly  night  city  editor  of 
the  Herald  Tribune,  returned  last  week 
from  ajishing  trip  in  Canada. 

Louis  Sobol,  who  far  the  past  year 
has  been  on  the  staff  of  the  New  Yqrk 


and  their  daughter.  The  family  will  tour  York  DailvNacs: 

uMithprn  Furone  in  a  motor  car  and  re-  .lut&motwe  Daily  N^S  IS  the  author  of  „  . 


State  desk,  has  been  assigned  to  the  court 
beat. 


HOLDING  NEW  POSTS 

QRVTLLE  A.  WELSH,  from  New 
York  IVorld,  to  copy  desk.  New 


southern  Europe  in  a  motor  car  and  re-  tt  »  .  l-  u  .  j  ir  i  a  u  nr-  ,  »• 

turn  to  Xew  York  in  the  earlv  fall.  The  High  Hatters,’  a  play  which  had  Earl  Arnold.  irom  Minneapolis 

,  T,  ,  r -  •  1 'j-  ,  f  its  premiere  m  Connecticut  last  April  and  (Minn.)  Iribune,  to  copy  desk,  Mnnie- 

Co\.  Frank  knox,  reponal  director  of  produced  in  Xew  York  about  apolis  Journal. 

the  Hearst  newspapers  for  Xew  England.  s  Tuir  -. 

recently  spoke  before  members  of  Cross-  ‘  ^  ‘  .  ,.  -  r  ^ ^  staff,  Spring- 

cup-Pishon  Post.  American  Legion,  com-  George  W .  Dodds,  managing  editor  ot  tie  d  (Mass.)  Republican  to  copy  desk, 
nosed  of  Boston  advertisine  men.  the  Spokatu-  (Wash.)  Spokesman-Re-  Albany  (\.  \ .)  Knickerbocker  Press. 


Minneapolis 


recently  spoke  before  members  of  Cross- 
cup-Pishon  Post,  .\merican  Legion,  com¬ 
posed  of  Boston  advertising  men. 


Mrs.  Theodore  Bodenwein,  wife  of  the  tt^derwent  a  major  operation  at  the  James  L.  Holton  from  assistant  real 


publisher  of  the  New  Lotidon  (Conn.) 
Day,  is  spending  the  summer  in  Europe. 


Deaconess  hospital,  Spokane  recently.  estate  editor,  Brooklyn  Eagle,  to  New 
Jack  Lloyd,  at  one  time  secretary  to  Telegram,  in  charge  of  real  estate 


The  Bodenweins  have  recently  returned  Rogers  of  the  Netv  York  Globe  department. 

from  Florida  where  thev  have  a  winter  and  later  a  sports  writer  for  the  Neze  Lewis  Edwards  from  Indiana  univer- 
home.  York  Journal,  has  join^  the  staff  of  the  sity  to  copy  desk,  Indianapolis  Star. 

Thomas  Xore  Storke,  owner  of  the  Standard-Union.  Robert  Anderson  from  DePauw  uni- 

Santa  Barbara  (Cal.)  Daily  News  visited  Col.  Franklin  P.  Sellers,  religious  edi-  versity  to  copy  desk,  Indianapolis  Star. 

friends  and  relatives  in  Auburn,  X.  Y.,  tor,  Brooklyn  Eagle,  is  seriously  ill  at  _  _ 

recently.  his  home  in  Brooklyn.  He  is  80  years  of 

_  age  and  a  veteran  of  the  civil  war.  SPECIAL  EDITIONS 

IN  THE  BUSINESS  OFFICE  >  REPUBLICAN, 

T1D  AVL-IIX-  rx  oATT-rtTTT  T _  Mrc  Hill  will  «5l  W  FnronF*  ohoorH  thp  .  92-page_  Sixtieth  Anniversary  edi- 


IN  THE  BUSINESS  OFTICE 


rR.JiXKLIX  D.  BARTER,  former  Hi”,  wi”  sail  for  Europe  aboard  the  28 

1  "•  ..BevWi  (>Iin„.) 


waukee  Sentinel  and  recently  in  charge 
of  men’s  wear  advertising  on  the  Cleve- 


F.  H.  Weinberg,  assistant  day  city  edi- 


toid  Plain  Dealer,  has  been  appointed  tor,  Minneapolis  (Minn.)  Tribune,  has 


Bemidji  (Minn.)  Sentinel,  Greater 
Minnesota  edition.  May  27. 

Chatham  (Ont.)  Daily  News,  June 


advertising  manager  of  the  Loiiisz’ille  returned  from  a  two  weeks’  vacation  at  Bride  special  pages,  June  1. 


(Ky.)  Herald-Post. 


Boivling  Green  (Ky.)  Park  City  Daily 


Frank  S.  Littlejohn,  for  the  past  three  c- edition.  May  28. 
vears  vicepresident  of  the  Gera  Mills,  and  -\P>‘f»sMd  (Mass.)  Republican  and  the  Damille  (Ill.)  Morning  Press,  Ma- 
before  that  for  11  years  Eastern  advertis-  London  (Conn.)  Day,  is  spending  sonic  Historical  Xumber,  May  29. 

ing  manager  and  later  advertising  man-  several  months  in  South  Ainerica.  travel-  Utica  (N.  Y.)  Press,  “Home  Beautiful 
ager  of  Harper's  Bazaar,  has  joined  the  '*'8  writing  feature  articles.  Exposition  Section,”  June  4. 

national  advertising  staff  of  the  New  K.  H.  Jacobsen  of  the  night  copy  desk  .ilbany  (N.  Y.)  Knickerbocker  Press, 
Yorker  in  charge  of  fashion  merchandise  staff  of  the  Minneapolis  (Minn.)  Tri-  four-page  artgravure  on  opening  of  new- 

store  by  W'arner  Drug  Company,  June  5. 
Slayton  (Minn.)  Murray  County 


and  as  fashion  counsellor. 

Carey  L.  O’Bryan,  for  many  years  ad¬ 
vertising  manager  of  the  Sherman  (Tex.) 


bune  has  resigned. 

R.  S.  Kain,  staff  member  of  the  New 


Democrat,  has  been  named  to  a  similar  M’est  on  a  month’s  leave  of  absence. 


York  Herald  Tribune,  is  touring  in  the  Herald,  40-page  Booster  edition,  the 


position  with  the  Holdemdlle  (Okla.)  Joseph  A.  Coughlin  of  Van  Buren,  Albany  (X.  Y.)  Times-Union,  twelve- 
Democrat-News.  Ark.,  has  been  named  recently  manag-  page  June  Bride  section,  June  7.’ 

Lee  Turnbull,  advertising  manager  of  'Dg  editor  of  the  Inter-Ocean,  an  illus- 
the  Dareenport  (la.)  Times  and  Mrs.  trated  monthly  magazine  published  at 

Turnbull  are  parents  of  a  daughter,  born  Batavia,  Java.  Coughlin  for  the  past  MARRIED 

Mav  31.  five  years  has  been  advertising  manager  -r-»  at  nti  tr  cTTTxr-tr  j-.  •  .  j- 

Ctarle,  F..  Wiltsc.  manager  of  ,he  "■«  V/iangln,'  (China)  'Tl"  IfSi  r' 

Pugi  branch  of  the  Oszyego  (X.  Y  )  Joseph  B.  Phillip^  member  of  the  staff  Press  and  Evening  Lis,  to  Miss 

has  resigned  to  take  of  the  Neio  J  ork  He^^^^  Tnbune,  is  on  Catherine  Heffernan  of  Rensselaer.  X.Y. 

‘v  I  .  ^  ^  .  r  ■  2.  The  couple  left  on  a  honeymoon 

•ott-n  (N.  Y.)  Daily  Times  at  Carthage.  Fred  C.  Cameron,  of  the  Lexington  tour  of  Canada. 

J.  E.  Foster  has  assumed  the  manager-  (Va.)  Gazette,  is  seriously  ill  at  Scotts-  „  ,  t  r.  •  •  r  ,  .r  r.  .n  . 

ship  of  the  F.phrata  (Pa.)  Reporter,  a  burg.  Va.  the  Noiv  Bedford 

Walter  A.  W’ashburne,  city  editor,  and  1 

Chieaao'^'Fve^hZ’  PoT  i^ll”Vea”l  ^n  at’  Columbia  Un'iversitvl’  shorffy 

T  LX  j  a”"  Smith  had  received  hi^  diploma 

W  are  parents  of  a  daughter  born  Tuesday  June  21  for  Montreal  ^w^  Journalism. 


This  Is 

Lemuel  Green 

Second  Cousin  (and  that’s 
too  much)  to 

GOOD  TIME 
GUY 

The  New  Catapult 
Among  Comics 


largest  ever  published  in  the  county. 
Albany  (X.  Y.)  Times-Union,  twelve- 


June  2.  The  couple  left  on  a  honeymoon 


Kenneth  J.  Smith  of  the  Nnv  Bedford 
(Mass.)  Standard,  to  Miss  Florence 


Jwie  3.  they  will  sail  on  the  steamer  Doric  for 

Ralph  Reubin  and  F.  M.  Pratt,  for-  eight  weeks’  trip  to  Europe. 

“wly  of  the  news  staff  of  Women’s  Robert  B.  Smith  has  been  named  state 


Lemuel  Green 

Who  Is  So  Mean  He 
Wouldn’t  Even  Give  a 
Beggar  a  Dirty  Look 

By 

Frank  Smiley 

(William  M.  Counselman, 
Author  of 

ELLA  CINDERS) 
With  Drawings  by 

Mel  Cummiii 

STARTING  ON 
MONDAY,  JUNE  27 

Wire  Now 


Metropolitan  Newspaper 
Service, 

Maximilian  EUer,  Jr,  Earl  j.  Hadley, 
General  Manager,  Associate 

150  Nassau  St.,  New  York  City 


Miss  Virginia  Fitzpatrick,  society  edi- 
(Continued  on  page  30) 
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(Continued  from  page  29) 
tor  of  the  Clarksburg  (W.  Va.)  Tele¬ 
gram,  to  Lyle  E.  Bates,  on  June  1. 

William  A.  Dyer,  Jr.,  of  the  advertis¬ 
ing  department  of  the  Syracuse  (N.  Y.) 
Standard,  to  Miss  Dorothy  Rominie,  in 
Syracuse,  June  1.  The  couple  took  a 
honeymoon  trip  to  Bermuda  as  a  gift  of 
the  Standard. 

Irene  H.  Pagel,  Fargo,  N.  D.,  former 
women’s  skating  champion  of  Saskatche¬ 
wan,  to  Stuart  A.  H.  Strobridge,  tele¬ 
graph  editor  of  the  Rochester  (Minn.) 
Post-Bulletin,  in  Minneapolis,  Minn., 
June  7. 

Earl  E.  Keyser,  county  editor  of  the 
York  (Pa.)  Gazette  and  Daily,  to  Miss 
Thelma  Hoke,  of  the  reportorial  staff, 
June  5. 

Miss  Helen  Gage,  formerly  staff  writer 
for  the  Minneapolis  (Minn.)  Tribune,  to 
.\rthur  W.  Little,  Jr.,  recently  in  Los 
.\ngeles. 


DAILY  IS  HOST  TO  BEAUTY  JUDGES 


PRESS  ASSOCIATION  NOTES 


I^ENT  COOPER,  general  manager  of 
the  Associated  Press,  was  sche¬ 
duled  to  arrive  in  Berlin  on  June  8, 
continuing  his  tour  of  A.  P.  bureaus  in 
Europe. 

W.  D.  Collingham,  day  editor  of  the 
.\tlanta  office  of  the  Associated  Press, 
has  been  appointed  Memphis  correspon¬ 
dent,  succeeding  P.  I.  Lipsey. 

Foster  Eaton,  manager  of  the  United 
Press’  Lansing  bureau,  is  in  a  Lansing 
hospital  recovering  from  severe  injuries 
sustained  when  a  taxicab  in  which  he 
was  riding  turned  turtle. 

J.  R.  Williamson,  of  the  Atlanta  office 
of  the  Associated  Press,  has  been  trans¬ 
ferred  to  Charlotte  to  take  the  night  edi¬ 
tor’s  shift  in  the  North  Carolina  bureau, 
succeeding  Weimar  Jones. 

W.  F.  Sullivan  of  St.  Louis  has  joined 
the  Central  Division  business  staff  of  tht 
United  Press  at  Chicago. 

Ross  Downing,  of  the  United  Press 
New  York  staff,  is  relieving  A.  N.  Su- 
verkrup,  manager  of  the  Harrisburg 
bureau,  on  vacation. 

H.  B.  Ellinger,  formerly  of  the  Ridg- 
way  (Pa.)  Record,  is  a  new  member  of 
the  United  Press  business  force  in  the 
Great  Lakes  division,  with  headquarters 
at  Columbus. 

George  MeVey  is  relieving  D.  E.  Mc- 
Fadden,  manager  of  the  United  Press 
Kansas  City  bureau,  who  is  on  vacation. 

Ben  Conner  has  joined  the  day  news 
staff  of  the  United  Press  in  San  Fran- 


Fullowing  the  recent  Galveston  Pageant  of  Pulchritude  the  judges  and  visiting 
newspaper  men  and  women  were  tendered  a  luncheon  hy  the  News-Tribune. 
In  the  photograph,  taken  after  the  luncheon  are  (left  to  right  standing): 
tlomeliiis  \'anderhilt,  Jr.,  New  York  Mirror;  Paul  Robinson,  EFS  artist  and 
originator  of  “Eltta  Kelt.”  New  York;  Miss  Lillian  E.  Herz,  reporter  Galveston 
Netvs;  Silas  B.  Ragsdale,  managing  editor,  Galveston  News  and  Tribune; 
Louis  C.  Elbert,  publisher.  News  and  Tribune.  (Sitting,  left  to  right): 
J.  Knowles  Hare,  magazine  cover  artist.  New  York,  and  Harr>-  J.  Tuthill, 
originator  of  “The  Bungles.”  Vanderbilt,  Robinson.  Hare  and  Tuthill  were 
judges  of  the  pageant. 


CHANGES  OF  OWNERSHIP 


ON  THE  MECHANICAL  SIDE 

CPOKANE  FALLS  TYPOGRAPH- 
ICAL  UNION  NO.  193  has  elected 
William  J.  Poole  president. 

John  Tillotson  is  the  newly  chosen 
president  of  Wichita  Local  No.  148  of 
the  International  Typographical  Union. 

Thomas  F.  Kane  was  re-elected  presi¬ 
dent  of  the  Boston  Typographical  Union 
13,  at  the  recent  annual  meeting. 


NEW  PLANTS  AND  EQUIPMENT 

SLOWO  POLSKA  PUBLISHING 

rrvKtPiw 


COMP.\NY,  Polish  weekly  news¬ 
paper,  will  erect  a  new  $12,000  printing 
plant  at  530-532  Oriskany  street  West, 
Utica,  N.  V. 

El  Centro  (Cal.)  Imperial  Valley 
Press,  morning  daily,  is  now  in  its  new 
$25,0(10  office  building  and  plant. 


NEW  PUBLICATIONS 


STRONG  CITY  (OKLA.)  PROG- 


RESS  has  been  launched  by  R.  E. 
Killian,  formerly  of  Oklahoma  City. 

Cecil  Colbert,  formerly  editor  of  the 
Fort  Cobh  (Okla.)  Exbress,  has  found¬ 
ed  the  Blaine  County  Record  at  Geary. 
He  was  succeeded  at  Fort  Cobb  by 
Charles  Coe. 

Enslev  (.\la.)  Industrial  Times.  W’eek- 
ly,  was  launched  May  20,  Stanley  J.  Hol- 
lock.  (Tiarles  E.  Reid  and  E.  G.  Bretzin. 
Hollock  is  president.  Reid  editor  and 
manager,  and  Bretzin  secretary-treasurer. 


A  T.  ARCHER,  for  more  than  thirty 
*  years  publisher  of  the  Kerkhoven 
(Minn.)  Banner,  has  .sold  the  paper  to 
Roy  T.  Gordon,  son  of  Sam  Y.  Gordon, 
Minnesota  state  printer. 

E.  E.  Beard,  ex-publisher  of  the  Van¬ 
couver  (Wash.)  Daily  Columbian,  has 
bought  the  Olympia  (Wash.)  News,  a 
weekly.  Mr.  Beard  will  buy  a  new  print¬ 
ing  plant  for  the  News,  the  present  plant 
l)eing  taken  over  by  Frank  L.  Satterlee 
for  commercial  printing. 

The  two  newspapers  published  at  Dal¬ 
las.  Ore.,  the  Polk  Comity  Itemizer  and 
the  Polk  County  Ob.serzvr,  have  been 
consolidated  under  the  ownership  of 
Earle  Richardson  and  will  be  published 
as  the  Obser-ver-ltemizer.  Mr.  Richard¬ 
son,  who  owned  the  Observer,  bought  the 
Itemizer  from  V.  P.  Fiske  and  M.  L. 
Boyd. 

Dissolution  of  joint  ownership  in  the 
Chico  (Cal.)  Record  was  announced  on 
Tune  1  by  the  two  proprietors,  Charles 
H.  Deuel  and  V.  C.  Richards,  after  a 
partnership  extending  over  a  period  of 
30  years.  Through  the  dissolution.  Deuel, 
who  also  is  a  state  assemblvman,  becomes 
the  sole  publisher  of  the  Record. 

A  half  interest  in  the  JVaseca  (Minn.T 
Journal  has  been  purchased  by  Donald  C. 
Brown  from  W.  -A.  Clement. 

Bcaz'crton  (Ore.T  Rezdezv.  weekly 
newspaper,  has  been  taken  over  bv  the 
Review  Publishing  Company,  recently  or¬ 
ganized  by  T.  H.  Hulett.  Verne  Bright 
and  Harry  Dence. 

D.  D.  McIntosh.  Norfolk,  Neb.,  has 
purchased  the  Randolph  (Neb.)  Enter¬ 
prise,  a  weekly,  from  G.  W.  Groshy. 

The  .Sutter  Independent,  published  at 
Vuba  City.  Cal.,  has  been  sold  by  Lew 
K.  Newfield  to  A.  McMullen. 

Sale  of  the  LaCros.se  (Wash.)  Clipper. 
to  .Arthur  R.  Dodd  &  Son,  of  Pateros, 
Wash.,  was  announced  recently  hv  Roy  C. 
Irvine,  who  has  owned  and  edited  the 
Qipper  for  nine  years. 

H.  ,A.  Turner  of  Waldo.  .Ark.,  has 
purchased  the  Washington  (.Ark  )  Tele¬ 
graph.  His  son  Brown  Turner  is  asso¬ 
ciated  with  him. 


Ortonzille  (Minn.)  Star  has  been  pur- 
cha.sed  by  J.  F.  Farris  of  Troy,  Mont. 


CIXTY-SIX  students  were  graduated 
from  the  school  of  printing  conducted 
by  the  United  Typothetae  of  America  at 
commencement  exercises  following  a 
luncheon  at  noon  Friday  at  .Arsenal 
Technical  high  school,  Indianapolis. 

For  his  “vigorous  and  fearless  battle” 
which  he  waged  against  the  censorship 
of  the  college  paper  by  the  student  coun¬ 
cil.  Sol  .Abramson,  editor  of  the  Oregon 
Emerald,  student  newspijper.  University 
of  Oregon,  has  been  awarded  first  place 
in  an  editorial  contest  sponsored  hy  the 
mother  chapter  of  Sigma  Delta  Chi.  pro¬ 
fessional  journalistic  fraternit".  at  De- 
Paaw  university,  Greencastle,  Ind. 


ASSOCIATIONS 


JUNE  meeting  of  Group  1  of  the 
W.vsHiXGTON  Press  Association 


will  be  held  at  Hillyard.  Saturday,  June 
18.  Will  W.  Simpson,  editor  of  the 
Inland  Empire  Xezv.s  of  Hillyard  will 
be  host  to  the  publishers  with  the  co¬ 
operation  of  the  Hillvard  Commercial 
Club. 

Mcti  ai.  .Ain  Society  of  the  Mergen- 
thaler  Linotype  Company  will  observe 
its  thirty-fifth  anniversary  with  a  picnic  at 
Cypress  Hills  Park.  Brooklyn,  June  18. 

Southwest  Kansas  Editorial  Asso- 
ri.ATioN  will  hold  its  annual  meeting  at 
Pratt,  June  18.  Fred  Henney  of  Hutch¬ 
inson  is  president. 

Former  Governor  Henry  Carter  Stuart 
of  Virginia  was  the  principal  speaker  at 
a  banquet  which  featured  the  sixth  an¬ 
nual  meeting  of  the  West  Virginia  Pub¬ 
lishers  ANn  Empi.oying  Printers  Asso¬ 
ciation.  held  at  Bluefield,  W.  Va., 
June  3  and  4. 

Rav  W.  Edineer.  business  manager  of 
the  Centralia  (Wash.)  Chronicle,  was 
elected  chairman  of  the  Lewis  county 
unit  of  the  Washington  Press  .Associa¬ 
tion,  at  its  May  meetinc.  Harold  J. 
Dibb,  owner  and  editor  of  the  Winlock 
-Vezc's.  was  re-elected  secretary. 

.Annual  outing  of  the  Northern  Min¬ 


nesota  Editorial  Association  will  bt 
held  in  the  Superior  National  fo^ 
country  with  Two  Harbors  and  Ely^ 
principal  headquarters  during  July  2j 
to  24.  Announcement  of  the  plans  w»j 
made  at  Bemidji  by  A.  G.  Rutledge,  s^. 
retary  of  the  northern  editorial  grotm 
who  together  with  C.  M.  Hillman,  pub. 
lisher  of  the  Two  Harbors  Chronicle  aai 
Peter  Schaefer,  publisher  of  the  £j, 
Miner,  are  arranging  for  the  outing. 

Virginia  Press  .Association  willoep^ 
at  Williamsburg,  Va.,  at  the  College  of 
William  and  Mary,  July  14-16. 

.Advertising  Club  of  Akron,  0., 
organized  at  a  recent  meeting  attended 
by  100  advertising  men.  H.  R.  Baker 
advertising  manager,  Miller  Rubber  Giui 
pany,  a  leader  of  the  preliminary  or¬ 
ganization  of  the  Club,  was  elected  presi- 
dent ;  Ralph  Busbey,  editor,  India  Rubber 
&f  Tire  Rezdew,  was  made  vice-president, 
and  Edward  Neutzenholzer,  advertising 
manager,  .Ikrcm  Beacon  Journal,  second 
vice-president.  J.  H.  Johnson,  local  man- 
ager  of  Barron  G.  Collier,  Inc.,  who 
served  as  temporary  secretary  of  the  QtA 
during  its  organization,  was  elected  seac- 
tary  and  D.  L.  Edwards,  National  Chj 
Bank  of  .Akron,  treasurer. 

Si’OKANE  .Advertising  Club  has  elect¬ 
ed  H.  L.  Masterson  first  vice-president 
Mrs.  Miriam  Burgess  was  named  second 
vice-president  and  E.  K.  Barnes,  treas¬ 
urer.  L.  J.  Harger  is  president.  i 

K.\nsas  City  .Advertising  Club  las; 
week  elected  Francis  J.  Gable,  editor  oi 
the  periodical  of  the  Unity  School  oi 
Christianity,  president. 

Jol'.n  Masek  was  recently  elected  presi¬ 
dent  of  the  (.)rlando  (Fla.)  and  Oraxo 
County  .Advertising  Club. 

E.  Arthur  Lozier  of  the  Brooklyn 
Eagle  was  re-elected  president  of  tht 
Brooklyn  Newspapermen’s  Club  a; 
the  annual  meeting  of  the  club  held 
Tuesday  night  at  the  clubhouse.  Frank 
Stanton  of  the  New  York  Times  was 
re-elected  treasurer.  Other  officers 
elected  were ;  Frank  Lambert,  vic^ 
president ;  Thomas  P.  Peters,  secretary; 
Morris  Singer,  sergeant-at-arms;  John 
Shine,  Louis  P.  Ruppel  and  Thomas  C 
Hayden,  board  of  directors. 

Indiana  Democratic  Editorial 
.Association  is  meeting  Friday  and 
.Saturday  at  Wyandotte  cave.  Indiana 
•At  the  business  session  C.  G.  Brod- 
ecker  of  the  Brownstown  Banner  was 
to  speak  on  Indiana  legal  printing  laws; 
William  Chambers  of  the  Greeiisburi 
Times  on  the  editorial  page  and  Dklt 
Heller  of  the  Decatur  Daily  Democrat 
on  circulation. 

Burt  Hoxie  of  the  Boston  Post,  with 
a  low  gross  of  80  for  the  18  holes,  led 
the  field  of  34  members  of  the  Bosiox 
Newspapermen’s  Golf  Association  in 
the  second  of  the  series  of  semi-monthly 
tournaments  held  at  the  Oakley  Country 
Club,  Watertown,  Mass.,  June  6.  H.  S. 
Kussmaul,  of  the  Transcript,  with  a  card 
of  81-4-77,  was  the  low  net  winner  in 
Division  A. 


I 


FLASHES 


The  married  life  of  some  of  the 
“movie”  stars  is  a  little  smudgy  now  and 
then,  but  it  can  always  be  Reno-vated.— 
J.  J.  Montague  in  Nezv  York  Herdi 
Tribune. 


I.ondon  is  at  a  loss  to  explain  the  con¬ 
duct  of  Sir  Gerald  Wilshire,  Bart.,  who 
invited  iiis  manicurist  for  a  ride,  tied  her 
to  a  tree,  and  coated  her  with  black  shoe 
polish.  It’s  obvious  to  any  .American 
that  he  took  a  shine  to  her. — Chicago 
Daily  Nezvs. 


Pride  of  ancestry  appears  foolish  h 
anyone  except  our  own  descendants.— 
Florence  (Ala.)  Herald. 


The  national  income  for  1926  was  a 
billion  over  that  for  1925;  1926,  as  y<w 
doubtless  recall,  was  an  election  year  B 
Illinois  and  Pennsylvania.  —  St.  Lomt 
Globe-Democrat. 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Louella  Parsons  Writes  on  How  It  Feels  to  Fly — Cleveland  Girl  Wins 
— Dorothy  Dix  Gets  LL.D. — While  in  the  Spring 
a  Young  Girl’s  Fancy — 


Edna  Charlton  is  now  conducting  the 
“Ask  Me  Another’  feature  of  the  Nezv 
York  Herald  Tribune.  It  was  started 
several  months  ago  by  Helen  Hahn 
Haven,  who  has  been  very  ill,  and  is  now 
resting  under  doctor’s  orders. 

Members  of  the  League  of  Advertising 
Women  and  their  friends  to  the  number 
of  275  attended  the  supper-dance  on  the 
S.  S.  California  of  the  Cunard  Line, 
June  2.  Muriel  King  Durgin  was  chair¬ 
man  of  the  committee  in  charge.  She 
was  assisted  by  B.  Brown,  Mildred  Kall- 
felz  and  Bernice  Ormerocl. 

Athene  Farnsworth.  “Bettv  Blair’’  of 


the  Salt  Lake  City  Telegram,  has  started 
on  a  four-months’  trip  which  will  take 
her  to  Panama  and  the  South  Seas. 
While  away  Miss  Farnsworth  will  write 
articles  for  the  Telegram. 


Louella  O.  Parsons 


■'^HE  most  recent  woman  writer  to  set 
down  her  impressions  of  flying  is 
Louella  Parsons,  who  writes  for  the  Los 
Angeles  Examiner  and  other  Hearst 
newspapers.  It  was  her  observation  that 
“writing  a  story  at  7,000  feet  above  sea 
level  is  not  nearly  as  breath  taking  as  it 
sounds.” 

“We  glided  along  smoothly,  gently  and 
without  much  motion,”  she  wrote.  “Only 
the  throbbing  of  the  whirring  engines, 
that  even  permeated  my  cotton-lilled  ear 
drums,  made  me  realize  that  earth  was 
far,  far  below,  and  that  the  tiny  houses 
we  were  seeing  were  not  doll  houses 
peopled  by  Lilliputians  but  really  a  part 
of  the  cities  over  which  we  were  skim¬ 
ming  on  our  way  to  Crissy  Field,  San 
Francisco,  from  Clover  Field,  Los  An¬ 
geles.” 

A  drop  or  two  of  the  adulation  pouring 
in  on  Col.  Charles  A.  Lindber^  spilled 
over  this  week  and  sprinkled  Miss  Bonita 
Witt,  of  the  home  office  staff  in  Cleve¬ 
land  of  the  Central  Press  Asociation. 
She  was  publicly  commended  by  Central 
Press  for  carrying  through  to  triumph  a 
difficult  assignment,  obtaining  the  life 
story  of  Lindbergh,  from  his  mother  at 
Detroit.  Local  editors  advised  her  not 
to  come. 

“Lindbergh’s  family  won’t  give  inter¬ 
views,”  they  said. 

Miss  Witt  wouldn’t  believe  it.  She  got 
the  story  and  Central  Press  released  it  in 
instalments  in  its  regular  service. 

M  iss  Witt  is  the  niece  of  Peter  Witt, 
national  traction  expert  and  for  20  years 
a  prominent  figure  in  Geveland  politics 
and  civic  affairs. 


Xezc  Orleans  Picayune,  purchased  a  story 
from  her  for  $3.  Now  she  writes  for 
hundreds  of  newspapers  through  the 
Ledger  Syndicate,  Philadelphia. 

It  was  a  bright  May  morning  and 
Hester  Robinson  had  been  dreaming  for 
days  about — 

“Well,  perhaps,  he  will,”  she  thought, 
and  went  to  the  city  desk  of  the  New 
York  World,  of  w’hich  she  is  a  reporter, 
and  asked  James  Barrett,  city  editor,  for 
an  advance  of  $50  on  her  pay  check. 

“Sure,”  said  Barrett.  He  was  in  one 
of  his  jovial  moods. 

And,  because  of  the  Spring  in  the  air, 
no  one  was  surprised  when  Hester  ap¬ 
peared  a  little  later,  wearing  a  new  cerise 
dress,  breath-taking  as  an  Arizona  sun¬ 
set.  Just  to  be  amusing  the  city  editor 
assigned  her  to  write  obits. 

Two  days  later  the  news  leaked  out. 
Hester  had  it  “fixed”  with  the  Municipal 
building  reporter  of  the  World,  but  City 
News  Association  got  busy  and  on  the 
“flimsy”  came  the  word  that  Miss  Hester 
Robinson,  in  a  cerise  gown,  had  become 
Mrs.  Neil  Callahan,  wife  of  a  reporter  of 
the  Ne^o  York  Sun. 

“I  did  hate  to  come  back  and  write 
obits.”  she  commented. 

Josejrfi  Israels,  also  a  reporter  for  the 
World,  was  best  man  at  the  wedding, 
which  took  place  at  noon.  May  19. 

Mrs.  Callahan  has  been  on  the  staff 
of  the  World  now  for  almost  a  year. 
Before  that  she  was  a  reporter  on  the 
•Vnt'  York  Evening  Graf'hie. 

She  comes  from  .-Xrdmore.  Okla.,  and 
had  her  first  ta.ste  of  newspaper  work  on 
the  Ardmore  Ardmorite. 

Mrs.  Callahan  remains  with  the  World. 


Mrs.  Elizabeth  Gilmer,  better  known 
to  newspaper  readers  the  world  over  as 
Dorothy  Dix,  was  awarded  a  LL.D  de¬ 
gree  by  Tulane  University  on  June  8. 
Mrs.  Gilmer  was  born  on  a  farm  on  the 
border  between  Tennessee  and  Kentucky. 
Her  journalistic  career  began  when  Mrs. 
E.  T.  Nicholson,  owner  and  editor  of  the 


Miss  Hazel  Ross,  likewise  “ex”  of  the 
•Vm*  York  Grafthic,  and  now  signing  the 
name  of  Rae  McRae  to  feature  stories 
she  is  writing  for  the  Des  Monies  fla.) 
Trihtine-Caf>ital,  and  Foster  B.  Hailey 
assistant  telegraph  editor  of  the  Tribune- 
Capital.  were  married  recently. 


Edith  M.  Hines,  society  editor  of  tin 
Salt  Lake  City  Telegram,  has  left  for  i 
tour  of  Europe. 


EL  PASO  PLANT  READY 

Remodeling  of  the  building  at  San 
Francisco  and  Santa  Fe  streets  for  the 
permanent  new  home  of  the  El  Pof^ 
Herald  and  Times  has  been  completed. 


COMMERCIALIZED  SURGERY 

Should  it  continue? 


Should  the  present  program  of  hospitalization,  serumization 
and  human  mutilization  be  carried  on? 

Or,  should  the  press  of  this  country  step  in  and  demand  that 
the  American  Medical  Association  clean  house? 

Across  this  continent  from  the  Atlantic  to  the  Pacific,  what 
home  has  and  is  not  today  suffering  as  the  result  of  unnecessary 
operations  and  the  mania  for  surgery  that  is  sweeping 
America  ? 

To  properly  inform  himself  and  to  get  a  true  picture  of  what 
is  going  on  in  hospitals  and  medical  circles,  every  editor  in  this 
country  should  read  a  copy  of  “THESE  CULTS”  by  Mrs. 
Annie  Riley  Hale. 

See  what  the  following  newspaper  reviews  say  about  this  book: 


NEW  YORK  TIMES:— 

This  is  a  lucid  exposition  of  the 
present  system  of  dogmatism  in  our 
medical  governmental  circles.  *  *  * 
Mrs.  Hale  appeals  to  the  sense  and 
good  judgment  of  the  general  public 
in  a  book  that  ought  to  be  read  and 
pondered  by  everyone  who  has  hith¬ 
erto  neglected  to  take  account  of 
what  is  going  on  in  officialdom  re¬ 
garding  compulsory  surgery  in 
schools  and  hospitals.  *  *  *  If  every¬ 
thing  this  book  asserts  is  true,  then 
it  is  high  time  for  an  investigation 
to  take  place  into  the  abuses  she 
quotes. 

VANCOUVER  SUN:— 

“THESE  CULTS”  by  Annie  Riley 
Hale,  is  a  book  that  should  be  read 
by  everyone  interested  in  the  health 
of  North  America.  Most  drugs, 
serums  and  ninety  per  cent  of  the 
present  surgery  will,  in  a  very  short 
time  now,  be  put  in  the  same  class 
with  witch-craft  and  voodooism, 
where  they  rightfully  belong.  Plain 
common  sense  and  a  health  con¬ 
sciousness  should  have  displaced 
them  long  ago,  but  it  takes  a  book 
like  “TH^E  CULTS”  to  start  men’s 
minds  working  and  drive  them  into 
long-delayed  action. 

BROOKLYN  TIMES:— 

A  vigorous,  outspoken  writer  is 
Mrs.  Hale,  author  of  “THEISE 
CULTS,”  an  answer  to  Morris  Fish- 
bein’s  venomous  “Medical  Follies.” 
And  what  an  answer  Mrs.  Hale’s 
devastating  book  is!  It  is  the  an¬ 
swer  of  a  woman  whose  own  son 


had,  by  her  own  words,  been  “doc¬ 
tored  to  death.”  *  •  *  Mrs.  Hale  is 
frank  and  extraordinarily  out- 
spoken!  "THESE  CULTS”  is  as 
emphatic  protest  against  State  medi¬ 
cine,  and  if  it  shall  serve  no  other 
purpose  than_  to  arouse  in  its  read- 
ers — as  it  did  to  us — the  avt.age 
person’s  love  of  fair  play,  it  will  not 
have  been  written  in  vain. 

HOW  TO  LIVE  FOR 
HEALTH  &  STRENGTH: 

“THESE  CULTS”  is  a  reply  to  the 
falsehoods,  misrepresentations  and 
cheap  attempts  at  wit  that  crowd 
the  pages  of  “The  Medical  Follies” 
by  Morris  Fishbein.  Fishbein  will 
never  recover  from  the  blow  dealt 
his  cheap  output  by  Mrs.  Hale.  *  *  * 
Her  book  is  crowded  from  cover  to 
cover  with  facts  and  authoritative 
utterances  that  make  of  it  a  verit¬ 
able  arsenal  of  ammunition  for  the 
warriors  in  the  battle  of  Liberty. 
*  *  *  You’ll  get  a  real  “kick”  out  of 
reading  this  book. 

LOS  ANGELES  TIMES: 

Dedicated  to  “friends  of  medical 
freedom,  including  certain  members 
of  the  medical  profession,”  Mrs. 
Hale's  book  strips  the  decadent  flesh 
from  the  bones  of  materia  medics, 
revealing  a  skeleton  with  a  grinning 
skull — a  skeleton  not  entirely  with 
out  life  but  which  will  need  to 
be  redressed  writh  firm  flesh  and  un¬ 
tainted  blood  before  it  can  adequate¬ 
ly  compete  with  the  various  cults 
which  gradually  are  gaining  in  in¬ 
fluence,  despite  the  jeers  of  “legiti¬ 
mate”  doctors  of  the  old  school. 


The  price  of  “THESE  CULTS”  is  $2.60.  To  editors  and 
newspaper  men,  we  make  a  special  publisher’s  price  of 
$1.50. 


National  Health  Foundation, 

4703  Woolworth  Building, 

New  York  City. 

Please  send  me . copy  of  Annie  Riley  Hsle's  book.  "THESE  CIT.TS."  I  enclose 

I . 

Name  . 


Street  No. 
City  . 


/i 
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DR.  LULU  HUNT  PETERS 

JOINS 

JOHNSON  FEATURES,  inc. 


We  announce  with  pleasure,  the 
acquisition  of  America’s  best 
known  medical  writer.  Her 
daily  newspaper  feature 


'Diet  and  Health” 


will  be  distributed  exclusively 
by  us  beginning  July  4,  1927. 


The  reader  value  of  Dr.  Peters’ 
feature  is  epitomized  in  a  letter 
from  a  subscriber  of  the  Dayton, 
Ohio,  Herald  (the  first  of  many 
hundred  from  all  parts  of  the 
country  to  be  read  by  us): 


The  writer  says: 


“  I  think  the  ‘Diet  and  Health’  column 
the  most  interesting  feature  of  the  paper. 
I  always  read  it,  if  I  do  not  have  the 
time  to  read  anything  else.  May  God 
bless  you  in  your  great  work.” 


Dr.  Peters  devotes  her  entire 
attention  to  the  preparation  of 
the  daily  “Diet  and  Health”  articles.  No  other  interest  absorbs  her  time. 
The  readers  of  the  nation  are  her  patients  to  whom  she  gives  the  benefit 
of  long  years  of  practice  and  research. 


Wire  Your  Reservation  NOW — Cleveland  Office,  Please! 


JOHNSON  FEATURES,  Inc. 

1435  E.  1 2th  Street  Cleveland,  Ohio 


NEW  YORK  OFFICE:  1819  BROADWAY 


/ 


/ 


JOSEPH  J.  EARLY 
President 


rage  of  76*809  now  being  the  ii 
l^lyn  newspaper. 

b  CD  merit  the  apjpiitYiyat  and  od«0 
|r  old  friends*  and  also  of  many  n 


BUILDING  NEWSPAPER  CIRCULATION 

O.  C.  Harn  of  Audit  Bureau  Will  Address  I.  C.  M.  A.  at  Atlanta, 
June  21*23 — Utica  Daily  Sponsoring  Baby  Parade — Welling 
Gets  City  Job - Sends  Truck  with  Goodwill  Tour 


coiiiliictiiig  a  subscription  campaign  with  circulation  and  mailing  departments  ot 
baseball  bats,  suits,  balls  and  gloves  as  the  H  icliita  Laglc  enjoyed  a  picnic  last 
the  prizes  to  the  boys  securing  new  six-  week  under  direction  of  G.  E.  \\  ise  and 
month  carrier  subscriptions.  (J.  L.  Pratt,  depiirtmeiit  managers. 


i  \  C.  HARX,  managing  director  of 
Audit  llureau  of  Circulations,  and 
E.  .  Chandler,  chief  auditor,  have  ac¬ 
cepted  the  invitation  of  Charles  Payne, 
i  iidianapolis  Star,  and  president  of  the 
International  Circulation  Managers  As¬ 
sociation,  to  address  the  association’s  29th 
annual  cotivention  to  be  held  in  Atlanta, 
Ga.,  June  21-23. 

Circulation  men  with  assignments  on 
the  program,  according  to  H.  VVC  Stodg- 
hill,  Louisznle  Courier-J (rurnal  and  Tinms, 
the  chairman  of  the  program  committee, 
will  include : 

Roy  Hatton,  John  Eisenlord,  C.  S. 
Wilson,  H.  C.  Kloecker,  George  M.  Mc- 
Taggart,  Carl  Julian,  Oliver  King,  Jack 
Estes,  W.  J.  Parker,  Ralph  Seeman, 
Clarence  Hixson,  \V.  T.  Corbin,  William 
C.  Mercier,  L.  J.  Hoffman.  M.  W.  Halm- 
bacher,  O.  V.  Fragstein,  Sidney  D.  Long, 
Joseph  Horner.  J.  R.  Marks,  George 
Galloway,  J.  C.  Montgomery,  R.  S. 
Schmedel  and  W'alter  Rauck. 

Mayor  I.  N.  Ragsdale  of  Atlanta  will 
deliver  the  address  of  welcome,  Tuesday. 
June  21.  The  program  committee  has 
also  invited  John  A.  Park,  publisher  of 
the  Raleigh  (N.  C.)  Times  and  president 
of  the  Southern  Newspaper  Publishers 
association,  to  address  the  membership  of 
the  1.  C.  M.  A. 


Pert  Welling,  assistant  circulation  man¬ 
ager  of  the  I’assaic  Daily  Herald,  has 
l)een  chosen  as  the  City  Street  Superin¬ 
tendent  of  Passaic. 

With  the  co-operation  of  local  stores 
the  Utica  (X.  V.)  Observer-Dispatch  is 
planning  a  Baby  Parade  on  the  Parkway 
June  18  as  a  combination  advertising- 
circulation  promotion  campaign.  The 
stores  are  offering  prizes  for  participants 
in  the  parade,  in  which  any  child  under 
12  years  of  age  is  eligible.  The  Obser¬ 
ver-Dispatch  will  give  a  prize  of  ^  for 
the  best  amateur  photograph  of  the  pa¬ 
rade. 

The  Children’s  Aid  Society  in  Brook¬ 
lyn,  X.  Y.,  Mast  week  picked  up  a  little 
Acushnet,  Mass.,  newsboy  who  had  be¬ 
come  separated  from  a  party  of  48  news¬ 
boys  of  the  New  Bedford  (  Mass.)  Times 
which  visited  the  metropolis  over  Me¬ 
morial  Day.  He  was  given  train  fare 
and  sent  home. 

W.  S.  Zimmerman,  circulation  manager 
of  the  Pottsvile  ( Pa. )  Republican  has 
resigned  to  become  secretary  of  the 
Norristozvn  (Pa.)  Press. 


The  Minneapolis  Journal  in  conjunc¬ 
tion  w  ith  the  binkelstein  and  Ruben  chain 
of  theatres  is  i)roducing  an  “.Ml  Minne- 
aixjlis"  nKivie.  The  scenario  was  written 
by  a  Minneaixilis  resident  and  the  movie 
in  its  entirety  is  being  protluced  in  that 
city. 

Mrs.  Mark  K.  Eloading,  who  sold 
newspapers  for  14  years  at  Seventh  and 
Market  streets,  St.  Louis,  has  sold  her 
stand  for  $1,300  and  will  retire  to  a  farm 
in  Te.xas.  She  purchased  the  stand  for 
$300,  and  it  has  brought  her  a  yearly  in¬ 
come  of  approximately  $1,800. 

The  Chicago  Evening  American  is 
offering  10,000  persons  a  moonlight  ex¬ 
cursion  on  Lake  Michigan  and  $500  in 
cash,  as  rewards  for  suggesting  names 
for  a  daily  moonlight  trip  on  the  S.  S. 
Theodore  Roosevelt  of  the  Goodrich 
Transit  company  fleet. 

The  National  Casualty  Company  of 
Detroit,  Mich.,  through  which  subscribers 
of  the  Worcester  (Mass.)  Post  are  given 
travel  accident  insurance  as  a  circulation 
premium,  paid  a  check  of  $2,500  this  week 
to  the  w'idow  of  a  Worcester  man  killed 
in  an  automobile  accident.  The  Post  an¬ 
nounced  that  the  amount  was  the  largest 
ever  paid  on  a  newspaper  policy  in  its 
district. 


The  Xezi’  Bedford  (Mass.)  Tiiws  is  Members  of  the  staffs  of  the  country 


When  the  good  will  tour,  sponsored 
by  Southwestern  Virginia,  Inc.,  leaves 
Norton,  \'a.,  shortly,  it  will  be  accom¬ 
panied  by  a  truck  carrying  15,000  copies 
of  a  sitecial  edition  of  the  Bluetield  (\V, 
\’a. )  Telegraph. 

HEGIRA  TO  PARIS 

Many  New  York  Newspaper  Men  Mak¬ 
ing  Trips  Abroad 

New  York  newspaper  men  are  "flying” 
to  Paris  by  steamer  this  summer  in  record 
numbers. 

Eight  members  of  the  New  York  Eve¬ 
ning  Post  staff  alone  have  already  spem 
or  will  spend  their  summer  vacation  thh 
year  in  the  European  capital.  They  are 
Ralph  Renaud,  managing  editor,  Vincent 
Byers,  city  editor,  John  .Anderson,  dra¬ 
matic  critic,  F.  Raymond  Daniell,  special 
writer,  George  F.  Dobson,  Jr.,  City 
Hall  reporter,  Theodore  Dibble,  reporter, 
Lindesay  Parrott,  reporter,  and  C.  C. 
Lane,  business  manager. 

Dudley  Nichols,  assignment  man  of  the 
New  York  W  arid,  will  spend  three 
months  in  Paris  and  elsewhere  on  the 
Continent  this  summer,  and  will  write  a 
series  of  articles  for  this  paper,  while 
Wells  Ruth,  assistant  dramatic  critic,  just 
returned  from  abroad  this  week. 

Carl  .Allen,  of  the  World,  left  suddenly 
for  Berlin  this  week,  to  become  personal 
representative  for  Clarence  Chamberlin. 


R.  F.  R.  HUNTSMAN 
Publisher 


PitbUsher 


Largest  Week-day  Circulation  of  any  Brooklyn  Newspaper 
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EDITOR  &  PUBUSHER 

for  June  25 

(International  Advertising  Association  Number) 

will  be  the  outstanding 

Business  Paper  Issue  of  the  Year 

For  these  reasons: 


Its  editorial  content  will  be  such  (as  usual)  as  to  make  it  in  great 
demand  with  all  the  vast  interests  whose  attention  will  be  focussed 
on  the  deliberations  of  the  Denver  Convention. 


It  will  break  all  records  in  dashing  across  the  continent  to  get  itself 
bright  and  early  into  the  hands  of  every  individual  attending  the 
Convention. 

Ill 

At  a  time  when  its  thousands  of  readers,  both  those  who  go  to  the 
Convention  and  those  who  stay  at  home,  will  be  thinking  almost 
exclusively  in  the  terms  of  Advertising  and  Publishing,  it  will  pre¬ 
sent  itself  as  a  veritable  encyclopedia  of  reliable  information  of 
what  to  buy — space,  service  and  products — and  where  to  buy  it. 


But  that  Buying  Service  in  that 
great  issue,  to  be  complete, 
needs  the  story  of  what  YOU 
have  to  help  its  readers  on  their 
problems  of  Advertising,  Distri¬ 
bution,  Production,  or  what  not. 


Will  your  story  be  there? 
Shouldn't  it? 


Space  reservations  are  now  being  handled  mostly  by  wire.  But 
there  is  still  time  for  you  to  get  off  a  letter,  telling  us  what  space 
you  want  and  enclosing  copy.  Let  us  have  that  letter  at  once! 
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ADVERTISING  AGENCY  AFFAIRS 

Swaiey  Elected  Director  and  Vice-President  of  Fuller  &  Smith - St. 

Louis  Agency  Changes  Name — New  Firm  Incorporated 
in  Chicago 


I71J\NAK1)  S.  SW’.XZKY  was  recently 
elected  a  director  and  vice-president 
of  Fuller  <!t  Smith,  Advertising,  Cleve¬ 
land.  He  becomes  manager  of  the  de¬ 
partment  of  new  client  relations  and 
plans. 

In  the  development  of  the  new  all¬ 
newspaper  advertising  plan  of  Westing- 
house  Electric  and  Manufacturing  Com¬ 
pany,  inaugurated  .\pril  1,  Mr.  Swazey 
was  responsible  for  the  fielil  study  and 
allocation  plan.  Previous  to  this,  Mr. 
Swazey  was  in  charge  of  markxt  study 
for  I'uller  &  Smith  and  engaged  in  spe¬ 
cial  client  contact. 

Mr.  Swazey  was  formerly  associated 
with  National  CK>ak  &  Suit  Company 
and  .\merican  International  Corporation, 
prior  to  becoming  associated  with  Fuller 
&  Smith  in  .\ugust,  1923. 


The  name  of  the  Fisher-Brown  .\d- 
vertising  .\gency,  St.  Louis,  has  been 
■changed  to  the  Fisher-Wilson  .\dvertising 
.\gency,  including  the  name  of  Harry  R. 
Wilson,  who  has  been  associated  with 
the  organization  for  the  last  .seven  years. 
Mr.  Wilson  was  graduated  from  Yale  in 
1917. 

The  advertising  agency  of  Carlin- 
Middleton  has  been  incorporated  under 
the  laws  of  Illinois  and  has  taken  over 
the  business  of  the  Middleton-Rosier 


Company.  Officers  of  the  new  corpora¬ 
tion  are  Bernard  B.  Carlin,  president  and 
treasurer,  and  C.  Brooks  Middleton,  vice- 
president  and  secretary. 


John  F.  Price,  formerly  with  Henri, 
Hurst  &  McDonald,  and  tor  the  past  six 
years  a  member  of  the  firm  of  Merrill, 
Price  &  Taylor,  became  associated  with 
the  Buchen  Company,  Chicago  advertis¬ 
ing  agency,  on  June  1,  as  vice-president. 


Edward  A.  .A-llen  and  Claude  Jennings, 
both  of  Lynchburg,  Va.,  have  formed  the 
•Mien- Jennings  .Advertising  .Agency,  Inc. 


The  Herbert  R.  Connor  Company,  ad¬ 
vertising  agency  of  Long  Beach,  Cal., 
formerly  located  in  the  Farmers  &  Mer¬ 
chants  Bank  Building,  has  moved  to  807 
Heartwell  Building. 


The  L.  H.  Waldron  .Advertising 
.Agency,  formerly  located  at  475  Fifth 
.Avenue,  New  York,  has  moved  to  new 
and  larger  quarters  on  the  seventeenth 
floor  of  the  Berkeley  Building.  19  West 
I'orty-fourth  street. 


The  Cramer-Krasselt  Company,  adver¬ 
tising  agency,  Milwaukee,  are  now  located 
in  the  new  .Advertising  .Arts  Building,  of 
that  city. 


AD  TIPS 


Advertieins  Industries,  487  Ellicott  Square, 
Buffalo,  N.  Y.  Again  placing  onlers  with 
newspapers  in  various  sections  for  the  Great 
I^kes  Transit  Corporation,  Buffalo. 

.Aitkin>Kynett  Company,  1516  Chestnut 
street,  Philadelphia.  Placing  four-time  orders 
wTth  newspapers  in  various  sections  for  the 
t'onsolidate<i  Cigar  Company,  Dutch  Master 
cigars.  New  YorK. 

N.  W.  Ayer  &  Son,  3(18  Chestnut  street, 
I’Jiiladelphia.  Placing  orders  for  the  Carbide 
Carbon  Chemical  Company,  **Profex,”  New 
York. 

Barton,  Durstine  &  Osborn,  Inc.,  383  Madi¬ 
son  avenue.  New  York.  Placing  account  for 
the  R^uhlic  Stamping  and  Enameling  Com- 
nany.  Canton,  Ohio,  manufacturers  ‘’Old  Eng¬ 
lish”  enameled  ware. 

Blackmon  Company,  120  West  42nd  street. 
New  York  City.  Placing  the  following  new 
•'ccounts:  Pittsburgh  Steel  Co.,  (Wire  Div.l 
Pittsburgh.  IVnnsylvania,  manufacturers  wire 
fences.  Pittsburgh  Steel  Products  Company, 
Pittsburgh,  Pennsylvania,  manufacturers,  seam¬ 
less  steel  tubing.  National  Steel  Fabric  Co.. 
Pittsburgh.  Pennsylvania,  manufacturers,  steel 
reinforcement  material  for  concrete,  plaster, 
etc.  Spool  Cotton  Company,  New  York  (  ity, 
makers  of  O.  N.  T.  Threa<l,  .1.  &  P.  Coats 
S|>ool  Cotton,  crochet,  etc. 

Carter  Advertising  Agency,  Madison  ave¬ 
nue,  New  York.  Has  secured  account  of 
(^luett,  PeaNuly  &  ('omi)any,  Troy.  N.  Y..  Man¬ 
ufacturers  ‘*Arrow”  shirts  and  collars. 

Chambers  A  Wisawell.  Inc.,  2%  Boylston 
'‘treet.  Boston.  Now  (dacing  orders  with  news- 
palmers  for  the  advertising  of  Cain's  Mayonnaise, 
Boston. 


papers  in  selected  sections  for  the  New  York. 
Chicago  &  St.  Louis  R.  R.  (Jonqiany.  Cleveland. 

Franklin  P.  Shumaray  Company,  453  Wash- 
tngti  n  street.  Boston.  Placing  account  for  the 
Northland  Ski  Manufacturing  Company,  St. 
Paul,  Minnesota,  manufacturers  “Skis.”  Fisk 
\  Co. 

Specter  A  Goldensky,  City  Centre  Building, 
Philadelphia.  Placing  accounts  of  the  yuaker 
I’roducts  Company,  manufacturers  of  “Kansas’* 
('leanser  and  the  National  Security  Bank.  Phil¬ 
adelphia. 

Charles  H.  Toitzatin  Agency,  Inc.,  7  S«>uth 
Dearlnirn  street,  Chicago.  Placing  account  of 
D.  H.  Fisk  &  Company,  Chicago. 

United  Advertiamg  Agency,  339  Fifth  ave¬ 
nue,  New  York.  Placing  orders  with  new>- 
papers  in  various  sections  for  the  United  ILtel.s 
of  America,  New  York. 

WUliams  A  Saylor,  Inc.,  450  Fourth  Ave., 
New  York  City.  Placing  the  following  new 
accounts:  Bigelow-Hartford  Car|>et  Company.. 

New  York  City,  manufacturers  Rugs  and 
('arpets.  Hampshire  Underwear  &  Hosier> 
('ompany.  New  York  City — Otis  I'nderwear. 

TO  REFUSE  PHOTOS 


Reporter*  Must  Have  Authorisation  to 
Get  Prints,  Photographers  Rule 

Ct)mmercial  photographers  at  Wor¬ 
cester,  Mass.,  have  received  so  many 
complaints  from  persons  whose  pictures 
were  given  to  newspapers  without  per¬ 
mission  of  the  subjects  that  the  Wor¬ 
cester  Photographs  Club  has  served  no¬ 
tice  on  newspapers  and  correspondents 
that  new  rules  are  to  be  observed  in 
the  relationship  of  photographers  and 


Announcement  to 

Playograph 

Clients 

In  a  decision  rendered  June  7,  1927  re. 

Star  Ball  Player  Co.  vs.  The  Playo¬ 
graph  Co.,  the  United  States  Circuit 
Court  of  Appeals,  upholding  the  lower  1 

United  States  District  Court;  decrees  ’ 
that  the  Playograph  does  not  infringe  | 

the  Star  Ball  Player.  THERE  ARE 
NO  OTHER  SUITS  PENDING 
AGAINST  THE  PLAYOGRAPH 
COMPANY. 

Be  Progressive 

Show  the  World  Series  by  the  Playograph 


The  Playograph  is  the  original  player 
with  the  moving  ball  showing  the 
mechanical  moving  runner  and  all 
plays  in  detail.  The  board  is  abso¬ 
lutely  simple  and  mechanical  in 


Paul  Cornetl  Cempany,  28  \Ve«t  ■44th  street, 
Xew  York.  Has  securH  account  of  Waldes  & 
Coni|>any.  Koh-I-Ntor  Snap  Ka«trners.  LonK 
Island  City,  N.  Y. 

Dauchy  Company,  9  Murray  street.  New 
York.  N'ow  handlinit  account  of  the  Daven 
Radio  Corporation,  Newark.  N.  I. 

Gardner  Advertisin,  Company,  1627  Locust 
street.  St.  Ia>uis.  I’l.icing  orders  with  news¬ 
papers  in  various  sections  f<  r  the  Rudd  Manu¬ 
facturing  Company,  water  heaters.  Pittsburgh. 

M.  P.  Gosdd  Company,  450  4th  avenue.  New 
York.  Placing  orders  with  newspaiiers  in  se¬ 
lected  sections  for  the  Saratoga^  State  Waters 
Corporation,  Saratoga  Springs.  N.  Y. 

H.  W.  Kastor  A  Sons  Advertising  Company, 
L>tton  Building,  Chicago,  .\gain  placing  or¬ 
ders  with  newspapers  in  various  sections  for  the 
Orange  Crust  Company,  Chicago. 

H.  K.  McCann  Company,  451  Montgomery 
street,  San  Francisco.  Will  place  account  for 
the  California  Prune  &  Apricot  Growers'  Asso¬ 
ciation,  San  Jose,  Cal. 

CMnwtead.  Perria  &  Leffingwetl,  Inc.,  25(1 
Park  avenue.  New  York.  Has  secured  account 
of  Lord  fk  Taylor,  New  York. 

George  Harrison  Plielps,  2761  E.  Jefferson 
avenue,  Detroit.  Ke|)orted  to  have  secured  ac¬ 
count  of  the  Acme  White  Lead  4  Color  Works. 
Detroit. 

Ridsardson-Briggs  Company,  316  Superior 
avenue,  Cleveland.  Placing  orders  with  news¬ 


papers. 

Hereafter,  the  newspapers  were  noti¬ 
fied,  no  pictures  of  individuals  will  be 
made  fi>r  publication  except  on  an  order 
signed  by  the  person  concerned,  authoriz¬ 
ing  publication. 


DAILY  RAISES  PRICE 

The  Brooklyn  Standard  i’nioii.  which 
was  purchased  on  May  4  hy  a  syndicate 
of  prominent  Brooklyn  citizens,  headed 
by  Joseph  J.  Early,  managing  editor,  and 
Ralph  Jonas,  president  of  the  Brooklyn 
Chamber  of  Commerce,  announced  on 
June  6  a  new  sale  price  of  two  cents  a 
copy  for  its  daily  and  Sunday  edition. 
The  Standard  Union  has  sold  for  one 
cent  for  several  years  except  for  a  brief 
period  during  the  World  \Var  when  the 
price  was  raised  to  two  cents. 


CELEBRATES  80th  YEAR 

Last  week  marked  the  eightieth  anni¬ 
versary  of  the  founding  of  the  Chicago 
Tribune,  which  made  its  dehut  in  Chi¬ 
cago  Tune  10,  1847.x 


operation. 

**  Watch  the  Ball**  | 

T he  slogan  made 
famous  by 

Playograph 

Orange  New  Jersey 


There  is  only  one  effective  way  to  reach  Pennsylvania’s 
Buying  Power  —  Thru  the  Daily  Newspapers.  With  a 
limited  appropriation  you  can  reach  the  majority  of  the 
families  of  each  commimitv. 


Prove  to  them  there  is  a  need  or  use  for  yoi 
there  is  value  behind  it  and  sales  will  come  to  ^ 
and  in  greater  volume  than  you  hope  or  expect 


All  these  newspapers  listed  below  cover  rich  trading  areas. 
They  can  show  you  wealth  and  buying  power  aplenty.  Try 
out  a  small  advertising  campaign  with  each  newspaper, 
then  watch  your  results.  Your  results  will  convince  you 
that  you  can’t  afford  to  stay  away  from  the  Pennsylvania 
Market. 


2.&00  10.000 


Circulation 

lines 

lines 

••Allentown  Call . 

...(Ml 

33,300 

.11 

.11 

••Allentown  Call . . 

23,638 

.11 

.11 

ffBeaver  Falls  Tribune . 

...(E) 

7,141 

.03 

.03 

ttBethlehem  Globe  Times - 

...(E) 

14.147 

.06 

.06 

ttBrownsville  Telegraph . 

...(E) 

7,818 

.04 

.04 

••Chester  Times . 

...(E) 

19,742 

.09 

.07 

tfCoatesville  Record . 

...(E) 

6,866 

.035 

.03 

••Connellsville  Courier . 

...(E) 

6,012 

.02 

.02 

••Easton  Express . 

...(E) 

34,476 

.10 

.10 

••Erie  Times . 

...(E) 

30,594 

.OC 

.08 

■j^Greensburg  Tribune  Review 

.(EM) 

14,800 

.05 

.05 

'*'+Haileton  Plain  Speaker.... 

(E)  ) 

20,382 

.08 

.07 

ttHazleton  Standard-Sentinel.  (M)  \ 

••Mount  Carmel  Item . 

,...(E) 

4,340 

.0285 

.0285 

••Oil  City  Derrick . 

••Pottsville  Republican  and 

...(M) 

6,903 

.04 

.04 

Morning  Paper . 

..(EM) 

15.887 

.08 

.07 

Circulation 

2.500 

lines 

10.000 

lines 

••Scranton  Times . 

....(E) 

43,000 

.13 

.12 

••Sharon  Herald . 

....(E) 

7,656 

.0337 

.0357 

••Sunbury  Item . 

....(E) 

5.922 

.035 

.035 

••Warren  Mirror-Times . 

..(ME) 

9.685 

.043 

.043 

••Washington  Observer  and 
Reporter  . . 

.(M&E) 

18,130 

.06 

.06 

ffWest  Chester  Local  News.. 

....(E) 

11,941 

.04 

.04 

••Wilkes-Barre  Times-Leader 

. (E) 

26,442 

.08 

.06 

ttWilliatnsport  Sun  and 

Gazette  &  Bulletin . 

..(ME) 

29,931 

.09 

.09 

tt Y ork  Dispatch . 

....(E) 

20,131 

.05 

.05 

••A.  B.  C.  Statement, 

March  31, 

,  1927. 

ftGovernment  Statement,  March 

31,  1927. 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


Herald  Tribune  Syndicate  Get*  Rights  to  Newest  Arctic  Story — Theo¬ 
dore  Roosevelt,  Jr.,  Writes  on  "Heroes  of  the  Service" 

— Cannon  Memoirs  Ready 


XJARRY  STATON,  general  manager 
of  the  New  York  Herald  Tribune 
Syndicate,  this  week  announced  he  had 
obtained  the  feature  rights  to  the  forth¬ 
coming  MacMillan-Qiicago  Field  Museum 
Arctic  expedition.  There  will  be  monthly 
stories,  he  said,  which  will  be  brought 
by  dog  team  to  civilization.  The  ex¬ 
plorers  plan  to  spend  a  year  in  the  north, 
living  with  the  native  Indians.  They 
hope  to  discover  Norse  homes  to  support 
the  theory  that  Norsemen  were  first  to 
cross  the  Atlantic  to  this  Continent.  A 
newspaper  man  will  go  with  the  expedi¬ 
tion.  He  has  not  yet  been  chosen. 


for  the  newspapers  by  Charles  Willis 
Thompson. 


“Two  Flights  Up,”  by  Mary  Roberts 
Rinehart,  is  being  offered  for  newspaper 
serialization  by  the  Metropolitan  News¬ 
paper  Service,  New  York.  It  will  be 
published  later  in  book  form. 


Celebrated  unsolved  murder  mysteries 
of  modern  times  are  included  in  a  series 
of  short  articles  added  to  the  Ledger 
Syndicate  list  under  the  caption  of  “When 
iiurder  Would  Not  Out.”  Vance  Wynn 
is  the  author. 


Theodore  Roosevelt,  Jr.,  has  written  a 
series  of  articles  to  run  under  the  general 
title  of  “Heroes  of  the  Service.”  In  the 
series  different  acts  of  valor  during  the 
world  war  will  be  chronicled.  Bell  Syn¬ 
dicate,  Inc.,  New  York,  will  handle  the 
articles  and  they  will  be  published  in 
book  form  later  by  Scribner’s. 


The  engraving  of  the  “Spirit  of  St. 
Louis”  for  the  new  Lindbergh  10-cent 
air  mail  stamp  showing  Lindbergh’s  plane 
in  flight  was  reproduced  from  a  photo¬ 
graph  issued  by  NE.\  Service.  It  was 
taken  by  M.  J.  .\ckerman,  staff  photog¬ 
rapher  of  NE.A. 


ing  Del  .Monte  advertising  regularly  of 
late,  the  total  circulation  exce^ing  eight 
millions.  The  Daily  Mail,  Daily  Ex¬ 
press,  Daily  Chronicle,  Daily  News, 
Daily  Mirror,  Daily  Sketch,  in  London, 
The  Birmingham  Mail,  Liverpool  Eve¬ 
ning  Echo,  Mane^hester  Dispatch,  Man¬ 
chester  Chronicle,  Newcastle  Evening 
Chronicle,  Yorkshire  Ez-ening  Post,  Bris¬ 
tol  Evening  Tones,  South  IVales  Echo, 
Glasgow  Evening  Times,  Edinburg  Eve¬ 
ning  News,  to  name  a  few  of  the  papers 
included  in  the  appropriation. 

A  publicity  and  advertising  campaign, 
on  which  it  is  proposed  to  spend  £50,000 
a  year  for  five  years  (or  £250,000  in  all) 
IS  being  considered  by  the  British  Trawl¬ 
ers’  F^eration.  The  cost  of  the  scheme 
will  be  met  by  contributions  levied  on 
the  catches  of  the  trawlers.  On  a  basis 
of  £15,000,(XX)  sales  a  year  at  last  year’s 
at  erage  price  for  fish  of  2.64d.  per  pound, 
an  improvement  of  one  hundredth  part  of 
a  penny,  states  Sir  John  H.  Irvin,  the 
originator  of  the  scheme,  on  the  pound 
weight  of  fish  sold  would  return  £^,000. 


CURTIS  VISITS  CLUB 


Cyrus  H.  K.  Curtis  was  introduced  b 
the  butch  Treat  Qub  of  New  York  Jm 
7.  He  was  brought  to  the  club  j 
member,  Julian  S.  Mason,  editor-in-chie 
of  the  New  York  Evening  Post,  and 
introduced  by  George  Mallon,  now  *14 
the  Bankers  Trust  Company,  and  on. 
time  city  editor  of  the  New  York  Swi. 
The  Dutch  Treat  Club  is  a  New  Yoff 
luncheon  group  made  up  of  distinguished 
newspaper  men  and  Broadway  celebrities 


NEW  PRESSES  FOR  N.  Y.  SUN 


The  New  York  Sun  has  placed  orders 
with  R.  Hoe  &  Co.,  Inc.,  for  two  new  oc¬ 
tuple  presses.  The  first  will  be  installed 
and  ready  for  use  by  Sept.  1,  and  the 
second  shortly  afterward. 


PRESS  MEET  POSTPONED 


A  series  of  articles  comprising  the 
autobiography  of  Uncle  Joe  Cannon  is 
being  offered  by  the  McClure  News¬ 
paper  SvTidicate.  The  syndicate  explains 
that  while  the  famous  Speaker  of  the 
House  never  wrote  his  own  life,  he  told 
many  reminiscences  to  his  personal  friend 
and  confidential  secretary,  L.  White 
Busbey,  during  their  many  years  of  asso¬ 
ciation.  Mr.  Busbey  prepared  the  manu¬ 
script  w'hich  has  been  specially  edited 


Short  stories  in  the  June  releases  of 
the  fiction  services  of  Metropolitan 
Newspaper  Service  will  include :  “The 
Three  Burros,”  by  Will  Irwin ;  “Such 
as  Walk  in  Darkness,”  by  Samuel  Hop¬ 
kins  Adams :  “You  Gotta  Be  Hard.”  by 
•Mistin  Parker ;  “How  They  Met  Them¬ 
selves,”  by  Fanny  Heaslip  Lea ;  “The 
Mystery  of  Mary  Regan”  and  “The 
Drayton  Case,”  by  Leroy  Scott,  and  “The 
House  of  the  Black-Eyed  Susans,”  by 
Beatrice  Grimshaw. 


WITH  THE  GENERAL  ADVERTISERS 


Oil  Company  Using  400  Newspapers  in  Ad  Drive — Chain  Drug  Stores 
Plan  Advertising  Changes — Planning  Campaign  to 
Promote  Onion  Breaths 


A  T  a  time  when  crude  oil  prices  are  at 
rock  bottom  and  the  general  rule  in 
the  oil  business  is  to  retrench  the  Mar- 
land  Refining  company  of  Ponca  City, 


j<iined  the 
Francisco. 


staff  of  Sunset  Press,  San 


.—Vi  — . . o  _ i- _ i  leading  newspapers  of  London 

bl^a.,  is  pinning  its*^  faith  on  the  value  of  and  the  provinces  of  Britain  are  carry 
advertising  and  contracting  for  a  larger 
volume  of  newspaper  space  than  ever 
before.  Marland  advertising  is  now  ap- 
pearing  in  more  than  400  newspapers  in 
12  middlewestern  states  and  these  figures 
are  expected  to  be  augmented  soon. 


f^'the  Linotype  Mailbag 


What  members  said  was  a  vital  departure 
in  their  advertising  program  for  the  com¬ 
ing  year  was  discussed  by  the  Associated 
Chain  Drug  Stores  at  an  executive  meet¬ 
ing  held  at  the  Waldorf-Astoria  Hotel, 
New  York,  this  week.  The  group  spends 
about  ^,000,000  in  the  newspapers  an¬ 
nually,  it  claims. 

It  was  learned  that  a  feature  of  the 
new  advertising  plans  will  be  the  con¬ 
centration  of  purchasing  activities  by  the 
association  upon  manufacturers  who  have 
established  national  advertising  programs. 


Advertising  plans  for  the  National 
Onion  Association  are  being  prepared  by 
Groesbeck-Hearn,  Inc.,  New  York  ad¬ 
vertising  agency.  They  .  will  be  an¬ 
nounced  at  a  mid-summer  meeting  of  the 
association  to  be  held  shortly. 


The  Pennzoil  Company  bought  space 
in  the  newspapers  this  week  for  tie-up 
copy  on  the  (Thamberlin-Levine  flight. 


The  Rand  Kardex  Bureau,  Inc.,  has 
been  reorganized  as  the  Rand  Kardex 
Service  Corporation.  F.  Edgar  McGee, 
is  the  advertising  manager. 


Guy  C,  Smith  of  Libby,  McNeill  & 
Libby  has  been  appointed  chairman  of  the 
outdoor  advertising  committee  of  the 
-Association  of  National  .Advertisers. 


“Machine  Paid  for  Itseif" 


“In  glancing  through  the  Pub¬ 
lishers’  Auxiliary  of  last  week  I 
found  an  advertisement  of  the 
company  you  represent,  and  as 
I  write  this  I  can  glance  over  to 
my  machine  which  I  finish  pa3dng 
for  tomorrow,  the  one  I  bought 
from  you,  and  know  that  every 
word  In  the  advertisement  is  true 
tind  that  it  expresses  my  feelings 
too. 

“And  yet,  it  doesn’t  go  far  enough. 
It  doesn’t  state  the  fair-square 
treatment,  the  interest  taken  by 
the  company  in  the  man  who  has 
one  of  your  machines,  or  the  in¬ 
terest  that  you  personally  take  in 
the  men  that  have  a  machine 
from  your  company.  And  I  can¬ 
not  say  I  paid  for  the  two  machines 
that  I  have  purchased  from  you, 
for  I  did  not;  your  company  in¬ 
stalled  them  in  my  ofldees  and  the 
machine  paid  for  itself. 

“At  this  time  I  am  not  in  the 
market  for  another  machine  but 
should  the  time  ever  roll  around 
and  I  feel  that  another  machine 
is  needed.  I  have  your  address.” 


POST’S  PRINTERY 

Moran,  Kan. 


Don  E.  Gilman,  known  to  advertising 
men  on  the  Pacific  Coast  because  of  his 
activities  in  organized  advertising,  has 


West  Texas  Press  .Association’s  stmi. 
annual  convention,  to  have  lieen  held 
Tune  4  at  Sweetwater,  was  postDoi»i 
until  July  23. 


OCCUPIES  NEW  PLANT 


Windsor  (Ont.)  Border  Cities  Star 
Home  Completed 

The  ll’inilsor  (Ont.)  Border  Cities 
Star  published  its  first  edition  in  its  new 
plant  June  7.  The  building  is  one  of  the 
most  complete  newspaper  plants  in  Can¬ 
ada. 

Tt  is  constructed  of  New  Bedford 
stone,  with  Italian  marble  entrance,  and 
floor  and  entrance  steps  of  Italian  Tra¬ 
vertine  stone.  The  interior  trim  is  ma- 
liogany.  The  pressroom  and  composing 
room  are  finished  in  glazed  tile  brick 


now 


195. 000  Daily 

425.000 Sunday 


lanjest »  «  « 
^  home-dHivered 


A.  N.  A.  GROUP  TO  MEET 

Members  of  the  New  York  chapter  of 
the  Association  of  National  .Advertisers 
will  hold  their  last  monthly  luncheon 
meeting  of  the  season  at  the  Advertising 
Club  of  New  York,  June  1.  Herbert 
Metz,  (jraybar  Electric  Company,  is 
chairman  in  charge.  Roy  S.  Johnson 
will  be  the  speaker. 


circulation  of  a 
aiiij  paper  in  its 
territoni  f/  n  <7  n 


ilU'-LAUf. 


l!»“LINOTYPE^ 


Building  Leadership 


(CiY  telling  the  news  of  Home,  State,  National  and 
World  interest  in  a  truthful,  straightforward  yet 
entertaining  manner,  the 


has  become  a  daily  visitor  in  the  Homes  of  Eight  out 
of  Ten  of  the  English-speaking  families  of  Newark 
and  is  the  accepted  newspaper  of  Home  and  Social 
interests  of  a  section  of  the  Metropolitan  District 
conceded  to  be  the  wealthiest  in  America. 


Naturally,  then,  it  leads  in  Advertising  not  only  in 
its  own  territory  but  stands  SECOND  among  ALL 
the  six-day  newspapers  published  in  the  United 
States. 


A£M' 


Eugene  W.  Farrell 


New  York 


Husittt'ss  and  Advertising  Manager 

215-221  Market  Street 
Newark  New  Jersey 

O’MARA  &  ORMSBEE,  Inc. 

Genera!  Advertising  Retresentatives 
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CLASSIFIED  ADVERTISING 


5eMon  Here  for  Promoting  Used  Car  Classification — Brooklyn  Eagle’s 
Resort  Directory  Issued  June  5^‘'Better  Homes 
Section”  in  Classified 


is  to  concentrate  on 

■i-'  your  used  car  advertising”,  is  the 


classified  advice  contained  in  the  current 
jmnber  of  the  (Worcester  (Mass.)  Tele- 
Adviser. 

*  -Tiie  wish  of  every  man  and  woman 
to  own  a  car  is  especially  keen  at  this 
one  of  the  year.  Every  conceivable 
force  is  at  work  turning  thoughts  to- 
trard  car  ownership. 

"Take  advantage  of  this  desire  at  this 
tine  and  push  your  advertising  vigor¬ 
ously-  I”  spite  of  the  desire  to  own  a  car 
thousands  of  people  have  to  be  urged  to- 
tiard  buying.  This  desire  can  be  made  in¬ 
to  action  to  a  great  extent  right  now  by 
constructive  and  continuous  advertising 
in  the  right  medium. 

"There  are  many  auto  dealers  who 
have  an  erroneous  impression  that  there 
is  one  big  day  in  the  week  to  advertise. 
In  any  city  where  there  is  a  newspaper 
with  a  big  classified  section,  one  that 
arries  a  large  number  of  ads  every  day, 
there  is  no  one  day  better  than  another. 
Every  day  is  a  good  day  to  advertise 
used  cars.  Those  who  do  so  find  that  it 


only.  And  you’ll  find  those  firms  with 
the  lowest  inventory  of  used  cars. 

Brooklyn  Eagle  issued  an  88-page  re¬ 
sort  directory  on  June  5,  establishing  a 
new  high  record.  Qiester  Nolan,  clas¬ 
sified  manager  said  the  edition  showed  a 
gain  of  5,000  lines  over  last  year. 

Mr.  Nolan  has  been  elected  president 
of  the  Eagle  Club,  succeeding  Frank  J. 
Collins  of  the  commercial  printing  de¬ 
partment. 


report  from  the  publishers  associa¬ 
tion  will  be  read  at  a  meeting  of  the 
Classified  Managers  .Association  of  New 
York  to  be  held  at  the  .Advertising  Club, 
lune  14. 


When  the  Utica  (N  .  Y.)  Daily  Press 
got  out  a  special  recently  devot^  to  a 
“Better  Homes  Exposition”  a  feature  of 
the  edition  was  a  section  of  classified, 
measuring  8x17,  offering  “Better  Homes” 
by  members  of  the  local  real  estate  board. 
The  section  was  sold  for  three  insertions. 


"The  firm  which  advertises  every  day 
in  the  week  has  seven  chances  to  one 
jgainst  the  man  who  advertises  one  day 


Lead  story  in  the  current  Little  Times, 
house  organ  of  the  Xezv  York  Times,  is 
devoted  to  the  classified  advertising  de¬ 
partment,  of  which  Tames  Finneran  is 
manager. 


(Continued  from  page  3) 


Hearst  in  response  to  this  editorial  was 


“Furthermore,  that  those  voung  in 
HEARST  URGES  “GOOD  TASTE”  crime  should  not  he  sent  to  penal  inst  tu- 
IN  CRIME  NEWS  tions  to  be  confirmed  in  crime  by  associa- 

_  tion  with  hardened  criminals,  any  more 

.  than  youthful  patients  afflicted  with 

(Continued  from  page  3)  measles  should  be  sent  to  a  pesthouse  to 

■  - -  mingle  indiscriminately  with  patients 

Hearst  in  response  to  this  editorial  was  f^^cted  with  smalf^x.  diphtheria, 
one  from  Justice  William  Harmon  Black  eprosy,  cholera  and  other  fatally  con- 
of  the  New  York  Supreme  Court.  diseases.  .u  * 

Jnstice  Black  praised  Mr.  Hearst’s  conclusion  is  that  if 

opinion,  and  suggested  that  he  use  his  in-  punishment  for  crime  may  be  considered 
Lnct  in  some  effort  to  find  a  cure  for  conditions  which  now  exist)  neces- 

murder  and  crime  Mr.  Hearst  replied  to  sary  as  a  deterrent  to  crime,  this  punish- 
the  effect  that  he  thought  that  judges  and  ment  should  be  imposed  as  prornptly  as 
lawyers,  who  knew  law.  and  its  failures  be  w.th  as  little  of  the  laws  delay 

in  relation  to  crime,  were  better  suited  as  ^ssible  so  that  the  effect  of  the  deter- 


thanhe  to  find  anv  cure  for  crime,  and  rent-if  it  is  a  deterrent-shal  ^  as 
asked  Justice  Black  to  appoint  members  immediate  as  possible, 

of  a  commission  to  meet  and  study  the  ,  of  the  commission 


Members  of  the  commission  are : 
Justice  Black,  of  New  Y^ork :  Miss  Jane 


.A  meeting  was  to  have  been  held  last  Chicago;  San- 

stmimer.  but  was  postponed  and  the  mem-  Commissioner  of  Corrections, 

nf  th^  pq  nnmpH  hv  Massachusetts_:  Manuel  Levine,  presiding 


bers  of  the  commission  as  named  bv  t'lassacnusen^  .Manuei  Levine,  presiaing 
Justice  Black  met  together  for  the  first  .^b'o  Court  of  Appeals ;  Ben 

time  in  Chicago  on  May  28.  Lindsey,  judge  of  the  Juvenile  Court. 

Mr.  Hearst  in  this  meeting  outlined  his  Denver;  Frank  Murphy  judge  I^cord- 
plan  for  the  cure  of  crime,  based  on  four  of  Detroit ;  Carlos  S.  Hardy, 

conclusions.  This  outline  was  published  Superior  Court,  of  Los  .Angeles; 

in  all  Hearst  newspapers  on  June  4.  A-  C-  Backus,  former  judge  of  Wiscon- 
Other  members  of  the  American  Crime  A' ’ 

Study  Commission  spoke  in  Chicago  and  Court,  of  San  Antonio,  Charles  S.  Whit- 
their  speeches  are  to  be  published  subse-  Governor  of  New  York 

qnently  in  the  Hearst  pa^rs.  Ameri^n  Bar  Assooation ; 

Mr.  Hearst’s  four  roncli.sions  as  n„b-  William  C.  _Boyden,  president  Chicago 


qnently  in  the  Hearst  papers.  ?v-?r  nar  ass( 

Mr.  Hearst’s  four  conclusions,  as  pub-  C  Boyden,  president 

lished  Sunday  are-  ’  Bar  Association;  Rush  C.  Butler,  presi- 

“My^first  conclusion,  as  a  layman,  is  ^**'"”'*  Association  for  Criminal 

that  capital  punishment  should  be  Justice.  _ 

abolished,  and  that  the  State  should 

cease  to  commit  murder,  as  an  example  PATENT  DECISION  AFFII 

to  its  citizens  not  to  commit  murder.  _ 

“My  second  conclusion  is  that  ab-  u.  S.  Court  of  Appeals  Rules 
“Onnality  as  well  as  so-called  insanitv  d  n  di  di 

should  be  considered  as  a  compelling 

cause  for  crime,  but  that  neither  ab-  A  decision  of  the  lower  cot 
normality  nor  insanity  should  be  con-  affirmed  this  week  by  Judge  B 


PATENT  DECISION  AFFIRMED 


•^.sssssiaij  well  SU-LdllCU  lllSidllllV  D  II  DI  ~  _  DI  1_ 

should  be  considered  as  a  compelling 

cause  for  crime,  but  that  neither  ab-  A  decision  of  the  lower  courts  was 
normality  nor  insanity  should  be  con-  affirmed  this  week  by  Judge  Buffington 
sidered  as  an  adequate  cause  for  acquittal,  in  the  United  States  Court  of  Appeals, 
If  an  individual  has  proved  himself,  sitting  in  Philadelphia  in  the  case  of  the 
for  any  reason,  a  menace  to  the  com-  Star  Ball  Player  Company  against  the 
“unity,  he  should  be  deprived,  without  Playograph  Company. 

PMsion  or  cruel  retaliation,  of  the  possi-  .In  district  court.  Judge  Joseph  L.  Bo- 
■1^  pI  further  injuring  the  community,  dine  had  ruled  that  there  was  no  patent 
My  third  conclusion  is  that  those  who  infringement  by  the  Playograph  concern 
»re  criminals  because  of  unjust  social  as  charged  by  the  Star  Company, 
wnditions  and  evil  influence  should  be  _ 

^cat<^  out  of  crime  through  the  effort  mapicayf  pppparpc  pnoir 

« the  State  as  consistently  and  assiduous-  MACICAYE  PREPARES  BOOK 

b  as  they  have  been  educated  into  crime  Milton  MacKaye,  on  the  copy  desk  of 
fL?*-  "^^lect  of  the  State;  and  that  the  the  New  York  Evening  Post,  is  co-author 
I'rr*  ^bich  create  crime  should  be  with  Dorothy  Disney  of  a  book  just 
”  studied  and  as  effectively  published  by  Albert  &  Charles  Boni 

^‘wated  as  the  conditions  which  create  called  “Guggenheim.”  It  is  a  collection 
“****•  of  games  of  that  name. 


As  Always 


International  News  Service  got  it 
FIRST  and  got  it  RIGHT 


The  Non-Stop  Flight  of 
Chamherlin  and  Levine 
to  Germany 


was  another  supreme  test  of  speed  and  reliability 
supremely  met  by 


International  News  Service 


Not  a  single  “correction”  or  “kill”  marred  the  flawless 
news  report  of  International  News  Service  during  the 
history-making  flight. 


The  flight  afforded  a  test  of  Organization  Accuracy 
and  Judgment  even  greater  than  that  which  tried  news¬ 
papers  and  news  organizations  so  severely  when  Captain 
Lindbergh  made  his  sensational  hop  to  Paris. 


The  crucial  hours  came  when,  shrouded  in  fog  and 
darkness,  the  Columbia  was  flying  over  German  soil. 
No  one  but  the  flyers  knew  whether  they  would  come 
down  in  Germany  or  attempt  to  go  on  to  Rome. 


INTERNATIONAL  NEWS  SERVICE  was  first 

with  the  news  of  their  descent  to  refuel  at  Eisleben. 


INTERNATIONAL  NEWS  SERVICE  was 
prompt  with  the  news  of  their  second  forced  landing  at 
Kottbus.  Because  its  correspondent  had  flown  to  meet 
them  by  airplane  and  was  TALKING  TO  THEM  it 
was  able  to  brand  as  false  an  erroneous  report  which 
had  been  sent  to  American  newspapers  stating  that  they 
had  already  landed  at  Tempelhofer  Field,  Berlin. 


The  slogan  of  International  News  Service 
“Get  it  FIRST  but  First  get  it  RIGHT” 


is  your  guarantee  of  the  unfailing  reliability,  speed,  and 
TRUTH  of  the  news  report  released  daily  by 


INTERNATIONAL 
NEWS  SERVICE 


M.  KOENIGSBERG,  President 


241  West  58th  Street 


New  York  City 


1 
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BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  MAINE 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 

Counties  in  bold  face  ca 

pitals— <^ities 

in  capitals  and  lower 

case 

CL  No. 

CL  No.  2  CL  No.  3 

CL  No.  4  CL 

No.  5  CL  No.  6 

MAINE  . 

6772 

6552 

6332 

6112 

5892 

5339 

ANDROSCOGGIN 

620 

642 

663 

685 

707 

541 

.Auburn  . 

163 

170 

178 

186 

193 

146 

Lewiston  . 

..  311 

320 

329 

337 

346 

264 

AROOSTOOK  ... 

. .  698 

587 

476 

364 

253 

171 

CUMBERLAND  . 

. .  1196 

1277 

1358 

1441 

1522 

1779 

Portland  . 

643 

6(H 

564 

524 

485 

560 

S.  Portland  . 

98 

113 

129 

145 

160 

189 

Westbrook  . 

90 

92 

94 

96 

98 

115 

FRANKLIN  . 

170 

155 

140 

124 

IW 

no 

HANCOCK  . 

. .  240 

215 

190 

165 

140 

194 

KENNEBEC  . 

567 

570 

573 

0// 

.580 

490 

.\ugusta  . 

132 

139 

146 

153 

160 

133 

W’aterville  . 

1.17 

156 

1/0 

194 

213 

178 

KNOX  . 

. .  214 

206 

198 

190 

182 

163 

LINCOLN  . 

. .  125 

108 

92 

76 

59 

66 

OXFORD  . 

332 

317 

302 

287 

272 

161 

PENOBSCOT  . . . 

//:) 

762 

748 

736 

723 

692 

Bangor  . 

. .  247 

273 

299 

324 

350 

334 

PISCATAQUIS  .. 

179 

169 

159 

148 

1.58 

92 

SAGADAKOC  ... 

..  213 

190 

167 

143 

120 

129 

Bath  . 

148 

133 

118 

102 

87 

93 

SOMERSET  . 

. .  320 

299 

278 

256 

235 

149 

WALDO  . 

167 

146 

126 

105 

84 

60 

WASHINGTON  . 

. .  326 

285 

245 

204 

163 

126 

YORK  . 

..  630 

624 

617 

611 

005 

416 

Biddeford  . 

160 

1.53 

146 

139 

132 

90 

Sanford  . 

TOTAL  CITIES 

114 

138 

163 

187 

211 

141 

OVER  lOM  .  2243 

CITIES  UNDER  lOM 

2290 

23.18 

2386 

2433 

2244 

AND  RURAL  . 

. . .  4529 

4262 

3994 

3726 

3459 

3095 

CHAIN  STORE  BRINGING 
ADVERTISING  CHANGES 


R.  C.  Snyder  of  the  \ orn\ilk-Refltci^_ 
Herald,  president  of  the  Associated  Obo 
l>ailies.  also  spoke  at  the  luncheon,  wbjj 
Mayor  John  D.  Marshall  extended  tb 
C.  W.  Mears  Warns  Ohio  Select  List  'velcome  of  the  city. 

Members  That  Groups  “Are  Not  The  /Portsmouth  /'orlsnu^j^ 

Advertisers  at  Heart*’—  and  /roit/on  Ihruinn  Trib^ 

„  1  c  I  owned  bv  Harrv  A.  Taylor  of  Port. 

Hopwood  Speaks  admitted  to  membership  ^ 

Proprietors  of  country  newspapers  and  the  orjjanization.  The  next  meetint 
small  city  dailies  were  warneel  by  Charles  will  be  held  in  Columbus  the  first  Mon. 
W.  Mears,  advertising  counselor,  June  6,  day  in  August. 

at  the  meeting  of  the  Select  List  of  Ohio  _ _ 

Dailies  in  Cleveland  that  the  chain  store 

would  bring  about  radical  changes  in  na-  ADVEIRTISING  MEN  DROWNED 
tional  advertising  in  ten  years.  - 

Mears  urged  them  to  kird  for  a  tight,  r.  l.  Terrill  and  L.  F.  Stoner  Du 

tor  the  chain  store  is  not  an  advertiser  ^ 

at  heart”  and  predicted  that  retailing  When  Sloop  Overturns  in  Sound 
would  become  a  monopoly  unless  retailers  Two  young  New  York  advertising  mtn  ■ 
prepared  to  tight  for  their  lives.  were  drowned  last  Sunday  when  iht 

H.  C.  Hopwood,  president  of  American  "Swan."  the  sloop  they  were  sailing, 
Society  of  Newspaper  Editors  and  edi-  I'it  by  a  sudden  squall  and  capsizrt  on 
tor  of  the  Clevelattd  Plain  Dealer,  shared  Long  Island  Sound.  Robert  L.  Terrill 
the  platform  with  Mears  at  the  hi-  3(1,  head  of  the  research  department  of 
monthly  luncheon  meeting  of  the  dailies  the  Association  of  National  .\dvertisers 

at  Hotel  Cleveland.  owner  of  the  sloop,  with  I^well  T 

Hopwod  praised  the  general  improve-  Stoner.  26.  of  Colgate  &  Co.,  were  the 
ment  in  small  papers.  b»)th  in  typographi-  victims.  Basil  H.  Pillard,  of  the  Cer¬ 
eal  form,  and  in  coverage  of  news,  but  "tttn  Company,  a  New  \  ork  advertising 
asserted  that  they  failed  to  make  the  agency,  and  a  companion  in  the  boat,  was 
most  of  their  opportunities  through  rescued  by  a  nearby  launch, 
strong  editorial  expression.  He  believed  Mr.  Terrill  bought  the  sloop  this  win- 
that  partisanship  was  sometimes  carried  ter  and  was  planning  a  summer  of  i^eas- 
too  far,  and  that  better  selection  of  news  nre  with  it  before  the  accident  happentd 
might  be  made.  He  had  celebrated  his  birthday  only  the 

The  small  daily  has  a  definite  place  in  week  before,  and  a  present  from  hh 
American  life,  for  the  country  is  too  rnother,  Mrs.  M.  D.  Terrill,  of  .\nsonia. 
large  for  a  really  national  newspaper,  he  f  onn.,  arrived  at  the  A.  N.  A.  office  this 
declared.  week. 

Louis  1'.  Brush  of  Salem,  head  of  the  For  the  last  two  years  Mr.  Terrill  has 
Brush-Moore  newspapers,  is  president  of  been  associated  with  A.  N.  .\.  Prior  tc 
the  Select  List,  which  is  a  group  of  45  that  he  was  with  the  advertising  depan- 
papers  of  from  3.000  to  30,(K10  circulation  ment  of  Colgate  &  Co.  He  was  gradn- 
organized  for  the  purpose  of  co-operation  ated  from  Yale  in  1917. 


KEY  TO  CONSUMER  BUYING 
ABILITY 

(Continued  from  page  14) 


FLYER  PHONES  FROM  BERLIN 


ADVERTISING  MEN  DROWNED 

R.  L.  Terrill  and  L.  F.  Stoner  Die 
When  Sloop  Overturns  in  Sound  I 

Two  young  New  York  advertising  men  ■ 
were  drowned  last  Sunday  when  the 
"Swan."  the  sloop  they  were  sailing,  wa> 
hit  by  a  sudden  squall  and  capsizrt  on 


owner  of  the  sloop,  with  I^well  F 
Stoner.  26.  of  Colgate  &  Co.,  were  the 
victims.  Basil  H.  Pillard,  of  the  Cor- 


in  advertising.  It  maintains 


One  of  the  most  outstanding  research 


Chicago  New»  Arranges  Tran»-Ocean  ' ®  Chicago  office,  and  meets  reiK>rts  made  by  Mr.  Terrill  was 


percentage  of  advertising  and  sales  ex- 


r.ii  ev^y  two  months.  percentage  of  advertising  and  sales  ex- 

F.  \\ .  Bush,  proprietor  of  the  Athens  pense  to  gross  sales.  .-Xrthur  H.  Ogle 
Though  he  was  5.000  miles  away  from  Mes.^enger.  is  vice  president,  and  C.  H.  secretary  and  treasurer  of  the  assoch- 
lis  mother  in  Omaha,  Neb.,  Clarence  D.  Spencer,  proprietor  of  the  XetiHirk  Advo-  tion.  de.scribed  this  as  “a  comprehensWe 


„  ,  .  Chamberlin.  New  York-to- Berlin  flyer,  eate.  is  secretary. 

Below  Average.  However,  don  t  cross 
Maine  off  your  list  on  the  strength  of 

this  situation^  for  if  you  consider  the  . 

cities  of  10  000  population  and  over  as  a  ^.23  ^  J  -  - 


and  very  thorough  iob." 


..  1  r  1  '*1^  u.  111.,  L-.UIIUU11  iiiiicr»  iiic  icic- 


f  .u  I  "  j  ■  tu,,  in  London  rang,  the  operator  announcing 

of  the  classes  and  particularly  in  the 

luxury  Class.  ,  _  .  ^  «  « -litincr  ♦/% 


f _ o  Mrs.  Chamberlin  was  waiting  to  converse  ■ 

The  figures  tor  rortland  seem  to  be  a  u  •  ii;  r  ♦u  .  3 

*  *•  4.  *u:.  with  her  son  in  the  othces  of  the  Omaha  z 

•ntradiction  to  this  statement  at  first  m-  u  rr  u  i  Z 

£  ..1 _ _ _ 1^  n  orld-Hera  (1.  in  the  meantime  a  sec-  1 


.  j*  “•  .  au:,,  ^4.  wiiii  iicr  sun  in  iiic  tniiLCb  ui  me 

contradiction  to  this  statement  at  first  ii-  u  rr  u  i  *i 
I  £  .4  ^  ^1 _ H  orld-Herala.  in  the  meantime  a  sec- 

fc^n  Poruind  have  a  slightly?^  lower  ond  telephone  announced  that  the  Berlin 
buying  ability  for  luxuries  than  Average.  7^dy.  At  6:30  the  phone  buzzed 

But  if  vou  will  look  at  the  figures  for  fS^'n  and  .X  rs.  Cham^rlm  s  voice  was 


Here  Are  Two  Real 
Circulation  Boosters 


Westbrtiok  and  South  Portland  and  also  thsOnctly  from  Omaha, 

the  figures  for  Cumberland  County,  you  The  Daily  News  corresixmdent  re¬ 
will  see  that  a  large  portion  of  Portland’s  P^^ted  her  words  aloud  o  the  secretary 
wealthiest  citizens  live  outside  of  the  city  "ho  'vas  holding  the  Berlin  line  and  his 
limits  and  that  Portland  and  its  suburbs  PO‘her  s  message  was  conveyed  almost 
when  taken  as  a  unit  are  Above  the  'fists^tly  to  Chamberlin. 


when  taken  as  a  unit  are  Above  the 
Average. 

To  use  this  chart: 

First  determine  as  accurately  as  pos- 
sible  which  of  the  six  classifications  best  Adverti»ing  Director  LondonCkronicIe  j 
fits  your  product.  The  figures  under  this  Awarded  London  Cup  ' 

class  in  the  chart  are  the  only  ones  that  (Special  to  Fjutor  &  Plbi.ishf.r)  • 
you  use.  When  this  is  determined,  com-  m  n  u  t  u  i  « 

parison  can  be  made  between  the  buying  May  31. -Horace  Imber  ad-  « 

Uwer  of  anv  city  or  trading  area  and  veHisement  director  of  the-  I.nndon  Da, ly  ^ 

lour  sales  or  advertising  circulation  by  J’ '"r  "’’S  C  p  k  J  - 

ihe  following  method:  he  London  Cup  ot  the  Publicity  Club  of 

Take  your  sales  figures  or  vour  adver-  j-ondon,  in  recognition  ot  his  work  a..  3, 
tising  circulation  figures  of  the  particular  and  the  first  chairman  of  the  1 

city  or  trading  area  under  consideration.  National  \igilance  Committee  of  the  5 
Translate  these  figures  into  a  percentage  -Advertising  .Association.  3 


HORACE  IMBER  HONORED 


of  your  total  figures  for  the  United 
States.  Carry  these  figures  out  four 


The  cup  was  presented  to  the  club  by 
Robert  Thornlierry,  who  was  until  lately 


places'  beyond  the  decimal  point,  i.  e.,  if  adverti^ment  manager  of  the  I.ondnn 


vour  sales  are  about  2  per  cent  vou  might  Haily  Graphic,  and  is  awarded  annually 
have  an  actual  figure  something'  like  this,  jhe  most  signal  achievement  in  ad- 
1.9837  per  cent.  ......  ,  ,  , 

The  next  step  is  to  point  off  four  places  W.  Keith  Martin  was  awarded  the 

in  the  buying  power  index  which  then  cup  presented  by  Sir  W  illiam  Cravyford 
becomes  a  percentage  of  the  total  buving  l^st  essay  by  a  member  of  the 

power  of  the  United  States.  You  now  club  on  the  economics  of  advertising, 
have  two  comparable  percentages.  A 

comparison  of  these  two  percentages  will  CELEBRATES  CENTENARY 

immediately  show  you  whether  you  are  Congratulatory  messages  from  the 

placing  enough  sales  or  advertising  effort  King,  the  Prince  of  Wales,  the  Prime 
on  that  city  or  trading  area.  Any  group  Minister,  the  Archbishops  of  Canterbury 
of  cities,  counties  or  trading  areas  can  and  York,  the  Bishop  of  London,  and 
be  compared  by  merely  adding  together  many  other  notables  were  sent  to  the 
the  figures  of  the  various  cities  or  i.emdon  Fr’ening  Standard  when  it  cele- 
counties  that  make  up  the  area  or  group,  brated  its  100th  birthday  May  21. 


The  TORPEDO  FLOAT 

— an  ideal  summer  premium.  Every  man, 
woman  and  child  wants  this  practical 
TORPEDO  FLOAT  that  changes  bathers  into 
s  swimmers.  It  is  the  simplest,  safest,  latest, 
most  sought  after  swimming  device  made. 

\  As  a  circulation  builder  it  has  no  equal.  The 
I  price  is  so  low  that  every  newspaper  and 
r  magazine  can  afford  to  use  it  in  substantial 
1  quantities. 


The  BIFF  BAG 


If  you  want  a  good  all 
year  around  premium  the 
BIFF  BAG  is  your  best 
bet.  Every  boy  and  girl 
likes  it  and  they  all  want 
it.  The  price  is  right. 


Send  for  quantity  prices  and  catalog  con¬ 
taining  a  number  of  other 
Airubber  products. 
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N.  Y.  LINAGE  FOR  MAY  SHOWS  DECREASE 

nX)TAL  advertising  in  New  York  City  according  to  tigures  just  issued  by  the 
1  newspapers  for  May  was  15,583,260  statistical  department  of  the  .Wic  York 
lines  as  compared  with  i6,324,002  lines  in  Efening  Post. 

May,  19^'  ^  ®  740.742  lines.  The  tabulation  follows; 

Pasrs  - ,  JVrcentage  of 

*  1926  Total  Space  192"  1926  Gain  Less 

1  116  1  432  American  .  7.9  1.226,926  1,246.514  19,588 

•m*  1  720  Herald  Tribune .  11.1  1,733,630  1,755.726  22,096 

V.o  ’'’OS  Times  .  17.6  2,740,576  2,804.854  64,278 

iisn  r532  World  .  9.4  1,470.484  1.741.064  270,580 

'844  ‘Mirror  (Tab.)  .  1.5  227,568  297.460  .  69,892 

1.428  News  (Tab.)  .  4.9  766.858  671.102  95.756  . 

osi  1.144  ‘Evening  Graphic .  1.7  267,498  328,988  61,490 

I  1178  *Evening  Journal .  7.6  1,184,152  1,300,282  116,130 

804  ‘Evening  Post  .  2.9  448,324  417,030  31.294  . 

776  818  ‘Evening  World .  5.5  854,120  840,992  13.128  . 

int?  1102  ‘Sun  .  8.9  1.384.930  1.379.052  5.878  . 

Vei  606  ‘Telegram  .  3.3  509,096  510,600  1,504 

1  142  1.362  Brooklyn  Eagle .  10.8  1,686,846  1.834.446  147,600 

‘•..a  740  Brooklyn  Times .  3.7  581.102  655,606  74.504 

504  510  Standard  Union .  3.2  501,150  540,286  39,136 

rTn  17  428  Totals  .  15,583.260  16.324.002  .  740.742 

’  Vp,  loss 


Xfil 


Ert.  Graphic.. 
Eve.  Journal.. 
Evt.  Mail  ... 


Totals  . 

.  15,583.260 

16.324.002 

edition. 

1927 

1926 

1925 

1924 

1923 

1922 

...  1,226,926 

1,246,514 

1.305,710 

1,373,016 

1,098,586 

1,020,026 

953.808 

1.002,640 

1,733,630 

1,755,726 

1,420,874 

1.155,880 

879,172 

768.392 

...  2,740,576 

2,804.854 

2,468,638 

2,327,628 

2,261,944 

2,162.080 

...  1,470,484 

1,741,064 

1,517,238 

1,509,218 

1,659,338 

1,459,432 

. . .  227,568 

297,460 

342,240 

...  766,858 

671,102 

560,910 

286,218 

520,318 

369,148 

283.848 

i,i84A52 

1,300:282 

1,306;756 

1,326,084 

1,255,888 

1,092,622 

t . 

539,638 

540,384 

.. .  448,324 

417,030 

439,756 

381,770 

394,472 

347.628 

...  854.120 

840,992 

758,388 

672,730 
tt . 

765,230 

782,358 

808.762 

042.466 

...  1,384,930 

1,379,052 

1,224,274 

1,176,648 

966,206 

945.,362 

. . .  509.096 

510,600 

614,762 

815,722 

642,230 

672,700 

...  1,686.846 

1,834,446 

1,613,980 

1,656,552 

1,639.608 

1.450.720 

...  581,102 

655,606 

425,146 

379,998 

358.436 

314.750 

...  501,150 

540,286 

554,462 

642.554 

713,394 

706.818 

..  .15,583,260 

16,324,002 

14,839,352 

13,938,118 

15,345.674 

14.152,412 

1921 

076,780 

1,172,520 

863,320 

2,092,816 

1,355,588 


972.914 

526,602 

507,784 

766,590 

572,700 

758,274 

632,960 

1.336,286 

291,874 

595,898 


tTelegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  May  18,  1925. 
ttSun  and  Globe  combined  June  4,  1923;  name  changed  to  Sun  March  10.  1924. 


ORATION  ATTACKING  and  other  similar  criticisms  is  that  it 

does  exactly  what  the  newspapers  com- 
PRESS  WINS  PRIZE  plained  of — namely,  picks  out  a  sensa- 

-  tional  part  of  the  truth  and  blazes  it  up 

Society  of  Editore  Concerned  Over  as  the  whole  truth.  By  being  sensational 


.  ,,  „  r' _ if  attracts  interest  the  more  easily.’ 

MiMoun  Va  ey  event  it  is  something  for  edi- 

— Urge*  Member*  to  Con-  think  about  when  charges  SO  gen- 

sider  Charge*  Made  eral  and  so  grave  as  this  can  appeal  to 

-  persons  of  sufficient  importance  to  be 

Concern  has  been  expressed  by  the  chosen  as  judges  of  a  big  college  orator- 
.\inerican  Society  of  Newspaper  Editors  'cal  contest.” 

o«r  the  fact  that  judges  in  an  oratorical  - - 

contwt  ^tween  colleges  and  universities  QUESTIONS  PRESS  FREEDOM 

of  the  Missouri  valley  recently  gave  first  ^  _ 

prize  to  an  oration  attacking  the  press.  London  Judge  Say*  New*paper*  Now 
The  comment  of  the  society  as  pub-  n  •  **  C- 

lished  in  its  current  bulletin,  together  Mere  Bu*ine**  Machine* 

with  excerpts  from  the  prize  oration  Loxnox,  May  24 — “I  do  not  think  there 
follows:  is  any  such  thing  as  the  freedom  of  the 

“While  college  orations  are  not  neces-  press.”  said  Lord  Chief  Justice  He  wart 

sarily  accepted  as  the  tinal  word  on  speaking  on  free  speech  in  relation  to  the 

questions  of  public  welfare,  tlie  fact  that  law  in  a  debate  at  the  London  Lyceum 
such  a  decision  was  made  and  by  a  unani-  Club  on  May  23.  If  one  read  the  acts 
mous  vote  is  strong  indication  that  there  of  Parliament  dealing  with  the  subject, 
is  considerable  public  sentiment  behind  he  said,  one  would  probably  be  driven  to 
it  That  the  winner,  Robert  E.  Hedberg  the  conclusion  that  in  those  almost  for- 
of  the  Kansas  State  Agricultural  col-  gotten  days  the  legislature  seemed  to 
lege,  Manhatta,  rushed  to  the  attack  think  that  newspaper,-;  were  conducted 

with  elan  is  shown  by  the  following  re-  with  a  sense  of  public  duty,  and  that 
marks;  therefore  people  writing  in  newspapers 

“  ‘Week  after  week  the  tide  of  salacity  ought  to  be  armed  with  some  kind  of 
rises  about  us.  The  American  has  be-  special  defense  against  wicked  people 

come  a  participant  in  crime,  rather  than  who  complained  of  what  appeared  in  those 

the  active  defender  of  law.  He  is  doing  l>apers.  Of  course.  Lord  Hewart  said, 

what  the  newspapers  have  told  him  he  those  days  had  long  since  gone  by,  and 

can  do  without  fear  of  apprehension  or  now  ne5vspapers  were  just  as  much  a 


punishment. 


commercial  undertaking  as  the  selling  of 


“  ‘The  American  press,  with  its  power  cocoa,  tripe  and  matches,  or  am’  other 
to  create  public  standards,  its  ability  to  article  of  profit. 

mold  public  opinion,  and  its  faculty  for  - — - 

measuring  every  public  act,  is  daily  ex-  ATTACK  CIGARETTE  AD  LAW 

panding  a  policy  which  will  come  to  _ 

^nace  the  same  institutions  it  has  al-  ^an*.*  Pre**  Back*  Suit  Brought  by 
ways  protected.  If  there  is  not  a  change  ,  o  l 

in  this  dangerous  tendency,  the  very  Alma  rubli*her* 

foundations  of  our  national  life  will  be  Kansas,  at  the  last  session  of  the  state 


destroyed  by  a  force  as  resistless  as  the  legislature,  reinstated  the  cigarette  to 
_  legal  favor  but  failed  to  repeal  the  sec- 

“‘We  pride  ourselves  upon  our  common  tion  of  the  anti-cigarette  law  which  for- 
sense  and  sanity.  We  base  our  self  re-  bids  advertisements  of  cigarettes  in  pub- 
spect  upon  esteem  for  our  ideals;  our  lications  printed  within  the  state, 
sense  of  security  upon  the  strength  of  P'eeling  this  to  be  unjust  discrimination 
our  institutions.  Yet  without  apparent  and  an  unnecessary  curtailment  of  a 
reason  we  blindly  commit  the  preserva-  profitable  source  of  revenue,  eelitors  of 
hon  of  the  institutions  to  an  indifferent  the  state  have  determined  to  have  the 
P>'f5s’  subject  aired  and  settled  in  the  courts. 

A.  L.  Miller,  editor  of  the  Battle  The  Kansas  Press  .Association,  through 
Creek  Enquirer  and  News,  commenting  O.  W.  Little  and  Frank  Sage,  publishers 
on^the  oration,  writes  as  follows;  of  the  Alma  Entcrf>rise,  has  brought  suit 

“The  queer  thing  about  this  oration  to  contest  the  legislature’s  action. 


The  Home  State  — 

While  on  the  subject  of  rich  markets 
— take  a  few  moments  time  and  in¬ 
vestigate  the  Indiana  Market.  Your 
investigations  will  surprise  you — for 
you  will  find  this  compact  market  one 
of  the  most  prosperous  in  the  country. 

Here  you  will  find  a  class  of  intelli¬ 
gent  home  loving  people,  deeply  in¬ 
terested  in  the  social  and  political 
activities  of  their  community.  They 
are  mostly  home  owners,  they  have 
culture  and  know  how  to  live  well. 
They  are  highly  responsive  to  intelli¬ 
gent  advertising. 

If  you  want  specific  facts  on  any  city 
or  community  these  newspapers  listed 
below  will  gladly  send  it  on  request. 
Don’t  hesitate  to  write  them. 


Rate  for 

Circulation 

5.000  lines 

**Celumbus  Republican . 

. (El 

.3,027 

.03 

•*Fort  Wayne  Journal-Gazette.. 

. (Ml 

38,539 

.08 

“Fort  Wayne  Journal-Gazette.. 

. (Si 

30,255 

.08 

**Fort  Wayne  News-Sentinel... 

. (El 

44.217 

.10 

tFrankfort  Times . 

. (M&S> 

8,231 

.04 

**Gary  Evening  Post-Tribune.. 

. (El 

17,002 

.06 

**Huntington  Press . 

. (M&S) 

5,058 

.03 

**In(lianapolis  News . 

. (E) 

130,079 

.25 

**Lafayette  Journal  &  Courier. 

(M)  7,9311 

■■(El  13,813  1 

21,744 

.06 

tfLa  Porte  Herald-Argus . 

. (E) 

6.839 

.04 

**Marion  Leader  Tribune . 

9.898 

.04 

ttShelbvville  Democrat . 

. (E) 

4.063 

.25 

**South  Bend  News-Times . 

(M)  9.8.38/ 

■  (E)  18.288  ( 

28.146 

.07 

•*South  Bend  News-Times . 

. (S) 

26.421 

.07 

ttSouth  Bend  Tribune . (S) 

23,482....  (El 

24,351 

.07 

**Terre  Haute  Tribune . 

. (E&S) 

22.973 

.06 

**.4.  B.  C.  Publisher’s  Statement,  March  31.  1927. 
■fGovernment  Statement.  October  1,  1926. 
ttGovernment  Statement.  March  31,  1927. 
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By  JAMES  MELVIN  LEE 


T  EOX  WHIPPLE,  who  is  connected  illustrations.  The  illustrations  for  “New 
^  with  the  Dei«rtment  of  Journalism  China  and  the  Printed  Page’’  sustain  this 
at  New  York  University,  is  the  author  reputation.  These  show  some  of  the  ex- 
of  “The  Story  of  Civil  Liberty  in  the  tramural  activities  of  the  commercial 
United  States,”  announced  for  immediate  press  of  China,  the  printer’s  devil  sur- 


publication  by  the  Vanguard  Press.  Pro¬ 
fessor  Whipple,  it  will  be  remembered, 
was  one  of  the  speakers  at  the  Interna¬ 
tional  Conference  for  Social  Work  held 
at  Des  Moines,  la.,  where  he  spoke  on 
the  subject,  “The  Magic  Gift  of  Style.” 
To  The  Sunvy  he  contributes  regularly 
the  department,  “Life  and  Letters.” 

*  ♦  * 

'^HE  symbol  of  new  China  is  the  cylin- 
der  press.  That  is  the  assertion  that 
is  made  by  Paul  Hutchinson  in  his  article, 
“New  China  and  the  Printed  Page,”  that 
api)ears  in  the  National  Geographic 
for  June.  The  symbol  of  old 
China  was  of  course  the  examination 
hall  where  the  students  of  21  provinces 
sought  civil  service  preferment  by  writing 
essays  in  the  accepted  classic  form.  Mr. 
Hutchinson  then  calls  attention  to  the 
fact  that  China  has  the  oldest  ncAvspaper 
til  the  world — the  Peking  Gazette.  But 
strictly  speaking  this  is  not  a  newspaper 
for  it  is  only  a  mere  collection  of  presi¬ 
dential  mandates,  decrees  of  appointments, 
and  lists  of  honors.  Yet  until  the  fourth 
decade  of  the  last  century  China  had  no 
other  paper.  The  first  regular  newspaper 
to  be  established  was  probably  Shun  Pao 
which  is  still  published  in  Shanghai  and 
is  considered  by  the  writer  of  the  article 
“the  most  successful  paper  in  China.” 
Established  in  1872  it  was  followed  by 
Hu  Pao  and  Sin  IV an  Pao  and  other 
dailies,  many  of  which  are  published 
under  foreign  control.  Indeed,  modern 
Chinese  j'ournalism  really  began  in  the 
cities  that  were  foreign-controlled.  The 
remarkable  growth  of  periodicals  since 
1911  is  also  traced  in  detail.  How 
modern  is  Chinese  Journalism  today  is 
shown  by  the  paragraphs  which  take  up 
the  influence  of  press  agents  on  Chinese 
newspapers. 

Space  permits  only  one  quotation  and 
that  must  refer  to  the  sources  from  which 
China  gets  its  news  supply : 

Another,  and  more  dangerous,  attempt  to  con¬ 
trol  Chinese  opinion  is  to  he  seen  in  the  domina¬ 
tion  of  the  news  supply  of  the  country.  Cen- 
erally  speaking:,  the  problem  of  public  opinion 
is  a  problem  of  the  control  of  the  sources  of 
news.  The  Chinese  newspaper  has  passe<l  the 
point  where  it  can  be  a  mere  “journal  of 
opinion.*’  It  must  present  news. 

At  the  present  time  it  is  practically  dependent 
upon  two  sources.  One  is  that  supplied  by  the 
Reuter  ARency.  a  British  company  which  has 
had  a  virtual  monopoly  since  the  elimination  of 
the  German  service.  This  is  the  service  used 
by  the  papers  published  in  English,  but  it  is 
too  expensive  for  use  by  the  majority  of  the 
Chinese  papers.  Thev  can  take  advantage  of  it 
onlv  by  translating  articles  seen  in  the  foreign 
dailies  and  reprinting  them  after  their  value  as 
news  has  largely  na«sed. 

From  an  American  standpoint,  the  value  of 
the  Renter  service  is  very  limited,  as  the  London 
office  from  which  it  issues  is  more  interested  in 
the  results  of  a  race  run  at  Epsom  Downs  or  the 
make-up  of  Lady  Somerset’s  week-end  party 
than  in  political  or  economic  developments  in 
the  Ignited  States. 

With  Reuter’s  closed  because  of  the  high  cost, 
the  Chinese  editor  has  practically  only  one  other 
resource.  TTe  has  to  accept  the  news  service 
offered  by  the  Japanese.  The  rates  are  very 
low.  and  in  some  cases  it  is  given  free,  when 
there  is  a  reason  for  doing  so.  In  more  than 
300  of  the  4.S0  daily  newspapers  published  in 
China,  this  is  the  service  used.  To  be  sure 
there  are  Chinese  services,  but  these  are  still 
‘io  undeveloped  as  to  be  unsatisfactory. 

The  National  Geographic  Magazine  has 
earned  a  most  enviable  reputation  for  its 


rounded  by  the  cases  containing  the  thou¬ 
sands  of  character  types,  the  business 
office  of  a  large  Shanghai  daily  that  is 
almost  unmatched  in  America,  etc.  “New 
China  and  the  Printed  Page"  has  been 
reprinted  in  pamphlet  form  and  doubt¬ 

less  may  be  obtained  from  the  National 
Geograjihic  Magazine,  Washington.  D.  C., 
upon  application,  provided  that  the  re- 
([uest  be  written  on  newspaper  stationery. 
»  ♦  * 

^PHE  cover  of  a  recent  issue  of  The 
Buffalo  Arts  Jourml  contains  this 
somewhat  startling  announcement :  “The 
newspaperman,  novelized,  lionized,  ana¬ 
thematized,  is  herein  analyzed.” 

Lee  F.  Heacock,  the  editor  and  pub¬ 
lisher  of  this  Buffalo  magazine,  is  con¬ 
tributing  a  series  of  articles  on  “The 

Newspapers  of  Our  Town.”  His  latest 
article  in  the  May  issue  confines  itself 
to  the  editorial  page  which  is  spoken  of 
as  “the  last  survival  of  literary  tradition 
in  the  newspapers.”  The  series  ought  to 
do  much  to  interpret  Buffalo  journalism 
to  the  citizens  of  that  city. 

The  issue  which  opened  the  series  of 
articles  on  Buffalo  journalism  also  con¬ 
tained  an  editorial  on  the  newspaper 
which  ought  to  have  a  wider  circulation 
than  that  afforded  by  the  journal  in 
which  it  appeared.  Here  is  the  way  that 
the  editor  of  The  Buffalo  .A.rts  Journal 
sees  his  secular  contemporaries: 

We  are  not  prepared  to  proclaim  the  modern 
newspaper  as  a  triumph  of  aesthetic  excellence. 
It  is  rather  superficial,  extravagant  of  phrase 
and  often  startling  of  aspect — yet,  granting  that 
every  such  charge  is  well-founded  as  to  the  in¬ 
dividual  elements  of  which  it  is  composed,  we 
know  of  no  other  agency  which  may  compare 
with  the  newspaper  as  a  whole  in  the  repre¬ 
sentation  of  the  complex  life  of  our  day  and 
age.  The  pity  is  that  it  is  so  unsubstantial  that 
succeeding  generations  which  might  value  it  will 
have  so  meagre  an  opportunity  to  examine  and 
enjoy  it. 

In  it  may  be  found  daily  the  full  range  of 
human  feeling,  chronicled,  interpreted,  drama¬ 
tized — not  drajted  perhaps  in  the  gracefully  flow¬ 
ing  periods  of  the  literary  stylist,  but  simply 
and  tersely  spread  before  us  in  a  series  of  vig¬ 
orous  word -pictures  which  are  the  stronger  for 
their  absorption  in  the  message  without  the  fin¬ 
icking  daintinesses  of  carefully-shaded  language. 

The  truth  of  the  matter  is  that  we  have  been 
for  generations  trying  to  interpret  and  value 
the  newspaper  in  terms  of  literature.  Sniffing 
at  good  herring  because  it  is  not  sturgeon  will 
not  help  our  taste  in  fish;  no  more  will  sniffing 
at  good  drama  because  it  is  not  poetry  help  our 
taste  in  this  matter.  The  newspaper  is  essen¬ 
tially  a  dramatic  rather  than  a  literary  chron¬ 
icle.  and  it  should  be  judged  for  the  quality  of 
its  drama — to  which  it  is  devoted — rather  than 
for  the  character  of  its  prose,  to  which  it  will 
sacrifice  nothing! 

The  concluding  thought  left  with  the 
reader  is  this : 


A  Human  Interest 
Newspaper 

CIRCULATION:  Average 
Net  Paid  Daily,  March  31, 
1927,  334,795. 

LINEAGE:  69%  increase 
1926  over  1925. 

PRESTIGE  :  Constantly 
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only  $15  a  year  if  paid  in  advance.  Three 
months’  course  with  personal  service  for  all 
yoor  correspondents  only  $5. 
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Sometimes  we  think  of  the  newspaper  as  of  a 
young  giant  hardly  as  yet  conscious  of  his 
power.  Lustily  he  lays  about  him  for  a  time, 
rejoicing  in  the  exercise  of  his  strength  and 
barely  noting  whether  it  brings  good  or  ill  to 
those  who  are  within  range.  Presently  he  comes 
to  maturity  and  learns  something  of  the  conse¬ 
quences  of  his  Gargantuan  caprices,  the  result 
of  pure,  colt-like  zest  of  life  rather  than  of 
malice.  The  realization  sobers  him,  and  in  time 
he  comes  to  know  that  restraint  is  not  a  badge 
of  weakness,  but  of  strength.  And  with  it 
comes  perhaps  an  awareness  that  the  same  power 
which  can  destroy  might  also  build. 

It  seems  to  us  that  the  newspaper  is  beginning 
to  understand  that  in  dramatizing  life  for  us 
there  are  infinite  possibilities  beyond  “Unhand 
me,  villain.’’  and  "Yuh  ain’t  done  right  by  our 
Nell.”  Yet  a  little  while  and  their  readers  also 
will  realize  it — for  there  is  no  educational  force 
comparable  to  the  newspaper  itself. 

An  editorial  note  in  the  Journal  says 
there  will  be  ten  articles  to  the  series 
which  aim  “to  make  clear  to  the  layman 
the  most  vital,  the  most  interesting  and 
withal,  the  most  misunderstood  institution 
of  modern  times — the  American  news¬ 
paper.” 

4  *  * 


ALTHOUGH  “Covering  Washington” 
(Houghton  Mifflin  Company)  by  J. 
F.  Essary,  Washington  ci>rrespondent  of 
the  Baltimore  Sun,  lias  already  been  cov¬ 
ered  somewhat  in  detail  in  Editor  & 
Publisher,  a  number  of  “impossible 
stories”  are  mentioned  in  the  volume  and 
show  the  lighter  side  of  a  newspaper 
man’s  job. 

A.  correspondent  of  the  Nezv  York 
American  is  credited  with  having  re¬ 
ceived  the  following  order  one  night : 

We  have  information  that  there  is  something 
in  the  air.  Get  it  and  send  us  1000  words. 

.Another  curious  order  was  that  received 
by  Louis  Garthe,  correspondent  of  the 
Baltimore  American: 

We  understand  Congress  will  reconvene  to¬ 
morrow  after  a  six  months*  recess.  Please 
cover. 

To  Louis  Ludlow  once  came  the  fol¬ 
lowing  message  from  one  of  his  Western 
pajiers ; 

Supreme  G ourt  about  to  hand  down  deci¬ 
sion  in  local  gas  case.  See  Chief  Justice 
White  and  get  advance  copy. 

The  Indianapolis  newspaper  that  sent 
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If  Quality 


of  circulation  it  your  first  con¬ 
sideration 

^I)e  Jbcrane 

With  Sunday  Mominsr  Editions 

Washington,  D.  C. 

will  have  your  preference - same 

as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and 
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most  with  advertisers. 
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this  message  is  not  mentioned  by  name: 

Get  interview  with  President  Ro-  sevelt  og 
local  political  situation.  .And  tell  him  to 
it  short. 

top  of  column  position  possibly  be- 
longs  to  an  instruction  received  from  a 
Philadelphia  paper : 

North  .American  this  morning  has  colana 
story.  Penrose  attitude  toward  direct  primario. 
Send  us  2000  words  on  this  and  make  it  hot. 

The  next  sentence  read: 

No,  1000  will  do. 

Then  came  the  line : 

Better  hold  it  to  500. 

The  conclusion  of  the  instruction  was: 

Never  mind  Penrose  story.  VV'e  don't  want  it 

Mr.  Essary  mentions  one  more  quite 
impossible  story  that  is  worth  quoting, 
even  though  it  may  be  familiar  to  numeri 
ous  readers  of  Editor  &  Publisher; 

Please  rush  immediately  names  of  all  un¬ 
known  dead  soldiers  from  Wisconsin. 


I  YN  some  cities,  the  "leading” 
^  newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Preu 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circidation  in  Pittsburgh 

I  than  the  other  two  Sunday  newt 

I  papers  combined. 
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GEORGE  B.  GOODWIN 


former  New  York  Newspaper  Man  Diet 
in  Maine — ^Founded  Texas  Daily 

(jeorge  B.  Goodwin,  72,  newspaper 
{(iitor  and  lawyer,  died  at  his  home  at 
drand  Beach,  near  Biddeford,  Me., 
June  S. 

In  1878  he  became  editor  of  the  Saco 
Evening  Star,  published  by  tlie  late  Wil¬ 
liam  S.  Noyes.  He  then  went  to  the 
Boston  (Mass.)  Post  and  later  became 
editor  of  the  Bangor  (Me.)  Commercial. 

.\fter  .serving  as  consul  to  .\nnaberg, 
dennaiiy,  for  live  years,  he  founded  the 
Denison  (Tex.)  Daily  Herald.  He  was 
later  employed  on  New  York  papers  for 
jbout  12  years. 

MRS.  £.  G.  JOHNSTONE 


Member  of  Detroit  Free  Press  Staff  for 
30  Yesurs  Dies  at  81 

Mrs.  I'^lizabeth  Gardiner  Johnstone, 
81,  for  more  than  30  years  a  member 
of  the  staff  of  the  Detroit  Free  Press, 
(lied  Sunday  at  her  home  in  Detroit  after 
an  illness  of  three  weeks.  She  was  the 
widow  of  Robert  F.  Johnstone,  former 
editor  of  the  Michigan  Farmer,  an  agri¬ 
cultural  paper,  and  following  her  hus¬ 
band’s  death  in  the  80’s  she  became  editor 
of  that  publication.  After  joining  the  Free 
Press  she  served  for  many  years  as 
household  editor.  For  25  years  she  con¬ 
ducted  the  Book  Review  section  of  the 
Free  Press,  and  for  ten  years  contrib¬ 
uted  to  the  editorial  columns.  Members 
of  the  editorial  and  business  departments 
of  the  Free  Press  acted  as  pallbearers 
at  the  funeral. 


TWO  DIE  IN  CRASH 

James  Buell  Felts,  28,  editor  and  pub¬ 
lisher  of  the  0['fH)rtunity,  (Wash.)  Stw- 
kane  Colley  Herald,  died  when  the  air- 
l>lane  he  was  piloting  crashed  to  the 
ground  near  Spokane,  May  29.  F.  E. 
Baker  of  Chicago,  38,  an  advertising  man 
formerly  connected  with  the  San  Antonio 
(Tex.)  Light,  was  also  killed  in  the 
crash.  Felts  was  a  lieutenant  in  the  na¬ 
tional  guard  aviation  sejuadron  and  was 
in  the  flying  service  during  the  war. 

FARWELL  W.  BROWN 

Harwell  W.  Brown,  27,  publisher  of  the 
Orofille  (Cal.)  Daily  Mercury,  and  his 
invalid  mother,  were  asphyxiated  in  their 
home,  June  1.  Brown,  who  was  the 
y«)ungest  publisher  of  a  daily  paper  in 
the  state,  was  regarded  as  one  of  Califor¬ 
nia’s  most  promising  journalists.  He  be¬ 
came  publisher  of  the  paper  a  year  ago. 


AGENCY  MAN  DIES 


WRITES  OWN  OBITUARY 


J«me*  B.  Parke,  Sporting  Editor  of 
Buffalo  News  Diet  at  58 

James  B.  Parke,  58,  for  more  than 
25  y^rs  sporting  editor  of  the  Buffalo 
Eivning  Nim'S,  died  Tuesday,  at  the  can¬ 
cer  laboratory  of  the  New  York  State 
Hospital,  Buffalo,  after  a  long  illness. 

Despite  his  affliction,  Mr.  Parke  con¬ 
tinued  his  work  at  the  Neivs  until  last 
Friday,  wheh  after  writing  for  a  while, 
he  calmly  told  his  associates  that  he 
would  have  to  go  home.  Early  this 
spring,  after  his  illness  was  diagnosed, 
he  had  written  his  obituary  and  sorted 
all  the  records  in  his  desk,  and  filed 
away  an  outline  of  the  funeral  arrange¬ 
ments  which  he  desired. 

EDWARD  RUDOLPH 

Edward  Rudolph,  56,  for  37  years  a 
wwspaper  man  in  the  Williamsburg  sec¬ 
tion  of  New  York,  died  Tuesday  at  his 
home  in  Brooklyn,  after  an  illness  of 
three  years  following  a  fall  from  a  trolley 
c^.  Mr.  Rudolph  was  one  of  the  oldest 
district  reporters  in  New  York  City  in 
point  of  service.  He  had  been  employed 
hy  the  ICorld,  the  Evening  World,  the 
Sm,  the  Evening  Journal,  Brooklyn 
Doily  Eagle,  Brooklyn  Times  and  other 
papers. 

CIRCULATION  MAN  MURDERED 

The  bcKly  of  Jack  C.  Stewart,  country 
circulation  manager  of  the  El  Paso  Times 
ond  Herald  who  was  stabbed  to  death  by 
unidentified  assailants,  has  been  sent  to 
St.  Louis,  where  Stewart  was  formerly 
employed  on  the  Post-Dispatch. 
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Harry  Graves,  55,  Was  Vice-President 
of  Charles  C.  Green  Firm 

Harry  Graves,  55,  veteran  advertising 
man  and  vice-president  of  the  Charles  C. 
Green  Advertising  AgeiKy,  .New  York, 
died  Tuesday  at  his  home  in  Kingston, 
X.  Y. 

Mr.  Graves  was  long  identified  with 
proprietary  medicine  concerns  and  joined 
the  Green  Agency  as  vice-president  and 
advertising  counsel  in  charge  of  the  pro¬ 
prietary  division  on  Jan.  1,  1927. 

.\t  one  time  he  was  advertising  mana¬ 
ger  for  Father  John’s  medicine.  He  was 
also  advertising  manager  of  the  McCruni- 
Howell  Company,  vacuum  sweeper  con¬ 
cern.  For  two  years  before  joining  the 
(ireen  agency  he  did  independent  adver¬ 
tising  counsel  work  in  New  York. 

He  was  one  of  the  organizers  of  the 
.\ssociation  of  National  .Ndvertisers. 

Funeral  .services  were  held  Thursday 
at  Hollistoii,  Mass. 


C'  C.  NEUMEIER,  70,  former  pub- 

*  li.sher  of  the  Stilheatcr  (Minn.) 
ICashingtott  County  Journal,  died  re¬ 
cently. 

M.\ry  H,\.\nah  Krout,  70,  famed 
Indian  author  and  journalist,  is  dead  at 
Crawfordsville,  Ind.  She  was  editor  of 
the  old  Terre  Haute  Express  in  the 
early  ’80’s  and  served  the  Chicago  Inter- 
Ocean,  the  Denver  Times  and  the  New 
York  Tribune.  After  the  death  of  her 
friend  and  neighbor,  Gen.  Lew  Wallace, 
Miss  Krout  completed  his  works  from 
the  general  notes. 

W11JLIA.M  Ralph  Colville,  73,  who 
with  his  brother,  Robert,  and  W.  B. 
Barnes,  founded  the  Galesburg  (111.) 
Evening  Mail,  now  merged  with  the 
Republican-Register,  died  May  31.  Since 
1882,  he  had  been  identified  with  the 
printing  and  binding  business  in  Gales¬ 
burg  and  ha<l  published  the  city  directory. 

Fr.vncis  Morrissey,  31,  a  member  of 
the  classified  advertising  department  of 
tile  Buffalo  (N.  Y.)  Courier-E.r press. 


was  drowned  recently  when  he  tell  into 
a  canal. 

Wu-KIE  C.  Duxiw  av,  06,  at  one  time 
editor  of  the  weekly  Portlami  Oregonian 
and  for  ten  years  foreman  of  the  com- 
IHising  room  of  the  Portland  Telegram, 
tiled  on  May  31. 

Ja.mes  M.  Lv.man,  .Sft,  veteran  of  the 
fiivil  War  and  former  business  manager 
of  the  Pomeroy  ( U. )  Democrat,  was 
killed  in  a  fall  from  a  second  story 
window  of  his  home  on  June  3. 

W  arren  Goldsmith,  37,  a  W  orld  War 
veteran  and  for  some  years  a  day  make¬ 
up  man  in  the  Boston  (Mass.)  Globe 
composing  nnim,  died  at  the  United 
States  Veterans’  Hospital  at  Rutland 
Heights,  June  2,  of  tuberculosis. 

Mrs.  Ellen  lajuiSE  Harvey,  mother 
of  C.  Josepli  Harvey  and  John  A. 
Harvey,  both  of  the  reportorial  staff  of 
the  Boston  (Mass.)  Globe,  died  at  her 
home  in  Winthrop  last  week  after  a  long 
illness. 

John  W.  Si.KiKiK,  72,  for  nearly  50 
years  editor  and  proprietor  of  the  Weldon 
( N.  C.)  Roanoke  Nexos,  died  on  May  30. 

WiLLiA.\i  J.  Oat.man,  69.  retired  pub¬ 
lisher  and  printer,  died  June  2,  in  Pitts¬ 
field,  Mass.  Fie  came  to  Pittslield  in 
1875  as  printer  on  the  old  Pittsfield  Sun. 
In  1888,  with  his  brother,  Hiram  T.  Oat- 
nian,  he  established  the  .Sunday  .Morning 
Call,  which  became  a  daily  in  1896. 

Mrs.  NtxLiE  O’Connell.  60,  mother  of 
James  W.  O’Connell,  assistant  business 
manager  of  the  Jamesloxvn  (N.  Y.) 
.Morning  Post,  died  in  the  Jamestown 
General  Hospital. 

.Angus  W.  Ki-a<R,  54,  father  of  .Angus 
W.  Kerr,  Jr.,  publisher  of  the  Havana 
(  111.)  Republican,  died  May  30  in  Spring- 
field,  111.,  his  home,  after  a  week’s  illness. 

W'.M.TKR  B.  Crosby,  former  editor  of 
the  ICillmar  (Minn.)  Republican  Gacette. 
died  recently  at  W’illmar. 

Chester  McCoy  W  au.ace,  22-year-old 
newspaper  man  of  Washington,  U.  C., 
died  at  a  Fredericksburg  hospital  from 
injuries  suffered  in  an  automobile  acci¬ 


dent  on  the  highway  near  the  Virginia 
city.  -A  companion,  also  of  Washington, 
was  slightly  injured. 

IvD.MUND  PENDi.KtuN,  at  one  time  edi¬ 
tor  of  the  Richmond  (\a.)  News  Leader 
died  recently  at  the  Convalescent  Home. 
Richmond.  F'or  many  years  prior  to 
assuming  the  duties  a>  editor  of  the 
News  Leader  in  1910,  Mr.  Pendleton 
(iracticed  law  in  Richmond. 

Tho.mas  W.  Herringshaw,  founder 
of  the  .American  Publishers’  .Associa¬ 
tion  and  publisher  of  the  Blue  Book  Road 
Guide  and  .several  other  publications, 
(lied  Tune  5  at  his  home,  Chicago. 

Frank  D,  Pearne,  former  radio  edi¬ 
tor  c>f  the  Chicago  Herald  and  Examiner, 
died  suddenly  at  the  wheel  of  his  auto¬ 
mobile  in  a  garage  near  his  home  in 
Chicago. 

Lillian  Gertrude  Phillips,  formerly 
editor  of  the  .llmond  (W’is.)  Press,  died 
recently  at  Tennessee  City,  Tenn. 
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advice  to  publishers  who  are  dissatisfied 
with  their  product  is ;  Don’t  look  around 
for  a  Moses  to  lead  you  out  of  the  wil¬ 
derness,  but  simply  organize  the  talept 
you  already  employ  and  set  up  before  it 
clearly  defined  targets  at  which  to  shoot. 


NEW  SPORTS  EDITOR  IN  N.  Y. 


By  MARLEN  PEW 


IN  the  old  days  the  editorial  staff  would 
assemble  at  seven  o'clock  every  morn¬ 
ing  to  be  addressed  by  the  managing  edi¬ 
tor  and  city  editor,  to  make  suggestions 
for  enterprises  and  to  criticize  the  issue 
of  the  previous  day.  Not  content  with 
tile  daily  conference,  our  indefatigable 
M.Ei.  would  cal!  special  afternoon  staff 
meetings  once  or  twice  a  week,  not  to 
lecture  us,  but  to  draw  from  our  weary 
lUHxlles  any  vagrant  thought  which  might 
lie  whipped  into  a  feature  of  interest  to 
our  readers.  It  was  characteristic  of 
these  conferences  that  the  greenest  cub 
or  even  the  office  boy  had  equal  voice 
with  the  executive  editors,  both  in  hunch¬ 
ing  and  in  criticizing.  It  was  a  rule,  also, 
that  no  man  could  suggest  assignments 
for  himself,  the  theory  being  that  the 
average  mortal  does  not  volunteer  hard 
tasks  for  his  own  right  arm,  but  is  not 
reluctant  to  tell  another  to  look  for 
treasure  on  the  highest  cliff.  We  were 
ambitious  newspaper  folk  and  found  our 
sweetest  morsels  in  hard  nuts.  Inciden¬ 
tally,  the  reiKirtorial  staff  was  organized 
to  cover  established  routes  or  “beats,” 
and  if  one  had  a  suggestion  that  lay  in 
his  own  province  he  was  supposed  to 
execute  it  and  not  bother  a  staff  meeting 
with  his  own  stuff.  Another  rule  govern¬ 
ing  our  staff  conferences  was  that  when 
a  man  suggested  an  enterprise  and  his 
hunch  was  executed  he  might  clip  all  the 
space  the  story  made  and  paste  it  in  his 
“string.”  Oh,  yes,  in  those  days  we  all 
kept  strings,  though  every  man  was  on 
salary.  The  city  editor  ran  a  ledger  ac¬ 
count  of  string  statistics,  inches  per  day, 
number  of  items  per  day,  average  length 
of  items,  first  page  stories,  and  on  news 
scoops  we  were  credited  with  double 
space.  There  was  no  guessing  about  who 
was  doing  the  good  work  on  our  paper, 
the  city  editor’s  ledger  told  the  story. 

*  ♦  ♦ 

CIMIL.\RLY  the  business,  advertising 
and  circulation  staffs  held  conferences 
daily  in  our  office  and,  where  it  was  prac¬ 
tical  to  do  so,  records  of  achievement 
were  kept.  Occasionally  the  whole  staff, 
editorial,  business  and  circulation,  would 
come  together  for  frank,  common  dis¬ 
cussion  of  the  paper’s  failures  and  tri¬ 
umphs.  These  were  rip-roaring  con¬ 
gresses.  All  was  in  good-nature  but  no 
pussy-footing  talk  was  encouraged.  We 
got  down  to  brass  tacks  and  every  man 
had  full  opportunity  to  have  his  little  say. 
♦  ♦  ♦ 

TN  this  hard-boiled  age  the  newspaper 
staff  meeting  is  becoming  a  rarity. 
The  egotistical  notion,  prevalent  in  com¬ 
merce  and  fanned  by  the  modern  fradu- 
lent  “success  story,”  that  good  business 


organization  has  a  one-man-top,  a  boss 
or  czar  to  rule  the  minions,  has  reached 
the  newspaper  office.  Suggestions  are 
not  wanted.  The  “big  idea'  comes  from 
the  top  and  works  down.  .\s  the  auto¬ 
crat  may  have  fewer  valuable  hunches 
than  the  office  boy  the  system  often  makes 
for  a  machine-made  newspaper — the  day’s 
telegraph  report,  plus  the  day’s  routine 
local  news,  plus  the  day’s  syndicate  offer¬ 
ings. 

*  ♦  * 

CIXCE,  as  everyone  knows,  ideas  are 
^  the  stock  in  trade  of  every  newspaper, 
it  is  legitimate  and  to  the  point  to  ask 
why  ideas  should  be  discouraged.  Ideas 
spring  from  organized  thought  and  con¬ 
sultation.  Xo  living  man  is  fluent  enough 
to  provide  all  the  ideas  that  a  good  news- 
pa  i>er  requires.  Xo  little  executive  group, 
liowever  brilliant,  can  provide  all  of  the 
news  enterprises  that  are  necessary.  A 
newspai)er  is  but  the  record  of  the  com¬ 
posite  thought  of  those  who  make  it. 
Why  limit  that  expression?  Why  fumble 
along  when  it  is  entirely  possible  sys¬ 
tematically  to  chart  a  newspaper’s  course 
in  conference,  with  all  minds  in  agree¬ 
ment  and  all  eyes  fixed  on  a  grim  ob¬ 
jective?  The  newsi)apcr  staff  meeting 
.seems  as  essential  to  its  welfare  as  is  the 
regular  open  session  of  the  city  council 
the  state  legislature  or  congress  to  trans¬ 
act  the  public  business,  each  interest 
having  a  voice  in  determining  policy  and 
plotting  action.  The  editor  who  does  not 
meet  his  staff  in  conference  does  not  know 
his  men.  The  staff  that  does  not  occa¬ 
sionally  assemble  seriously  to  consider 
the  common  problems  of  all  departments 
and  all  interests  is  a  detached  and  un¬ 
organized  staff.  More  good  can  come 
to  a  newspaper  through  unity  of  staff 
action  than  from  any  single  source.  Good 


Thomas  M.  Byrne  Succeeds  Paul  Neu¬ 
mann  on  Evening  Post 

Thomas  M.  Byrne,  formerly  make¬ 
up  editor,  was  this  week  api)ointed 
sjxjrts  editor  of  the  .Veto  ]'ork 
li  I’  c  It  i  n  g  Post, 
succeeding  Paul 
X  e  u  m  a  n  n,  re¬ 
signed.  Nicholas 
Radford  has 
taken  over 
Byrne’s  work  on 
make-up. 

Mr.  Byrne  began 
newspaper  work 
when  he  was  15 
years  old  on  the 
staff  of  the 
Ottumwa  (la.) 
Courier.  This  was 
in  1906.  Switch¬ 
ing  over  to  the 


Thou.\s  M.  Byrne 


opiwsition  paper,  he  became  city  editor 
of  the  Ottumwa  Revino  when  he  was 
18  years  old. 

His  first  large  city  experience  was  as 
reporter  for  the  Des  .Moines  (I'd.)  Nezos. 

Mr.  Byrne  first  came  east  on  the  Phila¬ 
delphia  Public  Ledger,  of  which  he  was 
make-up  editor  in  1921,  when  he  left  to 
take  the  same  job  on  the  old  New  York 
Globe.  When  Mr.  Byrne  left  New  York 
the  first  time  it  was  to  become  for  a  year 
managing  editor  of  the  Norfolk  Vir¬ 
ginian-Pilot,  and  when  he  returned  it 
was  via  the  Public  Ledger,  of  which  he 
was  assistant  city  editor  when  Cyrus 
H.  K.  Curtis  b<night  the  New  York 
Evening  Post.  Mr.  Byrne  came  to  the 
Post  with  David  E.  Smiley,  the  first 
editor,  and  Merritt  Bond,  first  managing 
editor,  under  Curtis  ownership. 


THE  SEATTLE  TIMES 

Led  All  Other  Seattle 
Newspapers  Year  1926  in 

Local  Display 
National  Display 
Classified 
Total 

By  a  Wide  Margin 

In  total  Advertising.  Times  led  Post 
Intelligencer  by  5,975,435  lines — not 
including  426,661  lines  in  American 
Weekly. 

In  total  Advertising,  Times  led  Star 
by  9,647,426  lines. 

EASTERN  REPRESENTATIVE 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 

New  York — Chicago — St.  Louis 
Detroit — Kansas  City — Atlanta 


Display  and  Classified 
Advertising 
Checking 
Proofs 
distributed 
for 

NEWSPAPER 
Publishers 
by  a 

Simple  and  practical  plan 
of  service  that  automati¬ 
cally  relieves  a  publisher’s 
office  of  all  detail  work 
and  gives  his  agencies  and 
advertisers  a  much  more 
satisfactory  service  than 
is  otherwise  possible. 


OVER  400  SUBSCRIBERS 


— Write  for  details — 
and  Trial  Test  Offer. 

DheMvertising 
CHECKING  BUREAUlnc 


Where  better  Classified 
mediums  are  being 
built  —  the  best 
publicity  is 
helping  build 
t  hem 

THE  BASIL  L  SMITH  SYSTEM.  Idc. 

International  Classified  Advertising 
Counsellors 

Packard  Building,  Philadelphia 


79  Madison  Ave. 
NEW  YORK 


IS38  So.  Clark  St. 
CHICAGO 


Thorough  Coverage  in  One  of  the 
World’s  Richest  Buying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 

<i3a3ctte  Cimejef 

(Koming  and  Sunday) 

AND 

PITTSBURGH  CHRONICLE  TELEGRAPH 

(Evening  except  Sunday) 

These  newspaper!  in  Kews  and  Advertis¬ 
ing  have  the  confidence  of  their  readers. 
Their  readers  have  the  power  to  pur¬ 
chase. 

Sold  Singly  or  Combined 
ITBBAN  £.  DICE.  Nat’l  Advg.  Mgr. 
Gazette  Square,  Pittsburgh,  Pa. 

E.  H.  BtTKKE,  Inc., 

1467  Broadway.  New  York. 

122  8.  Hichigan  Blvd.,  Chicago. 
Constitution  Bldg.,  Atlanta,  Oa. 

B.  J.  BIDWELL  COHPANY, 

742  Market  Street.  San  Francisco,  Cal. 
Times  Bldg.,  Los  Angeles.  Cal. 
White-Henry-Stuart  Bldg.,  Seattle,  Waah. 


PRESS  CENSORSHIP  ENDED 


New  Rumanian  Government  Kepeali 
Drastic  Press  Ruling 

Tlic  first  step  taken  by  the  lu-w  K^. 
mauiaii  Government  lias  been  to  remove 
the  domestic  and  foreign  press  censor¬ 
ship  which  has  existed  since  tlu  operq. 
lions  on  King  Ferdinand  tlte  past  De- 
cember,  according  to  a  dispiitcii  to  the 
\ezc  York  Times. 

Prince  Stirbey  issued  a  decree  abolish¬ 
ing  the  censorship  before  he  had  l)een  in 
c(  mmand  of  the  Government  24  hours. 

The  attitude  of  the  Council  of 
isters  toward  the  press  was  forecast  in 
the  announcement  Monday  tliat  Silian 
Popescu,  editor  of  Universul,  iiad  ac¬ 
cepted  the  post  as  Minister  of  Justice,  as 
it  was  known  that  tlie  editor  made  it  a 
condition  of  acceptance  that  the  press 
slumld  have  freedom  in  commenting  on 
politics  and  in  printing  news. 


South  America’s 
Greatest  Newspaper  | 

“Buenos  Aires  IS  the  Argentine 
Republic" —  I 

‘If  you  introduce  an  article  in  Buenos  , 
Aires  it  is  introduced  in  the  whole 
of  the  Argentine."  I 

“We  know  that  LA  PRENSA  has 
a  larger  circulation  than  all  the 
local  papers  put  together,  and 
that  this  circulation  is  amongst 
the  very  best  class." 

(Eztrset  from  letter  written  by  tbs 
distributor  in  Argentlns  of  laportaot 
American  products,  urglni  his  psla- 
flpsls  to  place  tbelr  idrertlsing  in  LA 
PBENSA— ) 

National  sales  and  distribution  in 
Argentina  can  quickly  be  attained 
by  advertising  in  LA  PRENSA. 

JOSHUA  B.  POWERS 

Exclusive  Advertising  Representativs 

250  Park  Avenue  New  York 


IT  WILL  PAY  YOU  TO 
HIRE  TRAINED 
MEN 

Ambitious  young  men,  schooled 
in  every  branch  of  the  newspaper 
or  magazine  field,  may  be  secured 
to  fill  that  opening  on  your  pub¬ 
lication  by  simply  making  your 
wants  known  to  the  Personnel 
Bureau  of  Sigma  Delta  Chi,  pro¬ 
fessional  journalistic  fraternity. 

No  Charge  To  Employers 

Avail  yourself  of  this  free  serv¬ 
ice  to  replenish  your  staff  whm- 
ever  the  occasion  requires.  Write 
or  wire  John  G.  Earhart,  836 
Exchange  Ave.,  Chicago,  Ill.,  and 
he  will  put  you  in  touch  with  the 
right  man. 


Editor  &  Publisher  for  June  11,  1927 


WHAT  OUR  READERS  SAY 


the  laundry  campaign 


— — — — — money  from  growers  who  are  far  lemoved  from 

the  solicitation  of  individual  newspapers.  We 
HEADERS  SAY  I  can  select  our  newspapers  and  tell  the  competing 

newspapers  that  we  are  sorry  but  we  have  al¬ 
ready  made  up  our  minds,  and  not  have  them 
“  going  over  our  heads  and  stirring  up  and  mak- 

next  four  years  than  the  magazines,  and  the  ing  impossible  situations. 

newspapers  will  get  more  money  from  the  If  you  want  to  do  something  sound  and  con- 


To  Editor  &  Pi-blisiier:  I  don’t  imagine  laundryowners  than  they  ever  in  their  lives  stroctive  for  the  newspapers  in  th.s  country,  tell 
at  your  editorial  policy,  if  the  article  which  1,.,^.^  gotten  before.  thf'"  for  heaven’s  sake  to  revise  their  selling 


,^a  wrote  on  the  I-aundry  Industry  in  the  laundrv,  as  an  institution,  has  been  non-  methods  and  quit  tearing  down,  and  start  to 

issue  of  21  is  an  index,  is  square  enough  advertising.  T.-»ke  the  country  (  ver.  and  you  huild  up.  You  might  start,  yourself,  hy  setting 

to  carry  the  other  side  of  the  picture  which  is  outstanding  laundryowners  -tn  example  of  building  up,  instead  of  te,Tring 

so  grossly  misrepresented  in  the  article  to  ^ho  have  si>ent  very  much  money  In  newspaper  down. 

»hich  I  refer.  advertising.  .  ^LtJ.is, 

One  would  think  that  the  great  KniTOR  &  ,he  N.  I-  A.,  sponsoring  1  resident,  Millis  Advertising,  Company, 

PiSUSliT*  was  stepping  out  as  the  savior  to  ^  great  merchandising  and  advertising  drive,  ’‘Tn-Tpo^is.  ^ 

the  newspapers  of  this  country  front  being  .,nd  a  general  cleanup  of  the  industrv.  Of  .N"TE;  KIUTOR  iV  1  fRI.ISHKR  S  Coni- 


,hich  I  refer. 

One  would  think  that  the  great  Koitor  & 
PiSUSlir*  was  stepping  out  as  the  savior  to 


Frfd  Mitj.is, 

President,  Millis  .\dvertising,  Ci'inpaiiy, 
Indi.anapolis. 

\(»te:  Editor  K-  PrRi.iSHKR’s  com- 


kffp  thf  HP" >P‘''Pers  of  this  country  from  beitiK  general  cleanup  of  the  industry.  Of  A‘TE;  KDITOR  \  1  rRI.tSHKR  S  com- 

raided  for  millions  of  dollars*  worth  of  free  ouirso,  we  are  runnins  dominant  advertisins  -ncnt  on  Mr.  Millis*  letter  will  Ix’  foutul 
•ipace.  while  .ill  of  the  advertising  money  that  magarines.  I>t’spite  the  sneers  of  Editor  on  tliC  editorial  tVi^e. 

put  in  l'>  the  laundryowners  is  to  be  in-  I'urmshfr  there  must  l>e  some  value  to 

vfstfd  in  maeazines  \ahich.  as  one  can  read  from  piajjazine  ailvertisinj?.  Then  we  are  turning 

jodT  article,  represents  a  ^^heer  waste  of  money.  .,rouiul,  an.l  fnrnishine  the  laumlryowners  with  A  FAIR  INTERPRETATION 


the  part  of  the  entire  newspaper 


in  their  own  local  pa|>ers,  and  are  urpinn 


fraternity  which  keeps  them  from  getting  a  them*  hy  weekly  bulletins  and  monthly  news- 
Ijreat  deal  of  businc.ss  from  sources  where  they  papers  sent  to  the  industry,  to  use  this  adver- 


joar  article,  represents  a  ^heer  waste  of  money.  ..roiitul,  an.l  fnrnishine  the  laundryowners  with  A  FAIR  INTERPRETATION 

It  is  this  n.asty,  unc^mhatahle,  mud-slinging  all  kinds  of  news|>a|>er  material  for  them  to  .p  i,'  y.  -  •  .  R  .  ,  ♦ 

attitude  on  the  part  of  the  entire  newspaper  run  in  their  own  local  pa|>ers.  and  are  urging  l.r>IT(*R  &  1  I  BI.ISHKR.  ny  acciaent, 

fraternity  which  keeps  them  from  getting  a  them,  by  wcekiv  bulletins  and  monthly  news-  lOOking^  0\cr  iltl  old  Copy  Oi  E.  &  P., 
pat  deal  of  businc.ss  from  sources  where  they  papers  sent  to  the  industry,  to  use  this  adver-  that  of  April  9,  I  noticed  a  quotatiotl  from 

otherwise  would  have  it,  because  of  the  merit  rising,  and  to  take  advantage  of  the  national  Thomas  Jcflfcrson  on  the  subject  of  ccn- 

of  their  media.  advertising  to  tie  their  businesses  to  it  by  using  sorship.  It  reads  ! 

You  spc.Tk  .Thout  the  “Ioc.t1  laundry  owner  newspaper  advertising.  “Xo  government  ought  tO  he  without 

l-nowing  his  local  newspapers.  SuppcLse  we  -.i  .  ^  cr  ^  ^  •  ,* 

r^fd  out  to  invest  this  $3,000,000  a  vear,  '  '’iV''  ""  ^ore  eflfectivc  newspaper  ceitsors.  and  where  the  press  IS  free,  no 

.“ich  it  looks  as  if  we  are  going  tn  hav-;.  in  Tv, 

o«5paper  advertising.  \Ve  want  to  do  this  >«';*•  '^an  the  Mdl.s  Advertising  What  .seems  extraordinary  to  me  is  that 

ncwsvHiKv  1  j  •  ,  i>  ,  Company  organization  in  the  Laundrv  Industrv.  .*  »  j  i  ,  •  a  .• 

thing  in  a  h.g  .and  dominant  way^  Remember  the  .Mr.  Jordan  who  sent  in  this  quotation 

tttre  have  $-.000,000  we  must  have  ><  from  seeking  out  to  see  where  interprets  It  to  reter  to  a  Censorship  of 

fvery  *“0  V  there  is  au  .-ulvantage  for  you,  you  blindly  go  the  press.  When  I  first  ran  acrOSS  the 

fina  0  re  .  amoun .  worn  er  y  .against  a  sentence  it  never  occurred  to  me  that 

what  mental  processes  yon  figure  out  that  we  .  i,  ..  ,  »  ^  u  .  i  t'u-  I  ^  t  i  .  4i  •  *1  r. 


advertising  to  tie  their  businesses  to  it  by  using  sorship.  It  reads  ! 

newspaper  advertising.  “Xo  government  ought  to  he  without 


not  think  that  any  newspapers  were  fall¬ 
ing  for  this  kind  of  stuff.  W  e  receive 
great  quantities  of  such  stuff  in  almost 
every  mail,  but  chuck  it  in  the  waste 
basket  and  feel  amused  to  think  what 
suckers  these  manufacturers  arc  to  let 
these  pnhlicity  fellows  rope  them  in,  as, 
of  course,  they  pay  for  getting  the  stuff 
out. 

1  believe  the  publishers  should  have 
some  sort  of  a  bureau  to  which  this  stuff 
could  be  referred  in  order  that  the  bureau 
might  get  in  touch  with  those  employing 
such  agencies  and  notify  them  th.at  their 
publicity  matter  goes  into  the  waste 
baskets.  W’c  get  a  lot  from  the  pineapple 
people,  the  ice  cream  iveople,  the  con¬ 
densed  milk  people,  the  Kellogg  people 
and  many  others,  hut  they  arc  always  con¬ 
signed  to  the  waste  basket. 

P.  W'.  W. 

The  three  stages  of  modern  family  life 
are  matrimony,  acrimony,  and  alimony. — 
Xorfolk  I  ’irginian-Pilot. 


dirt  have  $3.noo.nno  we  must  have  it  from  seeking  out  to  see  where  interprets  it  to  refer  to  a  Censorship  of 

t«ry  V  there  is  an  .-ulvantage  for  yon,  you  blindly  go  the  press.  When  1  first  ran  acrOSS  the 

fina  0  re  .  amoun .  worn  er  y  ^  .against  a  sentence  it  never  occurred  to  me  that 

what  mental  processes  you  figure  out  that  we  n  i  j  *.  u  •  i  t'i.-  i  iy  i  i  *i  *.11 

could  run  our  advertising  to  take  the  laundrv  'cry  ''<■"'’^.<’'1  <>“*  comprehensive  Pl«n  ^  Jcfferson  had  any  Other  meaning  than  that 
cut  of  the  home  and  put  it  through  the  com'-  "IT"""’  “1  hemg  $4,000  000,  ,t  ,s  the  government  that  needs  censors 


rut  of  the  home  and  put  it  through  the  com-  .*1  A  aaV  *.  i  .  t,  yf  \  .x,  \ 

•  1  I  ^,.A  «  *  4  I  4  ^'"1  ^  $6,000,000  at  least.  It  will  be  the  larg- 

mercial  laundry,  and  not  use  at  lea'it  one  news-  ^  •  r  i  •  .*•  » 

_ _ _  •  ...I,-  u  *1,  •  I  I  cst  Piece  of  business  co-operation  ever  executed 

paper  in  every  town  in  «hich  there  is  a  laumiry  ,hi,  c<  untry.  It  will  rank  among  the  first 
jubseriber.  , ,  ,  ten  n  tional  advertising  accounts.  Along  with 

.Ynd  then  I  wonder  what  we  would  do.  as  a  ,i,e  $0,000  000  will  be  .it  least  $6,000,000  more 
trade  association,  and  .as  an  advertising  agency,  inves'ed  in  other  forms  of  advertising  to  tie 


serving  a  trade  association,  when  the  hitter 
competitive  fight  starteil  between  the  rival  news- 


will  he  $6,000,000  at  least.  It  will  he  the  larg-  a,,,!  ,hat.  so  long  as  a  free  press  remains, 

est  piece  of  business  co-operation  ever  executed  .i,„  „  u  _  j  c 

III  this  c<  uutry.  It  will  rank  among  the  first  ^ Will  Constitute  a  board  of  Cell- 

ten  n  tional  advertising  accounts.  Along  with  SOrs  to  protect  the  people  against  mis- 

the  $6,000  000  wilt  be  .it  least  $6,000,000  more  .government. 

inves-ed  in  other  forms  of  advertising  to  tie  llow  do  you  get  any  Other  idea  from 


up  to  this.  Instead  of  seeing  this  as  a  program  it? 
which  energizes  and  w-akes  up  an  industry 


pzpers  in  the  town  .as  to  who  got  the  .advertising  j,  fruitful  fo-  the  new 

a"”“.'?"nonnn!a  T  ,  v  "’?"  ''■•‘•’C’-s.  in  which  to  se'l  their  merchandise,  and 

than  $2,000,000  to  carry  along  our  merchandis-  a],,,,,,  ,he  line  with  voiir  other  stulT.  von  come 
ing  and  advertising  program  if  we  were  to  use  along  wit’n  the  old  slap  and  mud  stick  and  trv 
™e  newspaper  in  each  town  from  whjch  we  have  .  „p  ,he  big  “I  am.”  and  the  big  Edito'r 

a  subscription.  It  would  be  impossible  to  get  a  c  .  * _  i  r  e  .t. 

„  _ _  •  .  *  Pt  BLiSHER  before  your  newspapers  of  the 

fTOup  of  five  laundryowners  in  any  town  to  eountrv 

afree  on  using  one  newspaper.  This  is  particu-  t  j  •.  i  • 

Uriy  true  when  the  newspapers  themselves  I  S'*’  hing  sound  nor  sensible  in  your 
wonld  get  out  and  start  the  promotion  among  the  r*"  P'-ogram  of  knocking  legiti- 

laundryowners.  We  would  have  hundreds  of  businesi^ 

letters  every  day,  written  hy  newspaper  repre-  .  *  rather  humorous  to  turn  over  on  the  other 

jentatives  on  laundryowners’  stationery,  urging  P-Tfe,  an'I  that  the  $2,000,000 

and  deinandir.g  that  we  use  this  paper  or  that  *'’^1  we  will  have  for  apples  is  going  to  he 
paper  not  on  the  list.  Since  laundryowners.  with  invested  in  newspapers,  ami  for  that  reason  it 
their  very  definite  personal  preferences  for  is  a  fine  thing.  I  notice  also  in  the  same 
particular  newspapers,  would  feel  that  they  know  issue  you  have  mention  of  the  photographers’ 
much  better  about  how  the  money  should  he  account.  The  two  million  dollars  of  the  photog- 
inrested  locally  than  an  advertising  commifte.’  raphers  is  going  in  the  magazines  for  the 
or  an  advertising  agency,  we  would  tear  down  'Dme  reason  the  laundry  m,Tjor  appropriation  is 
our  mtire  structure,  because  of  the  competi-  P®'*'!?  magazines. 

lire  fight  for  business  between  newspaiiers  in  apple  account  we  are  getting  our 

communities. 

If  we  could  start  out  with  a  list,  and  say  T  . 

we  were  going  to  use,  for  example,  the  evening  £  flS  ICtTCjSSt 

paper  with  the  largest  circulation  in  each  town,  ^ 

or  the  morning  paper  with  the  largest  circula-  tXOY 

tion  in  each  town,  and  let  it  go  at  that,  and  d/C.fflUy  fJkA.  fJK-l 

the  newspapers  would  leave  our  sul>scril>ers  fWl 

alooe.  we  probably  could  iday  hall  and  do  liusi-  C-lfC-CalCXIlC/fl  Iff 

ness  with  the  newspapers.  Hut  fn  m  your  long  ry  If* .  „ 

experience  you  know  that  I  must  know  wh.Tt  MjCI  III  YTl  OPS 

I  am  talking  about  when  I  say  that  to  turn  the  _ _ 

newspaper  wolves  loose  on  the  subscription  fabric 
would  tear  it  to  pieces  and  at  the  end  of  six 
months  we  w*ouldn*t  have  anv  more  siihscrihers 

I  R  ^  I  1 

Your  slurs,  which  are  very  iiimeccssary.  as  I  I  R  ■ 

to  how  cities’  quotas  are  arrived  at  hy  a  curious  ^ 

mnhiplication,  etc.,  is  absolutely  uncalled  fir,  ^ 

PRitkularly  in  view  of  the  fact  that  the  news-  —  _  ^  ^ 

papers  will  actually  get  more  advertising  money  /t/t 

from  the  laundryowners  of  this  cmintry  in  the  |  1  A/  ^  1X1-!  LaEZZlX 


laundryowners.  We  would  have  hundreds  of 
letters  every  day,  written  hy  newspaper  repre¬ 
sentatives  on  laundryowners’  stationery,  urging 


The  largest 
evening  paper 
circulation  in 
Baltimore 

151,059 

May,  net  paid 


Very  truly  yours, 

rii..\.\CH.\Rn  M.  Prebi.p;, 
I’lCflford  .Advertising  .Agency,  Inc..  Xcw 
^’ork. 

REASON  FOR  SURPRISE 

To  EntTOR  .vNn  Pi  bi.ishfr — A’our  ar¬ 
ticle  alioiit  free  publicity  for  the  oil  burner 
people  caused  me  some  surprise  as  I  did 


The  Place 
to  Push  Sales— 

Ransai — ^made  DDUtoally  protparotu 
thti  year  hy  nxoalleiit  orop  yleldi — 
offer*  an  attraotlw*  market  to  per- 
aiatent  adwertUer*. 

The  Topeka 
Daily  Capital— 

thoroughly  oowert  Topeka  and  it* 
big  trading  raditu.  The  only  nowi- 
paper  with  a  oironlation  threnghont 
the  State. 

Included  In  primary  dlitrihntion 
campalgno  by  leading  national  ad¬ 
vertiser*. 

40,000  Guaranteed  Circulation 

Published  by  Arthur  Capper 
Topeka,  Kansas 


Detroit 


Fourth 

Largest 

City 


May,  1927,  sets  a  new  cir> 
culation  record  for  daily  pa¬ 
pers  in  Baltimore. 

The  NEWS,  with  its  May 
net  paid  circulation  of  151,- 
059,  enjoys  a  margin  of  24,- 
141  copies  over  that  of  the 
Evening  Sun,  its  nearest  com¬ 
petitor. 

You  reach  more  of  Balti¬ 
more  through  the 


America's 

Complete 

Newspaper 


i~>  A  ■f  T  IV  yf"  i~? 

with  one  paper.  ^  1  1  IVl  U  lx  rS  i\  ew  YORK 

The  Detroit  News  NEWS  Iffctalb 

Ofers  advertisers  /tT*.*  Iwwsw*  .* 

unusual  opportunities  Lnree.i  cireuhticn  ol UlTlUllRv 


Ulft  illarmng 

the  leading  newspaper  in  The¬ 
atricals,  Turf.  Finance  and  Mo¬ 
tion  Pictures,  prints  all  of  the 
day’s  worth  while  general  news, 
with  exclusive  features  covered 
by  a  great  staff  of  special  writers. 

It  has  the  largest  professional 
circulation  of  any  newspaper  in 
the  United  States. 


Baftalm,  Tha  Wandar  City  •#  Amariaa 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splen¬ 
did  for  advertising  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  EVENING  NEWS 

Read  in  4  out  of  5  Buffalo  Homme 

EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Graybar  Bldg.  Tribune  Tower 

New  York,  N.  Y.  Chicago,  Ill. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  *  Boston 


roto¬ 

gravure 

Sections 

I 

I  Newspapers 
I  &  Magazines 

STANDAim 

I  GraVure  Corporation^ 
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daily  paper  in  the  South 


44 
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advice  to  publishers  who  are  dissatisiied 
w  ith  their  product  is ;  Don’t  look  around 
for  a  Moses  to  lead  you  out  of  the  wil¬ 
derness,  but  simply  organize  the  talent 
you  already  employ  and  set  up  before  it 
clearly  defined  targets  at  which  to  shoot. 


PRESS  CENSORSHIP  ENDED 


New  Rumanian  Government  Kepeab 
Drastic  Press  Ruling 


NEW  SPORTS  EDITOR  IN  N.  Y. 


By  MARLEN  PEW 


Thomas  M.  Byrne  Succeeds  Paul  Neu¬ 
mann  on  Evening  Post 


fX  the  old  days  the  editorial  staff  would 
assemble  at  seven  o'clock  every  morn¬ 
ing  to  be  addressed  by  the  managing  edi¬ 
tor  and  city  editor,  to  make  suggestions 
for  enterprises  and  to  criticize  the  issue 
of  the  previous  day.  Not  content  with 
the  daily  conference,  our  indefatigable 
M.E.  would  call  special  afternoon  staff 
meetings  once  or  twice  a  week,  not  to 
lecture  us,  but  to  draw  from  our  weary 
noodles  any  vagrant  thought  which  might 
lx:  whipped  into  a  feature  of  interest  to 
our  readers.  It  was  characteristic  of 
these  conferences  that  the  greenest  cub 
or  even  the  office  boy  had  equal  voice 
with  the  executive  editors,  both  in  hunch¬ 
ing  and  in  criticizing.  It  was  a  rule,  also, 
that  no  man  could  suggest  assignments 
for  himself,  the  theory  being  that  the 
average  mortal  does  not  volunteer  hard 
tasks  for  his  own  right  arm,  but  is  not 
reluctant  to  tell  another  to  look  for 
treasure  on  the  highest  cliff.  We  were 
ambitious  newspaper  folk  and  found  our 
sweetest  morsels  in  hard  nuts.  Inciden¬ 
tally,  the  reiKirtorial  staff  was  organized 
to  cover  established  routes  or  “beats,” 
and  if  one  had  a  suggestion  that  lay  in 
his  own  province  he  was  supposed  to 
execute  it  and  not  bother  a  staff  meeting 
with  his  own  stuff.  Another  rule  govern¬ 
ing  our  staff  conferences  was  that  when 
a  man  suggested  an  enterprise  and  his 
hunch  was  executed  he  might  clip  all  the 
space  the  story  made  and  paste  it  in  his 
“string.”  Oh,  yes,  in  those  days  we  all 
kept  strings,  though  every  man  was  on 
salary.  The  city  editor  ran  a  ledger  ac¬ 
count  of  string  statistics,  inches  per  day, 
number  of  items  per  day,  average  length 
of  items,  first  page  stories,  and  on  news 
scoops  we  were  credited  with  double 
space.  There  w’as  no  guessing  about  who 
was  doing  the  good  work  on  our  paper, 
the  city  editor’s  ledger  told  the  story. 


organization  has  a  oiie-man-lup,  a  boss 
or  czar  to  rule  the  minions,  has  reached 
the  newspaper  office.  Suggestions  are 
not  wanted.  The  "big  idea"  comes  from 
the  top  and  works  down.  .\s  the  auto¬ 
crat  may  have  fewer  valuable  hunches 
than  the  office  lx>y  the  system  often  makes 
for  a  machine-made  newspaper — the  day’s 
telegraph  report,  plus  the  day’s  routine 
local  news,  plus  the  day's  syndicate  offer¬ 
ings. 


Thomas  M.  Byrne,  formerly  make¬ 
up  editor,  was  this  week  apjxinted 
sjKjrts  editor  of  the  .Veto  York 


CINCE,  as  everyone  knows,  ideas  are 
the  stock  in  trade  of  every  newspaper, 
it  is  legitimate  and  to  the  point  to  ask 
why  ideas  should  be  discouraged.  Ideas 
spring  from  organized  thought  and  con¬ 
sultation.  No  living  man  is  fluent  enough 
to  provide  all  the  ideas  that  a  good  news¬ 
paper  requires.  No  little  executive  group, 
however  brilliant,  can  provide  all  of  the 
news  enterprises  that  are  necessary.  A 
newspaixr  is  but  the  record  of  the  com¬ 
posite  thought  of  those  who  make  it. 
Why  limit  that  expression?  Why  fumble 
along  when  it  is  entirely  possible  sys¬ 
tematically  to  chart  a  newspaper’s  course 
in  conference,  with  all  minds  in  agree¬ 
ment  and  all  eyes  fixed  on  a  grim  ob¬ 
jective?  The  newsiaper  staff  meeting 
seems  as  essential  to  its  welfare  as  is  the 
regular  open  session  of  the  city  council 
the  state  legislature  or  congress  to  trans¬ 
act  the  public  business,  each  interest 
having  a  voice  in  determining  policy  and 
plotting  action.  The  editor  who  does  not 
meet  his  staff  in  conference  does  not  know 
his  men.  The  staff  that  does  not  occa¬ 
sionally  assemble  seriously  to  consider 
the  common  problems  of  all  departments 
and  all  interests  is  a  detached  and  un¬ 
organized  staff.  More  good  can  come 
to  a  newspaper  through  unity  of  staff 
action  than  from  any  single  source.  Good 


SIMILARLY  the  business,  advertising 
and  circulation  staffs  held  conferences 
daily  in  our  office  and,  where  it  was  prac¬ 
tical  to  do  so,  records  of  achievement 
were  kept.  Occasionally  the  whole  staff, 
editorial,  business  and  circulation,  would 
come  together  for  frank,  common  dis¬ 
cussion  of  the  paper’s  failures  and  tri¬ 
umphs.  These  w’ere  rip-roaring  con¬ 
gresses.  All  was  in  good-nature  but  no 
pussy-footing  talk  was  encouraged.  We 
got  down  to  brass  tacks  and  every  man 
had  full  opportunity  to  have  his  little  say. 


TN  this  hard-boiled  age  the  newspaper 
staff  meeting  is  becoming  a  rarity. 
The  egotistical  notion,  prevalent  in  com¬ 
merce  and  fanned  by  the  modern  fradu- 
lent  “success  story,”  that  good  business 


THE  SEATTLE  TIMES 


Led  All  Other  Seattle 
Newspapers  Year  1926  in 

Local  Display 
National  Display 
Classified 
Total 


By  a  Wide  Margin 


In  total  Advertising,  Times  led  Post 
Intelligencer  by  5,975,435  lines — not 
including  426,661  lines  in  American 
Weekly. 

In  total  Advertising,  Times  led  Star 
by  9,647,426  lines. 

EASTERN  REPRESENTATIVE 


THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 

New  York — Chicago — St.  Louis 
Detroit — Kansas  City — Atlanta 


Display  and  Classified 
Advertising 
Checking 
Proofs 
distributed 
for 

NEWSPAPER 
Publishers 
by  a 


Simple  and  practical  plan 
of  service  that  automati¬ 
cally  relieves  a  publisher’s 
office  of  all  detail  work 
and  gives  his  agencies  and 
advertisers  a  much  more 
satisfactory  service  than 
is  otherwise  possible. 


OVER  400  SUBSCRIBERS 


— Write  for  details — 
and  Trial  Test  Offer. 


Thom.ks  M.  Byrne 


E  z'  e  H  i  n  g  Post, 
succeeding  Paul 
Neumann,  re¬ 
signed.  Nicholas 
Radford  has 
taken  over 
Byrne’s  work  on 
make-up. 

Mr.  Byrne  began 
newspaper  work 
when  he  was  15 
years  old  on  the 
staff  of  the 
Ottumwa  (la.) 
Courier.  This  was 
in  1906.  Switch¬ 
ing  over  to  the 


riic  first  step  taken  by  the  new  Ru. 
iiianiaii  Government  has  been  tn  remove 
tlie  domestic  and  foreign  press  censor¬ 
ship  which  has  existed  since  tlu  opera¬ 
tions  on  King  Ferdinand  the  past  Dj. 
cember,  according  to  a  dispatcti  to  the 
Xew  York  Times. 

Prince  Stirbey  issued  a  decree  abolish¬ 
ing  the  censorship  before  he  had  been  in 
Cl  inmand  of  the  Government  24  hours. 

The  attitude  of  the  Council  of  Min. 
isters  toward  the  press  was  forecast  in 
the  announcement  Monday  that  Silian 
Popescu,  editor  of  Uniz'ersul,  had  ac¬ 
cepted  the  post  as  Minister  of  Justice,  as 
it  was  known  that  the  editor  made  it  a 
condition  of  acceptance  that  the  press 
should  have  freedom  in  commenting  on 
politics  and  in  printing  news. 


DheJdvertising 
CHECKING  BUREAUAic 


Where  better  Classified 
mediums  are  being 
built  —  the  best 
publicity  is 
helping  build 
them 


THE  BASIL  L  SMITH  SYSTEM,  lie. 


International  Classified  Advertising 
Counsellors 


Packard  Building,  Philadelphia 


79  Madison  Ave. 
NEW  YORK 


1538  So.  Clark  St. 
CHICAGO 


Thorough  Coverage  in  One  of  the 
World’s  Richest  Buying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 


pttjBiburgf)  ^Ba^ette  €imei0f 


(Homing  and  Sunday) 


AND 

Pittsburgh  Chronicle  Telegraph 


(Evening  except  Sunday) 


These  newspapers  in  Mews  end  Advertis¬ 
ing  have  the  confidence  of  their  readeri. 
Their  readers  have  the  power  to  pur¬ 
chase. 

Sold  Singly  or  Combined 
1TBBAM  E.  DICE,  Mat’l  Advg.  Xgr. 
Gazette  Square,  Pittsburgh,  Pa. 

E.  M.  BITSKE,  Inc., 

1457  Broadway,  New  York. 

Its  S.  Michigan  Blvd.,  Chicago. 
Constitution  Bldg,,  Atlanta,  Oa. 

B.  J,  BIDWELL  COHPANY, 

742  Hsrket  Street.  San  Francisco,  Cal. 

Timei  Bldg.,  Los  Angeles.  Cal. 
White-Henry-Stuart  Bldg.,  Seattle,  Waah. 


opixisitioii  paper,  he  became  city  editor 
of  the  Ottumzea  Revieze  when  he  was 
18  years  old. 

His  first  large  city  experience  was  as 
reporter  for  the  Dcs  .Moines  (la.)  Nezos. 

Mr.  Byrne  first  came  east  on  the  Phila¬ 
delphia  Public  Ledger,  of  which  he  was 
make-up  editor  in  1921,  when  he  left  to 
take  the  same  job  on  the  old  New  York 
Globe.  When  Mr.  Byrne  left  New  York 
the  first  time  it  was  to  Ivecome  for  a  year 
managing  editor  of  the  Norfolk  Vir¬ 
ginian-Pilot,  and  when  he  returned  it 
was  via  the  Public  Ledger,  of  which  he 
was  assistant  city  editor  when  Cyrus 
H.  K.  Curtis  bought  the  New  'York 
F veiling  Post.  Mr.  Byrne  came  to  the 
Post  with  David  E.  Smiley,  the  first 
editor,  and  Merritt  Bond,  first  managing 
editor,  under  Curtis  ownership. 
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South  America’s 
Greatest  Newspaper 

“Buenos  Aires  IS  the  Argentine 
Republic" — 

"If  you  introduce  an  article  In  Buenos 
Aires  it  is  introduced  in  the  whole 
of  the  Argentine." 

“We  know  that  LA  PREINSA  has 
a  larger  circulation  than  all  the 
local  papers  put  together,  and 
that  this  circulation  is  amongst 
the  very  best  class." 

(Extrset  from  letter  written  by  tbs 
distributor  In  Argentins  of  Importsnt 
American  products,  urging  Us  prln- 
ctpsls  to  pisee  their  sdrerUilnc  in  LA 
PRENSA— ) 

National  sales  and  distribution  In 
Argentina  can  quickly  be  attained 
by  advertising  in  LA  PRENSA. 


JOSHUA  B.  POWERS 

Exclusive  Advertising  Representativs 

250  Park  Avenue  New  York 


IT  WILL  PAY  YOU  TO 
HIRE  TRAINED 
MEN 


Ambitious  young  men,  schooled 
in  every  branch  of  the  newspaper 
or  magazine  field,  may  be  secured 
to  fill  that  opening  on  your  pub¬ 
lication  by  simply  making  your 
wants  known  to  the  Personnel 
Bureau  of  Sigma  Delta  Chi,  'pto- 
fessional  journalistic  fraternity. 


No  Charge  To  Employers 


Avail  yourself  of  this  free  serv¬ 
ice  to  replenish  your  staff  whm- 
ever  the  occasion  requires.  Write 
or  wire  John  G.  Earhart,  836 
Exchange  Ave.,  Chicago,  Ill.,  and 
he  will  put  you  in  touch  with  the 
right  man. 
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Editor  &  PuhlishPT  for  June  11,  1927 


WHAT  OUR  READERS  SAY 


the  laundry  campaign 

To  Editor  &  Ptblisiier;  I  don’t  imagine 
ihat  yofT  oditorial  policy,  if  thr  article  which 
rou  wrote  on  the  laundry  Industry  in  the 
i«ue  of  May  21  is  an  index,  is  square  enough 
to  carry  the  other  side  of  the  picture  which  is 
,0  (trossly  misrepresented  in  the  article  to 
,hich  I  refer. 

(toe  would  think  that  the  (treat  Editor  & 
PiiUSHER  was  stcppinit  out  as  the  savior  to 
koep  the  newspaiiers  of  this  country  from  being 
raided  far  millions  of  dollars’  worth  of  free 
space,  while  all  of  the  advertising  money  that 
j,  put  in  l'>  the  laimdryowners  is  to  he  in¬ 
vested  in  m  ieaeines  which,  as  one  can  read  from 
tour  article,  represetits  a  sheer  waste  of  money. 

It  is  this  nasty,  uncomhatahle,  mud-slinging 
attitude  on  the  i>art  of  the  entire  newspaper 
fraternity  which  keeps  them  from  getting  a 
jveat  deal  of  husincss  from  .sources  where  they 
otherwise  would  have  it,  because  of  the  merit 
of  their  media. 

You  speak  .about  the  “local  laundry  owner 
1,-fiowing  his  local  newspapers.’’  Suppose  we 
(tarted  out  to  invest  this  $2,000,000  a  year, 
«hich  it  looks  as  if  we  are  going  to  have,  in 
newspaper  advertising.  We  want  to  do  this 
thiuft  in  a  big  and  dominant  way.  Remember 
jf  we  have  $2,000,000  we  must  have  it  from 
every  laundry  owner  in  I'nited  States  and 
fanada  to  reach  that  amount.  I  wonder  by 
what  mental  processes  you  figure  out  that  we 
could  run  our  advertising  to  take  the  laundry 
cut  of  the  home  and  put  it  through  the  com¬ 
mercial  laundry,  and  not  use  at  least  one  news¬ 
paper  in  every  town  in  which  there  is  a  laundry 
jubscriber. 

.\nd  then  I '  wonder  what  we  would  do.  as  a 
trade  association,  and  as  an  advertising  agency, 
jerving  a  trade  association,  when  the  bitter 
competitive  fight  started  between  the  rival  news¬ 
papers  in  the  town  as  to  who  got  the  .advertising 
ainpaign.  We  would  have  to  have  much  more 
dian  $2,000,000  to  carry  along  our  merchandis- 
ing  and  advertising  program  if  we  were  to  use 
one  newspaper  in  each  town  from  which  we  have 
a  subscription.  It  would  be  impossible  to  get  a 
(troop  of  five  laimdryowners  in  any  town  to 
agree  on  using  one  newspaper.  This  is  particu¬ 
larly  true  when  the  newsiiaiiers  themselves 
would  get  out  and  start  the  promotion  among  the 
laundryowners.  We  would  have  hundreds  of 
letters  every  day,  written  by  newspaper  repre- 
tentatives  on  laundryowners’  stationery,  urging 
and  demanding  that  we  use  this  paper  nr  that 
paper  not  on  the  list.  Since  laundryowners,  with 
their  very  definite  personal  preferences  for 
particular  newspapers,  would  feel  that  they  know 
much  better  about  how  the  money  should  he 
invested  locally  than  an  adverti.sing  committe.- 
or  an  advertising  agency,  we  would  tear  down 
onr  entire  structure,  because  of  the  competi- 
iive  fight  for  business  between  ncwspafiers  in 
communities. 

If  we  could  start  out  with  a  list,  .and  say 
we  were  going  to  use.  for  example,  the  evening 
paper  with  the  largest  circulation  in  each  town, 
or  the  morning  paper  with  the  largest  circula¬ 
tion  in  each  town,  and  let  it  go  at  that,  .anrt 
the  newspapers  would  leave  our  subscribers 
alone,  we  probably  could  play  hall  and  do  busi¬ 
ness  with  the  newspapers.  Hut  fn  m  your  long 
eiperience  you  know  that  I  must  know  what 
1  am  talking  about  when  1  say  that  to  turn  the 
newspaper  wolves  loose  on  the  subscription  f.ahric 
would  tear  it  to  pieces  and  at  the  end  of  six 
months  we  wouldn’t  have  anv  more  subscribers 
left 

Your  slurs,  which  are  vc?>  unnecessary,  as 
to  how  cities’  quotas  are  arrived  at  by  a  curious 
multiplication,  etc.,  is  absolutely  uncalled  for, 
patticularly  in  view  of  the  f.act  that  the  news- 
mpers  will  actually  get  more  advertising  money 
from  the  laundryowners  of  this  country  in  the 


Detroit 

Fourth 

Largest 

City 

Complete  coverage 
with  one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


next  four  years  than  the  maRazines,  and  the 
newspapers  will  get  more  money  from  the 
laundryowners  than  they  ever  in  their  lives 
have  Rotten  before. 

The  laundry,  a.s  an  institution,  has  been  non- 
advertisinR.  Take  the  country  «.ver  and  you 
will  find  very  few  outstandinR  laundryowners 
who  have  spent  very  much  money  in  new.spapcr 
advertisinR. 

Now  here  comes  the  N.  A.,  sponsoring 
a  ereat  merchandisiiiR  and  advertising  drive, 
ami  a  Reneral  cleanup  of  the  industry.  Of 
course,  we  are  runninR  dominant  advertisitiR 
in  the  macazines.  Oespite  the  sneers  of  Editor 
\  I’lBi.isiiF.R  there  must  l>e  some  value  to 
maRazitie  advertising.  Then  we  are  turniiiR 
around,  and  furnishing  the  l.aundryow ners  with 
all  kinds  of  newspai>cr  material  for  them  to 
run  in  their  own  local  p.ipers.  and  are  urginR 
them,  !»y  weekly  bulletins  and  monthly  news¬ 
papers  sent  to  the  industry,  to  use  this  adver¬ 
tising,  and  to  take  advantage  (f  the  national 
advertising  to  tie  their  businesses  to  it  by  using 
newspaper  advertising. 

You  will  have  no  more  effective  newspaper 
advertising  seller  in  the  United  States,  in  the 
next  four  years,  than  the  Millis  Advertising 
Company  organization  in  the  Laundry  Industry. 

Now,  instead  of  looking  for  the  value  in  a 
thing  of  this  sort,  seeking  out  to  see  where 
there  is  an  a<lvantage  for  you,  you  blindly  go 
in  and  run  a  lot  of  slur  and  mud  against  a 
very  well  worked  out  comprehensive  plan.  This 
laundry  campaign,  instead  of  being  $4,000,000, 
will  be  $6,000,000  at  least.  It  will  be  the  larg¬ 
est  piece  of  business  co-operation  ever  executed 
in  this  c(  uiitry.  It  will  rank  among  the  first 
ten  nvtional  advertising  accounts.  Along  with 
the  $6,000  000  will  be  at  least  $6,000,000  more 
invested  in  other  forms  of  advertising  to  tie 
up  to  this.  Instead  of  seeing  this  as  a  program 
which  energizes  and  wakes  up  an  industry 
which  makes  it  more  fruitful  fo-  the  news¬ 
papers,  in  which  to  seM  their  merchandise,  and 
along  the  line  with  your  other  stuff,  you  come 
along  with  the  old  slap  and  mud  stick  and  try 
to  play  up  the  big  “I  am,’*  and  the  big  Editor 
&  PvBLiSHER  before  your  newspapers  of  the 
country. 

T  can  sec  no'hing  sound  nor  sensible  in  your 
article,  nor  in  your  program  of  knocking  legiti¬ 
mate  business. 

It’s  rather  humorous  to  turn  ove»*  on  the  other 
side  of  the  page,  and  ‘^ee  that  the  $3,000,000 
that  we  will  have  for  apples  is  going  to  he 
invested  in  newspapers,  and  for  that  reasf»n  it 
is  a  fine  thing.  I  notice  also  in  the  same 
issue  you  have  mention  of  the  photographers* 
account.  The  two  million  dollars  of  the  photog¬ 
raphers  is  going  in  the  magazines  for  the 
same  reason  the  laundry  major  appropriation  is 
going  in  the  magazines. 

On  the  apple  account  we  arc  getting  our 


money  from  growers  who  arc  far  teiiioved  from 
the  solicitation  of  individual  newspapers.  We 
can  select  our  newspapers  and  tell  the  competing 
newspapers  that  we  are  sorry  but  we  have  al¬ 
ready  made  up  our  minds,  and  not  have  them 
going  over  our  heads  and  stirring  up  and  mak¬ 
ing  impossible  situations. 

If  you  want  to  do  something  sound  and  con¬ 
structive  for  the  newspapers  in  th.s  country,  tell 
them  for  heaven’s  sake  to  revise  their  selling 
methods  ami  quit  tearing  down,  ami  start  to 
build  up.  You  might  start,  yourself,  hy  setting 
an  example  of  building  up,  instead  of  tearing 
down. 

Fred  Millis. 

President,  Millis  .Advertising,  Company, 
Indianapolis. 

N’iite:  Fhitor  v'y  Pcbi.isher’s  coni- 

.iifiit  on  Mr.  Minis’  litter  will  fx'  found 
on  tlie  editorial  iwjte. 

A  FAIR  interpretation 

To  KniToR  &  Pi  m.isnKR:  By  accident, 
in  lookiiiR  over  an  old  copy  of  E'.  &  P.. 
that  of  .'Vpril  9,  I  noticed  a  quotation  from 
Thomas  Jefferson  on  the  subject  of  cen¬ 
sorship.  It  reads : 

“Xo  government  ou.sjht  to  he  without 
censors,  and  where  the  press  is  free,  no 
one  ever  will.” 

What  seems  c.xtraordinary  to  me  is  that 
the  Mr.  Jordan  who  sent  in  this  quotation 
interprets  it  to  refer  to  a  censorship  of 
the  press.  When  I  first  ran  across  the 
sentence  it  never  iKcurred  to  me  that 
Jefferson  had  any  other  meaning  than  that 
it  is  the  government  that  needs  censors 
and  that,  so  long  as  a  free  press  remains, 
the  press  will  constitute  a  board  of  cen¬ 
sors  to  protect  the  people  against  mis- 
.government. 

How  do  von  get  anv  other  idea  from 
it? 

Very  truly  yours, 

P.i..\NCn.\Rn  M.  Preble. 
Bedford  .Advertising  .\gencv,  Inc.,  Xcw 
York. 

REASON  FOR  SURPRISE 

To  Editor  .^^D  Pi  dlisher — Your  ar¬ 
ticle  about  free  publicity  for  the  oil  burner 
people  caused  me  some  surprise  as  I  did 
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not  think  that  any  newspapers  were  fall¬ 
ing  for  this  kind  of  stuff.  We  receive 
great  quantities  of  such  stuff  in  almost 
every  mail,  but  chuck  it  in  the  waste 
basket  and  feel  amused  to  think  what 
suckers  these  manufacturers  arc  to  let 
these  publicity  fellows  rope  them  iu,  as, 
of  course,  they  pay  for  getting  the  stuff 
out. 

1  believe  the  publishers  should  have 
some  sort  of  a  bureau  to  which  this  stuff 
could  be  referred  in  order  that  the  bureau 
might  get  in  touch  with  those  employing 
such  agencies  and  notify  them  that  their 
publicity  matter  goes  into  the  waste 
baskets.  We  get  a  lot  from  the  pineapple 
people,  the  ice  cream  iicoplc,  the  con¬ 
densed  milk  people,  the  Kellogg  people 
and  many  others,  hut  they  arc  always  con¬ 
signed  to  the  waste  hasket. 

P.  W.  W. 


The  three  stages  of  mixlcrn  family  life 
are  matrimony,  acrimony,  and  alimony. — 
Xnrfolk  I  'irginian-Pilot. 
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evening  paper 
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Baltimore 


151,059 

May,  net  paid 


The  Place 
to  Push  Sales— 

Kansat — mada  onnanally  proaparaiu 
thia  rear  br  exoellent  orop  yieldi — 
offers  an  attrantlve  market  to  per- 
•latent  adTcrtiaers. 

The  Topeka 
Daily  Capital— 

thorouRhlr  oovera  Topeka  and  tti 
blR  trading  radini.  Tbo  only  newt- 
paper  with  a  oironlation  thronffhont 
tba  State. 

Included  in  primary  diatribntion 
campaicna  by  leadlnt  national  ad- 
▼ertiaeri. 

40,000  Guaranteed  Circulation 

Published  by  Arthur  Capper 
Topeka,  Kansas 


May,  1927,  sets  a  new  cir¬ 
culation  record  for  daily  pa¬ 
pers  in  Baltimore. 

The  NEWS,  with  its  May 
net  paid  circulation  of  151,- 
059,  enjoys  a  margin  of  24,- 
141  copies  over  that  of  the 
Evening  Sun,  its  nearest  com¬ 
petitor. 

You  reach  more  of  Balti¬ 
more  through  the 


BALTIMORE 

NEWS 
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Complete 

Newspaper 


NEW  YORK 

Hcralb 

dfribune 


E’tft  Hlarmns 
STflegraplj 

the  leading  newspaper  in  The¬ 
atricals.  Turf,  Finance  and  Mo¬ 
tion  Pictures,  prints  all  of  the 
day’s  worth  while  general  news, 
with  exclusive  features  covered 
by  a  great  staff  of  special  writers. 

It  has  the  largest  professional 
circulation  of  any  newspaper  in 
the  United  States. 


Butt  aim,  Thm  Wmndmr  City  •/  Amtrima 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splen¬ 
did  for  advertising  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  EVENING  NEWS 

Read  in  4  out  of  S  Buffalo  Homam 

EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Graybar  Bldg.  Tribune  Tower 

New  York,  N.  Y.  Chicago,  III. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  *  Boston 


Gr^rE 

Sections 

for 

Newspapers 
&  Magazines 

STANDARD 

I  Gravure  Corporation 

LOUISVILLE,  KENTUCKY 


Largest  circulation  of  any 
daily  paper  in  the  South 
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PRINTING  SCHOOL  SUPPLEMENTS 

The  Boston  (Mass.)  Evening  Tran¬ 
script  is  publisliing  its  annual  series  of 
college  and  schfwl  commencement  supple¬ 
ments.  The  Vassar  1877  supplement  was 
published  June  1,  followed  by  supple¬ 
ments  <Iealing  with  the  .SO-year  classes  at 
l>artmouth,  Harvard,  Vale  and  Mount 
Holyoke.  Last  year  the  Transcript  pub¬ 


lished  ten  of  these  supplements  and  it  is 
expected  that  there  will  be  the  same  num¬ 
ber  this  year.  The  Harvard  supplement 
will  be  published  on  June  23. 

LABOR  WEEKLY  HNED 

bines  of  £100  each  were  impose<l  on 
William  Paul,  editor  of  the  Sunday 
Worker,  London  Labor  weekly,  and  the 


Workers’  Publications,  Ltd.,  proprietors 
of  the  newspaper,  who  pleaded  guilty  in 
the  Old  Bailey  Court  on  May  23  to  libel¬ 
ling  the  Metropolitan  Police.  The  com¬ 
pany  were  also  ordered  to  pay  the  costs 
of  the  prosecution.  .\n  article  in  the 
Sunday  Worker  on  February  23  last  al¬ 
leged  that  third  degree  methods  had  been 
used  by  the  p<ilice  to  extort  a  confession. 


Supplies  and  Equipment 


Classified 


EDITOR  PUBLISHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  ^  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
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USED  NEWSPAPER  PRESSES 

^^00^^16,  24  and  32-Paga  Praaaea 

GOSS  24  and  28-page  preisea  good  (or  black 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double  Sex¬ 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Available  for  Early  Delivery 


WALTER  SCOTT  8c  COMPANY 

Main  Offlea  A  Factory . Flalnlleld,  H.  J. 

Hew  York  09ce.,BTokaw  Bldg.,  1U7  Broadway 
Chloago  Offlee . Konadnook  Block 


Modern 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
np  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll,  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Fattest,  most  easily  operated, 
tnoM  accurate  and  duiwle  Hat 
carting  box  you  can  buy.  Per* 
fectly  balanced.  New  design  lock¬ 
up  bar  allows  (or  quick  change 
when  regulating  thickness  of  casta. 
Positive  quick  lock  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  cooMiicte 
catalog  of  Goss  Stereotypiag 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO..  CHICAGO 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  Elngland  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addrew  NENSCO,  Worceiter. 


GOOD  VALUES  FOR  QUICK  SALE 

Having  purchased  the  Stereotype  and  Composing  Room  equipment  of 
the  New  Haven  (Conn.)  Union,  we  offer  the  following  at  attractive 
prices  for  immediate  delivery: 


White  space  charge  at  same  rate  p.,  Inj 
per  insertion  as  earned  by  frequency  o< 
sertion.  Minimum  Contract  space,  tbr* 
lines.  The  Editor  &  Publisher  reserves 
right  to  classify,  edit  or  reject  any 
tisement. 
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ADVERTISING 


General  Promotion 


to  work  for  you  selling  our  “Wwthi*iv 
Features.  Write  F.  G.  Hogan  SrS 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kan^^ 
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Supplies 


Shauling  Sheets  for  Art  work  and  Benda, . 
(ecu.  Bourges  Service,  Inc.,  144  Wee  iiL 
St.,  New  York. 


BUSINESS  OPPORTUNITIES 

_  Brokers  ] 


Very  Desirahle  Evening  Paper,  Ohio;  exo 
field;  earning  handsome  dividends  on  - 
asked.  Also  opportunity  for  experiened  -• 
lisher,  w-ith  small  capital,  in  Alatiama  ; 
Shale.  Times  Bldg.,  New  York. 
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Who  Wants  This  Kenturky  exclusive  o 
seat  weekly?  Netted  $4,000  in  1926.  Ma-- 
equipped,  e.xcellent  plant.  Only  $5,000 
necessary.  Prop.  1509x.  The  II.  F.  Hei,-' 
Agency,  861  First  National  Bank  P 
Chicago.  111. _ 


Trtjde  Journal,  established,  in  good  condili. 
capable  of  expansion.  Gross  about  ptjt 
Asking  price,  $17,500  cash.  Harris-Miblc  Ci 
345  Madison  Avenue,  New  York  City. 


Oe 

cove 

isci 

tire 

Ckr 
tre  I 
man 


1  No.  3  Linotype 

2  No.  5  Linotypes 

1  Model  A  Intertype 
1  Model  B  Intertype 
1  Lanston  Monotype  Unit,  complete 
Hoe  5  col.  flat  Casting  Box 
Hoe  8  col.  flat  Casting  Box 

3  Margach  Self  Feeders 

20  Fonts  Linotype  Matrices 
Wesel  Cabinet  Saw  &  Motor 
Miller  Universal  Saw  &  Motor 
Rotary  Type  High  Planer 
17  x  36  Roller  Proof  Press 

For  detcdls  write  or  wire 


10  X  24  Wesel  Newspaper  Proof 
Press 

Rouse  Mitering  Machine 
3  Wesel  10  ft.  Make-up  Tables 
20*drawer  Hamilton  Cut  Cabinet 
8  ft.  Steel  Make-up*  Cabinet  with 
galley  storage  &  overhead  bank 
3  Steel  Type  Ad-Man  Cabinets 
1  Steel  Elevating  Truck 
12  All  Steel  Form  Tables 
200  Brass  &  Steel  Galleys 
Large  Quantity  of  Foundry  Dis¬ 
play  Type 


THOMAS  W.  HALL  CO. 

575  Washington  Street,  New  York  City 


Hoe 

Automatic 
Curved  Plate 
Trimming 
and  Shaving 
Machine 


.•\  Machine  that  will  trim,  tail-cut  and  shave  five  or  six  Stereo  Plates  a 
minute  efficiently  and  economically.  Arranged  with  Motor  Drive 
connected  hy  a  Silent  Chain. 


R.  HOE  &  CO.,  INC 

504-520  Grand  St.,  New  York  City 

7  South  Dearborn  Street 

fVre  Marquette  Bldg. 

7  Water  Street 

CHICAGO,  ILL. 

NEW  ORLEANS.  LA. 

BOSTON.  MASS. 

The  man  who  Manufactures  meets  the  man 
who  Buys  in  the  advertising  pages  of  Editor  &. 
Publisher. 


Newspapers  For  Sale 


Newspaper  Sale  -Knoxville  Free  Press,  ia-. 
democratic  daily  newspaper  in  East  Ten:..  - 
in  fastest  growing  city  of  the  South,  will  be¬ 
at  public  auction  at  2  p.  ni.,  June  20, 
Knoxville  population  exceeds  100,000  and 
western  gateway  to  new  Smoky  Mej- 
National  park.  Present  owner  is  not  m 
man  and  wants  to  dispose  of  I-'rce  Press  to :: 
undivided  attention  to  other  extensive  bu''~ 
interests.  This  property  represents  unusual 
I  I  rtunil'.  for  some  alert  publisher. 

Publishii^  and  Job  Busiiww-  controlling  ' 
towns  Rio  Grande  Valley  of  Texas.  Kvf 
daily,  two  weeklies.  Two  linotypes,  saw,  c 
der,  folder,  two  jobbers,  plenty  new  type,  T 
square  feet,  Ifnig  lease,  reasonable.  .V  — 
gross  $2.5,000  annually  p.-ist  three  years,  v' 
h.ilf  e.-ish,  b.-ihanee  reason.ably.  C-682,  K.l'i, 
Publisher. 


Ask 

year 

wrs 

per 

cam| 

a«eii 

The 

time 

nila 


Mr. 

let 

Ore 

Dot 


Sq> 

dan 

rille 

|uii 


TW 

pM 

a 

ilSd 

0^ 

Wk 

I  di 

On 


Ad« 

tin 

iam 


Uil 


hhi 


Ot 

I"* 

tM 


htt 


sail 

beti 

ion 


Chi 

hr. 

hoi 


Pm 


L 


Editor  &  Publisher  for  June  11,  192 


47 


id 


Employment— Equipment— Services 


SHER 

1  business  OPPORTUmTIES 


•rder) 


IONS 


•*  per  iJ 

o(  a. 

»•'*.  tlJ 


Serric* 

r~~Q^  of  Town  Concerns.  You  can  secure  all  ^ksmen 
^vantages  o(  a  New  York  address 
Ibrservices  of  established,  fully  ' 
eouippeJ  offices,  where  your 
^ries.  callers,  literature,  mail 

la 


EMPLOYMENT 

Help  Waaited 


EMPLOYMENT 

Situationa  Wanted 


MECHANICAL 

Equipment  for  Sale 


*'lLniDal  annual  charge.  Address  (by  letter  Publisher. 

*  rv  iniM  at  1841  Broadwav  (Cblumbus  _  'i 


Publisher. 


Managina,  City,  News  or  Telegraph  Editor,  Presses,  Drum  Cylinder  Presses,  Power  Paper 

,  Duu......  ,»r,  rrAlnmht.. - '****'  twenty  years’  clean  record  on  desk,  seeks  Cutters.  Lever  Paper  Cutters,  Colts  and  I  ni 

jriy)  Suite  KW,  at  1841  Broadway  (Columbus  Solicitors— Towns  of  40, (XX)  or  under.  Make  work  at  once.  Write  or  wire  C-675,  Editor  &  versal  Presses.  Chandler  &  Price  Presses,  Gold 

(3^),  New  York  City  .  .  ,  r.  ..  .  o  _  ,  oo 

EDITORIAL 

Syndicate  Features 


extra  money  and  not  interfere  with  regular 
work.  Address  85S  Holton  Street,  Milwaukee, 
Wis. 


Situations  Wanted 


V  wne*  Bill  Peal  story  of  love  and  adventure 
?the  only  living  scout— released  .\ugust  1— 
,  'll., .nations  front  Pawnee  Bill's  private  collec- 

I _  Ordered  this  week  by  Tnlntnc-Chronicle, 

ilill - -  il^rren.  Ohio;  .loitrnal- I’ost,  Kansas  City; 

no* News,  Philadelphia.  Graphic  Syndicate, 
WOTth^l  ,5  (’ijy  Hall  Place.  New  York. 


I  Beaby  el 

1  Wea 


jnitieJ 


hama. 


Service 

v.->f  Summer  Vacation  Personals  for 
n—Retnaining  1*127  edition  of  "Wakefield  Plan" 
Silf  trice  after  .Iitne  Is.  No  re  issue  until  1*128. 
TVi,  is  plan  by  which  Wakefield,  Mass.,  Daily 
Inm  increasetl  Social  I  leinrtiiieiit  to  5-7  cols. 
Jiilv  Now  in  use  in  several  hundred  leading 
Jjilifs  and  weeklies  of  1'.  S.  Kndorsetl  by 
rnminent  publishers  and  news  authorities. 
We  checks  to  (i.  E.  Campbell,  Item,  Wake- 
Sdd,  Mass. 


CIRCULATION 


Promotion 


Adverti&inff  Manager*  young,  progressive*  ex* 
perienced,  city  dailies,  suburban  weeklies;  ex¬ 
ecutive  with  selling  ability.  C-674,  Editor  & 
I'ubltsher. 

Advertising  Manager — Solicitor.  Dependable* 
capalile,  aggressive  salesman  with  more  than 
seven  years’  experience  on  metropolitan  and 
siiimrbaii  newspai>ers.  Will  prove  valuable  on 
an>  newspaper  or  publishers’  representatives. 

I  iiimpcachable  references  from  past  employers. 

(■'•(>79*  Editor  &  Publisher. _ 

Acvcrtislng  bedesman  tor  small  daily  or  pro¬ 
gressive  weekly.  Selling  against  strong  com¬ 
petition  lias  demonstrated  ability.  Desires  iio- 
sitioii  that  offers  opiMirtuiiity  to  grow  with 
pajKfr.  Marrietl.  Reiereuces.  C-689,  Editor  & 
rublisher. 

Business-Advertising  Manager — Present  posi¬ 
tion  live  years*  no  chance  further  advancement; 
twenty  years’  practical  experience  all  depart¬ 
ments;  desire  position  where  publisher  can  use 
experience  to  mutual  advantage.  College  gradu¬ 
ate,  married*  age  36.  C*634*  Editor  &  Pub¬ 

lisher. 


tng  Jobbers,  New  Style  Gordon  Presses,  C.  &  P 
VAi,.  A  w  w  M  .  Presses  with  Miller  Feeder.  Multi  (  olor  Presses. 

Managing  Editor  Assistant  Managing  editor  holders.  Punches,  Perforators,  Wire  Stitchers 

i  ;|9"n«t>*>n  m  city  Numbering  Machines,  Standing  Pressed  EnV 

..t  1(X),(XX)  or  over.  Have  achieveinent  record;  bossers.  Shears,  Proof  Presses?  at  greatly  rc 

desire  proposition  where  stock  purchase  is  pos-  duced  prices  and  upon  most  liberal  terms 

I!  rf-  P^P«'-  C:-68.s,  American  Type  Founders  Co.,  96  Beckman  St 

Editor  &  Publisher, _ New  York  City. _ _ 

Newspaper  Advertising  Ejiecutive  of  proven  U«ad  Goss  Matt  RoIIar  for  wet  mats  only,  foi 
ability  seeks  larger  field.  Has  remarkable  pro-  sale  cheap.  The  Goss  Printing  IVess  (i».,’l53? 


Q^oilatioa— When  quick,  additional  circulatk» 
coterige  becomes  necessary,  remember  that  our 
tsesty  years  in  this  one  line  of  endeavor  is  .Manage 
mr  proof  against  experimenting.  Write  or 
,irt  Pacific  Coast  Circulation  Service, 

Block,  Cincinnati,  Ohio. _ 


Business  Mani^er  or  .Vssistaiit.  Young  mar¬ 
ried  man  of  w  ide  training  and  experience  with 
xcellent  record.  Auditor,  Office  and  Credit 
C-(i81,  Editor  &  Publisher. 


duction  record.  Knows  copy  writing,  selling 
and  can  handle  men.  Big  record  for  budding 
weak  papers  into  strong  ones.  Blxceptional  ref¬ 
erences.  American,  married,  will  go  anywhere. 
■\ddress  C-683.  Editor  &  Publisher. _ 

Newspaper  Executive  seeks  position  as  Pub¬ 
lisher  or  General  Manager,  taking  full  charge 
of  every  department  on  paper  in  large  city. 
Have  had  many  years’  successful  experience  with 
large  and  small  cities.  Am  able  to  cope  with 
difficult  conditions  and  keen  competition.  De¬ 
sire  position  on  paper  either  losing  money  or 
being  operated  at  a  profit  less  than  field  and 
investment  warrants.  In  previous  position,  to¬ 
gether  with  other  economies,  made  a  pay-roll 
reduction  of  more  than  $1,500  a  week,  and  with 
greatly  increased  revenue,  changing  paper  from 
a  losing  to  a  profitable  investment.  Men  promi¬ 
nent  in  Newspaper  world,  together  with  pub¬ 
lishers  by  whom  I  have  been  employed,  will 
testify  to  my  ability,  integrity  and  capacity  for 
making  newspapers  pay  big  profits.  Interviews 
can  be  arranged.  -Yddress  in  confidence 


So.  Paulina  St.,  (Chicago,  lU. 

Equipment  Wanted 

Pewrer  Shaver  for  tyiie  high  flat  casts,  (hit- 
heavy  duty  metal  saw.  Must  be  A-1  ct»n 
ditiim.  Write  fully.  Free  Press,  Hurliii}i;ti 'ii. 

Wcjited  to  Buy-  (’iitting  off  c.vliiider  and 
curved  plate  shaving  machine  for  Hoe  Press. 
Also  curved  plate  routing  machine  and  lieavv 
duty  mat  roller.  .-Address  C-670,  Editor  \ 
Publisher. 


LEGAL 


Bell 


ale 

Press,  ia-. 
ast  Tenr.p.- 
h.  will  bt  - 1 
line  20, 
10,000  and 
iky  M(.ur 
not  iif  aira 
■  Press  to  1 
nsive  bus-: 
ts  unusnal  - 


Ckttdation  Builder* — Blair  &  Austin,  1504  Cen 
tje  i*e.,  Reading,  Penn.  Originators  of  Sales - 
MBship  (3ub  Campaigns. 


Circulation — 25%  A.B.C.  increase  in  one  year. 
That  is  my  last  year  record  with  present  em¬ 
ployer.  In  one  year  1  brought  my  paper  from 


INTEENATIONAL  PAPER  COMPANY 
New  York.  N.  Y..  Miiy  ‘J.Ytli.  11127. 
The  Board  of  Directors  have  declared  a  n-gii 
lar  quarterly  dividend  of  oiu*  and  three-quarters 

-  -  -  —  -  „  P*n’  c’ent  (1%%)  on  the  Ciiinulative  Pn- 

C-661.  Editor  &  Publisher.  Not  a  revolutionist,  ferred  Stoi'k  of  tiiis  Conniany.  and  a  regular 
but  a  careful,  well  balanced  executive  who  quarterly  dividend  of  one  and  une-lialf  i»-r  cent 
knows  newspapers  and  how  to  make  necessary  (1H%)  on  the  Cumulative  G'b  I’referreri  Stwk 
changes  without  causing  contentions  or  disrupt-  of  this  Company,  for  tlie  oiirrent  quarter,  pay 
ing  your  organization  where  it  may  now  be  abie  July  IStli.  1!>L>7.  to  lioiders  of  nword  at  the 


efficient. 


_ _ _  _  _  _  _  _ „  _  ,  .  .  Newspaper  Team— Two  men,  under  30,  now  in 

lar"  behind  to  the  front.  Now  1  wish' to  make  charge  of  editorial  room  of  suburban  city  daily, 
L-hange  in  next  sixty  days  or  sooner.  Can  fur-  seek  opportunity  in  different  field;  center  of 
iiish  references  from  all  past  employers  and  Eastern  trading  area  of  100,000 — 200,000  pre- 
.atisfy  you  in  every  respect  as  to  my  ability,  ferred.  Combined  experience  covers  every 

phase  of  newspaper  work.  C-626,  Editor  & 
Publisher. 


eiosH  of  bn8iiies.s  .Inly  1st.  l!tU7.  Clioeks  will 
lie  mailed.  Transfer  lasiks  will  not  elose. 

(IWK.N  SilEl’UEUD. 
Viee-i'resiileiit  and  TreasiinT. 


Aik  the  Man  Who’s  Had  One!  In  over  31 

vors  of  nation-wide  experience,  we  have  proved  .\ddress  C-656,  Editor  &  Publisher. 

ourselves  always  able  to  produce  greater  results  _  _ 

per  dollar  ^  Circulation  Manager,  ^st  references,  no  (*-  Poution  on  Weekly— Young  man.  college  edu 


Snipai^s,  large  or  small  hav.  all  expert  man-  35,  ea^4  yeaVs’  a J^r.irinf  eTp’^rieTcrflesires 

r"'!!  dH  Herald  (Im'aha^^  N^^^^^  *  053,  Editor  &  Publisher. _  position  on  live  weekly  or^mall  daily.  C-676. 

at **80^288,  Waterloo,' Iowa.  'Myers’  Cir-  CircuUtion  Efficiency— Profit  Guaranteed.  WUl  Editor  &  Publisher. _ 


culation  Organization. 


install  system,  buy  or  contract  your  Circula-  public  RMatkms  Expert  and  special  writer 

X  063,.  Edii.,  I 

lei  OS  build  your  circulation  by  expcriencea  nioney  and  build  circulation  at  the  same  time.  Reporter — Rewrite — Three  years*  New  York  ex- 
Qrcnlation  guilders.  Carolina  Contest  Co.,  References  and  cash  bond  furnished.  C-641,  iierience,  four  years’  college.  Position  newspaper 


Dsfluun,  N.  C. 


Editor  &  Publisher. 


S^tHor  Circulation  Builder*— The  W.  S.  Ken-  Ch-culatios  Mansiget^Twenty  years’  experience 
din  Company,  104  North  Bailey  Ave.,  Louis-  on  morning,  evening  and  Sunday  papers, 
rilk,  Kentucky.  The  circulation-building  or-  Thoroughly  familiar  with  every  detail;  also 
paization  that  has  set  the  standard  for  aggres-  promotion  and  A.B.C.  records.  Steady,  depend- 
sie,  successful  circulation  campaign*  for  nearly  able.  Salary  proportionate  to  size  of  paper. 

Can  report  on  reasonable  notice.  C-635,  Editor 
Publisher. 


or  periodical,  in  or  near  New  York. 
Editor  &  Publisher. 


C-678, 


MECHANICAL 


traty  years. 


Equipment  (or  S«le 

^ _ - _ _  _ ,  Duplex  Tubular  Plate  Preaa,  16  pages,  with 

Circulation-Promotion  Manager,  a  live,  clean  complete  outfit  of  stereotyping  machinery, 
cut.  consistent  worker  with  perfect  record  of  Quick  delivery.  Griffiths  Publishers  Exchange, 
success  in  all  branches  is  open  for  a  wider  field.  i.S4  Nassau  St.,  New  York. 

.\ge  36  years.  Now  with  largest  paper  in  field.  - 

Morning,  evening  and  Sunday  experience.  For  Sale— One  H(»,  X-Pattem,  48  page  sex- 
Knows  how  to  operate  departments,  originate  f^p}*  web  perfecting  press.  _  21"  col.,  double 
Ifb*  Oir  Pottery  for  supplies  to  start  *>wn  promotion,  direct  departments,  produce  cir-  cornpleteljr  ^overhauled  by  factory  in 


IW  Werkf*  Largest  drculaUaa  BufUkig  Or- 
pskatkiBi — The  only  circulation-building  serv- 
n  in  Newspaperdom  furnishing  publishers’ 
i^vits  of  the  exact  results  of  its  every 
oapsign.  'The  (Charles  Partlowe  Ounpany, 
OeoHental  Building,  Indianapolis. 


CONSOLIDATION 

The  merging  of  newspaper  interests  is 
a  subject  that  has  recelTM  special  itudy 
and  investigation  by  thia  fttm  for  nearly 
17  ymrs.  It  ii  a  big  subject  and  requirei 
ooniiderable  technical  knowledge,  both  ai 
to  valuation  and  operating  methodi. 
When  properly  organized,  the  results  are 
never  diiappointing. 

We  have  been  factors  in  many  im¬ 
portant  coniolidationi,  sales  and  ap¬ 
praisals. 

HARWELL  &  CANNON 

Time*  Bldg.  New  York 


I  ^  offer.  Results — Low  cost.  The  Albright 
(Uis  Co.,  Carrollton,  Ohio. 

_  EMPLOYMENT 

Help  Wanted 


ulation  and  maintain  service  at  low  cost.  Good  October  1926;  with  stereotype  equipment  and 
mixer  and  direct!  r  of  men.  Elk  and  Legion-  new  electric  control. 


naire.  Interview  arranged.  .Ml  confidential, 

C-677,  Editor  &  Publisher. _ 

Copy  Writer — You  want  bright,  original  copy. 
Young  woman  with  four  years’  newspaper  ex¬ 
perience  who  seeks  opportunity  in  advertising 
field  can  furnish  it.  Has  written  women’s  and 


Also  one  24  page  Hoe  with  extra  color  cyl¬ 
inder.  21"  col.  Good  condition. 

Newspaper  consolidation  has  placed  this  equip¬ 
ment  on  the  market.  Sentinel,  Winston-Salem, 
N.  C. 


For  Sale — Sixteen  page  Potter  press  with  stere- 

..  ...  T: - rrTT  ;  , . childretTs  features.  C-688,  Editor  &  Publisher,  otype  equipment.  Recently  rebuilt.  Excellent 

Desk  M^STand  F^i'iure  Wriier"  wants  to  shift  condition.  The  logical  step  from  flat  bed. 

*50.  Times-Press.  Streator,  Ill. - 

Iti^iar  with  national  field;  capable  of  taking  ^**'*°^  ^ .  Publisher. _  Sale— Three  Monotype  Casters,  2  Key- 

otire  responsibility  of  department  and  organic-  Editor  or  Managing  Editor,  38  years  of  age,  15  boards  and  large  assortment  of  matrices.  Will 

ini  tales  force.  Must  be  willing  to  personally  years  in  all  branchy  of  newspaper  work,  de-  sell  very  cheap.  Equipment  is  four  years  old 

towr  territory  when  necessary.  Excellent  op-  sires  position  as  editorial  writer  or  managing  .and  in  first  class  condition  ready  to  operate. 

Itttnnity  for  a  producer.  Give  experience,  ref-  editor.  Now  editorial  writer  on  metropolitan  Transo  Envelope  Co.,  3512  N.  Kimball  Ave., 

•tcsces,  and  all  details  in  first  letter.  C-652,  daily.  .Yddress  C-684.  Editor  &  Publisher. Chicago,  Ill. _ 

tttor  &  Publisher. _  Editorial  —College  graduate,  23,  who  worked  For  Quick  Sale — 28- Page  Goss  Straightline 

^■fctanl  EcBtor  wanted  for  trade  paper,  leader  way  through,  edited  school  magazines.  High  Speerl  Press.  Prints  in  units  of  two 

»  its  class  Educated  young  man  with  capable  of  original  comiiosition,  seeks  position,  pages  from  two  to  28  pages.  .Also  four-page 

SBripaper  experience.  Fine  opportunity  for  C-680.  Editor  &  Publisher. _ _ _  color  deck  up  to  24  pages.  Complete  Stereotype 

•ivancemetit  for  a  hard  and  conscientious  Editorial,  Political  or  Feature  work  wanted  by  equipment,  including  curved  rotory 

»«ker.  State  full  particulars,  and  salary  ex-  exceptionally  strong  writer;  or  would  go  on  router.  18  Stereotype  Chases,  18  Turtles.  Mo- 

Jttted,  to  Box  ('•687.  care  of  Editor  &  Pub-  desk.  Big  and  small  city  experience.  C-637,  Control.  Press  completely  rebuilt 

Siher.  FHitor  Sr  Piihlisber  "'lb  Goss  latest  improvements.  An  ideal 

I - - “  =^17 — .  ,  - r-- - - = - Ij - equipment  for  a  growing  newspaper.  Excel- 

yu^tion— Evening  daily  with  Sunday  m  tilitorial  Man,  thoroughly  experimced  as  edi-  terms  can  be  made  to  responsible  pur- 

”1*  eastern  center  of  population  wants  circula-  tonal  writer,  city  editor,  new^s  editor*  inanag*  chaser.  You  want  to  increase  your  press  ca* 

f**i  manager.  Must  be  man  of  wide  experience  ing  editor  and  publisher.  \oung,  well  edu-  pacitv?  This  is  your  opportunity.  C-686,  Edi- 

■carrier  delivery  and  news  stand  sales.  In  cated,  sober,  good  appearance.  Competent  to  &  Publisher. 

TO  letter  give  age,  nationality  and  church  take  charge  entire  editorial  department  or  any  .  . 

Elution,  names  of  former  employers,  length  of  part  thereof.  Go  anywhere.  Salary  $60. 

■ccrice  and  positions  held  with  each;  range  of  .Available  at  once.  C-638.  Editor  &  Publisher,  '‘f’  j  *  I!?' 

expected  and  references.  Should  be  man  Editor*  siu'cessful,  35.  seeks  connection,  pref-  terms.  Hoffman  Type  &  Enffrayrng  Co.  114 

“Nrwn  35  and  45  of  commandir^  personality  erably  with  chance  to  acquire  stock  interest,  g  ii.j,  St  N  Y  Citv  ' 

^ability  to  handle  both  large  office  and  field  r-669.  Editor  &  Puhlisher.  *•’ 

!?W-  Address  (  -672  F.ditnr  .<•  Puhlisher.  - 7 — r-; - - — : - : - V- — rp - v-r 

^  ., - - - —  — _ —  Eaitor  of  18  years  experience,  familiar  with 

■TOTOfd  Stdesman;  not  just  ordinary  soJici-  all  departments  of  daily,  seeking  new  connection 

rt-  Uve-wire  paper,  70.000  A.  B.  C.,  2  hours  with  daily  or  live  semi-weekly.  Past  five  years 

TOn  New  York,  offers  lifetime  opportunity  to  managing  editor  daily.  Strong  editorial  and 

Mn  who  can  produce  on  contract  sales.  Replies  news  writer.  University  graduate,  married, 

StoIt  confidential.  Pierre  de  Rohan,  Courier-  Ylason.  Never  failed  to  make  good.  Excellent 

cwt.  Camden,  N.  J.  references.  C-671.  Editor  &  Publisher. 


WE  CONNECT  THE  WIRES 


QENERAL  MA.NAGER  and 
'-^Advertising  Director,  re¬ 
cently  built  up  and  sold 
eastern  daily,  ready  for  new 
roniiTCtion.  Unusually  broad 
training  in  newspaper  busi¬ 
ness  departments.  Employer 
writes;  "Demonstrated  qual¬ 
ities  of  intelligence,  persist¬ 
ency  and  dependability,  and 
directed  his  staff  compe¬ 
tently.”  Has  been  getting 
$6(XX).  Mention  our  No.  7988. 


Fernald’S  Exchange.  Inc. 

SccuRiTT  Bldq.  SPRinanELD.  Mas*. 


Locate  the  right  opportunity 
through  the  Classifietl  page. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 

350  Madison  Ave.  New  York 

Pacific  Coast  Representative; 

M.  C,  Moore,  516  M.  Canon 
Drive,  Beveriy  Hills,  Calif. 


Editor  &  Publisher  for  June  11,  1927 


DOLLAR  *  * 
PULLERS 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 
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An  interesting  illustrated  advertising  page  from  El  Commercio,  Lima.  Peru. 
The  page  shows  a  man's  activities  for  a  day,  each  section  being  sold  to  a  dif¬ 
ferent  advertiser. 


'^piIE  Omaha  World  Herald  on  Sunday 
■*■  runs  several  columns  called  “Along 
Vacation  Way”  in  which  are  advertised 
merchandise  and  services  that  add  con¬ 
venience  and  pleasure  to  vacations.  The 
copy  is  of  the  popular,  chatty  style  so 
often  used  in  “shopping  columns.”  Such  a 
column  is  an  excellent  medium  for  resort 
advertising  and  no  doubt  considerable 
linage  could  be  secured  by  soliciting  near¬ 
by  resorts  and  pleasure  lands. — Norman 
B.  Terry. 


Monthly  “Bulletins”  showing  the 
amount  of  stationery,  pencils,  and  other 
supplies  used  by  each  department,  as 
posted  in  the  various  rooms,  have  served 
to  reduce  the  waste  of  such  supplies  for 
one  newspaper.  Each  six  months  the  cost 
(gross)  of  all  supplies  used  during  the 
preceding  period  is  shown  on  the  “Bulle¬ 
tin.”— B.  A.  T. 


The  Rainier  Valley  Times  of  Seattle, 
prints  a  little  calendar  a  column  wide  for 
the  current  month,  with  the  note:  “Qip 
this  little  calendar  for  your  pocket,  and 
remember  that  it  will  pay  you  to  ad¬ 
vertise  during  this  month  in  the  Rainier 
V'alley  Times.” — C.  M.  L. 


BY  UNITED  PRESS 


“The  Green  Bay  United  Hardware 
Dealers’  Special  Monthly  Sales  Bulletin” 


laitest  Circulation 

and 
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HUNCHES 


The  IVisconsin  State  Journal  of  Madi¬ 
son,  conducted  an  “oldest  resident”  con¬ 
test  in  the  county.  It  was  flooded  with 
interesting  stories  and  pictures  of  aged 
men  and  women.  .A  farmer,  aged  101, 
won  the  contest.  Any  newspaper  can  stir 
up  intense  interest  in  such  a  contest. — 
K.  L.,  Milwaukee,  Wis. 


is  published  in  the  form  of  a  full  page 
advertisement  in  the  Green  Bay  (Wis.) 
Press-Gazette.  similar  co-operative  ad¬ 
vertisement  of  hardware  dealers  in  your 
city  should  be  obtainable. — R.  L.,  Milwau¬ 
kee,  Wis. 


We  Supply 

WEEKLY  ILLUSTRATED 

FICTION 


Very  few  of  the  dailies  in  the  smaller 
cities  make  use  of  a  department  that  re¬ 
views  best-sellers  and  other  books.  Once 
or  twice  a  week  run  a  section  devoted  to 
the  new  books  that  the  public  library  has 
just  received  and  also  the  books,  both  fic¬ 
tion  and  non-fiction,  which  are  read  by 
the  most  people.  Your  bookstores  and 
drug  stores  might  run  ads  announcing 
their  new  books  and  best-sellers. — Harold 
W.  Fleming. 


Daily  One-Column  Mat 
Features 


Weekly  Special  Articles 


Ask  Us  for  Samples 


Picnics  are  now  the  order  of  the  day. 
Why  not  get  up  a  page  of  ads  from 
among  exclusive  delicatessen  shops  and 
catering  establishments,  grocers  and  res¬ 
taurants,  advertising  delicacies  and  pre¬ 
pared  luncheons  for  picnics. — C.  M.  L. 


The  O’DdI  Newspaper  Service 

55  Fifth  Ave.,  New  York  City 


What  Do  You 

KNOW 

7 


A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 


King  Features 
Syndicate,  Inc. 

New  York  City 


One  Dollar  wUl 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


jVE.ARLV  every  prominent  building  in 
a  city  has  some  distinguishing  figure, 
grotesque  or  otherwise,  carved  in  the 
stonework.  The  public  is  attracted  by 
architectural  knick-knacks.  daily 

"What  building  is  this?”  feature,  with 
photo,  could  be  worked  up  easily. — Car- 
roll-Walker,  .Albany,  X.  V. 


materializing,  some  bankers  feel  that  the 
change  will  never  come  about. —  1'.  Y. 


Under  a  two  column  caption  “We  Con¬ 
gratulate”  the  .-Ik  roil  (U. )  Beacon 
Journal  prints  daily  a  brief  sketch  with 
photo  of  some  prominent  man  living  in 
-Akron.  It  makes  a  very  popular  feature. 
— -Art  Murray,  Wooster,  Ohio. 


The  Minneapolis  Tribune  recently  ran 
a  series  of  short  features  under  a  double 
column  label  box  head :  "It  Started  in 
Minneapolis,”  describing  inventions,  ideas 
and  policies  originated  by  residents  of  the 
city. — Fred  H.  Weinberg. 


The  Indianapolis  Xen'S  is  conducting 
an  accident  prevention  campaign,  which 
provides  a  daily  feature.  .A  reporter  and 
a  traffic  patrolman,  stationed  at  a  busy 
street  corner,  get  the  license  numbers  of 
careful  drivers.  These  numbers  are  pub¬ 
lished,  and  the  careful  drivers  are  invited 
to  call  at  the  News  office  for  theatre 
tickets.  Prizes  are  also  given  to  the 
.schools  of  the  city  which  show  most  co¬ 
operation  in  the  .safetv  campaign. — Eldon 
C.  Hill. 


There  is  a  good  feature  story  with  an 
opix)rtunity  to  use  plenty  of  names  in  the 
recent  announcement  that  the  size  of  the 
L'nited  States  currency  is  to  he  reduced. 

Short  interviews  with  local  bank  of¬ 
ficials  as  to  the  results  of  such  a  change 
and  their  opinions  as  to  whether  or  not 
the  change  will  actually  take  place  could 
t>e  used  to  good  advantage.  In  view  of 
the  fact  that  reports  of  such  a  change 
have  been  made  in  the  past  without  ever 


What  of  The 

FUTURE? 


Are  you  building  feature*  for 
the  competitor?  Are  you  sure 
you  can  keep  your  circulation- 
producers? 

EFS  is  an  insurance  against 
rising  feature  costs,  and  the 
newspaper  that  buys  EFS  fea¬ 
tures  keeps  them. 


EDITORS’  FEATURE 
SERVICE,  Inc. 


W.  H.  Johnson,  President 

Cleveland,  Ohio 


They  Are  Betting 

On 


Helen  Wills 


To  Win  at 

WIMBLEDON 

This  Month 


We  are  the  exclusive  distributors 
of  her  weekly  articles  and  art 
layouts. 


Reserve  Your  Territory  Now 

United  Feature  Syndicate 

World  Bldg.,  New  York 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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